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Our business continues to grow from strength to
strength, and we believe this is directly related
to our investment in marketing and R&D. We
have consistently maintained a high level of
awareness for each of our brands, and continue
to do so as we acquire new brands and expand
our portfolio. We firmly believe that global
recognition of our brands is one of our major
competitive advantages and an important driver
of our long-term profitability.
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CORPORATE PROFILE

ALV

Samsonite International S.A. (the “Company”), together with its consolidated
subsidiaries (the “Group”), is the world’s largest travel luggage company, with
a heritage dating back more than 100 years. The Group is principally engaged
in the design, manufacture, sourcing and distribution of luggage, business
and computer bags, outdoor and casual bags, travel accessories and slim
protective cases for personal electronic devices throughout the world, primarily
under the Samsonite®, Tumi®, American Tourister®, Hartmann®, High Sierra®,
Gregory®, Speck®, Lipault®, Kamiliant® and eBags® brand names as well as

other owned and licensed brand names.

The Company’'s Strategy

The Company aims to increase shareholder value through sustainable
revenue and earnings growth and free cash flow generation.
In order to achieve this objective, the Company has adopted the following

principal strategies:

o Tactfully deploy multiple brands to operate at wider
price points and broader consumer demographics
with a focus on addressing the market opportunity for
women’s products in each category.

MABBEBRERAR(TARA]  ERHEGEHEBER

RAMEA [REE)EEREANIRKITHEREF - #E
BA00FEAESE - REBFEERIRN R &
B RERSETEE BEeREKE PR
KEB -~ KRB ARMEAEFREGERER - A
THERENDEEEREFAFE® - Tumi® - American
Tourister® ~ Hartmann® -~ High Sierra® + Gregory® *
Speck® * Lipault® + Kamiliant® % eBags® & h# A & E Ath
B REREN M o

je— Parax
EAYNT[=0p
A A L R L R A B

mMREREMMETRREE - REIWERF - AA
RIS BRARIA T 3= SRR -

REEmBRITYEEZ ENEE
EmiE - DEEZHEERE - L
HIMEE R ERO IS HE S
B

 Increase the proportion of net sales from the
Company’s direct-to-consumer channel by growing
direct-to-consumer e-commerce net sales and
through targeted expansion of its bricks-and-mortar

retail presence.

. %ﬁ%ﬂ%ﬂﬁ%ﬁﬁiﬁ%%ﬂ’]ﬁ%?ﬁ
BHHEFR LR TR
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 Increase the Company’s investment in marketing to
support global expansion of Tumi and to continue to
drive visibility for Samsonite, American Tourister and

other brands.

o HINAARNEHTEMNEE -
SETUMINERERE L/\&Z%,A
IRHFAEE « American Tourister I
HEMmENABE °

e Continue to develop the Company into a well-diversified multi-
brand, multi-category and multi-channel luggage, bag and

accessories business.

e [everage the Company’s regional management structure, sourcing
and distribution expertise and marketing engine to extend the
strong Tumi brand into new markets and penetrate deeper into

existing channels.

e Continue to invest in the Company’s core brands with sustained R&D
spending to produce lighter and stronger new materials as well as
exciting and innovative new products, supported by effective marketing
spend to drive awareness among consumers.

o BEEANTRBRAABZGE ZERERNRK
ZHHRENZ TR REHRE -

o BEARFRMEREERAR  KELDHEFEMN
BAREHE N - H%%ﬁﬁﬁ’] Tumi R ERTT
% WINREBERAR

o BERAARARNROMIE B BEHENHFR
FR - FEEETI R E RERFTEIA R AR
NEVBIFRE S - RSAREREHMY - AR
MR EE ZMNFMEE -
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FINANCIAL HIGHLIGHTS
B 75 e 2

For the six months ended
June 30, 2017, the Group's:

BE2017F6A30RHLKNER » XEEHN :

Net sales increased to a record level of US$1,586.1 million, reflecting an increase
of 31.8% on a constant currency basis!” from the comparable period in 2016. US
Dollar reported net sales increased by 31.1%. Excluding amounts attributable to
the Tumi business, which was acquired on August 1, 2016, net sales increased
by US$90.8 million, or 7.5%, on a constant currency basis and US Dollar reported
net sales increased by US$84.1 million, or 7.0%.

HEFEERE1,686.1 ABETNHLCH BT RERLEHEO  BR2016FR KR
31.8% ° LASETTERTRAY S & FRBAIE R 31.1%  MBRA 2016 4F 8 A 1 A AUk EE Tumi 27556
FEMEEEE « TS EREENE - HEFHENR0.8FEEILIK7.5% « AT HRAH
EFHAIER841BEETLKT.0% °

AEBETEETENAXHEZE2016F6 A30H 1E
ANEAR65.0 B EETLEMI3.6 EBEITHES51.0%

¢ The Group spent US$99.5 million on marketing during the six months ended .
June 30, 2017 compared to US$65.9 milion for the six months ended

June 30, 2016, an increase of US$33.6 million, or 51.0%. As a percentage of
net sales, marketing expenses increased by 80 basis points to 6.3% in the first
half of 2017 compared to 5.5% in the first half of 2016. Excluding amounts
attributable to the Tumi business, marketing expenses as a percentage of
net sales increased by 100 basis points to 6.5% for the six months ended
June 30, 2017 compared to 5.5% for the same period in the previous year.
The increased investment in marketing was intended to increase awareness
of the Group’s brands in order to drive future sales growth.

e Operating profit increased by US$21.3 million, or 15.1%, on a constant
currency basis from the comparable period in 2016. US Dollar reported
operating profit increased by US$21.0 milion, or 14.9%, to US$162.1
million, notwithstanding a US$33.6 million increase in the Group’s investment

EHZE2017F6 AS0ALNEANQSEEET -
2017 FHFEEHA RIS FHE A HLE 2016
FEFFHE.5%IE B0 EERZE6.3% o #ikk Tumi
EBELSE  HZE2017F6 A0 IEAERD
EHEAS LS FEA S LA FREM5.5%
100 [ E 2 E6.5% - G EMITE L ING EIRA
REBRIEMNEEATBRFHEEER -

RTASERLESE  EERFIR2016 FRMEE
21.3EEBEILHK15.1% - BEREEREH T EHL
HRELNMNI.6 BEET KB HRBHAILMN7.0F
BET - UETHBHEEEFNNAER21.088

FELH14.9%E162.1 BEETT © MERUKEEERK
RO EABERLESE - EERFIER2028
BETH19.7% + MUETHRROLLHEFAPIER
20.0E&ETH19.6% °

in marketing and a US$7.9 milion increase in acquisition-related costs.
Excluding acquisition-related costs®, operating profit increased by US$29.2
million, or 19.7%, on a constant currency basis and US Dollar reported
operating profit increased by US$29.0 million, or 19.6%.

Adjusted Net Income®, a non-IFRS measure, of US$100.2 million was in line
with the first half of 2016 on both a constant currency and US Dollar reported
basis, with additional profits from Tumi largely offset by a year-on-year increase
in interest expense of US$35.1 million, primarily associated with the Senior Credit
Facilities utilized to finance the Tumi acquisition, and a US$33.6 million increase
in marketing expense.

BARER NI RREEE - KHBFWAC(—IAIFIFRSHMSETE T A) 820165 1
FERFR100.2 B&EETT © UETIFE R B Tumi B ERINE R AR FED 1M S5 X =2 BN A
S Tumi BB IR B L E R RUEM R MR FIEING5.1 BB R R EHF L MN33.6 B
BERTTAIR




RTEREREESE - RGNS 2016 R K
0.4BEBEITH0.4% - REFSAZEFEHRANUL
A Tumi B FIE B L E B RUBA A MR 18N
3ABEEFET  AREHRAXIEINIB6EEETR
W ARRAR NG IN7 OB B 2ETT + LAETTHRRAIHIA
SEAIAIER0.3 A ERTH03% ER2.7HEET ©

e Profit for the period increased by US$0.4 million, or 0.4%, on a constant .
currency basis from the comparable period in 2016. US Dollar reported profit
for the period increased by US$0.3 million, or 0.3%, to US$92.7 million,
notwithstanding a year-on-year increase in interest expense of US$35.1
million, primarily associated with the Senior Credit Facilities utilized to finance
the Tumi acquisition, as well as a US$33.6 million increase in marketing
expense and a US$7.9 million increase in acquisition-related costs.

BRIAESERELESE  RiEBAEABRGRIRASF
RERIIEEETH1.3% BEFEHTEE
A A A A Tumi S FIE M B S S B RBM R
MiREIEMB51 BEFET - AREHMAZIEINI3.6
BEXTRRBHEBRALM7.9OBEET - LET
IR A A EFIAER10EEETR
12%E834BEETT ©

e Profit attributable to the equity holders increased by US$1.1 million, or .
1.3%, on a constant currency basis from the comparable period in the prior
year. US Dollar reported profit attributable to the equity holders increased
by US$1.0 million, or 1.2%, to US$83.4 million, notwithstanding a year-on-
year increase in interest expense of US$35.1 million, primarily associated
with the Senior Credit Facilities utilized to finance the Tumi acquisition, as
well as a US$33.6 million increase in marketing expense and a US$7.9
million increase in acquisition-related costs.

Adjusted EBITDA®, a non-IFRS measure, increased by US$51.8 million, or
27.2%, on a constant currency basis from the comparable period in the prior
year. US Dollar reported Adjusted EBITDA increased by US$51.2 million, or
26.9%, to US$241.5 million due to the inclusion of Tumi. Excluding Adjusted
EBITDA attributable to the Tumi business, US Dollar reported Adjusted EBITDA
was US$191.1 million, an increase of US$1.4 million, or 0.7%, on a constant
currency basis and by US$0.8 million, or 0.4%, on a US Dollar reported basis,
notwithstanding a US$17.5 million increase in marketing expense (excluding
amounts attributable to the Tumi business).

RASEREESE - LFHEEBTDAY(—IHIFIFRSM ST E TR ) RAFRMIERS1.88
BT 27.2% o UETTHBNEAZEBITDARIE R51.2BEXTK26.9% £241.58
B30 0 WA A Tumi BTEL o Bk Tumi £ TS FE(E R4S T EE EBITDA « B & & 5 X (i
BrTumi £ RS EMN17.5 8 EET » UETLHFWLFHALEBTDAB 1911 HEE
T RAREREEAENAER14BEFEITR0.7% * MIRETRBRELAERIEK0.8
HEETK0.4% °

¢ Adjusted EBITDA margin®, a non-IFRS measure, decreased to 15.2% from o [EAEEBITDAMBEXRO(—IHIFIFRSHMBFTET

15.7%. This decrease was primarily attributable to a US$33.6 million increase
in marketing expenses discussed above. Excluding amounts attributable to
the Tumi business, Adjusted EBITDA margin decreased to 14.8% from 15.7%.
This decrease was primarily attributable to the increase in marketing expenses
(excluding amounts attributable to the Tumi business) discussed above.

The Group generated US$152.8 million of cash from operating activities
during the six months ended June 30, 2017 compared to US$81.1 million
during the six months ended June 30, 2016, an increase of US$71.7
million, notwithstanding a US$32.5 million increase in cash paid for
interest, primarily associated with the Senior Credit Facilities utilized to
finance the Tumi acquisition. As of June 30, 2017, the Group had cash
and cash equivalents of US$377.8 million and outstanding financial debt of
US$1,995.0 million (excluding deferred financing costs of US$63.2 million),
putting the Group in a net debt position of US$1,617.2 million.

On March 15, 2017, the Company’s Board of Directors recommended
that a cash distribution in the amount of US$97.0 million, or approximately
US$0.068 per share, be paid to the Company’s shareholders, a
4.3% increase from the US$93.0 million distribution paid in 2016. The
shareholders approved this distribution on June 1, 2017 at the Company’s
Annual General Meeting and the distribution was paid on July 12, 2017.

B)A15.7% THE15.2% © tEIREEBHR Ll
$HFI G N 33.6 BB EITATE o ik Tumi E75H)
JEIE©%E - ACTHEEBITDAFIERH 15.7% TKE
14.8% © ULEIE E 2 iR bl 2 8553 3 (HBR Tumi 2
TSR B SR8 ) NATER -

BERARI AR SRS FEHRA UM Tumilk
BEENELFERBNBEMEMI2EEE
TL ANEEREHZE2017F6 A0 IEAEABLE
EBNAREEERS152.8HEETT  KEZE2016F
6 A30HILAEARSIABEEETEMII7TEESE
JL o 201746 A30R  AEEMR e KBRS EE
MR3TT.8EEXET - RMEESRIELR1,995.08
BET(MBECHERAE3.2EEET) AL
EHFES 1617288

R2017F3A158  ARRESEEZAAQF
REIRMO7.0EEFXTHERL0.068EFTHER
ENIK - 2016 FIRITHWI3.0EEETDIRKER
4.3% ° RN 2017F6 A1 BEARRREBF KR
g HIbERIESIR - MEBESIRER201747 A12
BIRAS o
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Financial Highlights E#@EZE

2077 Business Combinations:

¢ Assets Related to the Distribution of Tumi in Certain

Asian Countries

Certain subsidiaries of the Group assumed direct control of the wholesale
and retail distribution of Tumi products in South Korea, Hong Kong, Macau,
China, Indonesia and Thailand during the six months ended June 30, 2017.
The total consideration paid in connection with all such transactions was
US$65.1 million.

e On January 4, 2017, the Company’s wholly-owned subsidiary in South
Korea completed the acquisition of certain assets, including inventory,
store fixtures and furniture, as well as rights under retail store leases,
from TKI, Inc. (“TKI") with effect from January 1, 2017.

e On April 1, 2017, the Company’s wholly-owned subsidiaries in Hong
Kong, Macau and China acquired certain assets, including inventory,
store fixtures and furniture, as well as rights under retail store leases,
from Imaginex Holdings Limited (“Imaginex”) with effect from April 1,
2017.

e On May 1, 2017, the Company’s non-wholly owned subsidiaries in
Indonesia and Thailand assumed direct control of the distribution of
Tumi products in each respective country with effect from May 1, 2017.

eBags, Inc.

On April 8, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-
owned subsidiaries of the Company, entered into a merger agreement with
eBags, Inc. (“eBags”) and certain of the security holders of eBags, pursuant to
which Samsonite LLC agreed to acquire all of the outstanding equity interests
of eBags for a cash consideration of US$105.0 million (subject to subsequent
customary adjustments for working capital, transaction expenses and net
debt), on the terms and conditions set out in the merger agreement. The
acquisition was completed on May 5, 2017, at which time eBags became an
indirect, wholly-owned subsidiary of the Company. The consideration paid
under the merger agreement by Samsonite LLC was financed by internal
resources of the Group and the Group’s Revolving Facility.

eBags is a leading online retailer of bags and related accessories for travel.
eBags offers consumers a diverse offering of travel bags and accessories
including luggage, backpacks, handbags, business bags, travel accessories
and apparel. eBags sells products from a wide variety of leading travel and
fashion brands (including many of the brands owned by the Group), as
well as its own exclusive private label brand. Founded in 1998, eBags is
headquartered in Greenwood Village, Colorado, USA.

The acquisition provides the Group a strong platform to help accelerate the
growth of the Group’s direct-to-consumer e-commerce business in North
America and worldwide. It also provides the Group with immediate resources
and digital know-how to strengthen the Group’s existing digital capabilities.

2017 FXBAPIEE !

ETumi & TEEMBE X2 H3EHK
BNEE
REBEETHEARREE20174F6 A30H ENE
BB Tumi E @RS - &7« RPY - & - BB
RREOIERTEDHEBHEELEGE - T4
HEZSHENBRERES1BEET

e R2017F1 A48  ARA—RNEEN2EMN
BARTKRATK, Inc.([TKIDNWKEE FEE(R
BEEE EEEEREM  URTEEREET
HRER) - B201781 A1 BEBER -

o R2017F4R18  KATRRES  RPFIRFHE
HmEEMBRARMEIERAR([EE])KESE
TEE(BERFE  EHESREM  URTE
JEFEIE NERER]) - B2017F 4 A1 BRRER -

o R2017F5A18  AAFRHNEREENIESR
BHB AR BIULE Tumi ZE BN M EE RN
DEEBOEEESIE - 82017458108
AR e

eBags, Inc.

BR2017F4R86H  ARAMEZEWRE LA
Samsonite LLC % BGS Merger Sub, Inc. # eBags,
Inc.([eBags)) & eBags K& T &5 #FH AT LA B
3% + #& 1L - Samsonite LLC R E R4 Hipas
ERRIGEHUARERE105.0EEETT(REHRET
REBES RO RFEBETEEHE)WE
eBags P EITEIMNRAE - ZUWIEBIEE R 2017 F
5A5B%HK - eBagsBERVKN AR A RIEZERFENE
ZEWiE AR - Samsonite LLCARIEA it MR
BEAEENBERIAEENEREERTES -

eBags A— R IRTTE R EBEGNELEB LT
£ - eBags BHEERBIRTEREHNZ T
EmAs  ETRETES B8 F& - B35
B IRER T LIRS © eBags FTHENERKE S
EEEREREERE(EEASEE N2 ERE)
AREBREEMmE - eBags N 1998 F Al + H4E
B EBER B S MIEMAEA -

ZWEEESARERE—ERANTE - BN
RAEERIEEMNREHEREREEENEFRE
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Six months ended June 30,

HZ6H30H LN
Percentage Percentage increase
increase (decrease) excl. foreign
(decrease) currency effects®
(Expressed in millions of US Dollars, except per share data) G2 TBREE 522K
(UBBETZS  SREWZEEIN) AL B ORK) B A
Net sales SHEFHE 1,586.1 1,209.5 31.1% 31.8%
Operating profit RS pinwl 162.1 141.1 14.9% 15.1%
Operating profit excluding RER o 0
acquisition-related costs® (HBRUL BB AERE R AR ) @ 177.0 148.0 19.6% 19.7%
Profit for the period HRSER 92.7 92.5 0.3% 0.4%
i i = S Al
Profit attributable to the RRESE A BIET 83.4 804 1.9% 1.3%
equity holders
Adjusted Net Income® KAREFRA® 100.2 100.3 0.1)% 0.0%
Adjusted EBITDA® £ AE EBITDA 2415 190.3 26.9% 27.2%
Adjusted EBITDA margin® K IAEE EBITDAFRE =G 15.2% 15.7%
Basic and diluted SREXK
earnings per share BE2ER 0.059 0.058 1.7% 1.7%
(Expressed in US Dollars per share) (UERETZ5])
Adjusted basic and diluted ~ EHBREREARR
earnings per share® #wERERe 0.071 0.071 0.0% 0.0%
(Expressed in US Dollars per share) (UERETZ5])
Notes Ffizt
) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results.

BT EERESIMEERIIFRST B ETA - AR AR S 25 MEERA R FRPNFHERAEME -
(2)  Acquisition-related costs amounted to US$14.9 million and US$6.9 million for the six months ended June 30, 2017 and 2016, respectively. # %2017 4F 2201646 A30 8 1F7<{E A ey Uk BB R A0 Bl &
1495 8ETR6IBBET -

@) Adjusted Net Income, a non-IFRS measure, eliminates the effect of a number of costs, charges and credits and certain other non-cash charges, along with their respective tax effects, that impact the Group’s
US Dollar reported profit for the period, which the Group believes helps to give securities analysts, investors and other interested parties a better understanding of the Group’s underlying financial performance.
See “Management Discussion and Analysis — Adjusted Net Income” for a reconciliation from the Group’s profit for the period to Adjusted Net Income. 48 FH%3 A B IEIFRSET TSt & T A - M & A
SR LA SE T R SR B OB A B0 S TRARK §FH&QIEM&%T¥H+¢13BE$§FH (ERESENRBYENTE  AREREEEDESHITE  REEZRAMERANREEELE 7 BASEN
HRAMBERE - ARASERREAREAEFRANEE - 20 EEEIREI N — ERABFRA -

4 Adjusted eamnings before interest, taxes, depreciation and amortization (‘Adjusted EBITDA”), a non-IFRS measure, eliminates the effect of a number of costs, charges and credits and certain other non-cash
charges, which the Group believes is useful in gaining a more complete understanding of its operational performance and of the underlying trends of its business. See “Management Discussion and Analysis —
Adjusted EBITDA” for a recongiliation from the Group’s profit for the period to Adjusted EBITDA. ZREHFI& « i1 - 478 Rk 4 ATHI TR B ([ £ F92EBITDA]) R?leRSW%#;IE Hik% %
ERA  BARRENRETEMIERSBANTE  AEEEFEAFRERZE 7T HALERERAEBOEMBY - RASEHANEN RERABEBTDANLR - 241 [ERENRES
T — 4EFAREBITDA] ©

(5)  Adjusted EBITDA margin, a non-IFRS measure, is calculated by dividing Adjusted EBITDA by net sales. 4% £ EBITDAR M = A IFIFRSI 55t & TR » LAAS S REEBITDAR: LASK & F 88T H FT15 ©

6) Adjusted basic and diluted eamings per share, both non-IFRS measures, are calculated by dividing Adjusted Net Income by the weighted average number of shares outstanding during the period. 48 #% &
BREAREBRAG RIFFRSH Bt 2T A - LUSHBFWRARARABITIEIMNG IR RD BB SHE TS -

The Group has presented certain non-IFRS measures in the financial
highlights section above because each of these measures provides additional
information that management believes is useful in gaining a more complete
understanding of the Group’s operational performance and of the trends
impacting its business to securities analysts, investors and other interested
parties. These non-IFRS financial measures, as calculated herein, may not
be comparable to similarly named measures used by other companies, and
should not be considered as measures comparable to IFRS measures in the
Group’s consolidated income statements for the period. Non-IFRS measures
have limitations as an analytical tool and should not be considered in isolation
from, or as a substitute for, an analysis of the Group’s financial results as
reported under IFRS.

T IFRSHHBEET
B DREDREMBHEIARRESENR - £ERE

REER EXHBEHE—HE25E

HEEAMRESFIITE - REE REAAAEFIEEEE
FEAHTBARENEERARFEHEKNBE - &
NPT EE M EIEIFRS M 5 ET & T AR M AT B E fth A 7]
FifE R 2Rt 8 TEETHR - BTEWAR AT
SN B AR AR S WEE R T IFRS B st & T A LB
FTETH - FIFRSHIIE T AEA—EAMLAGH
BRI - TEHRABYRIRERNEERIRIFRS 12
RO TS HEERN DT ©
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Every generation is different from its predecessors, but | am convinced
that our younger customer of today functions in an entirely different way
from those people who grew up in the early days of the internet. People
of all ages are now conducting more and more of their lives online, and

as a business we need to respond to this trend.

BEFAHEREE  BEARAANRESRFEBRTNEERAERNRNEERE
FHERANALEARNE - REF » SFREMNATETERESAFT L 2

5 MBRPNEBEEZTERMREEIR

ﬁ,\

| am pleased to report a very encouraging start to this year. Compared with one
year ago, trading conditions around the world are better and the impact of currency
translation a lot less pronounced. We completed the Tumi acquisition at the start
of August last year, so the results for the first half this year are fundamentally
affected by the net addition of six months’ activity of that business. Thus, our
headline figures were growth in turnover at constant currency rates of 31.8%
to US$1,586.1 milion, and Adjusted EBITDA increased by 27.2% to US$241.5
million. Stripping out the effects of this substantial addition to the business,
Group net sales were up 7.5% in constant currency terms to US$1,293.6 million
and Adjusted EBITDA rose by 0.7% to US$191.1 milion. An important point to
bear in mind is that we have increased spending on advertising and promotion
(excluding Tumi) by US$17.5 million, which is a full extra percentage point of net
sales. Looking at the Adjusted Net Income of the business, this was unchanged
in constant currency terms at US$100.2 million for the first half. The flatness of
this result reflects two things: firstly, the additional advertising spend | have just
highlighted; and secondly, the additional interest expense on the acquisition
debt, net of tax impact of US$25.3 million, which was just slightly more than the
additional US$23.4 million Adjusted Net Income contributed by Tumi. This is a
most encouraging outcome for our newly acquired business, as the result was
struck after an additional advertising spend of US$16.0 million on the Tumi brand.
Also, to the extent that the second half is generally stronger than the first half, this
suggests that the business has an excellent prospect of being earnings accretive
in its first full year of ownership.

As our CEO has done in his report, | am happy to tell shareholders that the Tumi
acquisition has gone extremely well. Both management teams have worked
closely together to bring out the best in both companies. It has helped that both
businesses share a common “can-do” culture, but the results can be put down
to meticulous planning and attention to detail, coupled with good decisions
about people. Ramesh personally can take much of the credit for laying excellent
foundations for the merger, and devoting a lot of his time and effort to making sure
there were no dropped catches. Important milestones have been reached ahead
of plan, in particular the conversion of Tumi’s systems onto our SAP platform, the
optimising of Tumi’s sourcing operations, and the taking back of direct control
over several key Asian markets, including South Korea, China and Hong Kong.
On the back of sourcing synergies and more limited promotional campaigns,
gross margins are improving. We have also increased substantially the level of
investment behind the brand from approximately 2.7%" of net sales before the
acquisition to 5.5% of net sales in the first half.
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Chairman’s Statement =E#s%

There are several important themes that are driving current trading. Firstly we
are moving towards a model that involves more direct-to-consumer trading.
The driving force behind this is the hurricane that is e-commerce, and which is
still sweeping through the consumer world. Because of the long-term criticality
of this channel, we took the opportunity to acquire eBags, one of the foremost
e-commerce retailers of travel-related products. This gives us an excellent
platform to build our direct-to-consumer business in the U.S. and around the
world. But just as important, is the impact that eBags can make to our overall
digital expertise, and the intention is to develop the business as a centre of
excellence for e-commerce operations for our global business. Excluding
eBags, direct-to-consumer e-commerce constant currency net sales growth
was 73.4%, and including this business, the increase was 126.7%. Partly as
a result of the acquisition, total e-commerce net sales made up 10.5% of total
sales in the first half of this year. We also invested in more retail stores, so that
total retail constant currency net sales growth, excluding Tumi, was 10.2%
in the first half, 4.9% coming from comparative store growth, and the rest
from the addition of 21 net new stores in the first half of 2017, and the full half
impact of the 74 net new stores added in 2016. Of course Tumi is also a more
retail-intensive business, and the combined impact of these factors has been
to lift retail sales as a percentage of the Group’s total business from 17.7%
10 24.5%. Whilst many of our brands will have a sizeable wholesale business
for many years to come, the trend will be towards channels that allow more
control over how our brands are presented to the customer.

We have always believed that the strength of our business depends on
the strength of our brands. Of course, this means that we need to deliver
products to our customers that meet their needs, and we need to offer the
best after-sales service that our global travellers can rely upon. Our products
need to be well-merchandised in both our own stores and those of our
wholesale customers, an area we are certainly investing more resources in.
However, where we need to be absolutely on top of our game is marketing
to our consumer. Every generation is different from its predecessors, but | am
convinced that our younger customer of today functions in an entirely different
way from those people who grew up in the early days of the internet. People
of all ages are now conducting more and more of their lives online, and as a
business we need to respond to this trend. We are spending a higher and
higher proportion of our marketing spend online and this trend will intensify
in coming years. But we also need to increase in absolute terms what we
are spending in support of our brands. Thus, in the first half of this year we
increased marketing spend across the Group from US$65.9 million last year
to US$99.5 million, up by 51.0%. As already described, half of this increase
was devoted to Tumi, where spend as a percentage of net sales has been
historically low. However, our goal is now to progressively increase advertising
overall as a percentage of turnover, to create a faster-growing business with
higher gross margins and increasing operating margins.

Over the years, | have discussed how far the Group has come from being
substantially a Samsonite suitcase business, to being the multi-brand, muilti-
category business that it is today. One of the advantages of increasing our direct-
to-consumer business is that we are better able to shape the mix of products
that we can offer our customers and the environment in which they purchase our
products. Non-travel products now account for 38.4% of our business, thanks in
part to the acquisition of Tumi, whose strength has been historically in business
and casual ranges. We are constantly discovering that giving more prominence to
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our non-travel items does no harm to our core travel ranges. As a result, we will
put even more weight behind business and casual bags, where our market shares
have scope for significant further improvement. This is also true in particular for
products designed to appeal to women. One of the things we have learnt from
Tumi is just how big the opportunity is in this category, and in fact how limited
our progress has been to date. We now have brands in our portfolio, such as
Lipault, that have great potential in this area, and we have initiated a “Women
First” approach to everything we do, that will, | am sure, bear fruit in coming years.

I mentioned at the beginning of this report that trading conditions have been better
this year than last. On a constant currency basis and excluding Tumi, we have
seen excellent net sales growth in Europe (+11.5%) and Latin America (+19.4%).
The U.S., amore mature market, has also returned a very creditable result (+7.4%).
The outturn in Asia (+3.8%) deserves more explanation. On the positive side, we
are seeing a generally better trading environment in China, with sales ahead by
8.8% and in Japan with an increase of 12.8%. South Korea (-1.6%), however, has
been adversely affected by the lower inward tourism from China and trading in
India (+1.9%) has been disrupted by the introduction of a goods and services tax.
Hong Kong remains challenging (-1.7%), although there are signs that things may
be levelling out. Several of the other smaller Asian markets have also seen a slow-
down, but we are confident that plans are in place to regain a higher growth path.

As the Company matures and becomes more complex, we need to ensure
that the devolved model that has served us so well also evolves to reflect
the interconnectedness of our markets, while limiting unnecessary duplication
of effort. Thus, we have more leadership positions that are responsible for
global coordination, but in a manner that assists rather than cuts across
country management. As | have noted before, our business enjoys strong
team management at the top, but we also rely on a community of managers
around the world and in different functions to maintain our overall reactivity
to the marketplace. It is remarkable how little turnover of key staff there is in
our business. We are of course mindful of the need to introduce new thinking
and new businesses and people from time to time (the last few years have
demonstrated this). However, the collective mind of the experienced people
within our company remains one of the keys to our success. The international
roots of Samsonite are deep, and the cooperation that takes place across
continents on a daily basis serves us well. And of course it helps to have a CEO
who takes the temperature constantly of trends around the world, and who is
ever-present on the high streets of the world’s major cities. Our thanks again
go to Ramesh and his team for another six months of progress on the march
towards our goal of being a US$5 billion net sales company with operating
margins that | am sure will compare with the very best in the field.

o fim Vo

Timothy Charles Parker
Chairman
August 23, 2017
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(1) Comparative figures for Tumi's six months ended June 30, 2016 are based on Tumi’s internal management reporting, adjusted as necessary to align with 2017 financial reporting. Tumi# 2201646 A30H
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While Tumi was the main driver of the Group’s performance, our
existing business also continued to deliver solid growth. The Group
maintained its focus on implementing its multi-brand, multi-category
and multi-channel strategy, as well as leveraging its decentralized
management structure and increasing its investment in marketing.
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The Group continued to make good progress integrating the Tumi business REBBBREESTUMIEBREBRRAR A XK @S
and growing its existing business. All of our regions delivered strong constant RIF#ER - RMFAAMEREZ 201796 A30 BN

currency net sales growth in the six months ended June 30, 2017. In the first
half of 2017, the Group’s net sales increased by 31.8% on a constant currency
basis compared to the same period last year. US Dollar reported net sales
increased by 31.1% year-on-year to a record level of US$1,586.1 million for
the six months ended June 30, 2017.

While Tumi was the main driver of the Group’s performance, our existing
business also continued to deliver solid growth. The Group maintained its
focus on implementing its multi-brand, multi-category and multi-channel
strategy, as well as leveraging its decentralized management structure and
increasing its investment in marketing. Excluding Tumi, net sales increased by
7.5% on a constant currency basis. US Dollar reported net sales increased by
US$84.1 million, or 7.0%, for the six months ended June 30, 2017.

The Group’s gross profit margin increased to 55.3% for the six months ended
June 30, 2017, from 52.3% for the same period in 2016. The increase was
partly attributable to the impact from the acquisition of Tumi, which delivers
higher margins. Excluding Tumi, the Group’s gross profit margin increased by
110 basis points to 53.4% for the first half of 2017, driven by strong net sales
growth in the Group’s direct-to-consumer business.

The Group’s US Dollar reported operating profit increased by US$21.0
million, or 14.9%, to US$162.1 million, notwithstanding a sizeable increase
in marketing expense of US$33.6 million, and a US$7.9 million increase in
acquisition-related costs. As a percentage of net sales, marketing expense
increased by 80 basis points to 6.3% in the first half of 2017, compared to
5.5% in the first half of 2016, to increase awareness and drive net sales growth
for Tumi and other brands in the Group’s portfolio. Excluding acquisition-
related costs, the Group’s US Dollar reported operating profit increased by
US$29.0 million, or 19.6%.
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Chief Executive Officer’s Statement {TBER®RS

The Group’s US Dollar reported profit attributable to the equity holders for the six
months ended June 30, 2017 increased by US$1.0 million, or 1.2%, to US$83.4
million, compared to the same period last year, notwithstanding a US$35.1 million
year-on-year increase in interest expense, primarily associated with the Senior
Credit Facilities utilized to finance the Tumi acquisition, as well as the increase in
marketing expense and acquisition-related costs discussed above.

Adjusted EBITDA and Adjusted Net Income are two key performance
indicators that we focus on. We believe these two non-IFRS measures, which
eliminate the effects of a number of costs, charges and credits and certain
other non-cash charges, provide a much clearer indication of the underlying
performance of our business. In the first half of 2017, the Group’s US Dollar
reported Adjusted EBITDA increased by US$51.2 milion, or 26.9%, to
US$241.5 million. Our Adjusted EBITDA margin decreased to 15.2% from
15.7%, primarily as a result of the 80 basis points increase in marketing
expense discussed above. US Dollar reported Adjusted Net Income amounted
to US$100.2 million for the six months ended June 30, 2017, more or less flat
compared to the same period in 2016, notwithstanding the significant year-
on-year increase in marketing expense and interest expense.

The Group generated strong operating cash flow of US$152.8 million in the
first half of 2017 compared to US$81.1 million during the same period in the
previous year, notwithstanding a US$32.5 million increase in cash paid for
interest, primarily associated with the Senior Credit Facilities utilized to finance
the Tumi acquisition, and the US$33.6 million increase in marketing expense.
Net working capital efficiency™ came in at 11.7% at June 30, 2017. During
the first half of 2017, we incurred capital expenditures of US$32.4 million, and
completed the acquisition of eBags, Inc. for a cash consideration of US$105.0
million. As of June 30, 2017, the Group had cash and cash equivalents of
US$377.8 milion and outstanding financial debt of US$1,995.0 million
(excluding deferred financing costs of US$63.2 million), putting the Group in a
net debt position of US$1,617.2 million.

It has been just over a year since we completed the Tumi acquisition on August
1, 2016, and during that time we have focused on integrating and investing in the
business to best position Tumi for long-term growth. We were pleasantly surprised
to find that both organizations share many core principles: unparalleled quality,
superior functionality and durability, design excellence, technical innovation and
world-class customer service. These factors enabled the integration to proceed
far more quickly and smoothly than originally expected across all facets of the
business. We completed the refinancing of the Senior Credit Facilities on February
2, 2017, which resulted in a significant reduction in our cash interest payments.
We completed the conversion of Tumi’s systems to our SAP platform in May
2017 which will help us achieve further synergies in areas such as working capital
efficiency. Initiatives to integrate and optimize Tumi’s sourcing operations have
also gone well, with additional gross margin improvements anticipated in the
second half of 2017 and beyond.
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Turning to distribution, we assumed direct control of the wholesale and retail
distribution of Tumi products in the key Asian markets of South Korea with
effect from January 1, China and Hong Kong (including Macau) with effect
from April 1, as well as Indonesia and Thailand with effect from May 1, all
ahead of plan. We also added 37 net new Tumi retail stores worldwide in the
first half of 2017. On the product side, our engineers have been working closely
with Tumi’s designers, with a particular focus on lightweight hardside luggage.
The fruits of this collaboration will begin to come to market in the second half
of 2017. We more than doubled marketing expense for the Tumi brand to
US$16.0 million for the first half of 2017, from US$7.2 million® in the first half
of 2016, with most of the spending taking place in North America, in order to
increase brand awareness and drive future sales growth. As a percentage of
Tumi’s net sales, marketing spend was 5.5% in the first half of 2017 compared
to approximately 2.7%? in the first half of 2016.

The above initiatives have contributed to the strong performance of the Tumi
business. Excluding foreign currency effects, net sales increased by 11.4%®
year-on-year in the first half of 2017, including the positive impact of buying
back distributors in Asia. Excluding the impact of the distributor buybacks in
Asia, constant currency net sales growth was approximately 8.2%?, with North
America (+7.7%W?), Asia (+7.4%?) and Europe (+12.2%?). US Dollar reported net
sales of the Tumi business increased by $29.2 milion®, or 11.1%% year-on-year,
to US$292.5 million for the six months ended June 30, 2017.

Our strategy to deploy a well-balanced portfolio of brands to target consumers
across the entire price spectrum continues to prove itself, with nearly all of our
brands reporting solid growth in the first half of 2017. Our Samsonite brand
continued to grow at a steady pace. Excluding foreign currency effects, net
sales of the Samsonite brand increased by 7.0% in the first half of 2017, with
all regions reporting constant currency net sales increases: North America
(+4.9%), Asia (+4.4%), Europe (+10.9%) and Latin America (+22.4%). US Dollar
reported net sales of the Samsonite brand increased by US$43.1 million, or
5.9% year-on-year, to US$777.7 million, accounting for 49.0% of the Group’s
total net sales for the six months ended June 30, 2017. That compared to
60.8% for the same period in 2016, reflecting the continued diversification of
the Group’s brand portfolio, including the addition of the Tumi brand.
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On a constant currency basis, net sales of the American Tourister brand
increased by 1.3% year-on-year, while US Dollar reported net sales increased
by US$3.5 million, or 1.4% year-on-year, to US$262.8 million. This increase
was driven by Europe, where US Dollar reported net sales grew by 21.7%
on the back of the brand’s continued successful expansion. The brand’s
performance has also been encouraging in North America and Asia, where
changes to the marketing and product strategies are beginning to have an
impact. After suffering a 9.9% decline in net sales on a US Dollar reported
basis in the first quarter in North America, American Tourister recorded a
14.8% increase in the second quarter due to good initial market response to
new product launches, resulting in a 1.9% net sales growth in North America
for the first half of 2017 overall. Performance in Asia also improved on the
back of successful new product launches and marketing campaigns. On a
US Dollar reported basis, net sales of American Tourister in Asia decreased by
3.0% in the first half of 2017, a considerable improvement compared to the
10.7% US Dollar reported net sales decline in the second half of 2016.

