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13.5%

16.4%

19.3%

Adj. EBITDA Margin

+580 bps 
improvement, even 
with advertising up 

+140 bps or US$52 mil

$3,389.4
(adjusted for 

Speck, Russia, & 
3rd party ebags)

+US$293 mil 
growth in 
2023, or 
+19.7% 

constant 
currency 
growth

$2,869.9
(adjusted for 

Russia)

+US$813 mil 
growth in 

2023

+US$237 mil 
growth in 

2023

Net sales increased by US$803 mil, or +30.4%(1) constant 
currency, during 2023 compared to 2022. 





North America – Samsonite sales

Europe – Samsonite sales

Asia – Samsonite sales

Latin America – Samsonite sales

Consolidated – Samsonite sales

+US$404.7 mil
30.7%(1)(2)



•

•

•



North America – Tumi sales

Europe – Tumi sales

Asia – Tumi sales

Latin America – Tumi sales

Consolidated – Tumi sales

+US$224.3 mil
36.0%(1)(2)
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North America – American Tourister sales

Europe – American Tourister sales

Asia – American Tourister sales

Latin America – American Tourister sales

Consolidated – American Tourister sales

0.5%(1)(2)

+US$135.2 mil
29.1%(1)(2)



($ in millions) 2019 2022 2023

Retail Store Sales $939 $778 $1,035

% growth vs. 2022 (2)(3) 35.1%

% growth vs. 2019 (2)(3) 24.4%

Avg Sales per Store $0.752 $0.790 $0.984

% growth vs. 2022 (2)(3) 26.5%

% growth vs. 2019 (2)(3) 47.8%

(1)

44 of the 67 net store 
openings came from 
the Asia region (10 
Tumi stores, 34 
Samsonite stores).

(1)
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New Samsonite store in Shanghai, China
Opened December 28, 2023

New Samsonite store in Anseong, Korea
Opened October 31, 2023



New Samsonite store on Avenue George V in Paris, France
Opened January 10, 2024



Refurbishment of our Samsonite Store in Vienna, Austria – November 2023
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• Wholesale E-commerce Partnerships with leading online marketplaces

DTC and Wholesale E-commerce Net Sales Growth

16.4% 18.0% 18.2%

Total E-comm % of Net Sales

ebags (3rd party)

ebags 
brand

ebags brand

ebags brand
Speck



North America – DTC Ecomm Net sales

Europe – DTC Ecomm Net sales

Asia – DTC Ecomm Net sales

Latin America – DTC Ecomm Net sales

Consolidated – DTC Ecomm Net sales

+US$97.1 
mil

34.8%(1)(2)

•

•

Speck

Speck

ebags 
(3rd party)

ebags 
brand

ebags 
brand

ebags 
brand

ebags 
brand

ebags 
brand

ebags 
brand

ebags 
(3rd party)
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Constant 

Currency Growth 61.7% 13.7% 16.8%(1) 25.7%
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Indicates % of net sales
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Indicates % of net sales

Speck

ebags (3rd party)
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Indicates % of net sales

Russia
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Indicates % of net sales



Comparison of net sales by channel

2022

US$2,879.6 million

2023

US$3,682.4 million

Wholesale and Other(3) Retail DTC E-Commerce

- Retail growth of +35.1%(1)(2). With 67 net new 
stores and comp store growth of +28.9%(1) 
compared to prior year.

- DTC E-Commerce growth of +34.8%(1)(2)

- Wholesale and Other(3) growth of +27.6%(1)(2)

DTC total = 37.6% DTC total = 38.9%
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North America – 177

Asia – 94

Europe – 33

Latin America - 4

North America – 182

Asia – 104

Europe – 38

Latin America - 7

North America – 91

Asia – 267

Europe – 154

Latin America - 165

North America – 92

Asia – 301

Europe – 157

Latin America - 171



Comparison of travel vs. non-travel net sales

2022

US$2,879.6 million

2023

US$3,682.4 million

Travel Non-Travel

- Travel growth of +31.2%(1)(2)

- Non-Travel growth of +28.9%(1)(2)



•

•

•

U
S$

m



US$m December 31, December 31,

2022 2023

Cash and cash equivalents 635.9                  716.6                  80.7                 12.7%

Trade and other receivables, net 290.9                  319.6                  28.7                 9.9%

Inventories, net 687.6                  695.9                  8.2                    1.2%

Other current assets 80.1                    103.5                  23.4                 29.3%

Non-current assets 3,026.5              3,276.2              249.7               8.2%

Total Assets(1) 4,721.1              5,111.8              390.7               8.3%

Current Liabilities (excluding debt) 1,094.5              1,080.7              (13.9)                -1.3%

Non-current liabilities (excluding debt) 535.1                  706.4                  171.3               32.0%

Total borrowings 2,011.8              1,807.0              (204.8)             -10.2%

Total equity 1,079.6              1,517.7              438.1               40.6%

Total Liabilities and Equity(1) 4,721.1              5,111.8              390.7               8.3%

Cash and cash equivalents 635.9                  716.6                  80.7                 12.7%

Total borrowings excluding deferred financing costs (2,019.6)            (1,824.0)            195.6               -9.7%

Total Net Cash (Debt)(1)(2) (1,383.7)            (1,107.4)            276.3               -20.0%

$ Chg Dec-23 

vs. Dec-22

% Chg Dec-23 

vs. Dec-22
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Adjusted EBITDA vs. Free Cash Flow(1)

(1)
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US$m December 31, December 31,

2022 2023

Working Capital Items

Inventories 687.6$               695.9$               8.2$                1.2%

Trade and Other Receivables 290.9$               319.6$               28.7$              9.9%

Accounts Payable 583.3$               500.4$               (82.9)$            -14.2%

Net Working Capital 395.3$               515.1$               119.8$           30.3%

% of Net Sales 13.7% 14.0%

Turnover Days

Inventory Days 197                     169                     (28)                  

Trade and Other Receivables Day 37                        32                        (5)                    

Accounts Payable Days 167                     122                     (45)                  

Net Working Capital Days 67                        79                        12                    

$ Chg Dec-23 

vs. Dec-22

% Chg Dec-23 

vs. Dec-22
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US$m 2022 2023

Retail 21.7                 56.5                 

Product Development / R&D / Supply 21.4                 29.4                 

Information Services and Facilities 7.2                   11.6                 

Software 11.1                 10.8                 

Other 1.3                   1.8                   

Total Capital Expenditures 62.8                 110.1              
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