The Group’s other brands have largely performed well, posting solid constant
currency net sales growth in the first half of 2017, as we continued to leverage our
strong regional management teams to expand the brands into new markets and
penetrate deeper into existing ones: Speck (+9.2%), Gregory (+21.9%), Lipault
(+22.3%), Hartmann (+2.8%) and Kamiliant (+98.2%). Excluding foreign currency
effects, net sales of the High Sierra brand decreased by 16.0% for the six months
ended June 30, 2017 compared to the same period in 2016, as the Group
focused on selling its other casual product brands in Asia and Europe.

Our strategy to deploy a well-balanced portfolio
of brands to target consumers across the entire
price spectrum continues to prove itself, with
nearly all of our brands reporting solid growth in
the first half of 2017.
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On the back of the contribution from the Tumi business, along with generally
solid performance by the other brands in the Group’s portfolio, all our regions
recorded strong double-digit constant currency net sales growth in the six
months ended June 30, 2017: North America (+53.0%), Asia (+19.8%), Europe
(+24.0%) and Latin America (+19.4%). Excluding Tumi, all our regions delivered
solid constant currency net sales growth, driven by new product launches and
our focus on growing our direct-to-consumer business, especially direct-to-
consumer e-commerce: North America (+7.4%), Asia (+3.8%), Europe (+11.5%)
and Latin America (+19.4%). | am especially encouraged by the performance in
North America, where, excluding Tumi and eBags, constant currency net sales
growth recovered to 4.7% in the second quarter of 2017 after a 0.9% decline
in the first quarter of 2017, driven by the increases in the Samsonite, Speck and
American Tourister brands. In Asia, China, Japan and Australia continued to post
strong constant currency organic net sales growth of 8.8%, 12.8% and 5.8%,
respectively, for the six months ended June 30, 2017. This performance was
partially offset by continued softness in South Korea and Hong Kong®, where
excluding Tumi, constant currency net sales were down by 1.6% and 1.7%,
respectively. Excluding foreign currency effects, net sales in India increased by
1.9% in the first half in 2017, despite a temporary disruption in the second quarter
due to the introduction of the new Goods and Services Tax. Europe and Latin
America continued to benefit from the investment we have made in our brands
and retail infrastructure over the last few years.

We also made excellent progress in executing our multi-category and multi-
channel strategy in the first half of 2017. The travel product category has
historically been and remains the Group’s strongest and largest product
category. Excluding foreign currency effects, net sales in the travel product
category increased by 20.5% (+6.5% excluding Tumi) in the first half of 2017.
Travel category net sales increased by 19.7% on a US Dollar reported basis
to US$977.8 million, accounting for 61.6% of total net sales for the first half
of 2017. Looking ahead to the second half of 2017, we expect our core travel
products business to benefit from the tailwind of the steady growth in travel
and tourism®. The Group will continue to focus on leveraging its regional
management structure, sourcing and distribution expertise and marketing
engine to extend the strong Tumi brand into new markets and penetrate
deeper into existing channels. At the same time, we aim to sustain the steady
growth of the Samsonite brand and to build on the positive momentum that
the American Tourister brand has seen in Asia and North America. Further
down the price pyramid, our Kamiliant brand performed exceptionally well,
validating our belief in the vast untapped potential of the entry price segment,
and we will further expand Kamiliant distribution across Asia.
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One of Samsonite’s medium-term strategic goals is to achieve a more
balanced 50/50 split in net sales between the travel and non-travel product
categories. In the first half of 2017, the non-travel product categories all
recorded strong double-digit constant currency net sales growth, driven by the
acquisition of Tumi: business category net sales up 98.1% (+2.5% excluding
Tumi), casual category net sales up 29.8% (+19.3% excluding Tumi) and
accessories category net sales up 40.6% (+8.5% excluding Tumi). Overall, net
sales in the non-travel product categories increased by 55.3% on a constant
currency basis, and by 55.0% on a US Dollar reported basis, to US$608.4
million. Non-travel net sales accounted for 38.4% of total net sales in the first
half of 2017 (83.2% of net sales excluding Tumi), compared to 32.5% in the
first half of 2016. We need to focus on identifying open spaces in different
product segments where our penetration is low and strategize to penetrate
that segment aggressively with creative initiatives and entrepreneurial zeal.
One such opportunity lies within the large but highly fragmented backpack
and casual bag segment where our market share is currently minimal. We have
made good progress in this category with the Tumi, Samsonite and Gregory
brands, validating our strategy of deploying multiple brands across categories
and price points to drive long-term growth, and we will continue to invest to
grow our business in this category.

An even bigger long-term non-travel opportunity lies with women’s bags.
Women control the lion’s share of consumer spending, yet women’s products
contribute only single digits to the Group’s net sales. We are clearly under-
represented in this product category and we see enticing potential for long-
term growth. The Lipault brand has already proven its ability to compete
effectively in this category, first in its home market of France, and increasingly
in other markets around the world. Meanwhile, Tumi has been making steady
headway in winning over female consumers, so much so that the women’s
product category now contributes mid to high teens of the brand’s net sales
— an impressive feat for a brand that many consumers still consider to be
masculine. This gives us the confidence and motivation to vigorously pursue
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Tumi has been making steady headway in winning over female
consumers, so much so that the women’s product category

now contributes mid to high teens of the brand’s net sales — an
impressive feat for a brand that many consumers still consider

to be masculine. This gives us the confidence and motivation to
vigorously pursue a “Women First” strategy to serve the women’s

segment more credibly.
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a “Women First” strategy to serve the women’s segment more credibly, with
expanded product ranges, greater emphasis on our marketing and in-store
visual merchandising to drive this growth, focusing particularly on the Tumi,
Samsonite, Gregory and Lipault brands.

As | mentioned in my last report, the world around us is going through a
profound and disruptive change, largely driven by the growing influence of
online, and this shift towards e-commerce represents one of our greatest
opportunities. With our portfolio of brands and our scale, Samsonite has the
potential to become a significant player in the bags and luggage e-commerce
channel. The eBags acquisition, completed on May 5, 2017, represents an
important investment in achieving this goal. eBags is a leading online retailer
of travel-related products, providing consumers with a diverse offering of
travel bags and accessories including luggage, backpacks, handbags,
business bags, travel accessories and apparel. The acquisition gives the
Group a strong platform to accelerate the growth of its direct-to-consumer
e-commerce business in North America and worldwide. It also provides
the Group with immediate resources and digital expertise to strengthen its
existing digital capabilities. The intention is for the eBags team to become a
center of excellence for Samsonite’s e-commerce operations, and to export
the eBags platform to markets internationally. Excluding foreign currency
effects, net sales in the Group’s direct-to-consumer e-commerce business
increased by 126.7% for the six months ended June 30, 2017 compared to
the same period in 2016. Excluding Tumi, the Group’s direct-to-consumer
e-commerce net sales increased by 73.9% on a constant currency basis,
driven by the acquisition of eBags, and by 20.7% excluding eBags. For the six
months ended June 30, 2017, US$167.2 million, or 10.5%, of the Group’s US
Dollar reported net sales were derived from e-commerce. This represents an
increase of 67.4% compared to the same period in the previous year, when
e-commerce comprised US$99.9 million, or 8.3%, of the Group’s net sales.
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Over the medium-term, the Group intends to increase the proportion of net
sales from its direct-to-consumer channel by growing direct-to-consumer
e-commerce net sales and through the targeted expansion of its bricks-and-
mortar retail presence, with the goal of achieving a more balanced 50/50 split in
net sales between the wholesale and direct-to-consumer channels. Excluding
foreign currency effects, net sales in the direct-to-consumer channel increased
by 89.0% year-on-year in the first half of 2017. The increase was driven by
growth in direct-to-consumer e-commerce, including the acquisition of eBags
in May 2017, as well as the addition of 58 net new company-operated retail
stores opened in the first six months of 2017 plus the impact from 285 net new
stores added during 2016, including 211 net new company-operated Tumi
retail stores resulting from the acquisition of Tumi, along with a 4.9% increase
in constant currency same store net sales. For the six months ended June
30, 2017, US$479.6 million, or 30.2%, of the Group’s US Dollar reported net
sales came from the direct-to-consumer channel, compared to 21.0% for the
same period in 2016.

Our business continues to grow from strength to strength, and we believe
this is directly related to our investment in marketing and R&D. We have
consistently maintained a high level of awareness for each of our brands,
and continue to do so as we acquire new brands and expand our portfolio.
We firmly believe that global recognition of our brands is one of our major
competitive advantages and an important driver of our long-term profitability.
As noted in our 2016 Annual Report, we intend to increase our investment in
marketing in 2017, both in absolute dollar terms and as a percentage of net
sales. This is driven in part by the need to support the Tumi brand, but also
the decision for the rest of the Group to resume a more normalized level of
marketing spending as a percentage of net sales after temporarily scaling back
over the last two years. In the first half of 2017, the Group spent US$99.5
million on marketing, an increase of US$33.6 million, or 51.0%, compared to
the same period in 2016, primarily to support the Tumi brand. As a percentage
of net sales, marketing expense increased by 80 basis points to 6.3% in the
first half of 2017 compared to 5.5% for the same period in the previous year.
Excluding Tumi, marketing expense as a percentage of net sales increased
by 100 basis points to 6.5% in the first half of 2017 compared to 5.5%
for the same period in the previous year, and the second half of 2017 will
see the Group maintain a high level of investment in marketing. While this
significant increase in marketing spend will have a temporary dampening
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effect on margin expansion, the investment is key to supporting the global
expansion of Tumi and to continuing to drive visibility for Samsonite, American
Tourister and other brands over the long term. Traditional print advertising
is increasingly becoming less effective. As such, we aim to devote 50% or
more of our consumer marketing budget to digital communications, including
social media, influencers, bloggers and other digital media to connect with
and engage customers and to communicate new products, promotions and
other events.

In view of the varying consumer preferences and channel dynamics in
individual markets, each of the regional presidents and their management
teams maintains control of the strategy to drive the business forward. Our
decentralized management structure is perhaps the most important source
of sustainable competitive advantage. The structure encourages and rewards
innovation and differentiation that best connects and serves local consumers in
disparate markets around the world, and enables the Group to respond nimbly
and quickly to varying challenges and opportunities in individual markets. |
am confident that our experienced and motivated regional and country
management teams will continue to execute as a team and grow our business.
I would like to take this opportunity to thank Tim Parker, our Chairman, for his
leadership and invaluable counsel. | would also like to thank my fellow senior
management team members Kyle Gendreau, John Livingston, Lynne Berard,
Rob Cooper, Subrata Dutta, Arne Borrey, Roberto Guzman, Frank Ma, Leo
Suh, Charlie Cole, Paul Melkebeke, Andy Wells and Marcie Whitlock. Together
with our employees, suppliers and business partners around the world, they
have made it possible for the Group to achieve these positive results in the first
half of 2017. | look forward to working closely with them and our teams around
the world to achieve the full potential of our business.
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Chief Executive Officer Ramesh Dungarmal Tainwala

August 23, 2017 201748 H23A

(1) Net working capital efficiency is calculated as net working capital (the sum of inventories and trade and other receivables less accounts payable) divided by annualized net sales. /% 48 & & izt Jhik/F 418
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[w] Comparative figures for Tumi's six months ended June 30, 2016 are based on Tumi's internal management reporting, adjusted as necessary to align with 2017 financial reporting. Tumi# 2201646 A30H
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3) Net sales reported for Hong Kong include net sales made in Macau. & #8%15 KIS & F B BIEMNRPIERS RIS F4 -

(4) According to the United Nations World Tourism Organization (‘UNWTO”) World Tourism Barometer, approximately 369 million tourists travelled worldwide during the first four months of 2017, with international
tourist arrivals growing by 6% over the same period in the prior year. 18 & Bt 5 jk % 48 4% ([ UNWTO J) (5 ik 5% £ 15 R 2% (World Tourism Barometer)) * 720175 5 UE A - 2B41E369EEE
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Samsonite International S.A. (the “Company”),
together with its consolidated subsidiaries (the
“Group”), is the world’s largest travel luggage
company, with a heritage dating back more than
100 years. The Group is principally engaged in the
design, manufacture, sourcing and distribution
of luggage, business and computer bags,
outdoor and casual bags, travel accessories
and slim protective cases for personal electronic
devices throughout the world, primarily under
the Samsonite®, Tumi®, American Tourister®,
Hartmann®, High Sierra®, Gregory®, Speck®,
Lipault®, Kamiliant® and eBags® brand names as
well as other owned and licensed brand names.

The Group sells its products in over 100 countries
through a variety of wholesale distribution
channels, through its company-operated retail
stores and through e-commerce. The Group sells
its products in North America, Asia, Europe and
Latin America.

Management discussion and analysis should be
read in conjunction with the Group’s consolidated
interim financial statements, which have been
prepared in accordance with International
Financial Reporting Standards (“IFRS”) as issued
by the International Accounting Standards Board
(the “IASB”).
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Excluding foreign currency effects, net sales increased by US$384.1 milion, or ~ MBERLZE - BE2017F6 A30 A LAEANKE
31.8%, for the six months ended June 30, 2017 compared to the six months /& FRIREZE 201646 330 A 17N A& 384.1 BB
ended June 30, 2016. US Dollar reported net sales increased by US$376.6 ~ TT31.8% ° HZE 201746 A 30 A 1L/ {E A AT E
million, or 31.1%, to US$1,586.1 million for the six months ended June 30, RO HE FREIERA76.6 AEXT31.1% E 1,586.1 8
2017. The Tumi business, which was acquired on August 1, 2016, contributed BT ° N 201648 A 1 B R Tumi €558 = 2017
net sales of US$292.5 million for the six months ended June 30, 2017. F6AB0HIENEAMHEFER292.5 BEETT © M
Excluding net sales attributable to the Tumi business, net sales on a constant BRTumi ZTSIEERISHE T8 » IR T EEREESTE - 55
currency basis increased by US$90.8 million, or 7.5%, and US Dollar reported EFEMRI0.8HEFRTHKT7.5% * AETTHRHIHE

net sales increased by US$84.1 million, or 7.0%. SEFEAME 841 BB ETHK7.0% ©
North America t3M Asia ZEM Europe & Latin America T M
NET SALES Us$m) NET SALES US$m) NET SALES uss$m) NET SALES US$m)
HEFE (mExn) SHEFH (B8=n) HETHE (mEEL) HEFHE (B

+53.0% +$213.9  +19.8% +393.0  +24.0% +$64.4  +19.4% +$12.1

North America 4t M Asia ZEM Europe B Latin America H17T =M
NET SALES (US$m) NET SALES (US$m) NET SALES Us$m) NET SALES Us$m)
HERE (mExn) SHEFH (B8=n) HEFH (5E=n) HEFH (58=n)

+749% +$29.9 +3.8% +$17.8 +11.5% +$30.8  +19.49% +$12.1

The following table sets forth a breakdown of net sales by region for the six TREFIEE201746 H30H %2016 46 H30 B IE/R
months ended June 30, 2017 and June 30, 2016, both in absolute terms and 18 A1z [E 8l 5 H S E FREAMA - UBHERGHEF
as a percentage of total net sales. A A DR ©

Six months ended June 30,

| ———— #6730 H1L51BA
e —

2017 vs 2016
2k ki 2017 fFEE2016 FF LLER
Percentage Percentage increase
Percentage Percentage increase  (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®
Net sales by region(": US$’000 SHEFHE US$'000 HEFE MO HIBREE S 2
@B SR HEFR : F=n =574 F=ET BO B EICRD) B
North America 3t 617,227 38.9% 403,588 33.4% 52.9% 53.0%
Asia Z2M 563,268 35.5% 470,614 38.9% 19.7% 19.8%
Europe BN 325,180 20.5% 268,794 22.2% 21.0% 24.0%
Latin America iz J =M 75,878 4.8% 62,539 5.2% 21.3% 19.4%
Corporate 1B 3 4,570 0.3% 3,952 0.3% 15.6% 15.6%
Net sales 5 #58 1,586,123 100.0% 1,209,487 100.0% 31.1% 31.8%
Notes iz
(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually located. 7<% &
HEFRENMREUESMRREEERNER - YT —EARHHREETRAENER -
) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results. 1 4~ %

FERERAH 20 RERIFFRST B ET A - ANHARRN BB 2 NEXERAEF RPN FIERFHERAE -
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BRANDS
mn &

The following table sets forth a breakdown of net sales by brand for the six TREFNEZE2017F6 A30H K 201646 A30 A LR
months ended June 30, 2017 and June 30, 2016, both in absolute terms and BRRGEE D OHEFEBA - UREHERGHEF
as a percentage of total net sales. BREANLIR -

Six months ended June 30,

#HZE6H30HLREAR
2017 vs 2016
2017 fFEA 2016 FEELBY
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®”
Net sales by brand: US$'000 SHERE US$'000 SHE R BECHA) TR EE R 2K
RMMEEI DRI EFHE ¢ FEn =504 FET ADLL AL EIMCRD) B AL
%l Samsonite 7 EE 777,733 49.0% 734,619 60.8% 5.9% 7.0%
= Tumi 296,902 18.7% - 0.0% nmEEE nmEZ &
[ American Tourister 262,822 16.6% 259,308 21.4% 1.4% 1.3%
W Speck 54,209 3.4% 49,635 4.1% 9.2% 9.2%
High Sierra 43,989 2.8% 52,357 4.3% (16.00% (16.0)%
M Gregory 26,474 1.7% 21,769 1.8% 21.6% 21.9%
M Kamiliant 16,367 1.0% 8,178 0.7% 100.1% 98.2%
B Lipault 14,846 0.9% 12,183 1.0% 21.9% 22.3%
[ Hartmann 12,454 0.8% 12,066 1.0% 3.2% 2.8%
[7] Other® H A © 80,327 5.1% 59,372@ 4.9% 35.3% 33.0%

Net sales $HE %8 1,586,123 100.0% 1,209,487 100.0%

Notes &t

1) Includes US$4.5 million in net sales of Tumi products made through Rolling Luggage and other Samsonite multi-brand stores and e-commerce sites. £3&:% iBRolling Luggage & £ it #15 BEHE T % dh i 5
BRETHEBHEETuMERMGHNIHE FHEI6TBET -

(2 Includes US$3.1 million in net sales of Tumi products made through Rolling Luggage and other Samsonite multi-brand stores. £24% % #8Rolling Luggage & L ith #55 RETE T 2 SRR 5 46 35 &5 TumiZE R T ER1s
HSEEFEIIEBET -

[t©)] Other includes certain other brands owned by the Group, such as Saxoline, Xtrem, Secret and eBags, as well as third party brands sold through the Rolling Luggage and Chic Accent retaillstores and the eBags
website. E 1t 83ESaxoline * Xtrem - Secret}: eBags% A £ %= T EM A A MIE + AR iFEBRoling Luggage * Chic AccentZ & /& Kz eBags#8 Uk H & A5 = kg o

) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period i in the prior year to current period Iocal currency results.
REE R EE H 25 M EFRIIFRSM T BT A - EVR AR AR 8% 250 R ERA X F R F9E R HHA1S - - ;

nm  Not meaningful due to the acquisition of Tumi on August 1, 2016. #EEZEFE 71201658 51 B U Tumi » BT EEE -

NET SALES BY BRAND
BmEE D 2 HE TR

16%
21%

[ Samsonite FTHE M Gregory

. Tumi . Kamiliant

. American Tourister . Lipault

M speck [ Hartmann
High Sierra [T Other HAth
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Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$51.3 million, or 7.0%, for the six months ended June 30, 2017
compared to the same period in the previous year, with all regions reporting
constant currency net sales increases of the Samsonite brand: Asia (+4.4%),
North America (+4.9%), Europe (+10.9%) and Latin America (+22.4%). US
Dollar reported net sales of the Samsonite brand increased by US$43.1 million,
or 5.9%, year-on-year, with all regions reporting US Dollar net sales increases
of the brand: Asia (+3.7%), North America (+4.8%), Europe (+7.9%) and Latin
America (+22.5%). Samsonite comprised 49.0% of the net sales of the Group
during the six months ended June 30, 2017 compared to 60.8% during the
same period in the previous year, reflecting the continued diversification of
the Group’s brand portfolio with the addition of the Tumi brand, which was
acquired on August 1, 2016, as well as increased contributions from the
Group’s other brands. Excluding foreign currency effects, net sales of the
American Tourister brand increased by US$3.4 million, or 1.3%, for the six
months ended June 30, 2017 compared to the same period in the previous
year. US Dollar reported net sales of the American Tourister brand increased
by US$3.5 million, or 1.4%, year-on-year, driven by increases of 21.7% and
1.9% in Europe and North America, respectively, partially offset by decreases
in net sales of 3.0% and 2.6% in Asia and Latin America, respectively.

Net sales of the Tumi brand, which was acquired on August 1, 2016,
amounted to US$296.9 million during the six months ended June 30, 2017.
Excluding foreign currency effects, net sales of the Speck brand increased by
US$4.6 million, or 9.2%, for the six months ended June 30, 2017 compared
to the six months ended June 30, 2016 driven by expanded distribution. On
a constant currency basis, net sales of the High Sierra brand decreased by
16.0% for the six months ended June 30, 2017 compared to the six months
ended June 30, 2016 with decreases in North America, Asia and Europe.
Excluding foreign currency effects, net sales of the Gregory brand increased
by $4.8 million, or 21.9%, for the six months ended June 30, 2017 compared
to the same period in the previous year, with Asia and Europe recording
double-digit net sales growth. On a constant currency basis, net sales of the
Lipault brand increased by US$2.7 million, or 22.3%, for the six months ended
June 30, 2017 compared to the six months ended June 30, 2016, driven by
further geographical expansion in Asia and increased sales in North America.
Excluding foreign currency effects, net sales of the Hartmann brand increased
by US$0.3 million, or 2.8%, for the six months ended June 30, 2017 compared
to the same period in the previous year, driven by expansion of the brand in
Asia. For the six months ended June 30, 2017, Kamiliant, a value-conscious,
entry level brand introduced in Asia during the second half of 2015, recorded
US Dollar reported net sales of US$16.4 million, compared to US$8.2 million
during the same period in 2016.

WHRERTE  FAEMBEZE2017F6 4308 1L
ANEANBEEFEREFRMERS1I.3EEETLK
7.0% + F7FEE IR BT A Hh B Y9 8315 1R A 5 P S BLE
FIEREEFHEER BN +4.4%) - JEEM (+4.9%)
UM (+10.9%) AL T =M (+22.4%) ° LASETT B RAVHT
FEREHE FRIRFIERASABEETHS9% M
ZmER ARG A TRRMNEE FEILR ¢

M (+3.7%) * dEZEM (+4.8%) ~ BUM (+7.9%) KA T &
M(+22.5%) - FTAFEREZE2017F6 A30H L/~ EA
IEAREBHE F5E49.0% - MR EFREARA60.8% -
RERFTIER 2016 F 8 A1 B AT Tumi @iE - A K&
AEBEEMBENEREN  SAEENREEAFE
Z LR - MRIE X 22 - American Tourister ShHEE,
201746 A0 LN EAMEE FREER 2 AT—
R 3.4 B &3 TT51.8% ° American Tourister k2 A
ETHRNEEFEANEFIERISEEETH1.4%
RN RILEMOIHE FRED RIER21.7% % 1.9%
P - IR T EMABEFED R
3.0% % 2.6% FTifsH

M20164F 8 A1 BFTWEER Tumi REHZE201746 A
30 B LEAE B Y &S558 5 296.9 BB ETT o MKRIE N
& - Speck MmIEHE = 201746 A30 B 1L/~ 1E AR
EFEREE2016F6 A0 AL AAAKR4I6EESE
Tk 9.2% * IR IER DTS o RN BB R AL
- High Sierra i f8#E, 2= 2017 66 A 30 B 1L/ A 98
EFERHE2016F6 5308 1E/NAA T 16.0% °

EdEEN - M RBUNEE FREIB PR L o MR
EHFE  Gregory mEEZE2017F6 308 L/~

AREEFEREFRNER48BEZETHK21.9%
WHREMEBINGSEENRTHHE FEER - £

#— PR TR A b AR R K 3E SR B0 8 6 KB 35 hn AT
HE) R FIEREELE - Lipault REEZE2017F
6 A30BIENEAARHE FEREZE201656 A30H
IEANEAER27EBETHN22.3%  MRERZE -
Hartmann G882 2017 6 A30 B IENEARHEEF
ERAFRAER0IAEETN2.8%  JIZZMETE
MBI EBERATE) - BZE2017F6 A30HIE7~A
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PRODUCT CATEGORIES
FE mm 28 B

The Group sells products in four principal product categories: travel, business, AEEHENERKRBNEEXZERER - KE - 5
casual and accessories. The travel category is the Group’s largest category % ~ /REIRE - IREERI AR EBZAERER - B
and has been its traditional strength. The following table sets forth a breakdown HEFEIE - TREHIBE201746 A30H k20164
of net sales by product category for the six months ended June 30, 2017 and 6 A 308 17N E ARERIER B 5 RS F R - LA
June 30, 2016, both in absolute terms and as a percentage of total net sales. BEEMMEHEFEEFT IR -

Six months ended June 30,

HBE6HA30HLREAR
2017 vs 2016
2017 822016 F L
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®
Net sales by product category: US$'000 SHEFE US$’000 SHE TR #CRA) HBREE N R 28
REMBRIZISHHEFER FERT =)0 4 FET AL B EMCR) B
[ Travel i3 977,761 61.6% 817,029 67.5% 19.7% 20.5%
[¥ Business® %™ 262,737 16.6% 133,176 11.0% 97.3% 98.1%
[ Casual ¥k 186,250 11.7% 142,926 11.8% 30.3% 29.8%
M Accessories®? g {4 @ 130,066 8.2% 92,582 7.7% 40.5% 40.6%
Other E A 29,309 1.9% 23,774 2.0% 23.3% 25.5%

Net sales $H%EF5 1,586,123 100.0% 1,209,487 100.0%

Notes Pff#E
(1) Includes tablet and laptop cases. B1EFAR B & F IR B -
© Includes protective phone cases. B3EF #{R &

) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results.
RNEE R H 25 M EERIIFRSM AT BT A - HTYRAHR AR 8% 2510 R ERA R F R BR F9E Rt HA1S -

We are constantly discovering that giving more
prominence to our non-travel items does no harm

to our core travel ranges. As a result, we will put
even more weight behind business and casual bags,
where our market shares have scope for significant

m further improvement.

— BATERE - MaEERFANFREERLIBESE
e B OEEMARS - Hit - HASMANERR

BHBERARERY - RAELESNTSHREDNEE
REFZE o




NET SALES BY PRODUCT CATEGORY
BEMBERE D NEEFE

% 8% 2%

12% ‘

2016

8% 2

12%

2017
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62% 67%

[ Travel iRz
¥ Business B %
Casual TKE

I Accessories BifF
Other HAth

Excluding foreign currency effects, net sales in the travel product category
increased by US$167.2 million, or 20.5%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. US Dollar reported
net sales in the travel product category increased by US$160.7 million, or
19.7%. Excluding net sales attributable to the Tumi business, net sales
in the travel product category increased by 6.5% on a constant currency
basis and by 5.8% on a US Dollar reported basis. Country-specific product
designs and locally relevant marketing strategies continued to be the key
factors contributing to the Group’s success in the travel category. Excluding
foreign currency effects, net sales in the business product category increased
by US$130.6 million, or 98.1%, for the six months ended June 30, 2017
compared to the same period in the previous year. US Dollar reported net
sales in the business product category increased by US$129.6 million, or
97.3%. This increase was primarily due to the net sales attributable to the
Tumi business. Excluding net sales attributable to the Tumi business, net sales
in the business product category increased by 2.5% on a constant currency
basis and by 1.9% on a US Dollar reported basis driven by strong growth in
Europe. Excluding foreign currency effects, net sales in the casual product
category increased by US$42.7 million, or 29.8%, for the six months ended
June 30, 2017 compared to the six months ended June 30, 2016. US Dollar
reported net sales in the casual product category increased by US$43.3
million, or 30.3%. Excluding net sales attributable to the Tumi business,
net sales in the casual product category increased by 19.3% on a constant
currency basis and by 19.7% on a US Dollar reported basis due to an increase
in net sales of the Gregory and Samsonite brands. Excluding foreign currency
effects, net sales in the accessories category increased by US$37.6 million, or
40.6%, for the six months ended June 30, 2017 compared to the same period
in the previous year. US Dollar reported net sales in the accessories category
increased by US$37.5 million, or 40.5%, largely due to the addition of the Tumi
business. Excluding net sales attributable to the Tumi business, net sales in
the accessories product category increased by 8.5% on a constant currency
basis and by 8.3% on a US Dollar reported basis, primarily due to US$3.4
million in net sales of accessories sold through the eBags business since the
date of acquisition and an increase of US$3.2 million in net sales of protective
phone cases sold under the Speck brand.

MBREE N 2 - IREERERNBZE2017F6 A308 1
NEAKEE FEREE 201646 530 A 1E/NE A1

F167.2 BB XEIT5(20.5% * i1 AZETT B A IR B2 2E G
MR E FEANER160.7 BEETH19.7% - WK
Tumi ¥ EENEEFHE  BRTEBRREEFE Ik
HEMARMNEE FEIER6.5% « MIEETHRELE
FTEANERS5.8% - R ARNMERBRETAKDE & it
REMEHRBNARAEEREEFREKINGE
ZHE) c MKRELRTE  BEELENEZE20174F
6 A30HIEAEAMME FERAFRBIEK130.68
BET(98.1%  UETHRRNEKERERIEEFEHE
HR129.6 BEEIILK97.3% ° IR REZ AN Tumi
EREE R SH & FEEFTEL » MRBR Tumi £ EIE R S & F
BORTEERELENE  AFERERINHEEFEE
R2.5% @ MZETTABEESFERNER1.9% « L%
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RS F RIS INFTEL - MBRER R E - BERIE
£ 201796 A30 A 1L/ 8 A K E FRRAF R
£ 37.6 BB ETK40.6% o LAETTHARAAIHIERIHE
SRR RI7.5BEEITHK40.5% - EEHKIE Tumi
EBFTE e MR Tumi 2RISR EF8E - IR TEE
EEESE  RHERERNHEEFHEIERS.5% M
BRETTHBFREEFEANES.3%  HEEZHRANE
HEff4C eBags XL EMN MG FEAS4EE
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DISTRIBUTION CHANNELS

The Group sells products through two primary distribution channels: wholesale AEBBANEErENHREHEER - IEREET
and direct-to-consumer. The following table sets forth a breakdown of net sales FEBE - TRHIEE2017F6A30HK20164F6
by distribution channel for the six months ended June 30, 2017 and June 30, A30HIEANE RS HERBE D HHE FEEAE - R

2016, both in absolute terms and as a percentage of total net sales. HERMRHE FREAEA DI -
Six months ended June 30,
#HZ6HA30HLERA
2017 vs 2016
2017 FEE2016 F LL B
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®
Net sales by distribution channel: US$’000 HEFH US$'000 HEFHE EMCRA) HIBREE B
RAOHREEDHHEFHE - FET =)0 4 FEx £ AR EIMCRA) B DS
[ Wholesale #tZ% 1,101,928 69.5% 951,835 78.7% 15.8% 16.6%
M Direct-to-consumer® 479,629 30.2% 253,700 21.0% 89.1% 89.0%
BEEEMHEEED
Other® E @ 4,566 0.3% 3,952 0.3% 15.5% 15.5%
Net sales $HE& F 58 1,586,123 100.0% 1,209,487 100.0%
Notes Ffi &
(1) “Direct-to-consumer” includes bricks-and-mortar retail and direct-to-consumer e-commerce. This channel was previously referred to as “retail”, however, the Group believes “direct-to-consumer” more

accurately reflects its evolving business. [EZEEMREEE OEERTERERAMAEBENETHE - WREBHRAAITE ] Al - AEEBEIEEERYEE | EERRRETERERN
%7 -
(2)  “Other” primarily consists of licensing income. [ Efth | = & EE R EUWA -

) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency resullts.

BARERLEH2IMEMABIEFRSH Bat B T A - HBL AR A E 5% 2 570 AR A = F REN T E R HATE -

The 89.0% year-on-year constant currency net sales increase

Ak,
in the direct-to-consumer channel reflects the Group’s o
strategy of investing resources to support the growth of its A - N
bricks-and-mortar retail and direct-to-consumer e-commerce S
business, including through acquisitions. .. N .
EREREEERERTRERLEN HNHEFERFER 4
89.0% @ RRRAKERAER(BEEBNBER)UXKAERT {fz‘ ik,
EXBRERADEEENETBEEKBRNER o . y b
NET SALES BY DISTRIBUTION CHANNEL afi X
B HREEI D HHEFRE
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Excluding foreign currency effects, net sales in the wholesale channel increased by
US$157.6 milion, or 16.6%, for the six months ended June 30, 2017 compared to
the six months ended June 30, 2016. US Dollar reported net sales in the wholesale
channel increased by US$150.1 milion, or 15.8%. Excluding net sales attributable
to the Tumi business, net sales in the wholesale channel increased by 4.1% on a
constant currency basis and by 3.4% on a US Dollar reported basis. Excluding foreign
currency effects, net sales in the direct-to-consumer channel increased by US$225.8
million, or 89.0%, and US Dollar reported net sales in the direct-to-consumer channel
increased by US$225.9 milion, or 89.1%, for the six months ended June 30, 2017
compared to the same period in the previous year. Excluding net sales attributable to
the Tumi business, net sales in the direct-to-consumer channel increased by 20.2%
on a constant currency basis and by 20.4% on a US Dollar reported basis. The
increase in direct-to-consumer net sales was driven by growth in direct-to-consumer
e-commerce, including the acquisition of eBags in May 2017, the addition of 58 net
new company-operated retail stores opened in the first six months of 2017 and the
contributions from 285 net new stores added during 2016, including 211 net new
company-operated Tumi retail stores. On a same store, constant currency basis,
retail net sales increased by 4.9% for the six months ended June 30, 2017 compared
1o the six months ended June 30, 2016 (excluding amounts attributable to the Tumi
business acquired on August 1, 2016). This was driven by constant currency same
store net sales growth of 1.0%, 10.7% and 16.8% in North America, Europe and Latin
America, respectively. This was partially offset by a 3.9% decline in Asia as a result of
fewer visitors from Mainland China to Hong Kong (including Macau) and South Korea
and generally weak consumer sentiment in certain other countries in the Asia region.
The Group’s same store analysis includes existing company-operated retail stores
which have been open for at least 12 months before the end of the relevant financial
period. The 89.0% year-on-year constant currency net sales increase in the direct-to-
consumer channel reflects the Group’s strategy of investing resources to support the
growth of its bricks-and-mortar retail and direct-to-consumer e-commerce business,
including through acquisitions.

During the six months ended June 30, 2017, US$167.2 milion, or 10.5%, of the
Group’s US Dollar reported net sales were derived from e-commerce (comprising
US$90.7 miilion of net sales from the Group’s direct-to-consumer e-commerce
business, which is included within the direct-to-consumer channel, and US$76.5
million of net sales to e-retailers, which are included within the wholesale channel).
This represents an increase of 67.4% compared to the six months ended June 30,
2016, when e-commerce comprised US$99.9 million, or 8.3%, of the Group’s net
sales. Excluding net sales attributable to the Tumi business, net sales in the Group’s
e-commerce business increased by 44.9% on a constant currency basis and by
44.3% on a US Dollar reported basis, and comprised US$144.1 milion, or 11.1%, of
the Group’s net sales. Net sales through the eBags website amounted to US$21.3
million since the date of acquisition. Excluding foreign currency effects, net sales to
e-retailers increased by US$17.3 milion, or 28.9%, for the six months ended June
30, 2017 compared to the six months ended June 30, 2016. US Dollar reported
net sales to e-retailers increased by US$16.6 milion, or 27.6%. Excluding net sales
attributable to the Tumi business, net sales to e-retailers increased by 25.5% on a
constant currency basis and by 24.3% on a US Dollar reported basis. Excluding
foreign currency effects, net sales in the Group’s direct-to-consumer e-commerce
business increased by US$50.6 milion, or 126.7%, for the six months ended June
30, 2017 compared to the six months ended June 30, 2016. US Dollar reported
net sales in the direct-to-consumer e-commerce business increased by US$50.7
million, or 127.0%. Excluding net sales attributable to the Tumi business, net sales
in the Group’s direct-to-consumer e-commerce business increased by 73.9% on a
constant currency basis and by 74.3% on a US Dollar reported basis driven by the
acquisition of eBags.

WBREE H 22 - = 2017496 A30H 17518 A&yt
REHEFEREE2016F6 A30HLEABEAREE
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REGIONS
ih &

North America

Excluding foreign currency effects, the
Group’s net sales in North America increased
by US$213.9 million, or 53.0%, for the six
months ended June 30, 2017 compared
to the six months ended June 30, 2016.
US Dollar reported net sales for the North
American region increased by US$213.6
million, or 52.9%. Excluding net sales
attributable to the Tumi business in North America, net sales on a constant
currency basis increased by US$29.9 million, or 7.4%, and US Dollar reported
net sales increased by US$29.7 million, or 7.4%, year-on-year due to growth
of the Samsonite and Speck brands and the addition of eBags, partially offset
by reduced net sales of the High Sierra and Hartmann brands. Net sales
through the eBags e-commerce website amounted to US$21.3 million from
May 5, 2017, the date of acquisition, through June 30, 2017.
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Brands

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$12.3 million, or 4.9%, and US Dollar reported net sales increased by
US$12.2 million, or 4.8%, for the six months ended June 30, 2017 compared
to the same period in the prior year. Net sales of the American Tourister brand
increased by US$0.7 million, or 1.9%, on a constant currency basis and US
Dollar reported net sales increased by US$0.7 milion, or 1.9%, year-on-
year. Net sales of the Tumi brand, which was acquired on August 1, 2016,
amounted to US$184.5 million in North America during the six months ended
June 30, 2017. This amount included US$0.6 million in net sales of Tumi
products made through eBags and other Samsonite multi-brand stores in
North America. Net sales of the Speck brand increased by US$4.5 million,
or 9.1%, on both a constant currency and US Dollar reported basis due to
expanded distribution and new product launches around new electronic device
introductions. Excluding foreign currency effects, net sales of the High Sierra
brand decreased by US$6.2 million, or 14.4%, while US Dollar reported net
sales decreased by US$6.2 million, or 14.4%, for the six months ended June
30, 2017 compared to the same period in the previous year, primarily due to
the non-recurrence of a backpack promotional program with certain wholesale
club customers that ran during the first half of 2016. US Dollar reported net
sales of the Hartmann brand amounted to US$5.5 million for the six months
ended June 30, 2017, a constant currency and US Dollar reported decrease
of 17.1%, due to shifts in product offerings at certain company-owned stores.
Net sales of the Gregory brand decreased by US$0.1 million, or 1.2%, on both
a constant currency and US Dollar reported basis for the six months ended
June 30, 2017 compared to the six months ended June 30, 2016. Net sales
of the Lipault brand were US$2.2 million for the six months ended June 30,
2017 compared to US$1.4 million for the six months ended June 30, 2016, an
increase of US$0.8 million, or 56.8%.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$105.5 million, or 39.3%, and US Dollar reported net sales
increased by US$105.3 million, or 39.2%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. Excluding net sales
attributable to the Tumi travel product category in North America, net sales in
the travel product category increased by 7.9% on a constant currency basis
and by 7.9% on a US Dollar reported basis. Excluding foreign currency effects,
net sales in the business product category increased by US$68.1 million, or
207.5%, and US Dollar reported net sales increased by US$68.1 million, or
207.4%, for the six months ended June 30, 2017 compared to the same period
in the previous year, driven by the addition of the Tumi business. Excluding
net sales attributable to the Tumi business, net sales in the business product
category decreased by 0.5% on a constant currency basis and by 0.5% on a
US Dollar reported basis. Net sales in the casual product category increased by
US$9.8 million, or 17.2%, on a constant currency basis and US Dollar reported
net sales increased by US$9.8 million, or 17.2%, for the six months ended June
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30, 2017 compared to the six months ended June 30, 2016, resulting primarily
from the addition of the Tumi business. Excluding net sales attributable to the
Tumi casual product category in North America, net sales in the casual product
category increased by 3.0% on a constant currency basis and by 3.0% on
a US Dollar reported basis. Net sales in the accessories category increased
by US$30.1 million, or 67.5%, on a constant currency basis and US Dollar
reported net sales increased by US$30.1 million, or 67.5%, year-on-year due
to increased sales of Speck protective phone cases over the same period in
the previous year, the addition of the Tumi business in 2016 and the acquisition
of eBags. Excluding net sales attributable to the Tumi accessories product
category in North America, net sales in the accessories product category
increased by 15.9% on a constant currency basis and by 15.9% on a US Dollar
reported basis.

Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$56.2 million, or 16.8%, and US Dollar reported net sales
increased by US$56.1 million, or 16.8%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016 driven by the addition
of the Tumi business and strong shipments to e-commerce retailers and other
key customers. Excluding net sales attributable to the Tumi business, net sales
in the wholesale channel increased by 1.9% on a constant currency basis and
by 1.8% on a US Dollar reported basis. Net sales in the direct-to-consumer
channel increased by US$157.7 million, or 228.3%, on a constant currency
basis, and US Dollar reported net sales increased by US$157.5 million, or
228.1%, for the six months ended June 30, 2017 compared to the same period
in the previous year. Excluding net sales attributable to the Tumi business, net
sales in the direct-to-consumer channel increased by 34.2% on a constant
currency basis and by 34.1% on a US Dollar reported basis year-on-year. The
increase in direct-to-consumer net sales was driven by growth in direct-to-
consumer e-commerce, including the acquisition of eBags, the addition of 4
net new company-operated retail stores opened in the first six months of 2017
and the contributions from 171 net new stores added during 2016, including
166 net new company-operated retail Tumi stores. Additionally, there was the
positive impact of a 1.0% increase in same store net sales, on a constant
currency basis (excluding amounts attributable to the Tumi business acquired
on August 1, 2016). US Dollar reported net sales through the Group’s direct-
to-consumer e-commerce channel increased by US$40.2 million, or 283.9%,
for the six months ended June 30, 2017 compared to the same period in
the previous year. US$18.4 million of such increase was attributable to the
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Tumi business and US$21.3 million was attributable to the eBags business.
Excluding net sales attributable to the Tumi business, net sales through the
Group’s direct-to-consumer e-commerce channel increased by 154.3%,
primarily due to the acquisition of eBags and a 4.3% increase in net sales
through the Group’s owned e-commerce sites.

Countries

The following table sets forth a breakdown of net sales within the North
American region by geographic location for the six months ended June 30,
2017 and June 30, 2016, both in absolute terms and as a percentage of total
regional net sales.

Six months ended June 30,

#HE6A30B.1~MEA

18.4 HEZEIL  MeBags ¥15AIEE21.3HEETT ° Ml
BRTumi (5 EEEEFE  AEEEEARHEESEN
ETHEREMNEFELR154.3%  T2HMKE
eBags RAKEEBEFEERMMEEFHEER43%
F#se o
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2017 vs 2016

2017 FE22016 FF LLE
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects?
Net sales by geographic location(: US$'000 SHEFHE US$’000 SHE TR #ACRA) HBREE X R 28
IS B B D HEFRE FERT =)0 4 FEx ADLL At EMCH) B
United States 3 588,481 95.3% 384,244 95.2% 53.2% 53.2%
Canada & X 28,746 4.7% 19,344 4.8% 48.6% 49.8%
Net sales $HE F 58 617,227 100.0% 403,588 100.0%
Notes Ffif &t
(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually located. 7<% &
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2) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results.
RNEE R H 25 M EHARIFFRSM BT BT A - AR AR 8% 250 R E KA X F R T E R HAA1S -

For the six months ended June 30, 2017, US Dollar reported net sales in the United
States increased by US$204.2 milion, or 53.2%, year-on-year driven by the addition
of the Tumi business, the acquisition of eBags and organic growth. Excluding net
sales attributable to the Tumi business in the United States, US Dollar reported net
sales in the United States increased by US$27.7 milion, or 7.2%, driven primarily
by the acquisition of eBags and increased sales of the Samsonite, Speck, American
Tourister and Lipault brands. Excluding foreign currency effects, net sales in Canada
increased by 49.8% year-on-year due primarily to the addition of the Tumi business.
Excluding net sales attributable to the Tumi business in Canada, net sales on a
constant currency basis increased by US$2.2 million, or 11.4%, while net sales on a
US Dollar reported basis increased by US$2.0 million, or 10.6%.
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Asia
o

Excluding foreign currency effects, the Group’s
net sales in Asia increased by US$93.0 million,
or 19.8%, for the six months ended June 30,
2017 compared to the six months ended June
30, 2016. US Dollar reported net sales for
the region increased by US$92.7 million, or
19.7%. Excluding net sales attributable to the
Tumi business in Asia, net sales on a constant
currency basis increased by US$17.8 million, or 3.8%, and US Dollar reported
net sales increased by US$17.0 million, or 3.6%. This constant currency net
sales increase was primarily driven by the Samsonite, Kamiliant, Gregory,
Lipault, and Hartmann brands, partially offset by decreases in net sales of the
American Tourister and High Sierra brands.

Brands

On a constant currency basis, net sales of the Samsonite brand increased by
US$11.2 million, or 4.4%, for the six months ended June 30, 2017 compared
to the same period in the previous year. US Dollar reported net sales of the
Samsonite brand increased by US$9.3 million, or 3.7%, driven by new product
launches and the success that the brand enjoyed in the direct-to-consumer
e-commerce channel. For the six months ended June 30, 2017, Kamiliant, a
value-conscious, entry level brand introduced in Asia during the second half
of 2015, recorded US Dollar reported net sales of US$16.4 million compared
to US$8.2 million for the six months ended June 30, 2016. Excluding foreign
currency effects, net sales of the American Tourister brand in the Asia region
decreased by US$6.0 million, or 3.4%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. US Dollar reported
net sales of the American Tourister brand decreased by US$5.3 million, or
3.0%, primarily driven by decreased net sales of American Tourister product
in the TV home shopping channel in South Korea. The performance of the
American Tourister brand in the Asia region has begun to show early signs
of improvement helped by positive initial customer response to new product
launches. Net sales of the Tumi brand in Asia, which was acquired on August
1, 2016, amounted to US$75.7 million. Net sales of the High Sierra brand
amounted to US$6.2 million in Asia during the six months ended June 30,
2017, a decrease of 23.9% year-on-year on a constant currency basis, while
US Dollar reported net sales decreased by 23.1% from the same period in the
previous year driven by the Group’s decision to focus on selling backpacks
under its other brand names within the region. Net sales of the Hartmann
brand amounted to US$5.6 million in Asia during the six months ended June
30, 2017, an increase of 42.1% from the same period in the previous year
on a constant currency basis, while US Dollar reported net sales increased
by 43.2% year-on-year as the brand continued to gain traction in the region.
Net sales of the Gregory brand in Asia amounted to US$15.2 million during
the six months ended June 30, 2017, an increase of 37.0% year-on-year on
a constant currency basis, and an increase of 37.3% from the same period
in the previous year on a US Dollar reported basis as the Group continued
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to develop products designed specifically for the tastes and preferences of
consumers within the region. Net sales of the Lipault brand amounted to
US$6.3 million in Asia during the six months ended June 30, 2017 compared
to net sales of US$4.5 million during the six months ended June 30, 2016 as
the brand continued to successfully expand throughout the region.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$18.6 million, or 5.7%, and US Dollar reported net sales
increased by US$18.4 million, or 5.6%, for the six months ended June 30,
2017 compared to the same period in the previous year. Excluding net sales
attributable to the Tumi travel product category in Asia, net sales in the travel
product category increased by 1.0% on a constant currency basis and by
0.9% on a US Dollar reported basis reflecting lower net sales of the American
Tourister brand. Excluding foreign currency effects, net sales in the business
product category increased by US$43.4 million, or 66.6%, and US Dollar
reported net sales increased by US$43.3 million, or 66.4%, for the six months
ended June 30, 2017 compared to the same period in the previous year driven
by the addition of the Tumi business. Excluding net sales attributable to the
Tumi business product category in Asia, net sales in the business product
category slightly decreased by 0.3% on a constant currency basis and by
0.6% on a US Dollar reported basis due to reduced net sales of the Samsonite
Red sub-brand through the business-to-business channel in South Korea. Net
sales in the casual product category increased by US$18.2 million, or 31.2%,
on a constant currency basis, and US Dollar reported net sales increased by
US$18.3 million, or 31.4%, for the six months ended June 30, 2017 compared
to the same period in the previous year due to increased net sales of the
Gregory brand and the addition of the Tumi business. Excluding net sales
attributable to the Tumi casual product category in Asia, net sales in the casual
product category increased by 22.9% on a constant currency basis and by
22.8% on a US Dollar reported basis. Net sales in the accessories product
category increased by US$6.0 million, or 42.9%, on a constant currency
basis, and US Dollar reported net sales increased by US$6.0 million, or
42.8%, compared to the same period in the previous year. Excluding net sales
attributable to the Tumi business in Asia, net sales in the accessories product
category increased by 3.8% on a constant currency basis and by 3.3% on a
US Dollar reported basis.
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Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel increased
by US$66.6 million, or 16.9%, and US Dollar reported net sales increased by
US$66.0 million, or 16.7%, for the six months ended June 30, 2017 compared
to the six months ended June 30, 2016. Excluding net sales attributable to
the Tumi business, net sales in the wholesale channel increased by 3.0% on a
constant currency basis and by 2.8% on a US Dollar reported basis. Net sales
in the direct-to-consumer channel increased by US$26.5 million, or 35.0%,
on a constant currency basis year-on-year. US Dollar reported net sales in
the direct-to-consumer channel increased by US$26.6 million, or 35.2%.
Excluding net sales attributable to the Tumi business, net sales in the direct-
to-consumer channel increased by 7.9% on a constant currency basis and
by 8.0% on a US Dollar reported basis. The increase in direct-to-consumer
net sales was driven by strong growth in the Group’s direct-to-consumer
e-commerce net sales, the addition of 33 net new company-operated retail
stores opened in the first six months of 2017 and the contributions from 46 net
new stores added during 2016, including 20 net new company-operated retail
Tumi stores, partially offset by a decrease in same store net sales. Direct-to-
consumer e-commerce sales in the region increased year-on-year by 30.5%,
on a constant currency basis, while US Dollar reported net sales increased
by 30.6% from the same period in the previous year, as the Group focused
on expanding its presence online. On a same store, constant currency basis,
retail net sales decreased by 3.9% due to fewer visitors from Mainland China
shopping in Hong Kong (including Macau) and South Korea and generally weak
retail sentiment in certain Asian countries (excluding amounts attributable to
the Tumi business acquired on August 1, 2016).

Countries

The following table sets forth a breakdown of net sales within the Asian region
by geographic location for the six months ended June 30, 2017 and June 30,
2016, both in absolute terms and as a percentage of total regional net sales.

Six months ended June 30,

#=6A30H.1<EAR

DEHERE

WBREH 2 - HZ=2017F 6 A30H 1L/ AR #LEEER
BEHEEFESHE2016F6 A0 AL ANEAKE
66.6 A& % T3 16.9% * MAEITTRRAHE FREL
HE66.0EEEIL 16.7% © MR Tumi 15 FEIGHI 8
T UBERBEHEFERTSEREALENHER
3.0% - MiRFETRREETE AL R2.8% o R TE[E
RERESYE  BEREAMEBERENHE FRRFIER
26.5 BB EILH35.0% ' MUETTHBENEERAEE
HRBMNHEFEAIE R 26.6 BEETK35.2% Mk
Tumi 2B EEEEFE  BERAREEEREHE
FRRTEERFESEIET 9% MRETHRE
EAHEAIERS.0% EREREEENHEFHER
DNEAEEEREMEEENETHEHEFENARD
EE - R2017FHAEAFERIBRFTAETEEIN
RERAR 2016 FFLEM 46 RFTEH (RIFFHILN
20RTumi B ETEE)MERFEE) - HEBDERIEH
EFERADITES - AR ANEER N ERERE L -
BRIESEREESE  ENEEAREEENETHE
FHERRIRF R 30.5% * 1M LASETT HR SREN B S R A
EFREER30.6% © HRENEERELEFNE - R
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2017 vs 2016

2017 FEE2016 FLEE
Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®
Net sales by geographic location: US$'000 SHEETRER US$’000 HEREE BEANCHL) ERTE 222
RN B B SR HEFREO : FET =)0 4 F= B ANt EIMCRA) B DO
China # 130,886 23.2% 123,579 26.3% 5.9% 11.2%
South Korea F 72 105,302 18.7% 86,023 18.3% 22.4% 18.1%
Japan BA 81,785 14.5% 53,343 11.3% 53.3% 53.4%
India ENfE 68,424 12.1% 65,772 14.0% 4.0% 1.9%
Hong Kong®@ &/%&@ 63,287 11.2% 32,142 6.8% 96.9% 97.0%
Australia B 33,232 5.9% 30,625 6.5% 8.5% 5.8%
Other EAb 80,352 14.4% 79,130 16.8% 1.5% 1.1%
Net sales $HE&F 458 563,268 100.0% 470,614 100.0%
Notes Ffiz
(1) The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually located. 7<% [#

HEFENELESHRRHEEROER - YN —ERKMEEERRAMENER -

© Net sales reported for Hong Kong include net sales made in Macau. 2017 included sales to Tumi distrioutors in other Asian countries. E /845 K85 & FE B EEPIERS S FE - 2017ERERE

fEEME R A Tumis) S5 1R FI B »

@) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results.
BIBEREEFE 2R B RIFIFRSH Bt 8 TA - KB AMRAE &% 25 MR ERAEF RSN T HERFEMSE -
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ASIA T
ADJUSTED EBITDA (ussm) 4% EBITDA(EEER)

+221%

2016 $97.9

(1) Excluding foreign currency effects. ik 5 528 ©

During the six months ended June 30, 2017, net sales attributable to the
Tumi business within Asia were recorded in Japan, South Korea (where the
Group assumed direct control of the distribution of the Tumi brand on January
1, 2017), Hong Kong, Macau and China (where the Group assumed direct
control of the distribution of the Tumi brand on April 1, 2017) and Indonesia
and Thailand (where the Group assumed direct control of distribution on May
1, 2017). Net sales recorded in Hong Kong also included sales to third party
distributors of the Tumi brand in various countries in the Asia region, excluding
Japan, South Korea, Hong Kong, Macau, China, Indonesia and Thailand (from
the respective dates of assuming direct control of distribution) where the Group
has direct control of the distribution of the Tumi brand. Japan experienced
strong constant currency growth of 53.4% for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. Excluding net sales
attributable to the Tumi business in Japan, net sales on a constant currency
basis increased by 12.8%, while net sales on a US Dollar reported basis
increased by 12.8% year-on-year, driven by the Gregory, American Tourister
and Samsonite brands. Excluding foreign currency effects, net sales in China
increased by 11.2% for the six months ended June 30, 2017 compared to
the same period in the previous year. Excluding net sales attributable to the
Tumi business in China, net sales on a constant currency basis increased by
8.8%, while net sales on a US Dollar reported basis increased by 3.6% year-
on-year, driven by sales of the Samsonite brand. Net sales in South Korea
increased by 18.1% for the six months ended June 30, 2017 compared to the
six months ended June 30, 2016 on a constant currency basis. Excluding net
sales attributable to the Tumi business in South Korea, net sales on a constant
currency basis decreased by 1.6%, while net sales on a US Dollar reported
basis increased by 1.9% year-on-year due to fewer shoppers visiting from
China and weak consumer sentiment. On a constant currency basis, net sales
in India increased by 1.9% for the six months ended June 30, 2017 compared
to the same period in the previous year, driven by the Kamiliant and Samsonite
brands. Business in India experienced a temporary disruption in the second
quarter of 2017 due to the Indian government’s introduction of a new Goods
and Services Tax that took effect in the third quarter of 2017. On a constant
currency basis, net sales in Hong Kong (net sales reported for Hong Kong
include net sales made in Macau) increased by 97.0% year-on-year, driven
by net sales attributable to the Tumi business (which included sales to Tumi
distributors in certain other Asian countries). Excluding net sales attributable
to the Tumi business, net sales in Hong Kong decreased by US$0.5 million,
or 1.7% on a constant currency basis, while net sales on a US Dollar reported
basis decreased by US$0.6 million, or 1.8%, driven primarily by fewer Chinese
shoppers visiting from the Mainland. Australia had strong constant currency
net sales growth of 5.8% for the six months ended June 30, 2017 compared
to the six months ended June 30, 2016 driven by increased sales of the
Samsonite brand.

Eﬂ*fﬂﬂ Eilli' I-ﬂ'lr‘i'! Jﬂﬂfﬁq
Mapuna =
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Tumi G B & 0 ) 5 S5 ZE TS R B B R 4 ) DA I EDJE e
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B (B W E 5 SRR E RTINS 8 B H )R -
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WIS S IFTAERENEERTD  RENEE
aa%‘ﬁhﬁ“l:%%?‘i%%imﬁs 8% * MiRFETHRE
A ERHEEFHEAIRFIER3.6% c HZE2017F6 A
B0 R LEARER - BRI TN E R BT IS FER
#HZE20166 A30HIEANEAEK18.1% © #BR Tumi
EBEEMEETFE - ARIFEDOTEERRD R
HEBARS  MRENHESFERTEFERLETET

BK1.6% « MiRETHRIREET BN S FHEAIRFE
£1.9% o R AEERELENE - HE2017F6H30H

IERER - DEMHEEFEREFREBER1.9%  J)
X Kamiliant R # A B RIS o ENEEBR2017F
FEEERDERNR2017TFE=FEHL2HNE
ﬁ&ﬁ&ﬁ%ﬁﬁﬁ%ﬂ%ﬂ%%g RTFERLESE - &
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& Europe
BOM

Excluding foreign currency effects, the
Group’s net sales in Europe increased by
US$64.4 million, or 24.0%, for the six months
ended June 30, 2017 compared to the six
months ended June 30, 2016. US Dollar
reported net sales for the region increased by
US$56.4 million, or 21.0%. Excluding net sales
attributable to the Tumi business in Europe, net sales on a constant currency
basis increased by US$30.8 million, or 11.5%, and US Dollar reported net
sales increased by US$23.9 million, or 8.9%.

Brands

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$22.2 million, or 10.9%, for the six months ended June 30, 2017
compared to the six months ended June 30, 2016. US Dollar reported net
sales of the Samsonite brand increased by US$16.0 million, or 7.9%. Net
sales of the American Tourister brand increased by US$8.4 million, or 22.2%,
on a constant currency basis, and US Dollar reported net sales increased by
US$8.2 million, or 21.7%, compared to the same period in the previous year
as the Group continued to focus on driving growth of the brand and increasing
its presence in Europe. Net sales of the Tumi brand, which was acquired on
August 1, 2016, amounted to US$36.3 million in Europe during the six months
ended June 30, 2017. This amount included US$3.9 million in net sales of
Tumi products made through Rolling Luggage and other Samsonite multi-
brand stores in Europe, compared to US$3.1 million recognized during the
six months ended June 30, 2016 that was included in other brands. Excluding
foreign currency effects, net sales of the Lipault brand increased by US$0.1
million, or 1.6%, year-on-year and US Dollar reported net sales were relatively
flat at US$6.4 million. On a constant currency basis, net sales of the Gregory
brand increased by 44.4% and US Dollar reported net sales increased by
39.6% to US$2.4 million. Excluding foreign currency effects, net sales of the
Hartmann brand decreased by 13.0%, while US Dollar reported net sales
decreased by 12.2% to US$1.3 milion during the six months ended June
30, 2017 compared to the six months ended June 30, 2016. Net sales of
the High Sierra brand decreased by US$0.9 million, or 92.3%, on a constant
currency basis, and US Dollar reported net sales decreased by US$0.9 million,
or 91.7%, compared to the same period in the previous year driven by the
Group’s decision to promote backpacks under its other brand names within
the region.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$37.6 million, or 19.1%, and US Dollar reported net sales
increased by US$31.4 million, or 16.0%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016 driven by the addition
of the Tumi business and increased sales of hard-side products under the
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Samsonite and American Tourister brands. Excluding net sales attributable to

the Tumi business in Europe, net sales in the travel product category increased
by 11.6% on a constant currency basis and by 8.8% on a US Dollar reported
basis. Excluding foreign currency effects, net sales in the business product
category increased by US$18.6 million, or 63.9%, and US Dollar reported net
sales increased by US$17.6 million, or 60.4%, for the six months ended June
30, 2017 compared to the same period in the previous year, due to the addition
of the Tumi business and successful new business product introductions under
the Samsonite brand. Excluding net sales attributable to the Tumi business,
net sales in the business product category increased by 11.0% on a constant
currency basis and by 8.7% on a US Dollar reported basis. Excluding foreign
currency effects, net sales in the casual product category increased by
US$6.5 million, or 69.6%, year-on-year, while US Dollar reported net sales
increased by US$6.2 million, or 65.9%, mainly attributable to increases from
the Samsonite and Gregory brands. Excluding net sales attributable to the Tumi
casual product category in Europe, net sales in the casual product category
increased by 47.5% on a constant currency basis and by 44.5% on a US Dollar
reported basis. Net sales in the accessories category increased by US$3.0
million, or 12.6%, on a constant currency basis and US Dollar reported net
sales increased by US$2.6 million, or 11.0%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. Excluding net sales
attributable to the Tumi accessories product category in Europe, net sales in
the accessories product category increased by 7.5% on a constant currency
basis and by 5.9% on a US Dollar reported basis.

EUROPE &M
NET SALES ussm) $5&F8E (B2

+24. O%

2017 $325.2

$268.8

(1) Excluding foreign currency effects. H#iFkE % 5% -

2016
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Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel increased
by US$30.8 million, or 16.9%, for the six months ended June 30, 2017
compared to the six months ended June 30, 2016, and US Dollar reported
net sales increased by US$23.9 million, or 13.2%, year-on-year. Excluding
net sales attributable to the Tumi business, net sales in the wholesale channel
increased by 9.4% on a constant currency basis and by 6.1% on a US Dollar
reported basis. Net sales in the direct-to-consumer channel increased by
US$33.7 million, or 38.7%, on a constant currency basis, and US Dollar
reported net sales increased by US$32.4 million, or 37.3%, for the six months
ended June 30, 2017 compared to the same period in the previous year.
Excluding net sales attributable to the Tumi business, net sales in the direct-to-
consumer channel increased by 15.8% on a constant currency basis and by
14.8% on a US Dollar reported basis for the six months ended June 30, 2017
compared to the same period in the previous year. The increase in direct-to-
consumer net sales was driven by growth in direct-to-consumer e-commerce,
the addition of 11 net new company-operated retail stores opened in the
first six months of 2017 and the contributions from 31 net new stores added
during 2016, including 25 net new company-operated retail Tumi stores. On
a same store, constant currency basis, retail net sales increased by 10.7%
(excluding amounts attributable to the Tumi business acquired on August 1,
2016). Direct-to-consumer e-commerce sales in the region increased year-on-
year by 59.5% on a constant currency basis, and US Dollar reported net sales
increased by US$4.7 million, or 60.6%. Excluding net sales attributable to the
Tumi business, net sales in the direct-to-consumer e-commerce business
increased by 37.7% on a constant currency basis and by 39.2% on a US
Dollar reported basis.
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Countries

The following table sets forth a breakdown of net sales within the European
region by geographic location for the six months ended June 30, 2017 and
June 30, 2016, both in absolute terms and as a percentage of total regional
net sales.

Six months ended June 30,
#HE6H30HLREAR

=

TRHFEZE201796 308 %201646 A30H L/~
1 B 32080 B 20 BBUMN 2 S FSERR 4 - LAB Y
BRGHE &S FEEEA D IR -

2017 vs 2016

2017 FE 2016 F L&

Percentage Percentage increase
Percentage Percentage increase (decrease) excl. foreign
of net sales of net sales (decrease) currency effects®”
Net sales by geographic location(: US$'000 SHEBH US$'000 HEFE #INCRD) B EE N B2
IR B B S A HE FERO FET =)0 4 F= AL ANk EMORD) B DL
Germany 2 61,935 19.0% 42,350 15.8% 46.2% 49.8%
Belgium® Lt 7] @ 40,103 12.3% 34,293 12.8% 16.9% 19.1%
France /% 34,557 10.6% 30,448 11.3% 13.5% 15.8%
ltaly & AF 34,294 10.5% 30,632 11.4% 12.0% 14.5%
United Kingdom® ZE[E @) 32,996 10.1% 27,877 10.4% 18.4% 32.7%
Spain P 7 25,634 7.9% 21,484 8.0% 19.3% 21.9%
Russia B Z&H7 20,276 6.2% 12,727 4.7% 59.3% 34.4%
Other A 75,385 23.4% 68,983 25.6% 9.3% 13.5%
Net sales $HE F48 325,180 100.0% 268,794
Notes P&
)] The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the country in which its end consumers were actually located. 75

HEFENAM BB RRHEERNER @ W LK EEE BRMENBIR -

@) Net sales in Belgium were US$9.7 million and US$9.6 million for the six months ended June 30, 2017 and June 30, 2016, respectively. Remaining sales consisted of direct shipments to distributors, customers
and agents in other countries. #Z201746 5308 2201656 A30H [F7< M8 A + LFIRHEE FEH IR 7TEBERITLRISEEET - A THWHERFEEREE THMERN S #E - R ER

2 °

3) Net sales reported for the United Kingdom include net sales made in Ireland. 3 EB &S M E FREAIENEBHRSMEE 55 -

(4) Results stated on a constant currency basis, a non-IFRS measure, are calculated by applying the average exchange rate of the comparable period in the prior year to current period local currency results.
RASERLEHE 25 MEERIEFRSM Bt B LA - ATV AR AR h &% 250 R ERA X F RN T E R HAHS -

On a constant currency basis, all countries within the European region achieved
net sales growth during the six months ended June 30, 2017 compared to the
same period in the previous year, including Germany (+49.8%), the United
Kingdom (+32.7%) (net sales reported for the United Kingdom include net
sales made in Ireland), France (+15.8%), Spain (+21.9%) and ltaly (+14.5%).
Excluding net sales attributable to the Tumi business, these same countries
achieved the following constant currency net sales growth over the prior year:
Germany (+15.2%), the United Kingdom (+13.4%), France (+4.4%), Spain
(+12.4%) and ltaly (+9.8%). On a US Dollar reported net sales basis, these
same countries achieved the following growth over the same period in the
previous year when excluding net sales attributable to the Tumi business:
Germany (+12.7%), the United Kingdom (+1.1%), France (+2.3%), Spain
(+10.0%), and ltaly (+7.4%). The Group continued to achieve year-on-year
constant currency net sales growth in Russia (+34.4%) and Turkey (+24.4%).
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WIHE TR WERRREFRMBSUTHEFE
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Latin America
FI

Excluding foreign currency effects, the Group’s
net sales in Latin America increased by US$12.1
million, or 19.4%, for the six months ended June
30, 2017 compared to the six months ended June
30, 2016. US Dollar reported net sales for the
region increased by US$13.3 million, or 21.3%.

Brands

Excluding foreign currency effects, net sales of the Samsonite brand increased
by US$5.6 million, or 22.4%, and US Dollar reported net sales increased by
US$5.6 million, or 22.5%, for the six months ended June 30, 2017 compared
to the six months ended June 30, 2016. The Group continued to expand the
geographical distribution of the American Tourister brand, which recorded net
sales growth of US$0.2 million, or 3.5%, on a constant currency basis, while
US Dollar reported net sales decreased by US$0.1 million, or 2.6%. Sales of
women’s handbags under the Secret brand name enjoyed continued success,
with constant currency net sales growth of 19.9% and US Dollar reported net
sales growth of 24.6% to US$7.1 million for the six months ended June 30,
2017. Excluding foreign currency effects, net sales of the local brands Saxoline
and Xtrem increased by 11.6% and 17.6%, respectively, year-on-year while
US Dollar reported net sales increased by 17.0% and 22.8%, respectively.

Product Categories

Excluding foreign currency effects, net sales in the travel product category
increased by US$5.4 million, or 21.2%, for the six months ended June 30,
2017 compared to the same period in the previous year. US Dollar reported
net sales increased by US$5.6 million, or 21.7%. Excluding foreign currency
effects, net sales in the business product category increased by US$0.5
million, or 7.8%, year-on-year and US Dollar reported net sales increased by
US$0.5 million, or 8.8%. Net sales in the casual product category increased by
US$8.1 million, or 44.9%, on a constant currency basis year-on-year and US
Dollar reported net sales increased by US$9.0 million, or 50.0%.
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Distribution Channels

Excluding foreign currency effects, net sales in the wholesale channel
increased by US$4.1 million, or 10.1%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. US Dollar reported
net sales increased by US$4.0 million, or 9.9%, year-on-year. Net sales in
the direct-to-consumer channel increased by US$8.0 million, or 36.6%, on
a constant currency basis year-on-year and US Dollar reported net sales
increased by 42.5%. This increase was primarily driven by the addition of 10
net new company-operated retail stores opened in the first six months of 2017
as well as the contributions from 37 net new stores added during 2016. On
a same store, constant currency basis, retail net sales increased by 16.8%.
Direct-to-consumer e-commerce platforms were launched in both Chile and
Brazil during the first half of 2017 generating US Dollar reported net sales of
US$0.4 million for the six months ended June 30, 2017. The Group continued
to invest in retail expansion in Latin America to expand distribution and gain
market share to drive future profitability.

Countries

The following table sets forth a breakdown of net sales within the Latin
American region by geographic location for the six months ended June 30,
2017 and June 30, 2016, both in absolute terms and as a percentage of total
regional net sales .
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2017 vs 2016
2017 FE 2016 FLLE

Percentage

of net sales
Net sales by geographic location: US$’000 SHETFE US$'000
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Excluding foreign currency effects, net sales in Chile increased by 15.5% for
the six months ended June 30, 2017 compared to the six months ended
June 30, 2016. US Dollar reported net sales for Chile increased by US$6.5
million, or 21.5%, primarily due to improved year-on-year net sales of the
local brands Xtrem and Saxoline and the women’s handbag brand Secret.
Excluding foreign currency effects, net sales in Mexico increased by 12.7%
for the six months ended June 30, 2017 compared to the same period in
the previous year, driven by increased net sales of the Samsonite and Xtrem
brands. Net sales in Brazil increased by 67.5% on a constant currency basis
and US Dollar reported net sales increased by 90.6% driven by continued
retail expansion. The Group continues to invest in Brazil, where the Group’s
presence has historically been under-represented, to drive future net sales
growth and gain market share.
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Cost of Sales and Gross Profit

Cost of sales increased by US$131.3 million, or 22.8%, to US$708.3 million
(representing 44.7 % of net sales) for the six months ended June 30, 2017 from
US$577.0 million (representing 47.7% of net sales) for the six months ended
June 30, 2016.

Gross profit increased by US$245.3 million, or 38.8%, to US$877.8 million
for the six months ended June 30, 2017 from US$632.5 million for the six
months ended June 30, 2016. Gross profit margin increased to 55.3% for the
six months ended June 30, 2017 from 52.3% for the six months ended June
30, 2016.

The increase in gross profit margin was partly attributable to the impact from
the acquisition of Tumi, which delivers higher margins. Excluding amounts
attributable to the Tumi business, gross profit increased by US$57.8 million,
or 9.1%, to US$690.3 million, and gross profit margin increased to 53.4% for
the six months ended June 30, 2017 from 52.3% for the six months ended
June 30, 2016 largely due to a higher proportion of net sales coming from the
direct-to-consumer channel.

Distribution Expenses

Distribution expenses increased by US$151.9 million, or 44.3%, to US$494.4
million (representing 31.2% of net sales) for the six months ended June 30,
2017 from US$342.5 million (representing 28.3% of net sales) for the six
months ended June 30, 2016. The increase in distribution expenses was
primarily due to the acquisition of Tumi and the increase in sales volume
during the six months ended June 30, 2017. Distribution expenses as a
percentage of net sales increased year-on-year primarily due to the acquisition
of Tumi, which has a higher distribution expense ratio due to its higher mix
of direct-to-consumer sales. The Group also recorded an additional US$9.9
million of amortization expense during the six months ended June 30, 2017
compared to the six months ended June 30, 2016, primarily associated with
the customer relationship intangible assets recognized in conjunction with
the Tumi acquisition. Excluding amounts attributable to the Tumi business,
distribution expenses as a percentage of net sales were 28.6% for the six
months ended June 30, 2017 compared to 28.3% for the same period in the
previous year due to increased fixed costs associated with the Group’s focus
on expanding its presence in the direct-to-consumer distribution channel.

Marketing Expenses

The Group spent US$99.5 million on marketing during the six months ended
June 30, 2017 compared to US$65.9 million for the six months ended June
30, 2016, an increase of US$33.6 million, or 51.0%. As a percentage of net
sales, marketing expenses increased by 80 basis points to 6.3% in the first
half of 2017 compared to 5.5% in the first half of 2016. Excluding amounts
attributable to the Tumi business, marketing expenses as a percentage of net
sales increased by 100 basis points to 6.5% for the six months ended June
30, 2017 compared to 5.5% for the same period in the previous year. The
Group continued to employ targeted and focused advertising and promotional
campaigns. The Group believes the success of its advertising campaigns is
evident in its net sales growth, and remains committed to enhancing brand
and product awareness and driving additional net sales growth through
focused marketing activities.
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General and Administrative
Expenses

General and administrative expenses increased by US$35.7 million, or 49.6%,
to US$107.8 million (representing 6.8% of net sales) for the six months ended
June 30, 2017 from US$72.0 million (representing 6.0% of net sales) for the
six months ended June 30, 2016. Excluding amounts attributable to the Tumi
business, general and administrative expenses as a percentage of net sales
were 6.8% for the six months ended June 30, 2017 compared to 6.0% for
the same period in the previous year. General and administrative expenses
increased as a percentage of net sales due to higher rent and depreciation, as
well as an increase in certain other general and administrative costs compared
to the same period in the previous year.

Other Expenses, net

The Group recorded net other expenses of US$14.0 million and US$10.9 million
for the six months ended June 30, 2017 and June 30, 2016, respectively.
Net other expenses for the six months ended June 30, 2017 were primarily
comprised of acquisition-related costs totaling US$14.9 million associated with
due diligence, professional and legal fees, severance, integration and other
costs incurred associated with completed and contemplated acquisitions,
partially offset by miscellaneous items of other income. Net other expenses
for the six months ended June 30, 2016 included acquisition-related costs of
US$6.9 million. Such costs were partially offset by certain other miscellaneous
income items during the period.

Operating Profit

On a constant currency basis, the Group’s operating profit increased by
US$21.3 million, or 15.1%, for the six months ended June 30, 2017 compared
to the six months ended June 30, 2016. US Dollar reported operating profit
of US$162.1 million for the six months ended June 30, 2017 increased by
US$21.0 million, or 14.9%, from US$141.1 million for the six months ended
June 30, 2016 due to the factors noted above.

Net Finance Costs

Net finance costs increased by US$25.8 million, or 186.1%, to US$39.6
million for the six months ended June 30, 2017 from US$13.8 million for
the six months ended June 30, 2016. This increase was attributable to a
US$35.1 million increase in interest expense primarily related to the Senior
Credit Facilities (described in the Indebtedness section below), which includes
the amortization of deferred financing costs in the amount of US$6.5 million.
This increase was partially offset by a US$8.6 million decrease in the expense
recognized for the change in fair value of put options related to agreements
with certain holders of non-controlling interests for the six months ended June
30, 2017 compared to the six months ended June 30, 2016, and a US$2.3
million decrease in foreign exchange losses year-on-year.
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The following table sets forth a breakdown of total finance costs for the six
months ended June 30, 2017 and June 30, 2016.

TRHFEZE201796 A30H8 %2016496 A30 AL/~
& A &0 B 75 2 FR 4R 5B RAAE -

Six months ended June 30,
#HE6A30HLER

(Expressed in thousands of US Dollars) (X FZET2%)
Recognized in income or loss: R A kB8 #ER
Interest income on bank deposits R T1Z R S U A
Total finance income BATSURA 4858

Interest expense on financial liabilities measured at amortized cost
RN ENERBENT SR

Change in fair value of put options FJh Hi#E ~ A A BEEE)

Net foreign exchange loss INiE 5185 58

Other finance costs E 81752 A

Total finance costs 84752 F 42 %8

Net finance costs recognized in profit or loss 718z A FER K 81 75 B /R 48

Profit before Income Tax

On a constant currency basis, profit before income tax decreased by US$4.6
million, or 3.6% for the six months ended June 30, 2017 compared to the
six months ended June 30, 2016. US Dollar reported profit before income
tax decreased by US$4.7 million, or 3.7%, to US$122.5 million for the six
months ended June 30, 2017 from US$127.2 million for the six months ended
June 30, 2016. Excluding acquisition-related costs, profit before income tax
increased by US$3.3 million, or 2.5%, on a constant currency basis and US
Dollar reported profit before income tax increased by US$3.2 million, or 2.4%,
for the six months ended June 30, 2017 compared to the six months ended
June 30, 2016, notwithstanding a year-on-year increase in interest expense of
US$35.1 million, primarily associated with the Senior Credit Facilities utilized to
finance the Tumi acquisition.

Income Tax Expense

On a constant currency basis, income tax expense decreased by US$5.0
million, or 14.5%, for the six months ended June 30, 2017 compared to the
six months ended June 30, 2016. US Dollar reported income tax expense
decreased by US$5.0 million, or 14.4%, to US$29.7 million for the six months
ended June 30, 2017 from US$34.7 million for the six months ended June
30, 2016.

For interim reporting purposes, the Group applied the effective tax rate to
profit before income tax for the interim period. The reported effective tax rate is
calculated using a weighted average income tax rate from those jurisdictions in
which the Group is subject to tax, adjusted for permanent book/tax differences,
tax incentives, changes in tax reserves and changes in unrecognized deferred
tax assets. The Group’s consolidated effective tax rate for operations was
24.3% and 27.3% for the six months ended June 30, 2017 and June 30,
2016, respectively. The effective tax rate for each period is recognized based
on management’s best estimate of the weighted average annual tax rate
expected for the full financial year applied to the pre-tax income for each
respective period, adjusted for certain discrete items for the period. The
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decrease in the Group’s effective tax rate was mainly the result of the tax effect
attributable to deferred tax benefits recognized on share-based compensation
due to the increase in the Company’s stock price and benefits recognized on
interest expense related to the Tumi acquisition, partially offset by increases
in taxes related to profit mix, reserves and legal entity reorganization costs.

Profit for the Period

On a constant currency basis, profit for the period increased by US$0.4
million, or 0.4%, for the six months ended June 30, 2017 compared to the
six months ended June 30, 2016. US Dollar reported profit for the period of
US$92.7 million for the six months ended June 30, 2017 increased by US$0.3
million, or 0.3%, from US$92.5 million for the same period in the previous
year, notwithstanding a year-on-year increase in interest expense of US$35.1
million primarily associated with the Senior Credit Facilities utilized to finance
the Tumi acquisition.

On a constant currency basis, profit attributable to the equity holders increased
by US$1.1 million, or 1.3%, compared to the same period in the previous
year due to the factors noted above. US Dollar reported profit attributable to
the equity holders was US$83.4 million for the six months ended June 30,
2017, an increase of US$1.0 million, or 1.2%, from US$82.4 million for the six
months ended June 30, 2016.

Basic earnings per share (“Basic EPS”) and diluted earnings per share (“Diluted
EPS”) both increased by 1.7% to US$0.059 for the six months ended June
30, 2017 from US$0.058 for the six months ended June 30, 2016. The
weighted average number of shares utilized in the Basic EPS calculation was
1,413,684,315 shares as of June 30, 2017 compared to 1,410,240,336 shares
as of June 30, 2016. The weighted average number of shares outstanding
utilized in the Diluted EPS calculation was 1,420,599,098 shares as of June
30, 2017 compared to 1,411,785,863 shares as of June 30, 2016.

Adjusted EBITDA

On a constant currency basis, Adjusted EBITDA, a non-IFRS measure,
increased by US$51.8 million, or 27.2%, for the six months ended June 30,
2017 compared to the six months ended June 30, 2016. US Dollar reported
Adjusted EBITDA increased by US$51.2 milion, or 26.9%, to US$241.5
million for the six months ended June 30, 2017 from US$190.3 million for
the six months ended June 30, 2016. Adjusted EBITDA margin decreased to
15.2% from 15.7% primarily due to increased marketing spend to promote
the Group’s brands, partially offset by higher gross margins. Excluding the
Adjusted EBITDA and net sales attributable to the Tumi business, Adjusted
EBITDA margin decreased to 14.8% in the first half of 2017 from 15.7% in the
first half of 2016. This decrease was primarily attributable to the increase in
marketing expenses discussed above. See the reconciliation of profit for the
period to Adjusted EBITDA below for the Group’s results excluding certain
costs and charges and other non-cash charges that impacted US Dollar
reported profit for the period.

FE - AR Tumi BB FIRE R R B B S PrAERR ey S
MMBFEMY BOWEENES - BELAEEE
EHAKAERE RO IRIE NPT K

B & A

BAEEREENE - HE2017F6 A30A L/EA
MEREFRE ZE2016F6 A30B I NEAKR04H
BXEITH0.4% - BEF BRI EZEHRAUZA Tumi
W EENELEERBOBEMIZFIEMIS15EE
T ETBRROBRNEFNABEFRN2.688
ENHROIEEETLHK0.3%EHE2017F6 A30H
IEAERMRTEEET -

MR EMEE R TEEREESNE  RESAAR
IEHEFREFREERIABEEITH1.3% ° AETLH
W RER A ABIEEMNBEE20169F6 A30H1ER
BAAMBAEEBETERIOBERTHI12%EHE
201756 A30HIENEAMS34BEET ©

BREREBMN([FREAREN]) RSREERF([EK
BSEAF ) BEZE 201646 A30 B 1L/ A 0.0583%
TLERA1.7% EHE2017 46 A30 A L/~ 8 A#0.059
XL R2017F6 A30H - ARGTESREARRNK
B hieE 9 EE 1,413,684,315 %A% {5 » TR 2016 4F
6 A30HAIA1,410,240,336 i %15 ° 7201746 A 30
H - BRI ESREE R NBITEINRG T HE
#31,420,599,098 & i 17 - A 201646 A 30 HAIA
1,411,785,863 & %17 -

KHAZEBITDA

BAEERELGFE HE2017F6 A30H LA
AHEAREBITDA(—HIIFRSHM KA EIL AR
HE201656 A30BIEAEAAERS1.8EEETK
27.2% ° AETTHIM LA EEBITDABREE 20166
AB0RAEAEAMI900.3EEETIERS12AEET
5,26.9% ZE[Z2017F6 A30H LA AM2415HE
ETT o AR EBITDATIEERA15.7% TKE15.2% -
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The following table presents the reconciliation from the Group’s profit for ~— T&R#}FIEZE 201746 530 H K 20164%6 30 H LR
the period to Adjusted EBITDA for the six months ended June 30, 2017 and & A 74 52 [ HA 79 s 1| B 45 SR B2 EBITDA BV T AR -
June 30, 2016:

Six months ended June 30,

#HZE6A30H.L~EA
(Expressed in thousands of US Dollars) (X FZ%ET2%))
Profit for the period A A% F 92,743 92,485
Plus (Minus): 1CH) :
Income tax expense FT{SHi B2 29,739 34,730
Finance costs 8175 & 40,368 14,380
Finance income B4 754 A (749) (533)
Depreciation #T& 41,512 26,472
Amortization % 4 15,536 5,628
EBITDA 219,149 173,162
Plus: 0 :
Share-based compensation expense SARX 5 3% < 89357 BH A Sz 8,326 6,270
Other adjustments!!) E fb FH%& 13,989 10,881
Adjusted EBITDA #& 3 %& EBITDA 241,464 190,313
Adjusted EBITDA growth &% EBITDAE K 26.9%
Adjusted EBITDA growth, constant currency basis
ISR EBITDAE R « IR T ERE LG E 27.2%
Adjusted EBITDA margin 4% 3% EBITDA R = 15.2% 15.7%
Note Fff &

(1) Other adjustments primarily comprised of ‘Other expenses, net’ per the consolidated income statements, which includes acquisition-related costs of US$14.9 million and US$6.9 million for the six months ended
June 30, 2017 and June 30, 2016, respectively. £ fthF§ 28+ B BELRA WEm & P A EMFSOFE] - Hh e EEZE201746 A30A 201646 A30 A LL/< A A KIBHAMEKRA - H5IA14988BET
R69EBET ©

The following tables present reconciliations from profit (loss) for the period to TER#HFEE2017F6 A30H k2016F 6 A30H 1

Adjusted EBITDA on a regional basis for the six months ended June 30, 2017 JNE R R R B E 2 5 ) B R ) (518 ) BT R R

and June 30, 2016: EBITDA K :

Six months ended June 30, 2017
#E 201746 A30AE~EA

North Latin
(Expressed in thousands of US Dollars) America Europe America Corporate
(LU FETES) EES BRI BT EM pE S

Profit (loss) for the period BB FI (E518) 14,240 44,450 18,307 (1,542) 17,288 92,743
Plus (Minus): 118
Income tax expense (benefit)

FristiF sz (HE2) 7,648 15,406 6,166 735 (216) 29,739
Finance costs B/ 752 F (32) (3,131) 1,063 988 41,480 40,368
Finance income BAFSUA (52) (483) (177) (34) (3) (749)
Depreciation 17 & 15,376 11,807 11,048 2,343 938 41,512
Amortization 44 4,590 6,955 2,150 1,436 405 15,536
EBITDA 41,770 75,004 38,557 3,926 59,892 219,149

Plus (Minus): J0CR)
Share-based compensation expense

LARR (7 S AT O B B 2 1,992 950 234 43 5,107 8,326
Other adjustments E fh Fg%& 46,687 43,235 4,373 1,814 (82,120) 13,989
Adjusted EBITDA #£ 8% EBITDA 90,449 119,189 43,164 5,783 (17,121) 241,464
Adjusted EBITDA growth #& 8% EBITDA & 50.8% 21.7% 6.0% 54.4% 42.3% 26.9
Adjusted EBITDA growth, constant currency basis
KA EBITDAR K « I N E R A E 50.9% 22.1% 6.3% 56.1% 42.4% 27.2%
Adjusted EBITDA margin nm
(RHEE EBITDAFI B = 14.7% 21.2% 13.3% 7.6% HEE 15.2%
Notes Fff &t

1) Other adjustments primarily comprised of ‘Other expenses, net’ per the consolidated income statements which includes acquisition-related costs. Regional results include intra-group royalty income/expense.
HiBEEZ0EGFSRERPOEMFASFE] - Eh B ERERRAA - EEEEEENTOEFIRA/MAX -

nm  Not meaningful. % 3%
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Six months ended June 30, 2016

North
America

=M

(Expressed in thousands of US Dollars)
(U FETZ27)

Profit (loss) for the period HA X% F (E518) 14,526 39,964
Plus (Minus): INCRL) :
Income tax expense F {552 9,055 16,710
Finance costs #1752 A 49 (525)
Finance income B A @) (275)
Depreciation #TE& 5,923 7,781
Amortization % 4 717 2,667
EBITDA 30,268 66,322
Plus (Minus): J1CR) :
Share-based compensation expense
VARG 32 A 8 5 B A 2 1,194 492
Other adjustments(® E At F@ZE® 28,499 31,093
Adjusted EBITDA #€ 8% EBITDA 59,961 97,907
Adjusted EBITDA margin
K EBITDA R & 14.9% 20.8%

Notes &

HZ=201656 A30 HIEAEA
Latin

America Corporate

BT M f=3
13,500 (2,507) 27,002 92,485
6,393 6 2,566 34,730
3,197 1,770 9,889 14,380
(68) (183) ) (633)
9,787 1,759 1,222 26,472
895 1,312 37 5,628
33,704 2,157 40,711 173,162
376 53 4,155 6,270
6,650 1,535 (56,896) 10,881
40,730 3,745 (12,030) 190,313

nm
15.2% 6.0% fiidg 15.7%

1) Other adjustments primarily comprised of ‘Other expenses, net’ per the consolidated income statements which includes acquisition-related costs. Regional results include intra-group royalty income/expense.
Hip X EREFEARERTNHMRAOFE] - b FEREERRE - tREEFEEEATHEFRA/FX

nm  Not meaningful. £ & 3%

The Group has presented Adjusted EBITDA because it believes that, when
viewed with its results of operations as prepared in accordance with IFRS
and with the reconciliation to profit for the period, Adjusted EBITDA provides
additional information that is useful in gaining a more complete understanding
of its operational performance and of the trends impacting its business.
Adjusted EBITDA is an important metric the Group uses to evaluate its
operating performance and cash generation.

Adjusted EBITDA is a non-IFRS financial measure and as calculated herein may
not be comparable to similarly named measures used by other companies and
should not be considered as a measure comparable to profit for the period in
the Group’s consolidated income statements. Adjusted EBITDA has limitations
as an analytical tool and should not be considered in isolation from, or as a
substitute for, an analysis of the Group’s results of operations as reported
under IFRS.

Adjusted Net Income

On a constant currency basis, Adjusted Net Income, a non-IFRS measure,
was flat for the six months ended June 30, 2017 compared to the six months
ended June 30, 2016. US Dollar reported Adjusted Net Income decreased by
US$0.1 million, or 0.1%, to US$100.2 million for the six months ended June
30, 2017 from US$100.3 million for the six months ended June 30, 2016,
with additional profits from Tumi largely offset by a year-on-year increase in
interest expense of US$35.1 million, primarily associated with the Senior Credit
Facilities utilized to finance the Tumi acquisition, as well as the increase in
marketing expenses noted above. See the reconciliation of profit for the period
to Adjusted Net Income below for the Group’s results excluding certain costs
and charges and other non-cash charges that impacted US Dollar reported
profit for the period.

ANEEZHEAEEBITDA IR EAE » EHREELE
FERIBIFRS AR &) I B HR P 3 A A THIBR G - ACHAEE
EBTDAERUEZEH  AAREXE TRAKLER
RRTEEXEBHNBY - LHABEBITDAAEEAR
ARG ERARKRIRGHE N —BEESFIZE -

At G FHAZEEBITDA A —BIEIFRSH 2T
B RUPTEEM D RFTERBEUGEHEIE TAET
g - BRERR A B BAEERERERFEHA
EALEEMFTETA - LFAREBITDAEA—ESITT
BEEHBRRM  TEHRKRABUNIREREERIE
IFRS fT 2 RAVAL & B DT ©

EGEIEYON

BTNBEREENE - HZE2017F6 A30H LA
AREHBEFRA(—BEIEIFRSHBETETA)BHEE
201646 A 30 B IE7XME A #FF o AETTRMALTHE
FUARIMEZ 20166 A30 B 1E/XEAM100.3HE
ETHL0IBEEETLH01% EEE2017F6 A30H
LIEARE AR 1002 BEETT « YA R E Tumi B EEINE
FRBHWF LA EZHRAAZ S Tumi =188
BEEERBNBEMZRFEMIS1EEET LR E
SR SHBA S IR NPT RS - ARAKREEE(EHE
HER AT AR TR IR R R R M E TR &
BRNUREMFRSER)  F28 T XHRG M HEL
ARFRAML R -
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Adjusted Basic and Diluted EPS, non-IFRS measures, were US$0.071 for the
six months ended June 30, 2017, flat compared to the US$0.071 for the six
months ended June 30, 2016.

The following table presents the reconciliation from the Group’s profit for the
period to Adjusted Net Income for the six months ended June 30, 2017 and
June 30, 2016:

(Expressed in thousands of US Dollars) (X F % 23))

HZE2017F6 A0 LEAAANKARSRERRFK
KRB EREERNGEIFRSEKTETA)A0.0713%
7 0 BEEZE 201646 A 30 A I/~ EAM0.071 ETTHF -

TREYIBZE2017F6 A30H K%2016F6 530 H LE7~
18 A 7 52 [ HA 73 1 B4 SR B F IR A RO T B

Six months ended June 30,

Profit for the period H A% Fl|
Profit attributable to non-controlling interests 3E122 AR AE %5 f& {24 A
Profit attributable to the equity holders A& A FE(E % Fl
Plus (Minus): 1CHR) :
Change in fair value of put options F5& 21 2 A 7 (B EE B
Amortization of intangible assets 7 & E# §5
Acquisition-related costs YZEEEREAK A
Other adjustments™ Efth FHE& 1)
Tax adjustments® 3 I8 5% @)
Adjusted Net Income® #&FIEF A @

Notes P 7

#=6A30A1L~EA
92,743 92,485
(9,374) (10,081)
83,369 82,404
(3,034) 5,566
15,536 5,628
14,855 6,922
= 3,600
(10,520) (3,835)
100,206 100,285

(1) Other adjustments consisted of US$3.6 million during the six months ended June 30, 2016 for interest expense associated with the Term Loan B Facility incurred prior to the Tumi acquisition on August 1, 2016.
Hith BB IERE201656 A30H 1L/ A B1/A201648 A 1 B Tumilli 18 2 fiE £ BT HERABAERMOF S ML 6FEET

) Tax adjustments represent the tax effect of the reconciling line items as included in the consolidated income statements based on the applicable tax rate in the jurisdiction where such costs were incurred.

BURARIEEN AR AELAA R ARRIOEARRA NGRS KA RNEIRRE R E -

3 Represents Adjusted Net Income attributable to the equity holders of the Company. #E74%A 7l 1 A A JE(E SRR A »

The Group has presented Adjusted Net Income because it believes this
measure helps to give securities analysts, investors and other interested parties
a better understanding of the Group’s underlying financial performance. By
presenting Adjusted Net Income, the Group eliminates the effect of a number
of costs, charges and credits and certain other non-cash charges, along with
their respective tax effects, that impact US Dollar reported profit for the period.

Adjusted Net Income is a non-IFRS financial measure, and as calculated
herein may not be comparable to similarly named measures used by other
companies and should not be considered as a measure comparable to profit
for the period in the Group’s consolidated income statements. Adjusted Net
Income has limitations as an analytical tool and should not be considered in
isolation from, or as a substitute for, an analysis of the Group’s results of
operations as reported under IFRS.

Liquidity and Capital Resources

The primary objective of the Group’s capital management policies is to
safeguard its ability to continue as a going concern, to provide returns for the
Company’s shareholders, and to fund capital expenditures, normal operating
expenses, working capital needs and the payment of obligations. The Group’s
primary sources of liquidity are its cash flows from operating activities,
invested cash, available lines of credit and, subject to shareholder approval,
the Company'’s ability to issue additional shares. The Group believes that its
existing cash and estimated cash flows, along with current working capital, will
be adequate to meet the operating and capital requirements of the Group for
at least the next twelve months.
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Net cash flows provided by operating activities increased by US$71.7
million, or 88.4%, to US$152.8 million for the six months ended June 30,
2017 compared to US$81.1 million for the six months ended June 30, 2016.
This increase was primarily attributable to increased profits before non-cash
depreciation and amortization charges, positive impacts from changes in
working capital, partially offset by increases in interest and income taxes paid
and acquisition costs incurred.

For the six months ended June 30, 2017, net cash flows used in investing
activities were US$206.9 million compared to US$28.0 million for the same
period in the previous year. This increase was related to the acquisition of
eBags on May 5, 2017 as well as amounts paid to former distributors of the
Tumi brand where the Group assumed direct control of the distribution of Tumi
products in certain Asian countries during the six months ended June 30, 2017.

Net cash flows generated from financing activities were US$53.0 million for
the six months ended June 30, 2017 compared to US$33.2 million for the
six months ended June 30, 2016. The Group received proceeds of US$69.7
million under its current loans and borrowings, partially offset by payments
of US$19.0 million associated with the Term Loan Facilities. The Group also
paid US$5.4 million in deferred financing costs related to the refinancing of the
Senior Credit Facilities (described in the Indebtedness section below).

Cash and cash equivalents are generally denominated in the functional
currency of the respective Group entity.

Indebtedness

The following table sets forth the carrying amount of the Group’s loans and
borrowings as of June 30, 2017 and December 31, 2016:

(Expressed in thousands of US Dollars) (X FZ%E T 2%))
Term Loan A Facility A 2 & 7X@t &
Term Loan B Facility B E HiE Z @@
Revolving Facility {EEB{Z &
Senior Credit Facilities &2 (= & 5@
Other lines of credit £t {Z E%A
Finance lease obligations B4 & #¥E
Total loans and borrowings &7k M 15 7k 4258
Less deferred financing costs JEE E & & X A

Total loans and borrowings less deferred financing costs B 7k M {& F 42 BB IE 1T B & Ak AR

=1

201746 A30BIEAMEA - K& EBIRHHES
EFHEER7T1.7EEETH88.4% E152.8 B E*
C MEZE2016F6 A30HIEAEARASI1EERE
TC o WELIIEE B RN HIBRIER ST E R HE AR R
FEIMA R B EEARSENRIE EZ B - AW
F B R TS B LA T A I B P A3 D FT K 8 o

if

=

al

HE2017F6 A30HIEAEAR REFHHIARER
2FFA206.9BBET MAFRBAAA28.0EEX
JC © U IBIE TR 2017 45 A 5 AR eBags WS F1H -
EAEBREZE2017F6 A 308 1E/XEA B EEH
TumiZE @R E T IRMNBI R &) 7 85 215 80 B e 1 il i T )
ZERRHTum RERT D R NS EER -

HZE2017F6 A30HIEAEAR - MEEHMERSR
EFFEALS0BEET MEZE201646 A30H 1L
AARRIS2EEET - AREEERBERREXESR
BFT1SRIE69.7 BB X - oW EHE XA
19.0BEXTTHEH - AEENHESXEERBERE
FHEERER RS 4B ERT(RTXAE—BE) -

ReRRESEN—BAREEERE QO EEE
A -

=K

TREHAEER2017F6 A30HK20164F12 A 31
HEER R EROREE

June 30, December 31,
2017 2016
20174 20165

6A30H 12831H
1,226,563 1,242,187
669,937 673,313
82,267 10,516
1,978,767 1,926,016
15,854 13,410
384 283
1,995,005 1,939,709
(63,176) (64,341)
1,931,829 1,875,368
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Senior Credit Facilities

Overview

On May 13, 2016, an indirect wholly-owned subsidiary of the Company
entered into a Credit and Guaranty Agreement dated as of May 13, 2016
(the “Credit Agreement”) with certain lenders and financial institutions. On
August 1, 2016 (the “Closing Date”), the Company and certain of its other
indirect wholly-owned subsidiaries became parties to the Credit Agreement.
The Credit Agreement provides for (1) a US$1,250.0 million senior secured
term loan A facility (the “Term Loan A Facility”), (2) a US$675.0 million senior
secured term loan B facility (the “Term Loan B Facility” and, together with the
Term Loan A Facility, the “Term Loan Facilities”) and (3) a US$500.0 million
revolving credit facility (the “Revolving Facility”, and, together with the Term
Loan Facilities, the “Senior Credit Facilities”).

On the Closing Date, the Company and certain of its other indirect wholly-
owned subsidiaries became parties to the Credit Agreement, and the Group
used the proceeds from the Senior Credit Facilities to pay the total consideration
for the acquisition of Tumi, to repay all amounts then outstanding under the
Group’s prior US$500.0 million revolving credit facility (the “Prior Revolving
Facility”), which Prior Revolving Facility was then terminated, and to pay fees,
costs and expenses related to the Tumi acquisition, as well as for general
corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the Revolving
Facility began to accrue on the Closing Date. The interest rates for such
borrowings were initially based on the London Interbank Offered Rate (“LIBOR”)
plus an applicable margin of 2.75% per annum. The applicable margin for
borrowings under both the Term Loan A Facility and the Revolving Facility may
step down based on achievement of a specified total net leverage ratio of the
Company and its subsidiaries at the end of each fiscal quarter, commencing
with the quarter ended December 31, 2016. Interest on the borrowing under
the Term Loan B Facility began to accrue on May 13, 2016 at the rate of
LIBOR plus 3.25% per annum.

In addition to paying interest on outstanding principal under the Senior Credit
Facilities, the borrowers pay customary agency fees and a commitment fee in
respect of the unutilized commitments under the Revolving Facility, which was
initially 0.50% per annum. The commitment fee may step down based on the
achievement of a specified total net leverage ratio level of the Company and
its subsidiaries at the end of each fiscal quarter, commencing with the quarter
ended December 31, 2016.

On February 2, 2017, the Group refinanced the Senior Credit Facilities (the
“Repricing”). Under the terms of the Repricing, the interest rate payable on the
Term Loan A Facility and the Revolving Facility was reduced with effect from
February 2, 2017 until the delivery of the financial statements for the period
ended June 30, 2017 to LIBOR plus 2.00% per annum (or a base rate plus
1.00% per annum) from LIBOR plus 2.75% per annum (or a base rate plus
1.75% per annum) and thereafter shall be based on the total net leverage
ratio of the Group at the end of each fiscal quarter. The interest rate payable
on the Term Loan B Facility was reduced with effect from February 2, 2017 to
LIBOR plus 2.25% per annum with a LIBOR floor of 0.00% (or a base rate plus
1.25% per annum) from LIBOR plus 3.25% per annum with a LIBOR floor of
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0.75% (or a base rate plus 2.25% per annum). In addition, the commitment fee
payable in respect of the unutilized commitments under the Revolving Facility
was reduced from 0.5% per annum to 0.375% per annum through June 30,
2017 and thereafter shall be based on the total net leverage ratio of the Group
at the end of each fiscal quarter.

Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments that
commenced December 31, 2016, with an amortization of 2.5% of the original
principal amount of the loans under the Term Loan A Facility made during the
first year, with a step-up to 5.0% amortization during the second and third
years, 7.5% during the fourth year and 10.0% during the fifth year, with the
balance due and payable on the fifth anniversary of the Closing Date. The
Term Loan B Facility requires scheduled quarterly payments that commenced
December 31, 2016, each equal to 0.25% of the original principal amount of
the loans under the Term Loan B Facility, with the balance due and payable on
the seventh anniversary of the Closing Date. There is no scheduled amortization
of the principal amounts of the loans outstanding under the Revolving Facility.
Any principal amount outstanding under the Revolving Facility is due and
payable on the fifth anniversary of the Closing Date.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company’s
existing direct or indirect wholly-owned material subsidiaries, and are required
to be guaranteed by certain future direct or indirect wholly-owned material
subsidiaries organized in the jurisdictions of Luxembourg, Belgium, Canada,
Hong Kong, Hungary, Mexico and the United States. All obligations under the
Senior Credit Facilities, and the guarantees of those obligations, are secured,
subject to certain exceptions, by substantially all of the assets of the Company
and the assets of certain of its direct and indirect wholly-owned subsidiaries
that are borrowers and/or guarantors under the Senior Credit Facilities,
including: (i) a first-priority pledge of all of the equity interests of certain of the
Company’s subsidiaries and each wholly-owned material restricted subsidiary
of these entities (which pledge, in the case of any foreign subsidiary of a U.S.
entity, is limited to 66% of the voting capital stock and 100% of the non-voting
capital stock of such foreign subsidiary); and (i) a first-priority security interest
in substantially all of the tangible and intangible assets of the Company and
the subsidiary guarantors.
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Certain Covenants and Events of Default

The Senior Credit Facilities contain a number of customary negative covenants
that, among other things and subject to certain exceptions, may restrict the
ability of the Company and its subsidiaries to: () incur additional indebtedness;
(i) pay dividends or distributions on its capital stock or redeem, repurchase
or retire its capital stock or its other indebtedness; (i) make investments,
loans and acquisitions; (iv) engage in transactions with its affiliates; (v) sell
assets, including capital stock of its subsidiaries; (vi) consolidate or merge;
(vii) materially alter the business it conducts; (viii) incur liens; and (ix) prepay or
amend any junior debt or subordinated debt. In addition, the Credit Agreement
requires the Company and its subsidiaries to meet certain quarterly financial
covenants. The Group was in compliance with the financial covenants as of
June 30, 2017.

Interest Rate Swaps

The Group entered into interest rate swap transactions on June 1, 2016
that became effective on December 31, 2016 and will terminate on August
31, 2021. The Group uses the interest rate swap transactions to minimize
its exposure to interest rate fluctuations under the floating-rate Senior Credit
Facilities by swapping certain US Dollar floating-rate bank borrowings with
fixed-rate agreements. The interest rate swap agreements had initial notional
amounts totaling US$1,237.0 million representing approximately 65% of the
anticipated balances of the Term Loan Facilities. The notional amounts of
the interest rate swap agreements decrease over time in line with required
amortization and anticipated prepayments on the Term Loan Facilities.
LIBOR has been fixed at approximately 1.30% under each agreement. Each
of the interest rate swap agreements have fixed payments due monthly that
commenced January 31, 2017. The interest rate swap transactions qualify as
cash flow hedges under IFRS. As of June 30, 2017, the interest rate swaps
were marked-to-market, resulting in a net asset position to the Group in the
amount of US$15.8 million, which was recorded as a financial asset with the
effective portion of the gain deferred to other comprehensive income.

Deferred Financing Costs

The Group recognized US$69.5 million of deferred financing costs during the
year ended December 31, 2016 related to the Senior Credit Facilities. In addition,
the Group recognized US$5.4 million of deferred financing costs during the
six months ended June 30, 2017 related to the Repricing, the balances of
which were included in non-current loans and borrowings on the consolidated
statements of financial position as of June 30, 2017. The deferred financing
costs were comprised of the original issue discount, commitment fees and
other financing-related costs that will be deferred and offset against loans and
borrowings and are amortized using the effective interest method over the life
of the Term Loan Facilities. The amortization of deferred financing costs, which
is included in interest expense, amounted to US$6.5 million and US$0.2 million
for the six months ended June 30, 2017 and June 30, 2016, respectively.
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Revolving Facility

As of June 30, 2017, US$414.1 million was available to be borrowed on the
Revolving Facility as a result of US$82.3 million of outstanding borrowings and
the utilization of US$3.6 million of the facility for outstanding letters of credit
extended to certain creditors. As of December 31, 2016, US$486.4 million
was available to be borrowed on the Revolving Facility as a result of US$10.5
million of outstanding borrowings and the utilization of US$3.1 million of the
facility for outstanding letters of credit extended to certain creditors.

Other Loans and Borrowings

Certain consolidated subsidiaries of the Group maintain credit lines with various
third party lenders in the regions in which they operate. Other loans and
borrowings are generally variable rate instruments denominated in the functional
currency of the borrowing Group entity. These local credit lines provide working
capital for the day-to-day business operations of the subsidiaries, including
overdraft, bank guarantees, and trade finance and factoring facilities. The
majority of these credit lines are uncommitted facilities. The total aggregate
amount outstanding under the local facilities was US$15.9 million and US$13.4
million as of June 30, 2017 and December 31, 2016, respectively.

The following represents the contractual maturity dates of the Group’s loans
and borrowings (excluding the impact of netting agreements) as of June 30,
2017 and December 31, 2016:

(Expressed in thousands of US Dollars) (X FZET2%))

On demand or within one year IREReE N —FR
After one year but within two years —F1&{BRERA
After two years but within five years RRFEZBHER
More than five years L&A E

Hedging

The Group’s non-U.S. subsidiaries periodically enter into forward contracts
related to the purchase of inventory denominated primarily in US Dollars which
are designated as cash flow hedges. Cash outflows associated with these
derivatives as of June 30, 2017 are expected to be US$100.4 million within
one year.
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124318

159,656 69,807
69,350 69,319
1,129,788 1,161,020
636,211 639,563
1,995,005 1,939,709
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Other Financial Information

Working Capital Ratios

Inventory Analysis

The following table sets forth a summary of the Group’s average inventory,
cost of sales and average inventory days for the six months ended June 30,
2017 and June 30, 2016:

pL.<BIIN

H b B % & &

EEESHE

FETH

T&RHE#FEZ2017F6 A30H KX2016F 6 A30H 1E
NEAXEBETHEFE  HEXKARTHFERHN
BME -

Six months ended June 30,

(Expressed in thousands of US Dollars) (X FET23)

Average inventory!) SFH1F & 0
Cost of sales $4E& KA
Average inventory turnover days® 51z £ HE H £ @

Notes

HE6A30HIE~EARA

453,254 367,788

708,337 576,988
117 116

(1) Average inventory equals the average of net inventory at the beginning and end of a given period. 9717 5185 R 1 & HiFE BAY) R BiR O F B F s F 19 8 -
7] Average inventory turmover days for a given period equals average inventory for that period divided by cost of sales for that period and multiplied by the number of days in the period. 45 & HifE &) 19717 &3

HRBUAS N ZIRN T T SRR AZIMOHERE - BRAZBEORE -

The Group’s average inventory increased in the first half of 2017 (US$485.2
million as of June 30, 2017 compared to US$421.3 million as of December
31, 2016) compared to the first half of 2016 (US$386.5 million as of June 30,
2016 compared to US$349.1 million as of December 31, 2015) to support
increased customer demand, the Tumi and eBags acquisitions, new product
introductions, the Group’s retail store expansion and the assumption by the
Group of direct control of the distribution of Tumi products in certain countries
in Asia during the first half of 2017.

Trade and Other Receivables

The following table sets forth a summary of the Group’s average trade and
other receivables, net sales and turnover days of trade and other receivables
for the six months ended June 30, 2017 and June 30, 2016:

2017 F L FAEEFHEFE(R2017F6 A30R A
4852 BB - KR 20164F 12 A31 HAIA421.38
BEIT)E2016F FFF (201656 A30H /386.5
ABXET - MR20156F 12 A31 HAIA349.1 HEXT)
BRTEM - L TEAZFEFHIIEM - Tumi & eBags ik
BEE HEFER  AEBEXTEEUARNEER
2017 F F¥FEDME FERIKE Tumi ZE @I D 82
TEE B B SIEFTE

FEWRR R E MR E
TRE:NEZE2017F6 A30H K 201666 A30H LN
18 A A& B T35 U AR TR S B A FE RIS S S RE A
T FE U BR R L At FEUGRIE 88 B SO E -

Six months ended June 30,

#B=6HA30H.L~EA

(Expressed in thousands of US Dollars) (X FET2%)

Average trade and other receivables® 15 i U B 5% K L Ath g U 08 () 368,112 308,338
Net sales $H%& 58 1,586,123 1,209,487
Turnover days of trade and other receivables® & U B 7% & H b & Uy ZR IR EE B 21 42 47

Notes

(1) Average trade and other receivables equal the average of net trade and other receivables at the beginning and end of a given period. -3 e 4¢ 8 3% & H fth e W R IB AR S 1A 45 E HAR HR ¥ R B R e MR BR 3 .

Hfth FRGRIEF R A T8 o

@) Turnover days of trade and other receivables for a given period equals average trade and other receivables for that period divided by net sales for that period and multiplied by the number of days in the period.
5 U i R MR 5 L R MR TR A 9 B AR S 0 % A D ) T 3 PR RR R e L A R MORRIR R DA RZ BT O 8 505 8 B SRAZ IR B 8 -

The Group’s average trade and other receivables increased in the first half of
2017 (US$378.4 million as of June 30, 2017 compared to US$357.8 million as
of December 31, 2016) compared to the first half of 2016 (US$333.2 million
as of June 30, 2016 compared to US$283.5 million as of December 31, 2015)
due to the increase in net sales and timing of receipts period over period, as
well as the result of the Tumi acquisition.

Trade receivables as of June 30, 2017 are on average due within 60 days from
the date of billing.
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Trade and Other Payables

The following table sets forth a summary of the Group’s average trade and
other payables, cost of sales and turnover days of trade and other payables
for the six months ended June 30, 2017 and June 30, 2016:

FETRRF R BT E
TREFNEZE2017F6 A30A K 201646 530 H LN
18 B 7R85 B 45 FE AP RR AR B H AT 3R IE ~ 5B AR IA
Ko AT AR AR B L A< FRIE A 8 B B BEE -

Six months ended June 30,

#HE6HA30BEEA
(Expressed in thousands of US Dollars) (X FZ=T2%)
Average trade and other payables™ 5 F& (< BR 7 K H b fE {5 g ) 646,527 500,973
Cost of sales #HER A 708,337 576,988
Turnover days of trade and other payables® [~ BR 3 K& E b fE ZOBEE B @ 167 158

Notes

(1) Average trade and other payables equal the average of trade and other payables at the beginning and end of a given period. S <t i 2% K A e 1+ SR IB AR 2 1Ak 5 R HA ) 2 A AR P 5 RR X R LA e

FEE T

) Turnover days of trade and other payables for a given period equals average trade and other payables for that period divided by cost of sales for that period and multiplied by the number of days in the period.

A U D A8 B 0 Lt A< OB ) A 0 AR A0 S 340 B AT BR R R LA P A OB BR IA X R MY S S AR - BRI Z IR B -

The Group’s average trade and other payables increased in the first half of
2017 (US$759.3 million as of June 30, 2017 compared to US$533.8 million as
of December 31, 2016) compared to the first half of 2016 (US$559.8 million
as of June 30, 2016 compared to US$442.1 million as of December 31, 2015)
due to the Tumi and eBags acquisitions and the timing of payments associated
with inventory purchases period over period.

Trade payables as of June 30, 2017 are on average due within 105 days from
the invoice date.

Gearing Ratio

The following table sets forth the Group’s loans and borrowings (excluding
deferred financing costs), total equity and gearing ratio as of June 30, 2017
and December 31, 2016:

(Expressed in thousands of US Dollars) (X FET2%)

Loans and borrowings (excluding deferred financing costs)
B AR (MR EE R E K AR)

Total equity 254258

Gearing ratio® &2 £, = (1)

Note

2017 F E ¥ FAREE T BT BR R H At FE - 508 (7
201796 A30H A759.3E&EXET * MN20164F 12 A
31 BRIA533.8 B EXE) B 2016 F L F (720164
6 4308 ®559.8 BEETT - MAMH2015412 431 HEAI
442 1 EEETT)IEN » 1 THA Tumi & eBags i =
TEUA N BN BB R 17 S AB R 0 9 SRR R AT SR ©

201746 A 30 HWENKRRTH AR EEH B
105 B RE|H -

EEHZE

TR AEEHR 201746 A308 % 20164F 12 A
31 BERRERMBRECHENAE) - 5B RER
LR

June 30, December 31,
2017 2016

2017 £ 20164
6A30H 12831H
1,995,005 1,939,709
1,542,151 1,510,987
129.4% 128.4%

(1) Calculated as total loans and borrowings (excluding deferred financing costs) divided by total equity. 125 7 K & A8 58 (MR IR AE B & AAN ) B LARE 25 48 3B AT ©

The increase in the Group’s loans and borrowings (excluding deferred financing
costs) from December 31, 2016 to June 30, 2017 was due to borrowings
under the Revolving Facility to finance a portion of the acquisition of eBags,
which was completed on May 5, 2017.

ALEBEB20164F 12 A31 BE 201746 A 30 A HRHH
ERRER (MR EERE K A)IE N - DEABREE
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Contingent Liabilities

Details of contingent liabilities are set out in note 20 to the consolidated interim
financial statements.

Subsequent Events

Details of the events occurring subsequent to June 30, 2017 are set out in
note 23 to the consolidated interim financial statements.

Other Information

Total current assets were US$1,395.7 million and US$1,290.5 million, and
total assets less current liabilities were US$3,861.8 million and US$3,873.7
million, as of June 30, 2017 and December 31, 2016, respectively.

Strategic Review and
Full-year Prospects

Financial results of the Group during the first half of 2017 were as follows:

Financial Results
Key Group metrics showed the following for the six months ended June 30,
2017 compared to the six months ended June 30, 2016:

e Net sales increased to a record level of US$1,586.1 million, reflecting an
increase of 31.8% on a constant currency basis from the comparable
period in 2016. US Dollar reported net sales increased by 31.1%. Excluding
amounts attributable to the Tumi business, which was acquired on August
1, 2016, net sales increased by US$90.8 million, or 7.5%, on a constant
currency basis and US Dollar reported net sales increased by US$84.1
million, or 7.0%.

¢ The Group spent US$99.5 million on marketing during the six months ended
June 30, 2017 compared to US$65.9 million for the six months ended June
30, 2016, an increase of US$33.6 million, or 51.0%. As a percentage of net
sales, marketing expenses increased by 80 basis points to 6.3% in the first
half of 2017 compared to 5.5% in the first half of 2016. Excluding amounts
attributable to the Tumi business, marketing expenses as a percentage of
net sales increased by 100 basis points to 6.5% for the six months ended
June 30, 2017 compared to 5.5% for the same period in the previous year.
The increased investment in marketing was intended to increase awareness
of the Group’s brands in order to drive future sales growth.
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Operating profit increased by US$21.3 million, or 15.1%, on a constant
currency basis from the comparable period in 2016. US Dollar reported
operating profit increased by US$21.0 million, or 14.9%, to US$162.1
million, notwithstanding a US$33.6 million increase in the Group's
investment in marketing and a US$7.9 million increase in acquisition-related
costs. Excluding acquisition-related costs, operating profit increased by
US$29.2 million, or 19.7%, on a constant currency basis and US Dollar
reported operating profit increased by US$29.0 million, or 19.6%.

Profit for the period increased by US$0.4 milion, or 0.4%, on a constant
currency basis from the comparable period in 2016. US Dollar reported profit
for the period increased by US$0.3 milion, or 0.3%, to US$92.7 milion,
notwithstanding a year-on-year increase in interest expense of US$35.1
million, primarily associated with the Senior Credit Facilities utilized to finance
the Tumi acquisition, as well as a US$33.6 million increase in marketing
expense and a US$7.9 million increase in acquisition-related costs.

Profit attributable to the equity holders increased by US$1.1 million, or
1.3%, on a constant currency basis from the comparable period in the prior
year. US Dollar reported profit attributable to the equity holders increased
by US$1.0 million, or 1.2%, to US$83.4 million, notwithstanding a year-on-
year increase in interest expense of US$35.1 million, primarily associated
with the Senior Credit Facilities utilized to finance the Tumi acquisition, as
well as a US$33.6 million increase in marketing expense and a US$7.9
million increase in acquisition-related costs.

Adjusted Net Income, a non-IFRS measure, of US$100.2 million was in
line with the first half of 2016 on both a constant currency and US Dollar
reported basis, with additional profits from Tumi largely offset by a year-on-
year increase in interest expense of US$35.1 million, primarily associated
with the Senior Credit Facilities utilized to finance the Tumi acquisition, and
a US$33.6 million increase in marketing expense.

Adjusted EBITDA, a non-IFRS measure, increased by US$51.8 million, or
27.2%, on a constant currency basis from the comparable period in the
prior year. US Dollar reported Adjusted EBITDA increased by US$51.2
million, or 26.9%, to US$241.5 milion due to the inclusion of Tumi.
Excluding Adjusted EBITDA attributable to the Tumi business, US Dollar
reported Adjusted EBITDA was US$191.1 million, an increase of US$1.4
million, or 0.7%, on a constant currency basis and by US$0.8 million, or
0.4%, on a US Dollar reported basis, notwithstanding a US$17.5 million
increase in marketing expense (excluding amounts attributable to the Tumi
business).

Adjusted EBITDA margin, a non-IFRS measure, decreased to 15.2%
from 15.7%. This decrease was primarily attributable to a US$33.6 million
increase in marketing expenses discussed above. Excluding amounts
attributable to the Tumi business, Adjusted EBITDA margin decreased
to 14.8% from 15.7%. This decrease was primarily attributable to the
increase in marketing expenses (excluding amounts attributable to the
Tumi business) discussed above.

The Group generated US$152.8 million of cash from operating activities
during the six months ended June 30, 2017 compared to US$81.1 million
during the six months ended June 30, 2016.
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Significant investment in advertising and promotion

The Group continued to make significant investments in marketing, which
amounted to approximately 6.3% of net sales during the first half of 2017
compared to 5.5% during the same period in the prior year, reflecting its
commitment to advertise and promote its brands and products to support
sales growth worldwide.

Introduction of new and innovative products

to the market

The Group continued to focus on innovation and ensuring that its products
reflect local consumer tastes in each region. Innovation and a regional focus
on product development are key drivers of sales growth and are the means to
deliver quality and value to the Group’s customers.

2017 Business Combinations:

e Assets Related to the Distribution of Tumi in
Certain Asian Countries
Certain subsidiaries of the Group assumed direct control of the wholesale
and retail distribution of Tumi products in South Korea, Hong Kong,
Macau, China, Indonesia and Thailand during the six months ended
June 30, 2017. The total consideration paid in connection with all such
transactions was US$65.1 million.

e OnJanuary 4, 2017, the Company’s wholly-owned subsidiary in South
Korea completed the acquisition of certain assets, including inventory,
store fixtures and furniture, as well as rights under retail store leases,
from TKI, Inc. (“TKI") with effect from January 1, 2017.

e On April 1, 2017, the Company’s wholly-owned subsidiaries in Hong
Kong, Macau and China acquired certain assets, including inventory,
store fixtures and furniture, as well as rights under retail store leases, from
Imaginex Holdings Limited (“Imaginex”) with effect from April 1, 2017.

e On May 1, 2017, the Company’s non-wholly owned subsidiaries in
Indonesia and Thailand assumed direct control of the distribution of
Tumi products in each respective country with effect from May 1, 2017.

e eBags, Inc.

On April 6, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-
owned subsidiaries of the Company, entered into a merger agreement
with eBags, Inc. (“eBags”) and certain of the security holders of eBags,
pursuant to which Samsonite LLC agreed to acquire all of the outstanding
equity interests of eBags for a cash consideration of US$105.0 million
(subject to subsequent customary adjustments for working capital,
transaction expenses and net debt), on the terms and conditions set
out in the merger agreement. The acquisition was completed on May 5,
2017, at which time eBags became an indirect, wholly-owned subsidiary
of the Company. The consideration paid under the merger agreement by
Samsonite LLC was financed by internal resources of the Group and the
Group’s Revolving Facility.

eBags is a leading online retailer of bags and related accessories for
travel. eBags offers consumers a diverse offering of travel bags and
accessories including luggage, backpacks, handbags, business bags,
travel accessories and apparel. eBags sells products from a wide variety
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of leading travel and fashion brands (including many of the brands owned
by the Group), as well as its own exclusive private label brand. Founded in
1998, eBags is headquartered in Greenwood Village, Colorado, USA.

The acquisition provides the Group a strong platform to help accelerate
the growth of the Group’s direct-to-consumer e-commerce business in
North America and worldwide. It also provides the Group with immediate
resources and digital know-how to strengthen the Group’s existing
digital capabilities.

Future Prospects
The Company’s growth strategy will continue as planned for the second half of
2017, with a focus on the following:

e Continue to develop the Company into a well-diversified multi-brand,
multi-category and multi-channel luggage, bag and accessories business.

e Leverage the Company’s regional management structure, sourcing and
distribution expertise and marketing engine to extend the strong Tumi
brand into new markets and penetrate deeper into existing channels.

e Tactfully deploy multiple brands to operate at wider price points and
broader consumer demographics with a focus on addressing the market
opportunity for women’s products in each category.

e Increase the proportion of net sales from the Company’s direct-to-
consumer channel by growing direct-to-consumer e-commerce net sales
and through targeted expansion of its bricks-and-mortar retail presence.

e Continue to invest in the Company’s core brands with sustained R&D
spending to produce lighter and stronger new materials as well as exciting
and innovative new products, supported by effective marketing spend to
drive awareness among consumers.

e Increase the Company’s investment in marketing to support global
expansion of Tumi and to continue to drive visibility for Samsonite,
American Tourister and other brands.

The Group aims to deliver top-line growth, maintain gross margins, increase
Adjusted EBITDA margins and enhance shareholder value.
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Qualitative and Quantitative
Market Risks

Credit Risk

Credit risk is the risk of financial loss to the Group if a customer or counterparty
to a financial instrument fails to meet its contractual obligations and arises
principally from the Group’s receivables from customers. Maximum exposure
is limited to the carrying amounts of the financial assets presented in the
Group’s consolidated interim financial statements.

The Group’s exposure to credit risk is influenced mainly by the individual
characteristics of each customer. However, management also considers the
demographics of its customer base, including the default risk of the industry
and country in which customers operate, as these factors may have an
influence on credit risk. There is no concentration of credit risk geographically
or with any single customer.

The Group has established a credit policy under which each new customer
is analyzed individually for credit worthiness before the Group’s standard
payment and delivery terms and conditions are offered.

In monitoring customer credit risk, customers are grouped according to their
credit characteristics, including aging profile and existence of previous financial
difficulties. Trade and other receivables relate mainly to the Group’s wholesale
customers. Customers that are graded as “high risk” are placed on credit hold
and monitored by the Group and future sales are made on an approval basis.

Financial Guarantees
The Group’s policy is to provide financial guarantees only on behalf of
subsidiaries. No other guarantees have been made to third parties.

Liquidity Risk
Liquidity risk is the risk that the Group will encounter difficulty in meeting the
obligations associated with its financial liabilities.

The Group’s primary sources of liquidity are its cash flows from operating
activities, invested cash, and available lines of credit and, subject to
shareholder approval, its ability to issue additional shares. The Group believes
that its existing cash and estimated cash flows, along with current working
capital and access to lines of credit, will be adequate to meet its operating and
capital requirements for at least the next twelve months.

Foreign Exchange Risk

The Group conducts a portion of its business in currencies other than the
US Doallar, the functional currency of the Company and the currency in which
the consolidated interim financial statements are reported. Accordingly, the
Group’s operating results could be adversely affected by foreign currency
exchange rate volatility relative to the US Dollar. The Group’s foreign
subsidiaries use the local currency as their functional currencies. The Group
periodically uses forward exchange contracts to hedge its exposure to
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currency risk on product purchases denominated in a currency other than
the respective functional currency of its subsidiaries. The forward exchange
contracts typically have maturities of less than one year. Although the Group
continues to evaluate strategies to mitigate risks related to the fluctuations in
currency exchange rates, the Group will likely recognize gains or losses from
international transactions. Changes in foreign currency exchange rates could
adversely affect the Group’s operating results.

The Group is exposed to currency risk on purchases and borrowings that are
denominated in a currency other than the respective functional currencies of its
subsidiaries. Interest on borrowings is denominated in the local currency of the
borrowing entity. Borrowings are generally denominated in currencies that match
the cash flows generated by the underlying operations of the borrowing entity.

Interest Rate Risk

The Group monitors its exposure to changes in interest rates on borrowings
on variable rate debt instruments. The Group periodically enters into interest
rate swap agreements as hedges to manage interest rate risk. See note 14 for
further details on interest rate swap agreements.

Tax Rates and Liabilities

A number of international legislative and regulatory bodies have proposed
draft legislation and begun investigations on the tax practices of multinational
companies. One of these efforts has been led by The Organization for
Economic Co-operation and Development (the “OECD”), an international
association of 34 countries including the United States, which has finalized
recommendations to revise many corporate taxes, transfer pricing, and tax
treaty provisions in member countries. In addition, the European Union and its
European Commission has begun to review and opine on the appropriateness
of certain agreements between various member countries and companies
in light of the European Union competition rules against unjustified state aid.
While the Company maintains that it is in compliance with corporate tax,
transfer pricing, and tax treaty provisions, it is possible that these efforts may
in the future impact its income tax liabilities.
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Forward-Looking Statements

This document contains forward-looking statements. Forward-looking
statements reflect the Group’s current views with respect to future events and
performance. These statements may discuss, among other things, the Group’s
net sales, operating profit, Adjusted Net Income, Adjusted EBITDA, Adjusted
EBITDA margin, cash flow, liquidity and capital resources, impairments,
growth, strategies, plans, achievements, distributions, organizational structure,
future store openings, market opportunities and general market and industry
conditions. The Group generally identifies forward-looking statements by words
such as “expect”, “seek”, “believe”, “plan”, “intend”, “estimate”, “project”,
would” and “could” or similar words or statements.

» o« » o,

“anticipate”, “may”,
Forward-looking statements are based on beliefs and assumptions made by
management using currently available information. These statements are only
predictions and are not guarantees of future performance, actions or events.
Forward-looking statements are subject to risks and uncertainties. If one or
more of these risks or uncertainties materialize, or if management’s underlying
beliefs and assumptions prove to be incorrect, actual results may differ
materially from those contemplated by a forward-looking statement. Forward-
looking statements speak only as of the date on which they are made. The
Group expressly disclaims any obligation to update or revise any forward-
looking statement, whether as a result of new information, future events or
otherwise, except as required by applicable securities laws and regulations.
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INDEPENDENT AUDITORS' REVIEW REPORT

BB ERRE

The Board of Directors and Shareholders
Samsonite International S.A.:

Report on the Financial Statements

We have reviewed the accompanying consolidated statements of financial
position of Samsonite International S.A. and its subsidiaries as of June 30,
2017, the related consolidated income statements, consolidated statements
of comprehensive income, changes in equity and the consolidated statements
of cash flows for the six-month period ended June 30, 2017 and June 30,
2016.

Management’s Responsibility

The Company’s management is responsible for the preparation and fair
presentation of the interim financial information in accordance with IAS 34,
Interim Financial Reporting, issued by the International Accounting Standards
Board; this responsibility includes the design, implementation, and maintenance
of internal control sufficient to provide a reasonable basis for the preparation
and fair presentation of interim financial information in accordance with IAS 34,
Interim Financial Reporting, issued by the International Accounting Standards
Board.

Auditors’ Responsibility

Our responsibility is to conduct our reviews in accordance with auditing
standards generally accepted in the United States of America applicable to
reviews of interim financial information and in accordance with International
Standards on Review Engagements 2410, Review of Interim Financial
Information Performed by the Independent Auditor of the Entity. A review
of interim financial information consists principally of applying analytical
procedures and making inquiries of persons responsible for financial and
accounting matters. It is substantially less in scope than an audit conducted in
accordance with auditing standards generally accepted in the United States of
America and International Standards on Auditing, the objective of which is the
expression of an opinion regarding the financial information. Accordingly, we
do not express such an opinion.

Conclusion

Based on our reviews, we are not aware of any material modifications that
should be made to the accompanying interim financial information for it to be in
accordance with IAS 34, Interim Financial Reporting, issued by the International
Accounting Standards Board.

KPMe LLP

Boston, Massachusetts
August 23, 2017
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CONSOLIDATED INCOME STATEMENTS (UNAUDITED)

malaER (REER)

(Expressed in thousands of
US Dollars, except per share data)

(UFETZS  SREIERFI)

Six months ended June 30,

HZE6H30HLAEAR

Net sales SHEFE 4 1,586,123 1,209,487
Cost of sales SHES AL AN (708,337) (576,988)
Gross profit EF 877,786 632,499
Distribution expenses vakicliib-3 (494,404) (342,513)
Marketing expenses ] (99,531) (65,935)
General and administrative expenses ~ —#& R 1T FISL (107,762) (72,042)
Other expenses, net HEASFE 7(d) (13,988) (10,947)
Operating profit o E A 162,101 141,062
Finance income B ULA 19 749 533
Finance costs B%ER 19 (40,368) (14,380)
Net finance costs B & FF5E 19 (39,619) (13,847)
Profit before income tax KR PTAS 50 Al A 122,482 127,215
Income tax expense FrS R 18 (29,739) (34,730)
Profit for the period BRI 92,743 92,485
Profit attributable to equity holders AR B AREI A 83,369 82,404
Profit attributable to non-controlling IR R (DR
interests 9,374 10,081
Profit for the period B A 92,743 92,485
Earnings per share AT
Basic and diluted earnings per share &3 K #6585 23 7|
(Expressed in US Dollars per share) (U ERETZ3]) 5 0.059 0.058

The accompanying notes form part of the consolidated interim financial statements. B&Fi i sE#E AR S T EREA RS R — 0D -
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CONSOLIDATED STATEMENTS OF COMPREHENSIVE INCOME (UNAUDITED)
FEEEBAERCREER)

Six months ended June 30,
HZ6A30HLA<MEA

(Expressed in thousands of
US Dollars) (KFETZ3Y)

Profit for the period B 5 ) 92,743 92,485

Other comprehensive income (loss):  Ef 2 E Uz (EE) ¢
[tems that are or may be reclassified B8 & sk AlseE#HH 1A

subsequently to profit or loss: EEm2IEA ¢
Changes in fair value of foreign REVNES K 2

exchange forward contracts, AR EEZE

net of tax (BR#1) 18(b) (3,876) (3,021)
Changes in fair value of interest rate ~ FIREE 2 AR BEZE)

swaps, net of tax (BBi1%) 14(a), 18(b) 284 (13,884)
Foreign currency translation gains TRHNEFSINEE TE H Wz

for foreign operations 29,029 13,196
Other comprehensive income (Ioss) HEmemmies(EE) 25,437 (3,709)
Total comprehensive income HAEEm =R

for the period 118,180 88,776
Total comprehensive income IR ARG E

attributable to equity holders W es4a s 107,288 78,070
Total comprehensive income IHER R LR

attributable to non-controlling ey ek

interests 10,892 10,706
Total comprehensive income A2 4aE

for the period 118,180 88,776

The accompanying notes form part of the consolidated interim financial statements. B&FH I E@E AR S P EIBA SRR — 2D ©
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CONSOLIDATED STATEMENTS OF FINANCIAL POSITION
mEPBRRE

(Unaudited)
(REEH)
June 30, December 31,
2017 2016
(Expressed in thousands of 20174 20164
US Dollars) (UFZETZZ]) IE 6830H 128318
Non-Current Assets EREBEE
Property, plant and equipment M -~ BE REE 8 283,063 281,990
Goodwil EES 1,351,141 1,238,910
Other intangible assets Efh i aE 9 1,779,200 1,733,061
Deferred tax assets FEEFR A E E 66,617 56,007
Derivative financial instruments PTESmIT A 14(a) 15,832 16,149
Other assets and receivables Hib & E K EWGIA 36,872 32,926
Total non-current assets M EELRRE 3,532,725 3,359,043
Current Assets mEEE
Inventories FE 10 485,174 421,334
Trade and other receivables JFEE M52 BUR 0 Je EL Ath E W RTE 11 378,434 357,790
Prepaid expenses and other assets ~ FEMEARHEME E 154,294 142,833
Cash and cash equivalents RekREEFED 12 377,841 368,540
Total current assets MEVEELRTE 1,395,743 1,290,497
Total assets BEMBRR 4,928,468 4,649,540
Equity and Liabilities EERARE
Equity: M
Share capital &N 13 14,180 14,113
Reserves (] 1,489,155 1,452,941
Total equity attributable to IR B AEIG AR
equity holders 1,503,335 1,467,054
Non-controlling interests Esalii g 38,816 43,933
Total equity 48R 1,542,151 1,510,987
Non-Current Liabilities EREBEE
Loans and borrowings BERRER 14(a) 1,772,173 1,805,561
Employee benefits EEEA| 15 24,190 28,680
Non-controlling interest put options AR AR 2 RO R A 63,521 64,746
Deferred tax liabilities BEHIEAE 451,652 456,540
Other liabilities HtEE 8,113 7,140
Total non-current liabilities IFmB R IERER 2,319,649 2,362,667
Current Liabilities REEE
Loans and borrowings B ER 14(b) 98,218 23,994
Current portion of long-term debt REERHBEIEAZ o 14(b) 61,438 45,813
Employee benefits EEEH 15 67,209 78,680
Trade and other payables JE AT BR SR B LM FE AT IR 16 759,281 533,772
Current tax liabilities BUEARTIE & & 18 80,522 93,627
Total current liabilities mEBELRTE 1,066,668 775,886
Total liabilities BERE 3,386,317 3,138,553
Total equity and liabilities =&k B EBRE 4,928,468 4,649,540
Net current assets MENE EF R 329,075 514,611
Total assets less current liabilities BEBBRABD AR 3,861,800 3,873,654

The accompanying notes form part of the consolidated interim financial statements. B&Fi I ZE@A AR S P EIB B RE N —2 5 ©
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CONSOLIDATED STATEMENTS OF CHANGES IN EQUITY (UNAUDITED)

FREERBER(CREER)

(Expressed in thousands of US Dollars,

Number of
shares

except number of shares)

Six months ended June 30, 2016:
Balance, January 1, 2016

(UFETZ25] K172 EERI)

HZE20165FE6 A30 HIEAMEA :
R20164 1 A1 BRI

RHEE

1,409,833,525

Profit for the period
Other comprehensive income (loss):
Changes in fair value of cash flow hedges,

E1P0 7

H ity 2 E S (B

e h BT A EEED
(Fhite)

net of tax 18(b) -
Changes in fair value of interest rate swaps, M= H 2 NABEED
net of tax (Br#512) 18(b) -
Foreign currency translation gains HNES B 3 2 —
Total comprehensive income (loss) for the period BN miies (EiE) 858 —
Transactions with owners recorded directly in equity: B 5T AR BB AR S
Change in fair value of put options PR AR BERE 21 —
Cash distributions declared to equity holders mEFE AEL 2R DR 5 —
Share-based compensation expense VAR S 15 0 357 B e =2 15 —
Exercise of stock options 1TEE AR i 15 833,968
Dividends paid to non-controliing interests MIEERERIRTAR S —
Balance, June 30, 2016 20164 6 A 30 H &4 1,410,667,493
Six months ended June 30, 2017: HZE2017F6 A30HLEAMEA :
Balance, January 1, 2017 ©K2017 41 A1 B 1,411,288,901
Profit for the period B E A -
Other comprehensive income (loss): HivzmEkz=(EE)
Changes in fair value of foreign exchange forward EHSNEA L 2 AR BEES)
contracts, net of tax (Br#512) 18(b) -

Changes in fair value of interest rate swaps,
net of tax

Foreign currency translation gains

FEES AR BEES
(B 5t14)

SNES B 5 e 2

14(a), 18(b) -

Total comprehensive income (loss) for the period

HIR 2 s (8518 ) 4

Transactions with owners recorded directly in equity:

BEEFIARSNERERANRZS

Change in fair value of put options RO AR EEE 21 -
Cash distributions declared to equity holders MRERE AEL 2R &5k 5 -
Share-based compensation expense LARSAD S 45 A S B B =2 15 -
Tax effect of outstanding stock options RITE BRI 2 RIS & -
Exercise of stock options 1T AR E 15 6,667,404
Dividends paid to non-controlling interests MSEE R E IR AR S -
Balance, June 30, 2017 1201746 A 30 H M &&: 1,417,956,305

The accompanying notes form part of the consolidated interim financial statements. BT I zE4#E K
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Share
capital

[LES

Additional
paid-in capital

BIMIA A

[RESEIYES)

fi#tE

Translation
reserve

BERHE

Other
reserves

HAt {1

Retained
earnings

REEF

Total equity
attributable to
equity holders

RAERZE A
FEfLHE il

Non-
controlling
interests

FEEERER

Total
equity

o5 e

AR

14,098 971,221 (71,543) (53,068) 498,846 1,359,554 39,832 1,399,386
— — — — 82,404 82,404 10,081 92,485

— — — (3,009) — (3,009) (18) (3,021)

— — — (13,884) — (13,884) — (13,884)

— — 12,553 — — 12,553 643 13,196

— — 12,553 (16,887) 82,404 78,070 10,706 88,776

— — — — 1,030 1,030 — 1,030

— — — — (93,000) (93,000) — (93,000)

— — — 6,270 — 6,270 — 6,270

9 2,674 — 777) — 1,906 — 1,906

— — — — — — (7,892) (7,892)
14,107 973,895 (58,990) (64,462) 489,280 1,353,830 42,646 1,396,476
14,113 976,051 (94,378) 51,300 519,968 1,467,054 43,933 1,510,987
- - - - 83,369 83,369 9,374 92,743

- - - (3,869) - (3,869) ) (3,876)

- - - 284 - 284 - 284

- - 27,504 - - 27,504 1,525 29,029

- - 27,504 (3,585) 83,369 107,288 10,892 118,180

- - - - (1,809) (1,809) - (1,809)

- - - - (97,000) (97,000) - (97,000)

- - - 8,326 - 8,326 - 8,326

- - - 2,261 - 2,261 - 2,261

67 23,706 - (6,558) - 17,215 - 17,215
- - - - - - (16,009) (16,009)
14,180 999,757 (66,874) 51,744 504,528 1,503,335 38,816 1,542,151
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CONSOLIDATED STATEMENTS OF CASH FLOWS (UNAUDITED)

GeRERER(CREEX)

(Expressed in thousands of
US Dollars)

Cash flows from operating activities:

(U FETZ5Y)
REFDRERE

Six months ended June 30,
BZ6H30H LLAAEA

Profit for the period R 92,743 92,485
Adjustments to reconcile profit to net cash ~ {FH SR AR | BAT 4 E B
generated from operating activities: FTiS3R & F R THIER -
Depreciation neE 8 41,512 26,472
Amortization of intangible assets EmREESH 9 15,536 5,628
Settlement of U.S. defined XEEERETIRAREEEN
benefit pension plans rE (7,310) —
Change in fair value of put options REHE s AR BESZ 21(b) (3,034) 5,566
Non-cash share-based compensation PABR 2 S < B9 FE3R 2 A 15 8,326 6,270
Interest expense on financial liabilities TREENFISAX 19 39,922 4,819
Income tax expense FTiETiFE 18 29,739 34,730
217,434 175,970
Changes in operating assets and liabilities REEENBEEY
(excluding allocated purchase price in (MR EBEFRZ
business combinations): ENEKEE) :
Trade and other receivables PRI AR I EL A FELK R IR (10,679) (46,288)
Inventories e (34,477) (31,951)
Other current assets Hitns) & E (1,333) (4,750)
Trade and other payables FET BRFR R E A B 5RTE 70,827 27,654
Other assets and liabilities, net HnEERAR  F5 358 (4,554)
Cash generated from operating activities RETEBEARSE 242,130 116,081
Interest paid BAFIS (33,121) (682)
Income tax paid ERER (56,215) (34,384)
Net cash generated from operating activities &4 E &35 4 558 152,794 81,115
Cash flows from investing activities: RETHZHSRE
Purchases of property, plant and equipment  BEE ¥ - FiE Rk 8 (32,356) (25,885)
Other intangible asset additions HnEPEERE (5,166) (3,914)
Acquisition of businesses, W%
net of cash acquired (kdEEMRE) 7 (170,029) -
Other proceeds H b p{550E 637 1,758
Net cash used in investing activities REEBARE TR (206,914) (28,041)
Cash flows from financing activities: RETHZ2HERE :
Payments on current portion of R REESMENERES
long-term debt 14 (19,000) —
Proceeds from other current loans and Hinne S R EFRAEHIE -
borrowings, net ek 14 69,656 42,695
Payment of deferred financing costs FRHRERE KA 14 (5,371) (4,317)
Proceeds from the exercise of share options ~ 1T{EEERIEFT{S 7B 15 23,773 2,683
Dividend payments to non-controlling REEH G IR
interests (16,009) (7,892)
Net cash generated from financing activities gl & EBIFT1SI 4 5 53,049 33,169
Net (decrease) increase in cash and e kB SEEN
cash equivalents (R (1,07) 86,243
Cash and cash equivalents, at January 1 M1 A1BRRe RESEEY 368,540 180,803
Effect of exchange rate changes on ERFHURER
cash and cash equivalents REEBMNFE 10,372 5,869
Cash and cash equivalents, at June 30 K6 A30 MRS KR e EEY 12 377,841 272,915
The accompanying notes form part of the consolidated interim financial statements. B&BI K st Bk 4R & P AT SRR —30 5 -
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NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS

aa B R AR YR

1. Background

Samsonite International S.A. (the “Company”), together with its consolidated
subsidiaries (the “Group”), is principally engaged in the design, manufacture,
sourcing and distribution of luggage, business and computer bags, outdoor
and casual bags, travel accessories and slim protective cases for personal
electronic devices throughout the world, primarily under the Samsonite®,
Tumi®, American Tourister®, Hartmann®, High Sierra®, Gregory®, Speck®,
Lipault®, Kamiliant® and eBags® brand names as well as other owned and
licensed brand names. The Group sells its products through a variety of
wholesale distribution channels, through its company-operated retail stores
and through e-commerce. The Group sells its products in North America, Asia,
Europe and Latin America.

The Company’s ordinary shares are listed on the Main Board of The
Stock Exchange of Hong Kong Limited (the “Stock Exchange”). The Company
was incorporated in Luxembourg on March 8, 2011 as a public limited liability
company (a société anonyme), whose registered office is 13-15 Avenue de la
Liberté, L-1931 Luxembourg.

This consolidated interim financial information was authorized for
issuance by the Company’s Board of Directors (the “Board”) on August 23,
2017 and is unaudited. The Company’s auditor, KPMG LLP, performed a
review in accordance with auditing standards generally accepted in the United
States of America applicable to reviews of interim financial information and
in accordance with International Standards on Review Engagements 2410,
Review of Interim Financial Information Performed by the Independent Auditor
of the Entity.

2. Basis of Preparation
(@) Statement of Compliance

The consolidated interim financial statements have been prepared inaccordance
with International Accounting Standard 34, Interim Financial Reporting, and the
applicable disclosure provisions of the Rules Governing the Listing of Securities
on The Stock Exchange of Hong Kong Limited. The consolidated interim
financial statements should be read in conjunction with the Group’s audited
consolidated financial statements as of and for the year ended December 31,
2016, which have been prepared in accordance with International Financial
Reporting Standards (“IFRS”), which collective term includes all International
Accounting Standards (“IAS”) and related interpretations, as issued by the
International Accounting Standards Board (the “IASB”).

There were no changes in the Group’s business or economic
circumstances which affected the fair value of the financial assets and financial
liabilities, whether recognized at fair value or amortized cost, during the six
months ended June 30, 2017. There were no transfers between the levels of
the fair value hierarchy used in measuring the fair value of financial instruments
and there were no changes in the classification of financial assets during the
six months ended June 30, 2017.

db 5
1. BH=

SEBBRBRAERAR([ARA]  EREGANBR
ASEA [AEE ] TEER IR R - &iE -
KERDHEITENE BEBLKEME - PN R
HE - IREAHIAREAEFREMSRER - E
TRENREEEDETAE®
Tourister® ~ Hartmann® ~ High Sierra® ~ Gregory® »
Speck® ~ Lipault® ~ Kamiliant® } eBags® h k2 A & E
b BB RERENME - NEBRBRBIESHE
B BENZTEERERETRNEHERER - &A%
ERIESEN - N - BUNRRL T EMEEEER °

Tumi® ~ American

RARMERBRREBHERIMERA
BB P ) EMR T - RARIR 201143 A8H
REREFMRIA—RABRERETAF - HiF
Rt EEEALIA 13-15 Avenue de la Liberté, L-1931

Luxembourg °

ERE RIS E R 2017 65 8 A 23 BAEAR
AAEFG([EFE)RETE  BREEZ - KD
AIMZEEIKPMG LLP B R BB AR BT %A
BHOEFIER A RN R BCE R A R R (B FR 25 5
THEAER) 5 241058 1 B 2B U 12 ZLAD F FI 0 KA
BERETERN -

2. HmEHEE
(@ BHREHR

fRE P EIRT S IR R D IRR (EIBR & 5 ERI) 5 34 574
B e RCEBBAER AR AAFES LR
A EEA BB RS o 486 R EIREREEA
£EMR2016F12 A1 A REEZ AL FEHLE
IZER G TSRk —0T60:E - RERERBIE (R
BHREE)([IFRSDER - ZAHAEAEK S
AR EE ([IASB) BHHAA (B &5 2RI
(NAS]) & iBRIFRE -

REBEREZE2017F6 A30 A LA AANE
BREEARABEREENAERNEREERS
BEEZ AR BENSERETESL - ARTES
MIEZ AR BENRAAEBESREBRLZ B E
HE . BEZE2017F6A30HLENEANSHEE
DREIMEEE -
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NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS conmnuen

R B R AR YA -

2. Basis of Preparation continued
(@) Statement of Compliance Continued

Cash-generating units (“CGU”) and intangible assets were not tested
for impairment, as there were no impairment indicators during the six months
ended June 30, 2017.

Income tax expense is recognized based on management’s best
estimate of the weighted average annual income tax rate expected for the full
financial year applied to the pre-tax income of the interim period, adjusted for
certain discrete items for the period.

The Group has not performed independent actuarial valuations of its
defined benefit obligation plans as of June 30, 2017.

(b) Basis of Measurement

The consolidated interim financial information has been prepared on the
historical cost basis, except for the following material items in the consolidated
statements of financial position:

e derivative financial instruments are measured at fair value.

¢ the defined benefit liability is recognized as the net total of the plan assets,
plus recognized past service cost and recognized actuarial losses, less
recognized actuarial gains and the present value of the defined benefit
obligation.

() Functional and Presentation Currency

This financial information is presented using the currency of the primary
economic environment in which the Group operates (“functional currency”).
The functional currencies of the significant subsidiaries within the Group are the
currencies of the primary economic environment and key business processes
of these subsidiaries and include, but are not limited to, United States Dollars,
Euros, Renminbi and Indian Rupee.

Unless otherwise stated, this consolidated interim financial information
is presented in the United States Dollar (‘US$”), which is the functional and
presentation currency of the Company.
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2. Basis of Preparation continued
(d) Use of Judgments, Estimates and Assumptions

The preparation of financial statements in conformity with IFRS requires the
use of certain critical accounting estimates. It also requires management
to exercise its judgment in the process of applying the Group’s accounting
policies and to make estimates and assumptions that affect the reported
amounts of assets and liabilities, disclosure of contingent assets and liabilities
at the date of this consolidated interim financial information and the reported
amounts of revenues and expenses during the reporting period. The estimates
and associated assumptions are based on historical experience and various
other factors that are believed to be reasonable under the circumstances,
the results of which form the basis of making the judgments about carrying
values of assets and liabilities that are not readily apparent from other sources.
Actual results may differ from these estimates under different assumptions and
conditions.

The estimates and underlying assumptions are reviewed on an ongoing
basis. Revisions to accounting estimates are recognized in the period in which
the estimate is revised if the revision affects only that period, or in the period
of the revision and future periods if the revision affects both current and future
periods. No significant changes occurred during the current reporting period of
estimates reported in prior periods.

3. Summary of Significant Accounting Policies
(@) Significant Accounting Policies

Except as described below, the accounting policies and judgments applied
by the Group used in the preparation of this consolidated interim financial
information are consistent with those applied by the Group in the consolidated
annual financial statements as of and for the year ended December 31, 2016.
The changes in accounting policies described below are also expected to be
reflected in the Group’s consolidated financial statements as of and for the
year ending December 31, 2017.

(b) Changes in Accounting Policies

The IASB has issued a number of new, revised and amended IFRSs. For the
purpose of preparing the consolidated interim financial information for the
six months ended June 30, 2017, the following revised standards became
effective for the current reporting period.

Amendments to IAS 7, Statement of Cash Flows

IAS 7, Statemment of Cash Flows, was amended by requiring new disclosures
that help users to evaluate changes in liabilities arising from financing
activities, including both cash flow and non-cash flow changes. The Group
has presented reconciliations between the opening and closing balances for
liabilities with changes arising from financing activities for the six months ended
June 30, 2017 and June 30, 2016 in note 14(c) of the 2017 consolidated
interim financial statements.

2. REEHZE &
(d) FRAHE - At RER
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ERTERIAEEERBATEAENERELMLE
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NOTES TO THE CONSOLIDATED INTERIM FINANCIAL STATEMENTS conmnuen

e A B SRR AL &

3. Summary of Significant Accounting
Policies continued

(b) Changes in Accounting Policies Continued
Amendments to IAS 12, Income Taxes

IAS 12, Income Taxes, was amended to provide requirements on the
recognition and measurement of current or deferred tax liabilities or assets and
clarify the requirements on recognition of deferred tax assets for unrealized losses.
The adoption of this standard did not have a significant impact on the Group.

() New Standards and Interpretations Not Yet Adopted

Certain new standards, amendments to standards and interpretations are not
yet effective for the six months ended June 30, 2017, and have not been
applied in preparing these consolidated interim financial statements.

In July 2014, the IASB issued the final element of its comprehensive
response to the financial crisis by issuing IFRS 9, Financial Instruments
(“IFRS 9”). The improvements introduced by IFRS 9 include new principles
for classification and measurement based on cash flows characteristics and
business model, a single forward-looking expected loss impairment model and
a substantially revised approach to hedge accounting aligning it more with risk
management strategies. IFRS 9 will come into effect on January 1, 2018 with
early application permitted. The Group intends to adopt IFRS 9 as of January
1, 2018 and, based on its preliminary assessment of the requirements, does
not anticipate a significant impact on its financial performance and condition.

In May 2014, the IASB issued IFRS 15, Revenue from Contracts
with Customers (“IFRS 15”). IFRS 15 sets out requirements for recognizing
revenue that applies to all contracts with customers and introduces a five
step approach with control being the basic principal underpinning the new
model. IFRS 15 also requires enhanced qualitative and quantitative revenue-
related disclosures. IFRS 15 is effective as of January 1, 2018 with earlier
application permitted. The Group will adopt IFRS 15 as of January 1, 2018.
The Group is analyzing the impact of the new standard on the Company’s
revenue contracts, comparing the current accounting policies and practices to
the requirements of the new standard, and identifying potential differences that
would result from applying the new standard to the contracts. The Group is also
identifying and implementing changes to the Company’s business processes,
systems and controls to support adoption of the new standard in 2018. The
Group is currently assessing the impact on the amount and timing of revenue
recognized on the consolidated financial statements from the adoption of the
new standard.
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3. Summary of Significant Accounting
Policies continued

(¢) New Standards and Interpretations Not Yet
Adopted Continued

In January 2016, the IASB issued IFRS 16, Leases (“IFRS 16”). The
guidance amends the existing accounting standards for lease accounting,
including the requirement that lessees recognize right of use assets and lease
liabilities for leases with terms greater than twelve months on the statements
of financial position. Under the new guidance, lessor accounting is largely
unchanged. This guidance is effective for fiscal years, and for interim periods
within those fiscal years, beginning on or after January 1, 2019. IFRS 16
provides an option to adopt the new requirements by either using aretrospective
approach (i.e., restating all comparatives) or a modified retrospective approach
and contains certain other transition reliefs. The Group is currently evaluating
these options. The Company (i) has established a multidisciplinary team to
assess and implement the new guidance, (i) expects the guidance to have a
material impact on its consolidated statements of financial position due to the
recording of right of use assets and lease liabilities for leases in which it is a
lessee and which it currently treats as operating leases and (i) continues to
evaluate the impact of the new guidance.

In June 2016, the IASB issued Amendments to IFRS 2, Classification
and Measurement of Share-based Payment Transactions. These amendments
eliminate the ambiguity over how a company should account for certain types
of share-based payment arrangements. Amendments to IFRS 2, Classification
and Measurement of Share-based Payment Transactions cover three
accounting areas: (i) measurement of cash-settled share-based arrangements,
(i) classification of share-based payments settled net of tax withholdings and
(i) accounting for a modification of a share-based payment from cash-settled
to equity-settled. Amendments to IFRS 2, Classification and Measurement of
Share-based Payment Transactions will come into effect for annual periods
beginning on or after January 1, 2018 with earlier application permitted. The
Group intends to adopt IFRS 2, Classification and Measurement of Share-
based Payment Transactions as of January 1, 2018 and does not anticipate
a material impact on its consolidated financial results from adoption of this
amendment.

In December 2016, the IFRS Interpretations Committee (“IFRS IC”)
issued IFRIC 22, Foreign Currency Transactions and Advance Consideration
(“IFRIC 22”). IFRIC 22 clarifies the accounting for transactions that include
the receipt or payment of advance consideration in a foreign currency. IFRIC
22 covers foreign currency transactions when an entity recognizes a non-
monetary asset or non-monetary liability arising from the payment or receipt of
advance consideration before the entity recognizes the related asset, expense
or income. IFRIC 22 is effective for annual reporting periods beginning on or
after January 1, 2018 with earlier application permitted. The Group intends to
adopt IFRIC 22 as of January 1, 2018. The Group is currently assessing the
impact on its consolidated financial statements from the adoption of the new
standard.
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e B HRARMEE &

3. Summary of Significant Accounting
Policies continued

(©)

New Standards and Interpretations Not Yet
Adopted Continued

In June 2017, the IFRS IC issued IFRIC 23, Uncertainty over Income
Tax Treatments, (“IFRIC 23”). IFRIC 23 clarifies the accounting for uncertainties
related to income taxes and is to be applied to the determination of taxable
profit (tax loss), tax bases, unused tax losses, unused tax credits and tax
rates, when there is uncertainty over income tax treatments under IAS 12,
Income Taxes. IFRIC 28 is effective for annual reporting periods beginning on
or after January 1, 2019. Earlier application is permitted. The Group is currently
evaluating the impact of IFRIC 23 on its consolidated financial statements.

4. Segment Reporting

The reportable segments for the six months ended June 30, 2017 are consistent
with the reportable segments included within the annual consolidated financial
statements as of and for the year ended December 31, 2016.

The Group’s segment reporting information is based on geographical
areas, representative of how the Group’s business is managed and its
operating results are evaluated. The Group’s operations are organized primarily
as follows: (i) “North America”; (i) “Asia”; (iii) “Europe”; (iv) “Latin America”; and

(v) “Corporate”.

Information regarding the results of each reportable segment is
included below. Performance is measured based on segment operating profit
or loss, as included in the internal management reports that are reviewed by
the Chief Operating Decision Maker. Segment operating profit or loss is used
to measure performance as management believes that such information is the
most relevant in evaluating the results of the Group’s segments.

Segment information as of and for the six months ended June 30,
2017 and June 30, 2016 is as follows:

(Expressed in thousands of Am’i:i:::

US Dollars) (UFETZZ) 2N

External revenues SNEBUbER 617,227 563,268
Operating profit (loss) R (E1E) 67,542 99,278
Depreciation and amortization — #78 K 1 & 19,966 18,762
Capital expenditures BEARRX 10,508 5,360
Interest income FLEHA 52 483
Interest expense FBFZ @) (154)
Income tax expense FTiEfiAxY (7,648) (15,406)
Total assets BERRE 2,887,674 1,165,644
Total liabilities BEBE 1,482,826 405,055

3. IESHERBIZE=

() EARRMAVTERRZERE &

72017466 A - IFRS ICHHR IFRIC 5 235747
BRI EE 8B %([IFRICE 235 1) © IFRIC
E23 WA BEMSH BN T ETE N SRR -
WS R IBAR IAS 88 12 SR AT /2 A M) FT 1S Rl IR 32 07 V515
FERREEMR TARA - UEERRTER (FREE
B)  BE - KBARBEEE RBAHREE R R
& o |FRICHE 235515 201941 A1 Bk 214 FH6H
FEREAMAER - WARRER - ASBERIEFE
IFRIC 28 23 SR ¥ AR S B I R U2 & o

4. DEERE

HZE2017F6 A30H LA AR A 3RE D FBEER
201612 A31 H RHBEZ AL FENFELAETE
HMERARH A RE DI

REEW D BMREEHNTDRBIBLE -

A BIAI B SR AT AR AR $%IE’]
EBEZE DT - ()AEEM] 5 @M ] s il B

ML MR TN RMl B -

HEZAREDBERAAHNERTRTE -
FEDBREBEEENHERRERTERTHNANER
HEH D AL ERN B E - BHRNE IE@FHE%Z
SEREREE D MEEF AR - O WMEE
M EBREARGERR -

R2017%F 6 A30H X 20164 6 A 30 H & &,
ZEZAIERERNDEERAT ¢

Six months ended June 30, 2017

BZE2017F6 A30 HLEAEA
Latin

America Corporate Consolidated

AT EM 3% At

325,180 75,878 4,570 1,586,123
33,876 1,718 (40,313) 162,101
13,198 3,779 1,343 57,048
14,102 2,091 295 32,356
177 34 3 749
(344) (149) (39,272) (39,922)
(6,166) (735) 216 (29,739)
597,115 100,272 177,763 4,928,468
338,012 36,071 1,124,353 3,386,317
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4. Segment Reporting continued

(Expressed in thousands of
US Dollars)

e

External revenues

Operating profit (loss)

Depreciation and amortization — #78 K #s5
Capital expenditures NG
Interest income IEVON
Interest expense FBFZ
Income tax expense FriS i
Total assets BERTE
Total liabilities BERE

(K FETZ25])

g (B18)

North
America
=M
403,588 470,614
52,098 86,587
6,640 10,448
3,944 6,876
2 275
— (146)
(9,055) (16,710)
1,063,611 639,207
789,726 254,956

4., DIIRE =

Six months ended June 30, 2016

BZ2016% 6 A 30 HIEAMEA
Latin

America Corporate  Consolidated

HTEMN b3 B
268,794 62,539 3,952 1,209,487
29,725 428 (27,776) 141,062
10,682 3,071 1,259 32,100
9,419 3,820 1,826 25,885
68 183 5 533
(190) (304) 4,179) (4,819
(6,393) ©) (2,566) (34,730)

486,916 104,075 788,922 3,082,731
253,990 33,651 353,932 1,686,255

5. Earnings Per Share

(@) Basic

The calculation of basic earnings per share is based on the profit attributable

to ordinary equity shareholders of the Company for the six months ended June

30, 2017 and June 30, 2016.

(Expressed in thousands of US Dollars,
except share and per share data)

5. SREF
(@ EXK

HZE20179F6 A308 M 20166 A30H [E/5EA -
TREAZF THIRE A A 5 8 A% A% 5 4G % Fl 5t

o

Six months ended June 30,
HZ6H30HLKEA

(UFETZZ  ROREKREIZEI)

Issued ordinary shares at the beginning H¥E TS AR

of the period 1,411,288,901 1,409,833,525
Weighted-average impact of share HA B T B AR R

options exercised during the period T & 2,395,414 406,811
Weighted-average number of shares BRI AR {7 B hnAEE 25 8

during the period 1,413,684,315 1,410,240,336
Profit attributable to the equity holders e ZEEE PN Tyl 83,369 82,404
Basic earnings per share BRREARZF]

(Expressed in US Dollars per share) (U&= TZ3]) 0.059 0.058
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e B HRARMEE &

5. Earnings Per Share continued
(b) Diluted

Dilutive earnings per share are calculated by adjusting the weighted-
average number of ordinary shares outstanding to assume conversion of all
dilutive potential ordinary shares.

(Expressed in thousands of US Dollars,
except share and per share data)

5. BREA =
b) #E

FREERTR T A
FE - R FTE T EEEN
E

B BT E BRIt
EeRp e Skt i

Six months ended June 30,
BZ6H30HLAEAR

(UTFETZZ  ROGREGREIZHI)

Weighted-average number of ordinary
shares (basic) at end of the period

BT E

Effect of share options

HAR B A A 19 B (EAX)

1,410,240,336
1,545,527

1,413,684,315
6,914,783

HARI A 0 6 I S 19 25

Weighted-average number of shares
during the period

1,420,599,098 1,411,785,863

Profit attributable to the equity holders xR B ARG R 83,369 82,404
Diluted earnings per share GRREESZT|
(Expressed in US Dollars per share) (X BZRETZ51) 0.059 0.058

(c) Dividends and Distributions

On March 15, 2017, the Company’s Board of Directors recommended that a
cash distribution in the amount of US$97.0 million, or approximately US$0.068
per share, be made to the Company’s shareholders of record on June 17,
2017 from its ad hoc distributable reserve. The shareholders approved this
distribution on June 1, 2017 at the Company’s Annual General Meeting and
the distribution was paid on July 12, 2017.

On March 16, 2016, the Board recommended that a cash distribution
in the amount of US$93.0 million, or approximately US$0.0659 per share, be
made to the Company’s shareholders of record on June 17, 2016 from its ad
hoc distributable reserve. The shareholders approved this distribution on June
2, 2016 at the Annual General Meeting and the distribution was paid on July
13, 2016.

Dividend payments to non-controlling interests amounted to US$16.0
million and US$7.9 million during the six months ended June 30, 2017 and
June 30, 2016, respectively.

No other dividends or distributions were declared or paid during the six
months ended June 30, 2017 and June 30, 2016.

6. Seasonality of Operations

There is some seasonal fluctuation in the business activity of the Group and,
as a result, net sales and working capital requirements fluctuate from period
to period.
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7. Business Combinations

During the six months ended June 30, 2017, the Group acquired certain
assets related to the distribution of Tumi products in certain countries in Asia
and completed the purchase of eBags, Inc.

(@) Assets Related to the Distribution of Tumi in Certain
Asian Countries

Certain subsidiaries of the Group assumed direct control of the wholesale and
retail distribution of Tumi products in South Korea, Hong Kong, Macau, China,
Indonesia and Thailand during the six months ended June 30, 2017. The total
consideration paid in connection with all such transactions was US$65.1
million.

e On January 4, 2017, the Company’s wholly-owned subsidiary in South
Korea completed the acquisition of certain assets, including inventory, store
fixtures and furniture, as well as rights under retail store leases, from TKI, Inc.
(“TKI”) with effect from January 1, 2017.

e On April 1, 2017, the Company’s wholly-owned subsidiaries in Hong Kong,
Macau and China acquired certain assets, including inventory, store fixtures
and furniture, as well as rights under retail store leases, from Imaginex
Holdings Limited (“Imaginex”) with effect from April 1, 2017.

e OnMay 1, 2017, the Company’s non-wholly owned subsidiaries in Indonesia
and Thailand assumed direct control of the distribution of Tumi products in
each respective country with effect from May 1, 2017.

The financial results of the Group as of and for the six months ended
June 30, 2017 include the financial results for such transactions from the
respective dates of assuming control of distribution of Tumi products in Asia.
From the respective dates of acquisition, US$8.1 million of revenue and a net
loss of US$0.4 million was contributed to the consolidated financial results of
the Group for the six months ended June 30, 2017.

The following table summarizes the recognized amounts of assets
acquired for all of the above distributorships at the respective acquisition dates
as a preliminary allocation of the combined purchase price.

7. EBEOHER

REZE201756 AS0BILAMEA - AEBUKE R
TumiEGREMNETRERSHEBHBANE TE
E » Y5k eBags, Inc. WUKIE S A -

@ HETumiREToMEIRD HER
MHENEE

AEBETHBRAANEZ20174F6 A30R LA
AU E Tumi MR - B8 R - PE - EI/E
REBERHLE R TE D HEBOERIEGE - FTA1E
AR SHEERERSIBERT

e R2017F1 A48 » ARR—RIREENZENE
ABFEEMATKI, Inc.([TKINKES T EE(RIET
5 EHEEREM  URTEERSE THE
) B20174F1 B 1 BEEK -

R2017F4 A1 8 - AATRES  RPIRFEH
2EWBRBIAEZIARABR(TERDKESET
BE(BEFE  EREEREM  URTEER
EIETHREF)) - 5201764 A1 BHEAER

R2017F5 818  ZARREERERAIEEE
B 188 /2 &) 3 B AR [E] Tumi 2 f 72 3% i 1 B 5X /) 25
EGMBEREHE - 201745 A1 BEER -

REER2017F6 A0 A REZEZA LA
AR EEBEZER S B E TumiZE @R M
DEEBEHIENS B AHENPBES - 958K
BAHR  HAREEHZE2017F6 A30H1E~E
ARGREMBEET RIRGs 1 BB ETRBIEFE
0.4B&XTT °

TR & B4R BB AME Ll ST
WHEAEND RS BERAHTRBENVIL O -

(Expressed in thousands of US Dollars) (UFETZ5)

Property, plant and equipment Y% - WE k& 3,834
Inventories =TE 9,370
Other current assets Himeh&E 253
Trade and other payables JFEATBR 3K M E A AT 5RTB (791)
Total identifiable net assets acquired BRERERFEERTE 12,666
Goodwill Bl 52,384
Total purchase price R (E 65,050
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7. Business Combinations continued

(@) Assets Related to the Distribution of Tumi in Certain
Asian Countries Continued

Based on the preliminary allocation, goodwill in the amount of
US$52.4 million was recognized as a result of the acquisitions. The goodwill is
attributable mainly to the synergies expected to be achieved from integrating
the distributorships into the Group’s existing business. None of the goodwill
recognized is expected to be deductible for tax purposes.

(b) eBags, Inc.

On April 6, 2017, Samsonite LLC and BGS Merger Sub, Inc., both wholly-
owned subsidiaries of the Company, entered into a merger agreement with
eBags, Inc. (“eBags”) and certain of the security holders of eBags, pursuant
to which Samsonite LLC agreed to acquire all of the outstanding equity
interests of eBags for a cash consideration of US$105.0 million (subject to
subsequent customary adjustments for working capital, transaction expenses
and net debt), on the terms and conditions set out in the merger agreement.
The acquisition was completed on May 5, 2017, at which time eBags became
an indirect, wholly-owned subsidiary of the Company. The consideration paid
under the merger agreement by Samsonite LLC was financed by internal
resources of the Group and the Group’s Revolving Facility.

eBags is a leading online retailer of bags and related accessories
for travel. eBags offers consumers a diverse offering of travel bags and
accessories including luggage, backpacks, handbags, business bags, travel
accessories and apparel. eBags sells products from a wide variety of leading
travel and fashion brands (including many of the brands owned by the Group),
as well as its own exclusive private label brand. Founded in 1998, eBags is
headquartered in Greenwood Village, Colorado, USA.

The acquisition provides the Group a strong platform to help accelerate
the growth of the Group’s direct-to-consumer e-commerce business in North
America and worldwide. It also provides the Group with immediate resources
and digital know-how to strengthen the Group’s existing digital capabilities.

The financial results of the Group as of and for the six months ended
June 30, 2017 include eBags’ financial results from May 5, 2017, the date
of acquisition, through June 30, 2017. From the date of acquisition, eBags
contributed US$21.3 million of revenue and a net loss of US$1.4 million to the
consolidated financial results of the Group for the six months ended June 30,
2017 while the Group integrates and restructures operations.
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(b) eBags, Inc.

R2017F 468  ARANEENRBERF
Samsonite LLC % BGS Merger Sub, Inc. £2eBags,
Inc.([eBags|) & eBags %5 T EH#HH AL & B
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BERRIEHUREERE105.088FT(REEREA
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7. Business Combinations continued
(b) eBags, Inc. Continued

The following table summarizes the recognized amounts of assets and
liabilities acquired and liabilities assumed at the acquisition date as a preliminary
allocation of the purchase price included in the June 30, 2017 results.

7. ¥EBEOtBE4=
(b) eBags, Inc. &

TRBMNKRERHMKEEEREBBENAR
FiAEAENEERSHEERRBENNLHE B
MA2017 6 A30 HHUESE -

(Expressed in thousands of US Dollars) (UAFZETZ5)

Property, plant and equipment Y% - B K& 290
Identifiable intangible assets AR EE 59,123
Inventories FE 6,142
Trade and other receivables 7 U BR R R L At PR UR IR 1,604
Other current assets HivmEh&EE 547
Trade and other payables FE T BR R R H A FE S IR (19,836)
Total identifiable net assets acquired BUEER R FE EERE 47,870
Goodwil S 57,109
Total purchase price RUTEEE 104,979

Identifiable intangible assets above is comprised of US$59.1 million
attributable to the eBags tradename.

Based on the preliminary allocation, goodwill in the amount of US$57.1
million was preliminarily recognized. The goodwill is attributable mainly to the
synergies expected to be achieved from integrating eBags into the Group’s
existing business. None of the goodwill recognized is expected to be deductible
for tax purposes.

Per IFRS 3, Business Combinations, an acquirer shall retrospectively
adjust the provisional amounts recognized at the acquisition date to reflect
new information obtained about facts and circumstances that existed as of
the acquisition date and, if known, would have affected the measurement of
the amounts recognized as of that date. During the measurement period, the
acquirer shall also recognize additional assets or liabilities if new information
is obtained about facts and circumstances that existed as of the acquisition
date and, if known, would have resulted in the recognition of those assets
and liabilities as of that date. The measurement period ends as soon as the
acquirer receives the information it was seeking about facts and circumstances
that existed as of the acquisition date or learns that more information is not
obtainable. However, the measurement period shall not exceed one year from
the acquisition date. The measurement period for the various transactions
disclosed above has not ended as of June 30, 2017.

b AT 5 B Y A E B 4E eBags T G E R Y
501 BEETT °

REBVIFHE - NEBECOFSHERE7T1BE
ETHHE - B EHNTRHK eBags & HERE
B3R A FBFTERR R PR - TRESIE D 1R
PEEA AT B AT IA0E -

RIRIFRSF 3REH A G - WiETT BB
ERWEE R BERNER SR - URRAARERIEE
AHEREL B (MAR)FEE ACHASHENTE
TENBEREERBERNIER - RNETEHE - WE
SRS B BB A B (4078 EBN g B R
ZEBENRBBENABZERBERNIER - WET
TMAERBINEELAE - KB EREESKE
BARKE R HMEFENEE RIBANER S AERE
HESEZER - Bt 2R - A - 5125
MG E R A s —F - DREENZIER
ZHETEHFE A AN 2017F6 H30 B
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7. Business Combinations continued
(c) Pro Forma Results

If the above transactions had occurred on January 1, 2017, the Group estimates
that consolidated net sales for the six months ended June 30, 2017 would have
been approximately US$1,632.3 million, and consolidated profit attributable
to equity holders for the six months ended June 30, 2017 would have been
approximately US$82.6 million. In determining these amounts, the Group has
assumed that the fair value adjustments that arose on the dates of acquisition
would have been the same if the acquisitions had occurred on January 1,
2017. The pro forma information is not necessarily indicative of the results of
operations that actually would have been achieved had the acquisitions been
consummated at that time, nor is it intended to be a projection of future results.

(d) Acquisition-related Costs

The Group incurred approximately US$14.9 milion and US$6.9 million in
acquisition-related costs during the six months ended June 30, 2017 and June
30, 2016, respectively. Such costs are primarily comprised of costs associated
with due diligence, professional and legal fees, severance and integration costs
and are recognized within other expenses, net on the consolidated income

statements.

8. Property, Plant and Equipment

For the six months ended June 30, 2017 and June 30, 2016, the cost of
additions to property, plant and equipment was US$32.4 milion and
US$25.9 million, respectively, excluding assets acquired through business
combinations. Depreciation expense for the six months ended June 30,
2017 and June 30, 2016 amounted to US$41.5 million and US$26.5 million,
respectively. Of this amount, US$6.7 million and US$6.6 million was included
in cost of sales during the six months ended June 30, 2017 and June 30,
2016, respectively. Remaining amounts were presented in distribution and
general and administrative expenses.

9. Other Intangible Assets

Amortization expense for the six months ended June 30, 2017 and June 30,
2016 amounted to US$15.5 million and US$5.6 million, respectively, which was
included within distribution expenses on the consolidated income statements.

In accordance with IAS 36, /mpairment of Assets, the Group is
required to evaluate its intangible assets for potential impairment whenever
events or changes in circumstance indicate that their carrying amount might
not be recoverable. There were no impairment indicators during the six months
ended June 30, 2017.
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10.

Inventories consisted of the following:

Inventories

10. &
FEBFEUATEAE

June 30, December 31,

2017 2016

20174 20164

(Expressed in thousands of US Dollars) (UFETZ5) 6H30H 124318
Raw materials Bt 31,964 23,913
Work in process ERm 202 1,779
Finished goods SURY SR 453,008 395,642
Total inventories wEE 485,174 421,334

The amounts above included inventories carried at net realizable value
(estimated selling price less costs to sell) of US$197.3 million and US$180.8
million as of June 30, 2017 and December 31, 2016, respectively. For the
six months ended June 30, 2017 and June 30, 2016, the impairment of
inventories to net realizable value amounted to US$1.6 million and US$3.1
million, respectively. For the six months ended June 30, 2017 and June 30,
2016, the reversal of impairments recognized in profit or loss amounted to
US$2.1 million and US$0.7 million, respectively, where the Group was able
to sell the previously written-down inventories at higher selling prices than
previously estimated.

11.

Trade and other receivables are presented net of related allowances for
doubtful accounts of US$13.1 million and US$13.0 million as of June 30, 2017
and December 31, 2016, respectively.

Trade and Other Receivables

Included in trade and other receivables are trade receivables (net of
allowance for doubtful accounts) of US$358.1 million and US$338.4 million
as of June 30, 2017 and December 31, 2016, respectively, with the following

aging analysis by due date of the respective invoice:

A & fBeERe S5 FE(H S ERE
ERA)FIBRMTEE - 201796 A30H &2016F
123819 51A197.3B&EXTT K 180.8BEXETT °
EHZE201746 A30H & 201646 A30 A LE/NEA
FEREZAERFESFA16BEETKIAE
B3I - HZE2017F6 A30A & 2016F6 A30 A 1E
NEA - REETERNBERLD SR R21BEE
TRO.7TE&EET BAEBEURRERGHEE
HEBAMRHIFE -

1. BUYERRR H B URIR

FEUER R I H R URUIB Th S NG RER MR B2 2
B - RERMERIEEN 201766 A30H K 2016F 12
A31B5RA181BEETKI1S.0EEET °

201746 A30H %2016 12 4318 -
FEMAR R (B INBR R AR RS ) 2 5 /R 358.1 BERETT IR
338.4BHEXT  Cat AR R AU SR -
HRE BRI ANKRRITNOT :

June 30, December 31,

2017 2016

- 2017 2016 F

(Expressed in thousands of US Dollars) (UFZETEZZ) 6H30H 128318
Current BNHA 307,678 291,359
0-30 days past due #EA0OZ=30H 39,907 34,379
Greater than 30 days past due wHAFE B 30 H 10,511 12,648
Total trade receivables JEURBR SR 4858 358,096 338,386

Credit terms are granted based on the credit worthiness of individual
customers. As of June 30, 2017 and December 31, 2016, trade receivables
are on average due within 60 days from the invoice date.

EEHIREANZEEFNEEMEL - B
201796 A30H & 20164 12 A31 B + EUKRIRRF
BN EEZAERET60 A AEHE -

2
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12. Cash and Cash Equivalents

12. BERRESEEY

December 31,

2016

- 2016 4

(Expressed in thousands of US Dollars) (UFETLZZ) 124318
Bank balances SRIT4ER 374,115 362,736
Short-term investments HRE 3,726 5,804
Total cash and cash equivalents ReMReEEYEE 377,841 368,540

Short-term investments are comprised of overnight sweep accounts and
time deposits. Cash and cash equivalents are generally denominated in the
functional currency of the respective Group entity.

There were no restrictions on the use of any of the Group’s cash as
of June 30, 2017. The Group had restricted cash in the amount of US$35.1
million as of December 31, 2016.

13. Share Capital

During the six months ended June 30, 2017, the Company issued 6,667,404
ordinary shares at a weighted-average exercise price of HK$19.98 per share in
connection with the exercise of vested share options that were granted under
the Company’s Share Award Scheme. There were no other movements in the
share capital of the Company during the first half of 2017.

During the six months ended June 30, 2016, the Company issued
833,968 ordinary shares at a weighted-average exercise price of HK$17.73
per share in connection with the exercise of vested share options that were
granted under the Company’s Share Award Scheme. There were no other
movements in the share capital of the Company during the first half of 2016.

86

HHREREREADESRERFR - HekBe
EEMRUALEEERSENEEEHE -

M2017F6 A30R - AEBEFARESTE
WEZEEMREH - R2016F12 A31H » "EEH
SR HIRE A3 1BAEET -

13. BRAK

HE2017F6 A30RIEAEA - RARFAR A
H RN EITE TR ENE R EEREE T EmIE M
T ITE BT 19.98 8 71817 6,667,404 J& L3
A& o 2017 F E¥F - AR RIRA W EE A ES -

#HZE2016F6 A30HIEAEA - AAFIFA
RERR SEEh A BT TR A E BB B REE T M
BT TEE SN 17,738 08877833,968 Ik &
AR o PA20164F EH4F + AARIARAN M H (th B8



14. Loans and Borrowings 14. BERRMERK
(@ Non-current Obligations (@ FRBEK

Non-current obligations represent non-current debt and finance lease REIEREELRRMERSHENIERBEHBOT
obligations as follows:

June 30, December 31,
2017 2016
- 20174 20165
(Expressed in thousands of US Dollars) (UFZETEZZ) 6H30H 128318
Term Loan A Facility ATEEEF A 1,226,563 1,242,187
Term Loan B Facility BEHIE R aE 669,937 673,313
Term Loan Facilities EHE S EA 1,896,500 1,915,500
Finance lease obligations RVE R EAIE 384 283
Total loans and borrowings ER X EREEE 1,896,884 1,915,783
Less deferred financing costs EIE BB R AN (63,176) (64,341)
Total loans and borrowings less Bk B R AR
deferred financing costs RIE R E AR 1,833,708 1,851,442
Less current portion of long-term debt RR AR ERS R BIERER (61,438) (45,813)
Less current installments on R 7 &R R B R
finance lease obligations S HEARER 97) (68)
Non-current loans and borrowings SEREBERRER 1,772,173 1,805,561
Senior Credit Facilities Bl ERE
Overview AT

On May 13, 2016, an indirect wholly-owned subsidiary of the Company #2016€ 58130 @ AARREFAENE2EHEA
entered into a Credit and Guaranty Agreement dated as of May 13, 2016 (the = FERZE T & H A R E#EET B 845201645 A
“Credit Agreement”) with certain lenders and financial institutions. On August 13 @S RERGZE([EEHE ) - R201648
1, 2016 (the “Closing Date”), the Company and certain of its other indirect A1BEKAE])  AATIREEFEMREERS
wholly-owned subsidiaries became parties to the Credit Agreement. The Credit W2 BB ATIRAEE BEATLT - SEET
Agreement provides for (1) a US$1,250.0 million senior secured term loan A

facility (the “Term Loan A Facility”), (2) a US$675.0 million senior secured term

loan B facility (the “Term Loan B Facility” and, together with the Term Loan A~ e R
Facilty, the “Term Loan Failities”) and (3) a US$500.0 million revolving credit > ch) B A AR BEMRARLE (182 MR
facility (the “Revolving Facility”, and, together with the Term Loan Facilities, the B BRATHERRBAE [EERREE]) R
“Senior Credit Facilities”). Q) —ZFRHS00.0EBETHNREREERB(ERE

g BREHERRBAE [BEEERE]D -

(1) —FERE1,250.0 AEXTMNEEEERATH
ERmB((ATHERRE] - @ —FR8675.08
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14. Loans and Borrowings cContinued
(@) Non-current Obligations Continued
Senior Credit Facilities Continued
Overview Continued

On the Closing Date, the Company and certain of its other indirect
wholly-owned subsidiaries became parties to the Credit Agreement, and the
Group used the proceeds from the Senior Credit Facilities to pay the total
consideration for the acquisition of Tumi, to repay all amounts then outstanding
under the Group’s prior US$500.0 million revolving credit facility (the “Prior
Revolving Facility”), which Prior Revolving Facility was then terminated, and
to pay fees, costs and expenses related to the Tumi acquisition, as well as for
general corporate purposes.

Interest Rate and Fees

Interest on the borrowings under the Term Loan A Facility and the Revolving
Facility began to accrue on the Closing Date. The interest rates for such
borrowings were initially based on the London Interbank Offered Rate (“LIBOR”)
plus an applicable margin of 2.75% per annum. The applicable margin for
borrowings under both the Term Loan A Facility and the Revolving Facility may
step down based on achievement of a specified total net leverage ratio of the
Company and its subsidiaries at the end of each fiscal quarter, commencing
with the quarter ended December 31, 2016. Interest on the borrowing under
the Term Loan B Facility began to accrue on May 13, 2016 at the rate of LIBOR
plus 3.25% per annum.

In addition to paying interest on outstanding principal under the Senior
Credit Facilities, the borrowers pay customary agency fees and a commitment
fee in respect of the unutilized commitments under the Revolving Facility,
which was initially 0.50% per annum. The commitment fee may step down
based on the achievement of a specified total net leverage ratio level of the
Company and its subsidiaries at the end of each fiscal quarter, commencing
with the quarter ended December 31, 2016.

On February 2, 2017, the Group refinanced the Senior Credit Facilities
(the “Repricing”). Under the terms of the Repricing, the interest rate payable
on the Term Loan A Facility and the Revolving Facility was reduced with effect
from February 2, 2017 until the delivery of the financial statements for the
period ended June 30, 2017 to LIBOR plus 2.00% per annum (or a base rate
plus 1.00% per annum) from LIBOR plus 2.75% per annum (or a base rate
plus 1.75% per annum) and thereafter shall be based on the total net leverage
ratio of the Group at the end of each fiscal quarter. The interest rate payable
on the Term Loan B Facility was reduced with effect from February 2, 2017 to
LIBOR plus 2.25% per annum with a LIBOR floor of 0.00% (or a base rate plus
1.25% per annum) from LIBOR plus 3.25% per annum with a LIBOR floor of
0.75% (or a base rate plus 2.25% per annum). In addition, the commitment fee
payable in respect of the unutilized commitments under the Revolving Facility
was reduced from 0.5% per annum to 0.375% per annum through June 30,
2017 and thereafter shall be based on the total net leverage ratio of the Group
at the end of each fiscal quarter.
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14. Loans and Borrowings cContinued
(@ Non-current Obligations Continued
Senior Credit Facilities Continued
Amortization and Final Maturity

The Term Loan A Facility requires scheduled quarterly payments that
commenced December 31, 2016, with an amortization of 2.5% of the original
principal amount of the loans under the Term Loan A Facility made during the
first year, with a step-up to 5.0% amortization during the second and third
years, 7.5% during the fourth year and 10.0% during the fifth year, with the
balance due and payable on the fifth anniversary of the Closing Date. The
Term Loan B Facility requires scheduled quarterly payments that commenced
December 31, 2016, each equal to 0.25% of the original principal amount of
the loans under the Term Loan B Facility, with the balance due and payable on
the seventh anniversary of the Closing Date. There is no scheduled amortization
of the principal amounts of the loans outstanding under the Revolving Facility.
Any principal amount outstanding under the Revolving Facility is due and
payable on the fifth anniversary of the Closing Date.

Guarantees and Security

The obligations of the borrowers under the Senior Credit Facilities are
unconditionally guaranteed by the Company and certain of the Company’s
existing direct or indirect wholly-owned material subsidiaries, and are required
to be guaranteed by certain future direct or indirect wholly-owned material
subsidiaries organized in the jurisdictions of Luxembourg, Belgium, Canada,
Hong Kong, Hungary, Mexico and the United States. All obligations under the
Senior Credit Facilities, and the guarantees of those obligations, are secured,
subject to certain exceptions, by substantially all of the assets of the Company
and the assets of certain of its direct and indirect wholly-owned subsidiaries
that are borrowers and/or guarantors under the Senior Credit Facilities,
including: (i) a first-priority pledge of all of the equity interests of certain of the
Company’s subsidiaries and each wholly-owned material restricted subsidiary
of these entities (which pledge, in the case of any foreign subsidiary of a U.S.
entity, is limited to 66% of the voting capital stock and 100% of the non-voting
capital stock of such foreign subsidiary); and (i) a first-priority security interest
in substantially all of the tangible and intangible assets of the Company and the
subsidiary guarantors.

Certain Covenants and Events of Default

The Senior Credit Facilities contain a number of customary negative covenants
that, among other things and subject to certain exceptions, may restrict the
ability of the Company and its subsidiaries to: (i) incur additional indebtedness;
(i) pay dividends or distributions on its capital stock or redeem, repurchase
or retire its capital stock or its other indebtedness; (i) make investments,
loans and acquisitions; (iv) engage in transactions with its affiliates; (v) sell
assets, including capital stock of its subsidiaries; (vi) consolidate or merge;
(vii) materially alter the business it conducts; (vii)) incur liens; and (ix) prepay or
amend any junior debt or subordinated debt. In addition, the Credit Agreement
requires the Company and its subsidiaries to meet certain quarterly financial
covenants. The Group was in compliance with the financial covenants as of
June 30, 2017.
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14. Loans and Borrowings cContinued
(@ Non-current Obligations Continued
Senior Credit Facilities Continued

Interest Rate Swaps

The Group entered into interest rate swap transactions on June 1, 2016 that
became effective on December 31, 2016 and will terminate on August 31, 2021.
The Group uses the interest rate swap transactions to minimize its exposure
to interest rate fluctuations under the floating-rate Senior Credit Facilities by
swapping certain US Dollar floating-rate bank borrowings with fixed-rate
agreements. The interest rate swap agreements had initial notional amounts
totaling US$1,237.0 million representing approximately 65% of the anticipated
balances of the Term Loan Facilities. The notional amounts of the interest rate
swap agreements decrease over time in line with required amortization and
anticipated prepayments on the Term Loan Facilities. LIBOR has been fixed at
approximately 1.30% under each agreement. Each of the interest rate swap
agreements have fixed payments due monthly that commenced January 31,
2017. The interest rate swap transactions qualify as cash flow hedges under
IFRS. As of June 30, 2017, the interest rate swaps were marked-to-market,
resulting in a net asset position to the Group in the amount of US$15.8 million,
which was recorded as a financial asset with the effective portion of the gain
deferred to other comprehensive income.

Deferred Financing Costs

The Group recognized US$69.5 million of deferred financing costs during
the year ended December 31, 2016 related to the Senior Credit Facilities. In
addition, the Group recognized US$5.4 million of deferred financing costs
during the six months ended June 30, 2017 related to the Repricing, the
balances of which were included in non-current loans and borrowings on the
consolidated statements of financial position as of June 30, 2017. The deferred
financing costs were comprised of the original issue discount, commitment
fees and other financing-related costs that will be deferred and offset against
loans and borrowings and are amortized using the effective interest method
over the life of the Term Loan Facilities. The amortization of deferred financing
costs, which is included in interest expense, amounted to US$6.5 million and
US$0.2 million for the six months ended June 30, 2017 and June 30, 2016,

respectively.
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14. Loans and Borrowings cContinued
(b) Current Obligations and Credit Facilities

Current obligations represent current debt and finance lease obligations as
follows:

(KFETZ5Y)

(Expressed in thousands of US Dollars)

FERBE T R

Current portion of non-current loans

14. BERRER &
(b) REBEEREEME
RERDEBEMBERERKENRBEBOT -

December 31,
2016

2016 &
12A31H

and borrowings BNHAER 2 61,438 45813
Revolving Fagility BREE 82,267 10,516
Other lines of credit HifEEs 15,854 13,410
Finance lease obligations EhVE T E e 97 68
Total current obligations mENEIS4REE 159,656 69,807

Revolving Facility

As of June 30, 2017, US$414.1 million was available to be borrowed on the
Revolving Facility as a result of US$82.3 million of outstanding borrowings and
the utilization of US$3.6 million of the facility for outstanding letters of credit
extended to certain creditors. As of December 31, 2016, US$486.4 million was
available to be borrowed on the Revolving Facility as a result of US$10.5 million
of outstanding borrowings and the utilization of US$3.1 million of the facility for
outstanding letters of credit extended to certain creditors.

Other Loans and Borrowings

Certain consolidated subsidiaries of the Group maintain credit lines with
various third party lenders in the regions in which they operate. Other loans
and borrowings are generally variable rate instruments denominated in
the functional currency of the borrowing Group entity. These local credit
lines provide working capital for the day-to-day business operations of the
subsidiaries, including overdraft, bank guarantees, and trade finance and
factoring facilities. The majority of these credit lines are uncommitted facilities.
The total aggregate amount outstanding under the local facilities was US$15.9
million and US$13.4 million as of June 30, 2017 and December 31, 2016,
respectively.
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14. Loans and Borrowings cContinued 14.

(c) Reconciliation of Movements of Liabilities to Cash (c)
Flows Arising from Financing Activities

Liabilities
&
Current
Loans and Loans and portion of
borrowings borrowings long-term
(non-current) (current) debt controlling
- ERRER ERRER REEHH  Share capital Reserves interests
(Expressed in thousands of US Dollars) (U FZT£5) (35%8) (%8) EEBE5 R B FERES
Balance at January 1, 2016 1201651 A1 RS 57 62,724 = 14098 1,345,456 39,832 1,462,167
Changes from financing cash flows: ~ BERLFEZEH
Current loans and borrowings proceeds BB FRAEFHFEUR = 42,695 = = = = 42695
Payment of deferred financing costs FTEERER AR - (4,317) = = = = (4,317)
Proceeds from the exercise of share options 7B RTG530 = = = 9 2,674 = 2,683
Dividend payments to non-controling MIEERER KRS
interests — — — — — (7,892) (7,892)
Total changes from financing cash flows BEH&FE22BAE = 38,378 = 9 2,674 (7,892) 33,169
The effect of changes in foreign Exgnnye
exchange rates 9 1,875 — — — — 1,884
Other changes: Hivgg
Liabilty-related BEHE
Reclassification of long-term portion of ENHEANHEN
capital leases to current portion of REBHZEAHEHN
capital leases HEE#S (12) 12 — — — — —
Issuance of Term Loan B Facllty heldin -~ E{TRERPEAN
escrow account B 57 675,000 = = = = — 675,000
Payment of deferred financing costs S TEBE ST BRIARN
assoclated with Term Loan B Facilty BERENA (3,375) = = = = = (3,375)
Total liability-related other changes ~ SERBHMEBEE 671,613 12 = = = —  6716%
Total equity-related other changes”” R BHEMEHAE" = = = = (8,407) 10,706 2,299
Balance at June 30, 2016 201656 A 30 AR 671,679 102,989 — 14107 1,339,728 42646 2,171,144
(1) See Consolidated Statements of Changes in Equity for further details on movements during the period. (1) EAEHRNEBNE—FSFHE  F2HEEESEDR -
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MERE R &

14.

Reconciliation of Movements of Liabilities to Cash (c)
Flows Arising from Financing Activities Continued

14. Loans and Borrowings continued
()

Liabilities
&
Current
Loans and Loans and portion of
borrowings borrowings long-term Non-
(non-current) (current) debt controlling
- ERRES ERRAER REEHH  Share capital Reserves interests
(Expressed in thousands of US Dollars) (X FEr£5]) (kRE) (#8) I e FERES
Balance at January 1, 2017 R20175E1 A1 B 1,805,561 23,994 45,813 14,113 1,452,941 43933 3,386,355
Changes from financing cash flows: ~ BEREREZEH
Payments on current portion of XRAEBODSAS
long-term debt - - (19,000) - - - (19,000
Proceeds from other current loansand ~~ EEBHERRER
borrowings, net FiSHIRE - 55 92 60,564 - - - - 69,656
Payment of deferred financing costs FAEERENA (5,371) - - - - - (5,37)
Proceeds from the exercise of share options {TEESRIREFT550E - - - 67 23,706 - 23,773
Dividend payments to non-controling RFEERER R AR S
interests - - - - - (16,009) (16,009)
Total changes from financing cash flows BER & H B2 #HAE (5,279) 69,564 (19,000) 67 23,706 (16,009) 53,049
The effect of changes in foreign Exganye
exchange rates 12 4,628 - - - - 4,640
Other changes: HthE
Liabilty-related REHE
Reclassfication of long-term portion of ~ EF A BEAHER
capital leases to current portion of RESBAZERRER
capital leases BN 32 2 - - - - -
Reclassification of loans and borrowings ~ EFAEERRER(GERE)
(non-current) to current portion of EREGERMDHDS
long-term debt (34,625) - 34,625 - - - -
Interest expense (amortization of FISFZ (BHETRENA)
deferred financing costs) 6,536 - - - - - 6,536
Total liability-related other changes ~ BERBEMBEHEE (28,121) 32 34,625 - - - 6,536
Total equity-related other changes B REHMAEHEE" - - - - 12,508 10,892 23,400
Balance at June 30, 2017 201756 A 30 B4 ER 1,772,173 98,218 61,438 14,180 1,489,155 38,816 3,473,980

(1) See Consolidated Statements of Changes in Equity for further details on movements during the period.
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15. Employee Benefits

Employee benefits expense, which consists of payroll, pension plan expenses,
share-based payments and other benefits, amounted to US$233.7 million and
US$158.4 million for the six months ended June 30, 2017 and June 30, 2016,
respectively. Of these amounts, US$18.4 million and US$12.9 milion was
included in cost of sales during the six months ended June 30, 2017 and June
30, 2016, respectively. The remaining amounts were presented in distribution
expenses and general and administrative expenses.

Share-based Payment Arrangements

On September 14, 2012, the Company’s shareholders adopted the Company’s
Share Award Scheme, which will remain in effect until September 13, 2022.
The purpose of the Share Award Scheme is to attract skilled and experienced
personnel, to incentivize them to remain with the Group and to motivate them
to strive for the future development and expansion of the Group by providing
them with the opportunity to acquire equity interests in the Company. Awards
under the Share Award Scheme may take the form of either share options
or restricted share units (“RSUs”), which may be granted at the discretion of
the Board to directors, employees or such other persons as the Board may
determine.

The exercise price of share options is determined at the time of grant
by the Board in its absolute discretion, but in any event shall not be less than
the higher of:

a) the closing price of the shares as stated in the daily quotation sheets
issued by the Stock Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation
sheets issued by the Stock Exchange for the five business days immediately
preceding the date of grant; and

c) the nominal value of the shares.

As of July 31, 2017 (the “Latest Practicable Date”), the maximum
aggregate number of shares in respect of which awards may be granted
pursuant to the Share Award Scheme is 40,528,912 shares, representing
approximately 2.9% of the issued share capital of the Company at that date.
An individual participant may be granted awards pursuant to the Share Award
Scheme in respect of a maximum of 1% of the Company’s total issued shares
in any 12-month period. Any grant of awards to an individual participant in
excess of this limit is subject to independent shareholder’s approval.

On May 26, 2017, the Company granted share options exercisable for
22,347,216 ordinary shares to certain directors, key management personnel
and other employees of the Group with an exercise price of HK$31.10 per
share. Such options are subject to pro rata vesting over a 4-year period, with
25% of the options vesting on each anniversary date of the grant. Such options
have a 10-year term.
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15. Employee Benefits continued
Share-based Payment Arrangements Continued

On May 26, 2017, the Company made an additional special grant of
3,473,520 share options to two members of the Group’s senior management
team. The exercise price of the options granted was HK$31.10. 60% of such
options will vest on May 26, 2020 and 40% will vest on May 26, 2022. Such
options have a 10-year term.

In accordance with the terms of the share options, holders of vested
options are entitled to buy newly issued ordinary shares of the Company at a
purchase price per share equal to the exercise price of the options. The fair
value of services received in return for share options granted is based on the
fair value of share options granted measured using the Black-Scholes valuation
model. The fair value calculated for share options is inherently subjective due to
the assumptions made and the limitations of the model utilized. Any award of
share options or RSUs that is forfeited without the issuance of shares may be
granted again under the Share Award Scheme.

The grant-date fair value of the share options granted is generally
recognized as an expense, with a corresponding increase in equity when such
options represent equity-settled awards, over the vesting period of the awards.
The amount recognized as an expense is adjusted to reflect the number of
awards for which the vesting conditions are expected to be met, such that the
amount ultimately recognized is based on the number of awards that meet the
vesting conditions at the vesting date.

The following inputs were used in the measurement of the fair value
at grant date of the share-based payment for the 22,347,216 share options
made on May 26, 2017:

Fair value at grant date HK$9.46
Share price at grant date HK$31.10
Exercise price HK$31.10
Expected volatility (weighted average volatility) 36.0%
Option life (expected weighted average life) 6.25 years
Expected dividends 1.6%
Risk-free interest rate (based on government bonds) 1.2%

The following inputs were used in the measurement of the fair value
at grant date of the share-based payment for the additional special grant of
3,473,520 share options made on May 26, 2017:

Fair value at grant date HK$9.83
Share price at grant date HK$31.10
Exercise price HK$31.10
Expected volatility (weighted average volatility) 36.0%
Option life (expected weighted average life) 7 years
Expected dividends 1.6%
Risk-free interest rate (based on government bonds) 1.2%

Expected volatility is estimated taking into account historic average
share price volatility. The expected dividends are based on the Group’s history
and expectation of dividend payouts.

15. EEEA =
LR X285 &

R2017F 5268 ARBIAALEESE
EIRE B A MK B R RIREIME I 3,473,520 15 B8
IRHE o T BERRERTTEE R 31.1087T - 25
BEAER) 60% 1572 20204 5 A 26 HERE + 40% BIfE R
202245 A 26 RS - ZFRERIENFEA10GF ©

REBBRENGR  ERBBERENTAA
BRRENBERETRENSRABERBARRN
BITNEBR - (ERAERHBREQ RN EIRRE
AR BEDERAE IR — SFEHHEELHE
BT BRAEN AR BEFE - MINAERREMA
EABRRS) - BB ESEN AR EERR2EE
B o B2 )RR B ST M ERERZ IR
A0 B SR FT AR SR A 10 SRR BB R R M -

PR HBRENR L AN AR BERNE
BN SEBHANER R - RSB RER AR
HRERE) - RS ARIEI - ARAFXWEREA
THE  ARMIEHAIFERBGTORBZEE - &
FEHRAERNERIENERE AT RB IR R
A -

HETER2017F5 A26 Hi%H 22,347,216
DERENURD I AER L BNARBERREAN
BAZEAT

RELANQRER 9.4678 7T
RIRH BRI (E 31.10%7T
1T E 31.1087T
TE BRI B) (A 39K &) 36.0%
BREFHGEEMETSFH) 6.254F
TEEIRR B 1.6%
RS FE (BN ES REE) 1.2%

EHER2017F5 A 26 BIFRIFEINRE
3,473,520 BRI AR TR ERE AN AR E
ERFEANBALZEWT :

RELANQRER 9.83787L
RIRH BRI (E 31.10%7T
1T E 31.10/87T
TE BRI B (N 39K Eh) 36.0%
BREFHGERMMETSFH) 76
TEEIRR B 1.6%
R TR (BN ES AEE) 1.2%

T8 R B T A AT RS2 TG BB R B M 1
it o FRHIR B TIRAKE R IR SRS R IAHE -
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15. Employee Benefits continued
Share-based Payment Arrangements Continued

In total, share-based compensation expense of US$8.3 million and
US$6.3 million was recognized in the consolidated income statements, with
the offset in equity reserves, for the six months ended June 30, 2017 and June
30, 2016, respectively.

Particulars and movements of share options during the six months

ended June 30, 2017 were as follows:

15. EEEA =
AR 3 2 2 8

AHBIEBETLKBIEEETHURMN
HEEFMAE 5 RINEZE2017 46 A30H %2016
F6A30BIEAEARGENERFER - WHE
BT o

HZ=2017F6 A30BIL/NEA - BREA

Number of Weighted-average

Options exercise price

BREHE I ITEE

Outstanding at January 1, 2017 20171 A1 BRARTTE 70,989,059 HK$22.93 %t
Granted during the period HA 25,820,736 HK$31.10%8 T
Exercised during the period HANTT{E (6,667,404) HK$19.98 % T

Canceled/lapsed during the period HARESH KA (591,990) HK$23.63 8 7T
Outstanding at June 30, 2017 72017 46 A 30 B M AK1T{E 89,550,401 HK$25.49 7% 7T
Exercisable at June 30, 2017 2017 %6 A 30 B AI{T{E 24,618,123 HK$21.86 8 T

At June 30, 2017, the range of exercise prices for outstanding share
options was HK$17.36 to HK$31.10 with a weighted average contractual life
of 8.3 years.

16. Trade and Other Payables

M2017F6 A30R « HARITEBRERTTE
BNF17.36BT=31.10%T  MEFHEHNHE
8.3 ©

16. BARAKEMENATRE

December 31,

2016

- 2016 F

(Expressed in thousands of US Dollars) (UFZETZ7) 128311
Accounts payable FETERTAR 490,888 386,754
Other payables and accruals E At I R EET B A 260,838 141,677
Other tax payables E bR FiIE 7,555 5,341
Total trade and other payables PR BRAR e H A PR IR AR AR 759,281 533,772
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16. Trade and Other Payables continued

Included in accounts payable are trade payables with the following

aging analysis by due date of the respective invoice:

16. BARMRHEMENTIR &

e BRI Et AR ERIR - IR B R R2H
HHOBRERDATEN T

June 30, December 31,

2017 2016

20174 20164

(Expressed in thousands of US Dollars) (UFETLZZ) 6H30H 128318
Current BNEA 386,893 290,703
0-30 days past due #MEI0Z=30H 17,900 10,991
Greater than 30 days past due 0 BAFE3E 30 B 2,063 2,429
Total trade payables FEfTBR R 45 406,856 304,123

Trade payables as of June 30, 2017 are on average due within 105

days from the invoice date.

17. Commitments

(@ Capital Commitments

Capital commitments outstanding as of June 30, 2017 and December 31,

2016 were US$14.9 million and US$3.6 million, respectively, which were not

recognized as liabilities in the consolidated statements of financial position as

they have not met the recognition criteria.

(b) Operating Lease Commitments

The Group’s lease obligations primarily consist of non-cancellable leases of
office, warehouse and retail store space and equipment. As of June 30, 2017
and December 31, 2016, future minimum payments under non-cancellable

leases were as follows:

201746 A 30 HWEM RN B HE
HEf#EET 105 H R EHA -

17. E&IE
(@ EREE

201746 A 3808 %2016 12 A 31 BMABEITH
BAAENRIRI140BBERTRI6BEET %%
SEEAWRT S HERER - MU BERRE BT
RRER M ALE o

(b) EEHEERE

AEENHEEREEIEOENAE BERTERE
Bz R ER RO R EE T E - 201746 A30H
k2016412 A31 8 » T HEHHE S T AR R FE
R BARFIELAT

June 30, December 31,

2017 2016

-~ 2017 2016 F

(Expressed in thousands of US Dollars) (UFZETZZ) 6H30H 128318
Within one year —FR 146,332 139,664
After one year but within two years —FRBERFEA 117,144 111,490
After two years but within five years MEREBRAFNA 221,183 211,979
More than five years HEFEL 147,235 139,195
Total operating lease commitments =BTl EAERER 631,894 602,328

Rental expense under cancellable and non-cancellable operating
leases amounted to US$97.2 million and US$64.5 million for the six months
ended June 30, 2017 and June 30, 2016, respectively.

HZE20179F6 A30H & 201646 A30H It
ANMEA - ATEEER T AHEEEHEE THHEERX
DRABIT2EEETLKCLSEEET
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18.
(a)

For interim reporting purposes, the Group applied the effective tax rate to

Income Taxes

Taxation in the Consolidated Income Statements

profit before income tax for the interim period. The reported effective tax rate is
calculated using a weighted average income tax rate from those jurisdictions in
which the Group is subject to tax, adjusted for permanent book/tax differences,
tax incentives, changes in tax reserves and changes in unrecognized deferred
tax assets. The Group’s consolidated effective reported tax rate for the six
months ended June 30, 2017 and June 30, 2016 was 24.3% and 27.3%,
respectively. The decrease in the Group’s effective tax rate was mainly the
result of the tax effect attributable to deferred tax benefits recognized on
share-based compensation due to the increase in the Company’s stock price
and benefits recognized on interest expense related to the Tumi acquisition,
partially offset by increases in taxes related to profit mix, reserves and legal
entity reorganization costs.

Taxation in the consolidated income statements for the six months
ended June 30, 2017 and June 30, 2016 consisted of the following:

18. FTiB5#%
@ RESWERTPWBIE

SHHZ2ME NS - AEEERTEN RN D
RIBR PSRBT o B B R IR A 68 B FE A AT
AW EVERER 2 IETIMETRGTE - Wk At

RIEFIREEZIIEHAE - HE2017F6 A30H
%2016 6 A30HIEAEA - REBEBNEEE
BRRETHRED B 5H24.3% [ 27.3% ° AEBREEREH
KT EEHRARBRE EFASIBFARD
BFMATRERAECHIBE RO E - R
Tumi Y2 & 25 1848 B 1 5.5 Sz P iR e 1 2 e B 755 72
LRRE - AOWEGENAS  BEREREREEK
AERA R FRIEIE AP SN o

HZ=20179F6 A30R K201646 A30H 1
ANEARGRERERANBIESEATIER -

Six months ended June 30,

BZ6H30HLAEAR
(Expressed in thousands of US Dollars) (UFZETLZZ)
Hong Kong profits tax (expense) benefit EBFEH(FAZ)ER 2 58
Foreign profits tax expense BN (29,737) (34,788)
Income tax expense FrfS iR (29,739) (34,730)

The provision for Hong Kong Profits Tax for the six months ended June
30, 2017 and June 30, 2016 was calculated at an effective tax rate of 16.5%
of the estimated assessable profits for the year.

(b)

Income Tax Benefit (Expense) Recognized in Other
Comprehensive Income

Six months ended June 30, 2017

HZE20179F6 308 K 201646 A30H It
NME A KB EF SR BEREF AT R SRR
BERHE16.5%:TE -
b) REMZERZHPEINAEH
KR (BIX)

Six months ended June 30, 2016

HZ2017F6 A30 A LLAEA HZ2016F6A30ALEAEA

Income Income

tax benefit tax benefit

. (expense) (expense)
(Expressed in thousands of . Before tax Fris®t Net of tax Before tax Fris®t Net of tax
US Dollars) (UFZETZS) BRBEAT E&(FAX) BB BRELA #R(FX) BB
Foreign exchange forward contracts & 2iINEA 49 (5,624) 1,748 (3,876) (4,544) 1,523 (3,021)
Interest rate swap agreements =iz H e (317) 601 284 (19,615) 5,731 (13,884)

Foreign currency translation BONEBHINEER 22

differences for foreign operations 29,029 - 29,029 13,196 — 13,196
23,088 2,349 25,437 (10,963) 7,254 (3,709)
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19. Finance Income and Finance Costs

The following table presents a summary of finance income and finance
costs recognized in the consolidated income statements and consolidated
statements of comprehensive income for the six months ended June 30, 2017

and June 30, 2016:

19.

WA REEE R

TREFREZE2017F6 A30H K% 201646 A30H
LEAE ARG ERER RirE 2 AR R RN
BRARMEERRE

Six months ended June 30,

HZ6H30R1LAEA

(Expressed in thousands of US Dollars) (UFETLZZ)
Recognized in income or loss: RUBASREERER :
Interest income on bank deposits RITHEFEF EUA 749 533
Total finance income WIS U A 4B RE 749 533
Interest expense on financial liabilities measured ~ ZEE K AT ERN SR B ED

at amortized cost F B (39,922) (4,819)
Change in fair value of put options RHHEZ AR EEES 3,034 (5,566)
Net foreign exchange loss SN SR H 5B (536) (2,883)
Other finance costs E b5 A (2,944) (1,112)
Total finance costs BT E RiEE (40,368) (14,380)
Net finance costs recognized in profit or loss MR RN IS E B35 (39,619) (13,847)
Recognized in other comprehensive income  REfZ2E W (BE) hER :
(loss):
Foreign currency translation differences for BINETERINEE R =R

foreign operations 29,029 13,196
Changes in fair value of foreign exchange REPINEE N 2 AR BELZE)

forward contracts (5,624) (4,544)
Changes in fair value of interest rate swaps F=IEHZ AR BEES) (317) (19,615)
Income tax on finance income and finance costs KA E 2 FE U5 R FERH) BT 75

recognized in other comprehensive income WA R 51 75 8 A B PTS AR 2,349 7,254
Net finance costs recognized in total other RE A2 s AR ZE P FERR Y

comprehensive income, net of tax s & B SRR (BRF &) 25,437 (3,709
Attributable to: THIALHEL :
Equity holders of the Company AN RERFA A 23,919 (4,334)
Non-controlling interests FEIZERR A A 1,518 625
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20. Contingent Liabilities

In the ordinary course of business, the Group is subject to various forms
of litigation and legal proceedings. The facts and circumstances relating to
particular cases are evaluated in determining whether it is more likely than not
that there will be a future outflow of funds and, once established, whether a
provision relating to specific litigation is sufficient. The Group records provisions
based on its past experience and on facts and circumstances known at
each reporting date. The provision charge is recognized within general and
administrative expenses in the consolidated income statements. When the
date of the incurrence of an obligation is not reliably measurable, the provisions
are not discounted and are classified in current liabilities.

The Group did not settle any significant litigation during the six months
ended June 30, 2017.

21. Financial Instruments
(@ Fair Value Versus Carrying Amounts

At June 30, 2017, management estimated that all financial assets and liabilities
have fair values that approximate carrying amounts.

(b) Fair Value of Financial Instruments

Fair value is the price that would be received to sell an asset or paid to
transfer a liability in an orderly transaction between market participants at
the measurement date. IFRS establishes a fair value hierarchy that prioritizes
the inputs to valuation techniques used to measure fair value. The hierarchy
gives the highest priority to unadjusted quoted prices in active markets
for identical assets or liabilities (Level 1 measurements) and the lowest
priority to measurements involving significant unobservable inputs (Level 3
measurements). The three levels of the fair value hierarchy are as follows:

e Level 1 inputs are quoted prices (unadjusted) in active markets for
identical assets or liabilities that the Group has the ability to access at the
measurement date.

e |evel 2 inputs are inputs other than quoted prices included within Level 1
that are observable for the asset or liability, either directly or indirectly.

e |evel 3 inputs are unobservable inputs for the asset or liability.

The level in the fair value hierarchy within which a fair measurement in
its entirety falls is based on the lowest level input that is significant to the fair
value measurement in its entirety.

The carrying amount of cash and cash equivalents, trade receivables,
accounts payable, short-term debt, and accrued expenses approximates fair
value because of the short maturity or duration of these instruments.

The fair value of foreign currency forward contracts is estimated by
reference to market quotations received from banks.

100

20. SHAERE

RABEHBES - KEEEﬁX@RKMﬁmﬁi
BIRF - ERERREBERE TREHBRESINIE
#Eﬁﬁi%ﬁ@%%%ﬁ&ﬁ%’ﬁ*ﬁ%m*%
AHEERARRARRNBEED RN - AEBERH
BELRENZREBHEMNNEE RIE N CERE
1 o BEFR N A W E R — AR R ITHG S A
R o BRBUREN BB TG ER - BHESTR
BAEBEIBRRBAE -

BE2017F6 A30RALLANER - AREILHE
PR E AR

21. T A
@ ARABEEARIENLR

MR2017F6 A30H  BREEMTFIEEMEERE
BENAABEEEREEMRS -

(b) EMITEZAAEE

ARBERNFEATS2EENERFZZTHE
BEMRRHERABAASINER - IFRSEYZ—
EQRBESEEE 2B Aﬁ*‘ﬁ%ﬁ
WEETERARBNELSE - ZERABG
E%ﬁ%¢mﬁﬁ§ﬁﬁ%%*ﬁﬁ%ﬁﬁﬁ%%ﬁ
(F—RRPFE) - B REBRTAEEEAZIRN
HAERESER(E=FHFHE) - AAEBESREEN
=AZBIT :

ARl ABRBSAEEBRE NN ERIE
2HRFAMNEEXBERERTSNEHRECK
e

* F—
5T

I

% o

2]
o

o FARBABBATEEE - LIINBENE
ERBENAEENERESNE AR -

s F=ASBABBREEXRBNTABREA
B -

ARBEFEEARBESHERETHER
DR NERHAAEBEFEREN S BEANRE
[E AR A B -

HRRERREEEY - BURR - BN
B RHEBLEFFEXEEAREHRE - B
It ZETANREERR A EERS -

EMINES W 2 DA BEBBRSERITREH

BT ME GRS o



21. Financial Instruments cContinued 21. &FTH &
(b) Fair Value of Financial Instruments Continued (b) Z=RMIAZAREES

The following table presents assets and liabilities that are measured at TREHMN201746 A30H %2016 12 A
fair value on a recurring basis (including items that are required to be measured 31 RIRIFEEEUAA BEAENEENLAE (B
at fair value) as of June 30, 2017 and December 31, 2016: BEUNAREEENER)

Fair value measurements at reporting date using

REREREA TR RTENAAEE

Quoted prices Significant

in active other Significant

markets for observable unobservable

identical assets inputs inputs

(Level 1) (Level 2) (Level 3)

June 30, ER2EEREE HiEX BX

. 2017 RIERT IS GIp ko FAEE

(Expressed in thousands of 20174 HRE B ARUE BARUE

US Dollars) (UTFETZZ) 6A30H (E—#%5) (E=#%5) (E=# A1)
Assets: BE:

Interest rate swap agreements Sy 15,832 - 15,832 -
Total assets BERT 15,832 - 15,832 -
Liabilities: =N

Non-controlling eI

interest put options Rom BATE 63,521 - - 63,521

Foreign currency REINES A

forward contracts 1,900 1,900 - -
Total liabilities A fEEs 65,421 1,900 - 63,521

Fair value measurements at reporting date using
RBEBRERTIIRETENAAREE

Quoted prices Significant
in active other Sifealiile=Ta)s
markets for observable unobservable
identical assets inputs inputs
(Level 1) (Level 2) (Level 3)
December 31, TEEREE HEX
. 2016 RERT 5 ATEE
(Expressed in thousand’s of 2016 £ HERE A RS
US Dollars) (X FETZ5Y) 124318 (E—H7) (€:=F:])) (E=H7)
Assets: EE
Interest rate swap agreements A=t HR 177 16,149 — 16,149 —
Foreign currency forward REIINES A
contracts 3,137 3,137 — —
Total assets BERT 19,286 3,137 16,149 =
Liabilities: =L
Non-controlling IR S
interest put options R HAE 64,746 — — 64,746
Total liabilities BERH 64,746 = = 64,746
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21.
(b)

Financial Instruments continued
Fair Value of Financial Instruments Continued

The Group entered into interest rate swap transactions in conjunction
with the Senior Credit Facilities. See note 14(a) for further discussion. Since the
interest rate swap fair values are based predominantly on observable inputs,
such as the interest yield curve, that are corroborated by market data, they are
categorized as Level 2 in the fair value hierarchy.

Certain non-U.S. subsidiaries of the Group periodically enter into
forward contracts related to the purchase of inventory denominated primarily
in US Dollars which are designated as cash flow hedges. The hedging
effectiveness was tested in accordance with IAS 39, Financial Instruments:
Recognition and Measurement. The fair value of these instruments was a
liability of US$1.9 million and an asset of US$3.1 million as of June 30, 2017
and December 31, 2016, respectively.

The following table shows the valuation technique used in measuring
the Level 3 fair value, as well as the significant unobservable inputs used.

Valuation Technique

Significant unobservable inputs

ERTABEHARE

21. €T H &
b) Z=MIBEZAREESE

AEERBLEERBETHNREHRS -
TR WEANH T 14(0) - HRFIEERZ AR E
B ZARIE™ 5 BRI AR i A BR (A %
Was iR ) At E - BEOBERAABESARES
AR o

REEE T IEE BB N 7T BT 7 SRR
FEURTIHENTFEARNRISH - HIEER
WE MBI « SR ERMRIBIASE 3952/ T
A R REFERA - 12017 6 A30H K% 2016 F
12A318  WETAZ AABESHAAEIOR
EBETREESIHEETL

TREVFEFE=RFIDABERRBOMGE
BIE - LRERANER A BERE AR -

Inter-relationship between
significant unobservable inputs and
fair value measurement
EXTABERABBEAAER
FTEZENEE

BB %

Put options Income approach — The — EBITDA Multiple The estimated value would
valuation model converts future ~ — Growth rate (June 30, 2017: increase (decrease) if:
amounts based on an EBITDA 3%) — The EBITDA multiple was
multiple to a single current — Risk adjusted discount rate higher (lower);
discounted amount reflecting (June 30, 2017: 10.0%) — The growth rate was higher
current market expectations (lower); or
about those future amounts. — The risk adjusted discount
rate was lower (higher).
Roh It Wean 7% — HEERGER — EBITDAf&ER R HIRANER - i EE SN
EBITDARETHHMESEE — #EKR(2017466H30H (&) :
BRE—ERIERRIREHE - R 3%) — EBITDABEEA(TRE)

MSEMHZENESENE —
%q o

LHERBREIER(2017F6 —
HA308 :10.0%) —

sEE (R © 5
EHBARARE TR (L
DE

The following table shows a reconciliation from the opening balance to
the closing balance for Level 3 fair values:

TREJNE=AFIRA BEENBIHERELD
KAV EER -

(Expressed in thousands of US Dollars) (UFETLZZ)

Balance at January 1, 2017 201741 A1 BEVAERR 64,746

Change in fair value included in equity AR AR BEES 1,809
Change in fair value included in finance costs STAMBE RN AR BEED) (3,034)
Balance at June 30, 2017 R 2017 % 6 A 30 B R &4 63,521
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21. Financial Instruments continued
(b) Fair Value of Financial Instruments Continued

For the fair value of put options, reasonably possible changes to one of
the significant unobservable inputs, holding other inputs constant, would have
the following effects at June 30, 2017:

Profit or Loss

B

(Expressed in thousands of Increase

US Dollars) (UTFETZZ) EH

EBITDA multiple (movement of 0.1x)  EBITDAfZ & 1,600
(#30.11%)

Growth rate (50 basis points) #R T (50 EE2) 5

Risk adjusted discount rate A B R B AL ER R 4)
(100 basis points) (100EEZ:)

Decrease

RERAE
Increase Decrease
T E# T
(1,600) 404 (404)
(&) - -
4 - -

21. €T H &
b) Z=MIBEZAREESE

RRAMEZ D AEBEMNS EEF—EE
AT ERGASIBHRAEAIEES  MEME
ABESIBTE - §E€R2017FE6 AS0BELNUT

S0 .
TE

Shareholders’ Equity

Fair value estimates are made at a specific point in time, based on
relevant market information and information about the financial instrument.
These estimates are subjective in nature and involve uncertainties and matters
of significant judgment and therefore cannot be determined with precision.
Changes in assumptions could significantly affect the estimates.

22. Related Party Transactions
(@ Transactions with Key Management Personnel

In addition to their cash compensation, the Group also provides non-cash
benefits to certain directors and other key management personnel, and
contributes to a post-employment plan on their behalf.

Key management is comprised of the Group’s directors and senior
management. Compensation paid to key management personnel during the
six months ended June 30, 2017 and June 30, 2016 comprised:

AR BEGFHIRE—FERFRREGET
SEMEERTANERMEL - ZFhAMEETER
FRAHEERRMAEHERAE - it EERE
E o RERNEMBE LS YT BREATE -

E

22. BEARS
(@) HTITEEWASNRS

AEERTHRTETEERAEMIEERARRSH
Bish - MR SREIER SR WHIRERIRRER

SHEMEAR o

/|

IREEEORASEEERERERE -
BZE2017F6 A30R K 201646 AB0RILAEAE
NEBERABNFHMERE

Six months ended June 30,

BZ6H30RALLAEA
(Expressed in thousands of US Dollars) (UFETLZZ)
Director’s fees EEHE 715 614
Salaries, allowances and other benefits in kind e AR HEMEYFIR 4,566 3,140
Bonus™ TELLO 3,060 3,104
Share-based compensation DARS A S 11 0 357 B 4,498 3,785
Contributions to post-employment plans RIRBFT BB 138 671
Total compensation B O 12,977 11,314
Note 523
(1) Bonus is based on the performance of the Group. (1) TEARAEENRBAEE -
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22.
(b)

Related Party Transactions cContinued
Other Related Party Transactions

Certain subsidiaries of the Group purchase raw materials and finished
goods from, and the Group’s Indian subsidiary, Samsonite South
Asia Private Limited sells certain raw materials and components to,
Abhishri Packaging Pvt. Ltd, which is managed and controlled by the
family of Mr. Ramesh Tainwala, Executive Director and Chief Executive
Officer of the Group (“Mr. Tainwala”). Abhishri Packaging Pvt. Ltd also
manufactures hard-side luggage products on behalf of Samsonite
South Asia Private Limited.

Related amounts of purchases, sales, payables and receivables
were the following:

(Expressed in thousands of US Dollars) (UTFETEZ5Y)
Purchases REE
Sales SHE

22.

(b)

HbEER RS

RS E ) E T E A Al [A Abhishri Packaging
Pvt. Ltd( A RSB #1TE F 1T HAEE
Ramesh Tainwala %t 4 ([ Tainwala %t 4 |)
BRIk B 18 R 1 ) ) BRAE R AR R B -
A& BEHY ENEZ Fi B A 7] Samsonite South
Asia Private Limited BI|[a Abhishri Packaging
Pvt. Ltd i & & TR K RITH © Abhishri
Packaging Pvt. Ltd 714 Samsonite South
Asia Private Limited ®EREE 1T E R ©

REE - HE - BANFARBRFR
MAHBE R T ¢

Six months ended June 30,
BZE6A30HLA<EA

4,528 4,569
45 97

(Expressed in thousands of US Dollars) (ATFETZ5Y)
Payables I FRIA
Receivables MR IE

June 30, 2017 December 31, 2016
201756 A30H 2016 %12 831 H
2,040 1,634

4 6
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22. Related Party Transactions continued 22. BEARNS @

(b) Other Related Party Transactions Continued (b) HMEEAIRZ &

II. Samsonite South Asia Private Limited sells finished goods to Bagzone . Samsonite South Asia Private Limited [
Lifestyle Private Limited. The Group’s Chinese subsidiary, Samsonite Bagzone Lifestyle Private Limited & #25k
China, provides sourcing support and quality inspection services 2 o 75 £ E iy B M B 2 5] Samsonite China
in respect of the Lavie women’s handbag brand which is owned by %t Bagzone Lifestyle Private Limited # )
Bagzone Lifestyle Private Limited. Bagzone Lifestyle Private Limited is Lavier T F S 2 SISt S =R SEK
managed and controlled by the family of Mr. Tainwala. Mr. Tainwala and ERRF - Bagzone Lifestyle Private Limited £
his family also own non-controlling interests in Samsonite South Asia Tainwala 5t 4 B 5 iR & 18 & 32241 - Tainwala
Private Limited and in the Group’s United Arab Emirates subsidiary, S0 4 R H R IES Samsonite South Asia
Samsonite Middle East FZCO. Private Limited [ 7855 B () 17 (R & 25 R B

B/ 2 &) Samsonite Middle East FZCO &3k
PRRRAERS ©

Six months ended June 30,

HZ6H30A1LXEA

(Expressed in thousands of US Dollars) (UFZETLZZ)
Sales SHE 5,923 4,904
Support and services SR KBRS 27 —
Rent e 18 43

_ June 30, 2017 December 31, 2016
(Expressed in thousands of US Dollars) (UFETLZ5) 2017456 A30H 2016512 A31 R
Receivables e IR 13,266 11,741

Approximately US$0.4 million and US$0.4 million was paid to entities BHZE20179F6 H30H %2016 6 A30H Lt

owned by Mr. Tainwala and his family for office space rent for the six months ~ <1EA * £890.4 BEXT K 0.4 B EETTE D BT
ended June 30, 2017 and June 30, 2016, respectively. As of June 30, 2017 T H Tainwala’t £ R EREHEE I EEE « LUERFQ
and December 31, 2016, no amounts were payable to or receivable from Mr.  HEHEIHEE - 201746 H30 H 220164 12 A 31

Tainwala and his family. A - B4 &M Tainwala 2o 4 & E 5K ik 2 5 sl R ER B9 38
17 -
All outstanding balances with these related parties are priced at an FBERELERESBRANKREEEHRNEE
arm’s length basis and are to be settled in cash within six months of the ¥R AFEREEME - BN HREAHESEAR
reporting date. None of the balances are secured. LA @ AT - Frafs st mIEA -
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23. Subsequent Events

The Group has evaluated events occurring subsequent to June 30, 2017, the
reporting date, through August 23, 2017, the date this financial information
was authorized for issue by the Board.

On March 15, 2017, the Company’s Board of Directors recommended
that a cash distribution in the amount of US$97.0 million, or approximately
US$0.068 per share, be made to the Company’s shareholders of record
on June 17, 2017 from its ad hoc distributable reserve. The shareholders
approved this distribution on June 1, 2017 at the Company’s Annual General
Meeting and the distribution was paid on July 12, 2017.

From June 30, 2017 to the Latest Practicable Date, the Company
issued 2,291,971 ordinary shares in connection with the exercise of share
options that were granted under the Company’s Share Award Scheme. There
were no purchases or redemptions of the Company’s listed securities by the
Company or any of its subsidiaries since June 30, 2017.

On August 18, 2017, the Group acquired the 30 percent non-controlling
interest in its Australian subsidiary for US$31.9 million in cash, increasing its
ownership from 70 percent to 100 percent.
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REBERER201756 AR (RERBH)®RE
20178 H23 R (AMBEREEZSRETIEA
H)FRBAEEIE -

M201743 158  ARREFSEZHER
BRI IREFERR 2017466 A 17 BRTIREA
A AR B IEERIEL 97.0 B B E Tk FAY0.0683%
TR S DR  BREMR2017F 6 A1 BRITHAAR
REBFARG EHUERIES R - MAIRE R 2017 F
7 A12 RIRfS »

201756 A0 A EREEMRAI{THE - &
AR B SRS EITE TR B M BRI T
172,291,971 IR E@A% - B 2017496 A30H M
R AREIREEAIRNB AR EREE B AR
WS

MR20179F8 A18H » A"EBURE31.98
BRI ERMNM B R TIM30% FEiE ki - H
BB RER 70% 1B HNZE 100% °
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DISCLOSURE OF INTERESTS
EmiRE

Directors’ and Chief Executives’ Interests and
Short Positions in the Shares and Underlying
Shares

As of June 30, 2017, the interests and short positions of the directors and
chief executives of the Company in the shares and underlying shares of the
Company and its associated corporations (within the meaning of Part XV of
the Securities and Futures Ordinance (the “SFO”)) which were required to
be notified to the Company and The Stock Exchange of Hong Kong Limited
(the “Stock Exchange”) pursuant to Divisions 7 and 8 of Part XV of the SFO
(including interests or short positions which they were taken or deemed to have
under such provisions of the SFO), or as recorded in the register required to be
kept by the Company under Section 352 of Part XV of the SFO or as otherwise
notified to the Company and the Stock Exchange pursuant to the Model Code
for Securities Transactions by Directors of Listed Issuers (the “Model Code”) as
set out in Appendix 10 of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited (the “Listing Rules”) were as follows:

1. Long position in the shares of the Company

EERBESITTHRAERKRY KAHE
R AD B ROR B

MN2017F6A30H * AAREFRESTTHAER
RRE R EHARBOEE (R (GEF R E RG] B XV
WEE)IRG REARO P HEEBREBE(ES RPE
RGI) EXVEBET7 R8DBEMG AN R REBEA
RHFBERRE ([BEAFT]) B oA R (B IERIE
(BH KBS A BIEX RSN EFRIG IR
BERESHAR) » R ARRREAREB(ES LY
B IGRMO1) EXV 3P 5 352 15617 #) & 5o i /0 4 25 Jok
B HRB(EEBAERZHMBRARES LR
B (K ETRAID]) R 10 FTE M ETHEITAES
EITRH R HERESTAD ([GRESFRIN]) BS T
EAR A R TR RARIAT -

1. RAEXTIROHER

Number of ordinary shares/

underlying shares held at Approximate
June 30, 2017 @ shareholding %
Name of Director Nature of Interest 72017 &6 A 30 AIFEH 1 ERRERY
BEpE EEME LZERHERGEE @ BWHED
Timothy Charles Parker Beneficial owner 60,475,844 (L)® 4.2
EnEEA
Ramesh Dungarmal Tainwala Beneficial owner 16,089,070 (L)@ 1.1
EmBEAA
Kyle Francis Gendreau Beneficial owner and founder 7,555,657 (L)@ 0.5
of a discretionary trust
Enfia AR—(E2EEEZEIHA
Tom Korbas Beneficial owner 1,842,704 (L)® 0.1
EnEAA
Keith Hamill Beneficial owner 193,745 (L) 0.0
E=EAA
Bruce Hardy MclLain (Hardy) Beneficial owner 883,400 (L)® 0.0
E=EAA
Ying Yeh Beneﬂcial owner 3,000 (L) 0.0
e EnEA A
Notes e

(@ (L) represents long position.

(b) Comprised of 28,142,740 shares held by Mr. Parker and 28,142,740 shares held by his spouse, Ms.
Therese Charlotte Christiaan Marie Parker, each as beneficial and registered owner. Mr. Parker is deemed
by virtue of the SFO to be interested in the shares held by Ms. Parker. Also includes share options held by
Mr. Parker that are exercisable for 4,190,364 shares.

(c) Comprised of 6,102,034 shares held by Mr. Tainwala and share options exercisable for 9,987,036 shares.

(d) Comprised of 1,409,648 shares held by a discretionary trust of which Mr. Gendreau is the founder and
share options exercisable for 6,146,009 shares.

() Comprised of 696,171 shares held by Mr. Korbas and share options exercisable for 1,146,533 shares.

(f)  Comprised of 500,000 shares held by Mr. McLain and 383,400 shares held by his spouse, Ms. Helle
Elisabeth Skov McLain, each as beneficial and registered owner. Mr. McLain is deemed by virtue of the
SFO to be interested in the shares held by Ms. McLain.
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(b) 23E28,142,740 8% i Parker 5t 445 4 B AR5 12 28,142,740 i
HRC (B Therese Charlotte Christiaan Marie Parker 224158 # %
7 BESAREZREZEAA - REGEHFRBEEN) -
Parker %t 4 118, 5 8 Parker Z L5 MR (D MRS - INEIE
Parker 5 & FTHE B AI1T{E LARRRE 4,190,364 IR AR (9 MO RE AR AE -

(© 156,102,034 2 E Tainwala 7t 4 8 BB K AT 1718 LA R 88
9,987,036 ARAX 1D HOFR AL -

(d) B4%1,400,648 B rh Gendreau 5t 4 A AIM A K 2 EETATEEN
P An K2 AT 1742 LA 5285 6,146,000 AR A 17 KO B AR HE ©

e 1E696,171 /K Korbas & £ £ 8 IR 19 & B 1718 LA SR &
1,146,533 IRAR 19 KRB AR AE -

(f)  B4E500,000 % B3 McLain %t 4 #5 4 H A% 17 K 383,400 AR i H AL 1B
Helle Elisabeth Skov McLain Z HH A MR - FEEBRERR
BREAA c RE(EFRBAEKRA) - McLain EEMR BHES
McLain Z L Fi#§ A R 5 ) kezs o



2. Interests in the shares of associated corporations 2. REESEERDHER
Number of
ordinary shares held Approximate
Name of at June 30, 2017@ shareholding %
Name of Director Associated Corporation Nature of Interest Ro017%E6 B30 H R AR RERY
EENE HEEEEBTE RRMNE HEREEREEE BHEDL
Ramesh Dungarmal Samsonite Beneficial owner and 14,196,493 (L)© 40.0
Tainwala South Asia interest in a controlled
Private Limited corporation
B A AR
RZ P EE R =
Samsonite Interest in a controlled 8 (L)@ 40.0
Middle East FZCO corporation
RIS AR R E S
Notes T

(@
(o)

(L) represents long position.
This amount includes (i) 1,807,020 shares jointly held by Mr. Tainwala's wife, Mrs. Shobha Tainwala, and

his daughter, (i) 9,644,473 shares in which Mr. Tainwala has full discretion to exercise voting rights under
powers of attorney on behalf of other shareholders in Samsonite South Asia Private Limited, (jii)) 556,000

shares held by Tainwala Holdings Private Limited and (iv) 2,189,000 shares held by Periwinkle Fashions

Private Limited. Mrs. Tainwala is deemed to be interested in 66.28% of the issued share capital of

Tainwala Holdings Private Limited while Mr. Tainwala is deemed to be interested in 69.86% of the issued
share capital of Periwinkle Fashions Private Limited. Accordingly, Mr. Tainwala is deemed to be interested

in the entire equity interest in Samsonite South Asia Private Limited held by Tainwala Holdings Private
Limited (since Mrs. Tainwala’s controlling interest in that company is attributed to him) and Periwinkle
Fashions Private Limited (since he has a controlling interest in that company). The remaining 60% of the

equity interest in Samsonite South Asia Private Limited is held by the Group.

Mr. Tainwala holds 100% of the equity interest in Periwinkle Holdings Limited and therefore Mr. Tainwala
is deemed to be interested in the entire 40% equity interest in Samsonite Middle East FZCO held by
Periwinkle Holdings Limited. The remaining 60% of the equity interest in Samsonite Middle East FZCO is
held by the Group.

Save as disclosed above, as of June 30, 2017, none of the directors or chief

executives of the Company have or are deemed to have interests or short

positions in the shares, underlying shares or debentures of the Company and

any of its associated corporations (within the meaning of Part XV of the SFO)

which were notifiable to the Company and the Stock Exchange pursuant to

Divisions 7 and 8 of Part XV of the SFO (including interests and short positions

which they are taken or deemed to have under such provisions of the SFO),

or recorded in the register required to be maintained by the Company under

Section 352 of Part XV of the SFO, or as otherwise notifiable to the Company

and the Stock Exchange pursuant to the Model Code.
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(b) ZEEEEIEH () Tainwala %t £ #)Z F Shobha TainwalaZ + K H
ZRKRFFHR 1,807,020 8817 - (i) 9,644,473 kD - EP
Tainwala 5t 4 BT 2 1 B9 15 1R #5154 & (L 5% Samsonite South Asia
Private Limited #) E R ERTT{E IR M  (iii) Tainwala Holdings
Private Limited #5745 # 556,000 A% 3% 5 & (iv) Periwinkle Fashions
Private Limited 1575 #)2,189,000 A% %15 ° Tainwala A A 47 (&
#5 Tainwala Holdings Private Limited 66.28% & 817 i% A #) 4
%+ M Tainwala 5t 4 R4 48 YE ¥ A Periwinkle Fashions Private
Limited 69.86% B #{TAR AN ° B - Tainwala St £ AR 1
#5 Tainwala Holdings Private Limited( B35 Tainwala A AR % 2
AR #E 25 7B B Tainwala %5 4 ) K Periwinkle Fashions Private
Limited ( A A 5% A B3 A 12 R HE 2% ) 1 Samsonite South Asia
Private Limited Pr#EA R 2 52 © Samsonite South Asia
Private Limited & T~ 8 60% A& R AR S B R ©

(0) Tainwalast 4454 Periwinkle Holdings Limited 2 ZBA&4E » FE L
Tainwala %t 4 4548 VE#E B Periwinkle Holdings Limited # Samsonite
Middle East FZCO Ffr# 40% A i) 2 58 #55 © Samsonite Middle
East FZCO# T #)60% i e AN SR B A -

B ESCEEEIN  R2017F6 5308  #EARQF
EFZARETHRAERSWRIERARNR R REEM
TREOE B (RCEH KEE KRG EXVIBHER)H
iRt - MRS EREFEERE (GRS RIEG
BIY EXVERSE 7 8 5 SPAANE AN B KB R TR
@melKE (BIEREBCGES RATE1&0]) 898 B R
SWEEIRIERBENERERAR) » R ARRE
BRI (B RHIE 5B 55 XV EB 28 352 R E1F M &
e SA R - SRE(RESFRD ASITAE
RN R RE TR EOA A -
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Substantial Shareholders’ Interests and Short
Positions in the Shares and Underlying Shares

1. Long and short position in the shares of the
Company

FERRRIR KBRS

1. REQXFIRDHFER

mp

Name of Shareholder Nature of Interest

BRERERE Emty

The Capital Group Companies, Inc. Interest in a controlled
00@oration
R EE H =

FIL Limited Interest in a controlled
00@oration
PTG EE AR

JPMorgan Chase & Co. Custodian corporation /

Approved lending agent
EEEE TR RRIEA

JPMorgan Chase & Co. Investment manager
REEEA

JPMorgan Chase & Co. Beneficial owner
BEREAA

JPMorgan Chase & Co. Beneficial owner
EmBEAA

Number of
ordinary shares held Approximate
at June 30, 2017@ shareholding %
R201766 A30H 1B IR FERY
FRITEEREE MABE DL
142,294,789 (L) 10.0
114,989,500 (L) 8.1
89,037,098 (P) 6.2
4,987,800 (L) 0.3
3,410,340 (L) 0.2
1,224,800 (S) 0.0

Note

(@ (L) represents long position. (S) represents short position. (P) represents lending pool.

Save as disclosed above, as of June 30, 2017, so far as the directors are
aware, no other persons (except the directors or chief executives of the
Company) or corporations had 5% or more interests or short positions in
shares and underlying shares of the Company which were recorded in the
register required to be maintained by the Company pursuant to Section 336
of Part XV of the SFO.
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CORPORATE GOVERNANCE AND OTHER INFORMATION

TEEBRAMER

Directors

At June 30, 2017, the composition of the Board of Directors of the Company
(the “Board”) was as follows:

Executive Directors (“EDs”)
Ramesh Dungarmal Tainwala
Kyle Francis Gendreau

Non-Executive Directors (“NEDs”)
Timothy Charles Parker

Tom Korbas

Jerome Squire Griffith

Independent Non-Executive Directors (“INEDs”)
Paul Kenneth Etchells

Keith Hamill

Bruce Hardy McLain (Hardy)

Ying Yeh

At June 30, 2017, the Board committees were as follows:

Audit Committee / Review of Accounts

The Board has established an Audit Committee and has adopted written terms
of reference that set forth the authority and duties of the committee. The Audit
Committee consists of three members, namely Mr. Paul Kenneth Etchells
(Chairman of the Audit Committee) (INED), Mr. Keith Hamill (INED) and Ms.
Ying Yeh (INED).

In compliance with Rule 3.21 of the Listing Rules, at least one member
of the Audit Committee possesses appropriate professional qualifications
in accounting or related financial management expertise in discharging the
responsibilities of the Audit Committee.

All members have sufficient experience in reviewing audited financial
statements as aided by the auditors of the Company whenever required.

The primary duties of the Audit Committee are to review and supervise
the Company’s financial reporting process and risk management and internal
control systems, to monitor the integrity of the Company’s consolidated
financial statements and financial reporting, and to oversee the audit process.

The Audit Committee has reviewed the interim report of the Group for
the six months ended June 30, 2017 with the Board of Directors. The interim
financial information has also been reviewed by the Group’s external auditors.
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Nomination Committee

The Board has established a Nomination Committee and has adopted written
terms of reference that set forth the authority and duties of the committee.
The Nomination Committee consists of three members, namely Mr. Timothy
Charles Parker (Chairman of the Nomination Committee) (NED), Mr. Paul
Kenneth Etchells (INED) and Ms. Ying Yeh (INED).

The primary duties of the Nomination Committee are to review the
structure, size and composition of the Board, to make recommendations to
the Board with respect to any changes to the composition of the Board, and to
assess the independence of the INEDs. When identifying suitable candidates,
the Nomination Committee shall (where applicable and appropriate) use open
advertising or the services of external advisers and consider candidates from a
wide range of backgrounds on merit and against objective criteria.

Remuneration Committee

The Board has established a Remuneration Committee and has adopted written
terms of reference that set forth the authority and duties of the committee. The
Remuneration Committee consists of four members, namely Mr. Keith Hamill
(Chairman of the Remuneration Committee) (INED), Mr. Paul Kenneth Etchells
(INED), Mr. Bruce Hardy McLain (Hardy) (INED) and Ms. Ying Yeh (INED).

The primary duties of the Remuneration Committee are to make
recommendations to the Board on the Company’s policy and structure for the
remuneration of directors and senior management and on the establishment of
aformal and transparent procedure for developing policy on such remuneration,
as well as to determine the specific remuneration packages of all EDs and
certain members of senior management.

REZES

EFeERVREEES  WERAHIIZESHE
NEBENEMRESRE - REEESH=-"EKE
487X - ENTimothy Charles Parker 54 (1B 2 EE €
&) GEHITEE) » Paul Kenneth Etchells %t 4 (837
FEHTES) REERT (B IENTES) -

REZEENIERAS/RIESTERE
HRERAEK  AEFSERNEMNEDNEETSRMH
HBRE LA B I TERNBUN - WESE
ANEFR - RERZESH(NERLEE) TEAFRBE
EERF AN R MRFBIREEERE T
RBE R AERBBEEN

FNEES

EXeENUFHEZE® WERMERIIZESES
MBENEHBERE -  FMESehamEKEAE
X+ BlKeith Hamill e £ (B Z B & T /F) GBI IEH
178 %) - Paul Kenneth Etchells %c 4 (B JE81 T8
%) » Bruce Hardy MclLain (Hardy) 5t 4 (&2 38017
ER)REBLT(BIUIERTES)

FHERaNEIZREARARAEELS
AR EIE JE O H BB I 2R Bt B B T BN AR S IEAR
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Corporate Governance Practices

The Company is committed to maintaining high standards of corporate
governance. The Company recognizes that sound corporate governance
practices are fundamental to the effective and transparent operation of the
Company and to its ability to protect the rights of its shareholders and enhance
shareholder value.

The Company has adopted its own corporate governance manual,
which is based on the principles, provisions and practices set out in the
Corporate Governance Code (as in effect from time to time, the “CG Code”)
contained in Appendix 14 of the Listing Rules.

The Company complied with all applicable code provisions set out in
the CG Code throughout the period from January 1, 2017 to June 30, 2017,
except for the deviation from code provision F.1.3 discussed below regarding
the Company’s Joint Company Secretaries.

Code provision F.1.3 provides that the company secretary should
report to the Chairman and CEO.

Mr. John Livingston, the Executive Vice President, General Counsel
and Joint Company Secretary of the Company, reports to the Company’s Chief
Financial Officer (“CFQO”). The Company believes this is appropriate because
Mr. Livingston is based at the same location as the CFO and works closely with
him on a day-to-day basis. In addition, Mr. Livingston works directly with the
Company’s Chairman, its CEO and with the chairpersons of the various Board
committees with respect to corporate governance and other Board-related
matters. Ms. Chow Yuk Yin lvy, the Company’s other joint company secretary
based in Hong Kong, reports to Mr. Livingston. The Company believes this is
appropriate because her primary role as joint company secretary is to assist
Mr. Livingston in ensuring that the Company complies with its obligations
under the Listing Rules.

Risk Management and Internal Control

The Board is responsible for ensuring that the Company establishes and
maintains appropriate and effective risk management and internal control
systems. The Board has delegated to the Audit Committee the responsibility
for reviewing the effectiveness of the Group’s risk management and internal
control systems. The Company’s management, under the oversight of the
Board, is responsible for the design, implementation and monitoring of the
Company’s risk management and internal control systems.
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Changes in Directors’ Information

A summary of changes in information concerning certain Directors of the
Company that have occurred subsequent to the publication of the Company’s
2016 annual report pursuant to Rule 13.51(B)(1) of the Listing Rules is as
follows:

e Mr. Griffith resigned as the chairman of the supervisory board of Tom Tailor
Holding AG effective May 31, 2017.

e Mr. Etchells resigned as an Independent Non-Executive Director of China
Foods Limited effective April 1, 2017 and as an Independent Non-Executive
Director of Swire Properties Limited effective May 16, 2017.

e Mr. Hamill has been appointed by Premier Foods plc as a non-executive
director with effect from October 1, 2017 and as non-executive Chairman
with effect from November 9, 2017.

e The terms of the consulting agreement under which Mr. Korbas serves as
a consultant to the Group’s North America business have been amended
and the term of the agreement has been extended to March 31, 2018,
subject to early termination by either party according to the amended
terms of the agreement. Mr. Korbas will continue to receive a fixed annual
service fee of US$150,000, and he is also eligible to receive an incentive
fee of up to a maximum amount of US$300,000 subject to the satisfaction
of certain conditions as set out in the agreement.

Company Secretaries and Authorized
Representatives

Mr. John Bayard Livingston and Ms. Chow Yuk Yin Ivy are the joint company
secretaries of the Company while Mr. Ramesh Dungarmal Tainwala and Ms.
Chow are the authorized representatives (pursuant to the Listing Rules) of the
Company.

Directors’ Securities Transactions

The Company has adopted its own policies (the “Trading Policy”) for securities
transactions by directors and relevant employees who are likely to be in
possession of unpublished inside information of the Group on terms no less
exacting than the Model Code for Securities Transactions by Directors of
Listed Issuers as set out in Appendix 10 of the Listing Rules. Having made
specific enquiry of all Directors, all Directors have confirmed that they complied
with the required standard set out in the Trading Policy during the six months
ended June 30, 2017.

EEENDH

RIBCETRADE1351B) (1) IFE - ARAGBETES
KB A AR 71 2016 F 4 3R 1) 38 1% 79 & Bh i it 40
T~

e Griffith J5 4 B {E Tom Tailor Holding AGHVEES= &
FFE - B201765A31 BRARK

e Etchells B4 BHIRBIR MAER D RHIB L IEH
TEE B2017F4 51 BRAR - REHEAS
WEARRANEIIENTES - E2017465A
16 HABLERK °

o Hamill L &= & L A Premier Foods plc 8)3EETT
EE - A2017F1081 ARRER - REZTA
JENITER © B2017411 A9 B#BAR »

o Korbas 5t A HEEZA & Bl 1L M [ Z 45 Ra R Tk 1%
BERBHRGEREREE] - BENFHEERE
201843 A31H ' HEM—FAIREBELISETH
MR IEFIR B4R UL » Korbas 564 ¥ 4% B UER E &
FEREEE 150,000% T @ IMEFE BB —
£BEEM S R A 300,000 ¢ HEEK
TR PTEE TIRMF - HATEE -

DNEWERKEAKR

John Bayard Livingston 7 & & A & i 2 = AR A &
&% AR FE - M Ramesh Dungarmal Tainwala 5t 4
REAZTAAARNEERTR (BB ETHAD) -

EERHFRH

ARFEERMEARG LA RS NEBR AR ARHE
ENESKHEREEETESKXINBER (X 5K
K1) ARG CETRRD M 10 MEE
MREITABZETEFISGNRETRDBR - &R
EREFFELFRENEK  2REFHERARER
BE2017F6 A30H IR —BETRHBERA
B e R -

Samsonite International S.A. Interim Report 2017 | #ABEBAR AT 20174FH®RE 115



CORPORATE GOVERNANCE AND OTHER INFORMATION conrinuen

TREGREMER =

Share Award Scheme

On September 14, 2012, the Company’s shareholders adopted the Company’s
Share Award Scheme, which will remain in effect until September 13, 2022.
The purpose of the Share Award Scheme is to attract skilled and experienced
personnel, to incentivize them to remain with the Group and to motivate them
to strive for the future development and expansion of the Group by providing
them with the opportunity to acquire equity interests in the Company. Awards
under the Share Award Scheme may take the form of either share options
or restricted share units (“RSUs”), which may be granted at the discretion of
the Board to directors, employees or such other persons as the Board may
determine.

The exercise price of share options is determined at the time of grant
by the Board in its absolute discretion, but in any event shall not be less than
the higher of:

a) the closing price of the shares as stated in the daily quotation sheets
issued by the Stock Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation
sheets issued by the Stock Exchange for the five business days immediately
preceding the date of grant; and

c) the nominal value of the shares.

As of July 31, 2017 (the “Latest Practicable Date”), the maximum
aggregate number of shares in respect of which awards may be granted
pursuant to the Share Award Scheme is 40,528,912 shares, representing
approximately 2.9% of the issued share capital of the Company at that date.
An individual participant may be granted awards pursuant to the Share Award
Scheme in respect of a maximum of 1% of the Company’s total issued shares
in any 12-month period. Any grant of awards to an individual participant in
excess of this limit is subject to independent shareholder’s approval.

On May 26, 2017, the Company granted share options exercisable for
22,347,216 ordinary shares to certain directors, key management personnel
and other employees of the Group with an exercise price of HK$31.10 per
share. Such options are subject to pro rata vesting over a 4-year period, with
25% of the options vesting on each anniversary date of the grant. Such options
have a 10-year term.

On May 26, 2017, the Company made an additional special grant of
3,473,520 share options to two members of the Group’s senior management
team. The exercise price of the options granted was HK$31.10. 60% of such
options will vest on May 26, 2020 and 40% will vest on May 26, 2022. Such
options have a 10-year term.
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Share Award Scheme continued

In accordance with the terms of the share options, holders of vested
options are entitled to buy newly issued ordinary shares of the Company at a
purchase price per share equal to the exercise price of the options. The fair
value of services received in return for share options granted is based on the
fair value of share options granted measured using the Black-Scholes valuation
model. The fair value calculated for share options is inherently subjective due to
the assumptions made and the limitations of the model utilized. Any award of
share options or RSUs that is forfeited without the issuance of shares may be
granted again under the Share Award Scheme.

The grant-date fair value of the share options granted is generally
recognized as an expense, with a corresponding increase in equity when such
options represent equity-settled awards, over the vesting period of the awards.
The amount recognized as an expense is adjusted to reflect the number of
awards for which the vesting conditions are expected to be met, such that the
amount ultimately recognized is based on the number of awards that meet the
vesting conditions at the vesting date.

The following inputs were used in the measurement of the fair value
at grant date of the share-based payment for the 22,347,216 share options
made on May 26, 2017:

Fair value at grant date HK$9.46
Share price at grant date HK$31.10
Exercise price HK$31.10
Expected volatility (weighted average volatility) 36.0%
Option life (expected weighted average life) 6.25 years
Expected dividends 1.6%
Risk-free interest rate (based on government bonds) 1.2%
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Share Award Scheme Continued IR BT S &
The following inputs were used in the measurement of the fair value FEETER 201745 A 26 B RIEIINE D
at grant date of the share-based payment for the additional special grant of 3,473,520 1) BE AR HERI AR ST N E R H A AR E
3,473,520 share options made on May 26, 2017: ERRANBAZEOT
Fair value at grant date HK$9.83 RELEBHRRER 9.8377T
Share price at grant date HK$31.10 iy qunl = L=l q 31.10%7T
Exercise price HK$31.10 1TfE(E 31.107%7T
Expected volatility (weighted average volatility) 36.0% TEEE B (N9 &) 36.0%
Option life (expected weighted average life) 7 years FERR M B (FRER IR F ) 7
Expected dividends 1.6% TEAARR B 1.6%
Risk-free interest rate (based on government bonds) 1.2% R R R (AR ES AEE) 1.2%
Expected volatility is estimated taking into account historic average TEHR R B) Jh A8 5T IR B 2 S IR B B i 1y

share price volatility. The expected dividends are based on the Group’s history ~ &f ° JEHARR B Ty A EE KR Src e R TERFTE -
and expectation of dividend payouts.

In total, share-based compensation expense of US$8.3 million and AH83EEBETLKG.IEEEILMARMG
US$6.3 million was recognized in the consolidated income statements, with — FEEENF X B2 Bl ZE 2017 46 5 30 H %2016
the offset in equity reserves, for the six months ended June 30, 2017 and June &6 A 30 B 1L/~ 1E A W4 A WG KB RER - WHE

30, 2016, respectively. s fEE R o
Particulars and movements of share options during the six months BE2017F6 A30HIE/NER - BEARENF
ended June 30, 2017 were as follows: BEREBMT
Number of share options
BREHE
Closing price
immediately
Canceled/ preceding the
As of lapsed As of Exercise price date of grant
January 1, Granted Exercised during June 30, per share (HK$)
Name/category 2017 during the during the the period 2017 (HK$) SRR
of grantee Ho017& period period® R/ Ho0175E Date of grant Exercise period SRTHEE BB
RSB 1818 BRREH BRTED 3 6A30H FHA TEE (B7) (B7)
Directors
£
Timothy Parker 1,821,615 — — — 1,821,615 January 7, 2014 January 7, 2015-January 6, 2024 23.30 23.30
201451 A78 201551 A7H-202451A6H
Timothy Parker 2,368,749 — — — 2,368,749 January 8, 2013 January 8, 2014-January 7, 2023 17.36 16.90
20131 A8H 201451 A8H-2023F1A7H
Ramesh Tainwala - 3,702,272 - - 3,702,272 May 26, 2017 May 26, 2018-May 25, 2027 31.10 30.45
201745 A268 201845 26820275725
Ramesh Tainwala 2,636,708 — — — 2,636,708 May 6, 2016 May 6, 2017-May 5, 2026 2491 24.00
20165 A6H 201755 A6 H-2026F5 A5 A
Ramesh Tainwala 2,166,815 — — — 2,166,815 January 7, 2015 January 7, 2016-January 6, 2025 23.31 23.30
20151 R7H 201651 A7H-2025%1A6H
Ramesh Tainwala 638,033 — — — 638,033 January 7, 2014 January 7, 2015-January 6, 2024 23.30 23.30
201451 A78 201551 A7H-202451A6H
Ramesh Tainwala 843,208 — — — 843,208 January 8, 2013 January 8, 2014-January 7, 2023 17.36 16.90
20131 A8H 201451 A8H-2023F1A7H
Kyle Gendreau — 952,676 — — 952,676 May 26, 2017 May 26, 2018-May 25, 2027 31.10 30.45
201745 A268 20184526 B-2027F5A25H
Kyle Gendreau 1,230,464 — — — 1,230,464 May 6, 2016 May 6, 2017-May 5, 2026 2491 24.00
20165 A6H 201755 A6 H-2026F5 A5
Kyle Gendreau 866,726 — — — 866,726 January 7, 2015 January 7, 2016-January 6, 2025 23.31 23.30
201551 R7H 201651 A7H-2025%1A6H
Kyle Gendreau 2,506,600 — — — 2,506,600 January 7, 2015 January 7, 2018-January 6, 2025 23.31 23.30
201561 A7H 201851 A7H 2025 1A6H
Kyle Gendreau 589,543 — — — 589,643 January 7, 2014 January 7, 2015-January 6, 2024 23.30 23.30
201451 R7H 201561 A7H-2024%1A6H
Kyle Gendreau 779,124 — (779,124) — — January 8, 2013 January 8, 2014-January 7, 2023 17.36 16.90
201351 A8H 201451 A8H-2023F1A7H
Tom Korbas 714,182 — — — 714,182 January 7, 2015 January 7, 2016-January 6, 2025 23.31 23.30
201561 A7H 201651 A7H-202551A6H
Tom Korbas 577,351 — (145,000) — 432,351 January 7, 2014 January 7, 2015-January 6, 2024 23.30 23.30
201451 R7H 2015%1 A7H-2024%1A6H
Tom Korbas 202,588 — (202,588) — — January 8, 2013 January 8, 2014-January 7, 2023 17.36 16.90
201351 A8H 201451 A8H-2023F1A7H
Total Directors 17,941,706 4,654,948 (1,126,712) - 21,469,942
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Number of share options

BREHE
Closing price
immediately
Canceled/ preceding the
As of lapsed As of Exercise price date of grant
January 1, Granted Exercised during June 30, per share (HK$)
Name/category 2017 during the during the the period 2017 SRR B
of grantee R2017% period period® ilnEs e R2017%E Date of grant  Exercise period T1EE HKHE
ERANEE R 1818 HRRH BRATR s 65308 RiiA L b (87)
Others
Hits
Employees — 3,473,520 — — 3,473,620 May 26, 2017 May 26, 2020-May 25, 2027 31.10 30.45
E& 20175 5R26H 202055 A 26 H-2027F5 A 251
Employees — 17,692,268 — — 17,692,268 May 26, 2017 May 26, 2018-May 25, 2027 31.10 30.45
E8 201745A268 201845 A26B-2027F5A25R
Employee 99,972 — — — 99,972 June 16, 2016 June 16, 2017-June 15, 2026 23.19 22.45
€& 20166 A 16H 201756 A16 H-2026F6 A 15H
Employee 62,160 = e e 62,160 May 11, 2016 May 11, 2017-May 10, 2026 24.23 24.05
€S8 201665A118 201745A118-2026%5810A
Employees 4,190,013 — — — 4,190,013 May 6, 2016 May 6, 2017-May 5, 2026 24.91 24.00
E8 201655 A6H 2017465 A6 H 20265 A5H
Employees 15,896,776 — (479,482) (318,708) 15,098,586 May 6, 2016 May 6, 2017-May 5, 2026 24.91 24.00
E& 20165 A6H 2017465A6H-2026F5A5H
Employees 10,988,955 — (1,061,393) (129,138) 9,798,424 January 7,2015  January 7, 2016-January 6, 2025 23.31 23.30
8 201551878 201651 A7H-202651A6H
Employees 7,533,799 — — — 7,633,799 January 7, 2015 January 7, 2018-January 6, 2025 23.31 23.30
E& 2015F1R7H 20181 A7H-2026%1A6H
Employees 114,158 — — — 114,158 August 31,2015 August 31, 2016-August 30, 2025 2415 24.15
€8 20158318 201648 31 H-202558 A30R
Employees 6,899,307 — (1,121,796) (90,430) 5,687,081 January 7,2014  January 7, 2015-January 6, 2024 2330 23.30
E8 2014F1R7H 201551 A7H-2024F1A6H
Employee 257,566 = e e 257,566 May 29, 2014 May 29, 2015-May 28, 2024 24.77 25.25
B8 201445A298 201545298 -202455 7281
Employees 6,896,125 = (2,878,021) (63,714) 3,964,390 January 8,2013  January 8, 2014-January 7, 2023 17.36 16.90
E8 201351 A8H 201451 A8H-2023F1A7H
Employee 108,522 — — — 108,522 July 1,2013  July 1, 2014-June 30, 2023 18.68 18.68
B8 201357 A1H 201447 A1H-202356A30R
Total Employees 53,047,353 21,165,788 (5,540,692 (591,990) 68,080,459
ER&5
Total 70,989,059 25,820,736 (6,667,404) (5691,990) 89,550,401
@5t
Note e
(1) The weighted average closing price of the shares immediately before the date of exercise by participants (1) EE2HETEBBRARG INEFHRTER29.26E 7T ©
was HK$29.26.
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Human Resources and Remuneration

As of June 30, 2017, the Group had approximately 12,500 employees
worldwide. The Group regularly reviews remuneration and benefits of its
employees according to the relevant market practice, employee performance
and the financial performance of the Group.

Dividends and Distributions

The Company will evaluate its distribution policy and distributions made (by way
of the Company’s ad hoc distributable reserve, dividends or otherwise) in any
particular year in light of its financial position, the prevailing economic climate
and expectations about the future macroeconomic environment and business
performance. The Company intends to increase distributions to shareholders
in line with its growth in earnings. The determination to make distributions will
be made upon the recommendation of the Board and the approval of the
Company’s shareholders and will be based upon the Group’s earnings, cash
flow, financial condition, capital and other reserve requirements and any other
conditions which the Board deems relevant. The payment of distributions may
also be limited by legal restrictions and by the Term Loan Facilities or other
financing agreements that the Group may enter into in the future.

On March 15, 2017, the Company’s Board of Directors recommended
that a cash distribution in the amount of US$97.0 million, or approximately
US$0.068 per share, be made to the Company’s shareholders of record
on June 17, 2017 from its ad hoc distributable reserve. The shareholders
approved this distribution on June 1, 2017 at the Company’s Annual General
Meeting and the distribution was paid on July 12, 2017.

No dividends or distributions have been declared or paid subsequent
thereto.

Purchase, Sale, or Redemption of the
Company'’s Listed Securities

During the six months ended June 30, 2017, the Company issued 6,667,404
ordinary shares at a weighted-average exercise price of HK$19.98 per share, or
HK$133.2 million (equivalent to approximately US$23.8 million) in aggregate, in
connection with the exercise of vested share options that were granted under
the Company’s Share Award Scheme. There were no other movements in the
share capital of the Company during the first half of 2017.
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