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Corporate Profile and Strategy
DA KRR

FEBREBRBRLAR ([KXQF] EREKE
MEBARBAIEAEER] R2MERNKE
TEHDLT BEBI00EKAESE - RE@ME
BLHHE® ~ American Tourister® ~ Hartmann® >
High Sierra® ~ Gregory® ~ Speck® % Lipault® & &
UREMBERERENDE  RERETEHRS
RE - BiE  EBROBTESH BHEEREM
8 PHERKBE  RERGUARBAEFR
BHERER - AEENRL B FER2IR
BEEZNRBETSHREZ— -

Samsonite International S.A. (the “Company”), together with its consolidated
subsidiaries (the “Group”), is the world's largest travel luggage company, with
a heritage dating back more than 100 years. The Group is principally engaged
in the design, manufacture, sourcing and distribution of luggage, business and
computer bags, outdoor and casual bags, travel accessories and slim protective
cases for personal electronic devices throughout the world, primarily under the
Samsonite®, American Tourister®, Hartmann®, High Sierra®, Gregory®, Speck®
and Lipault® brand names as well as other owned and licensed brand names.
The Group's core brand, Samsonite, is one of the most well-known travel
luggage brands in the world.

Samsonite International
S.A.'s Strategy

The Company aims to increase
shareholder value through
sustainable revenue and earnings
growth and free cash flow
generation. In order to achieve this

objective, the Group has adopted
the following principal strategies:

Continue to gain market share by
leveraging the strength of the Group’s
diverse portfolio of brands, which include
Samsonite, American Tourister, Hartmann,
High Sierra, Gregory, Speck and Lipault.

BEAEES b mIEHE S (B
37 55 B ~American Tourister
Hartmann ~ High Sierra ~
Gregory ~ Speck K Lipault)
WESN  BEBATISHE -

Introduce new and innovative product
designs, adapted to the needs of consumers
in different markets, while staying true to

3l A B R A5 @ 3R 3L
VETRATBYHBERE
R R B B —

the Group’s core values of lightness, By - lMARSIEE
HFEEBERE R BRI RES strength and functionality.
FAT EEEBHERS - BFIERIK
BHERESRERABRREE - REFLES Allocate more resources to the product STEELZBERETBAE

REETERALT ETERE:

categories that present the greatest
opportunity for the Group to expand its
product offerings and gain market share.

EREZEREESREATS
DEAFHENERER -

Continually improve the efficiency and
effectiveness of the Group’s supply chain
and global distribution network.

BENESAEEMEER 2R
DIEPEOBERYE

Increase the Group's investment in research
and development and marketing broadly in
line with sales growth.

EmMAEBEMBEREHES
HWRE RHEHEERS
BE-

Focus on achieving growth organically, and
at the same time making acquisitions that
have a compelling strategic and financial
rationale.

EIRARER  REFELER
&N B AR DR EE
EE °

HEBEABRARLA
ZO—MERHEHE

3



Financial Highlights

MBEEE

For the six months ended June 30, 2014, the Group’s:
BZ201456 A30HLLEAR - AEERMY:

Increased to
a record level
of US$1,105.3
million, reflecting
a 12.4% increase
from the
comparable period in 2013. Excluding Increased by US$12.9 million, or 13.9%,

foreign currency effects, net sales to US$105.7 million.
increased by 13.8%. BR129BBERTRI3.9%E105.7BEET °

2110538 B TR - BR013FEREHER
12.4% ° WIBRE R 5/2 - SHEFRRINR13.8% ©

increased by US$16.2

million, or 11.9%,

year-on-year to Increased by US$22.9 million, or 14.0%,
US$152.3 million. to US$186.7 million.
REER1628EETH11.9% BREDIFABETHI40%E186.7THEET ©
ZF1523EEET °

increased by US$14.9

million, or 15.7%, increased by US$11.9
year-on-year to million, or 14.0%, to increased to
US$109.6 million. US$97.0 million. 16.9% from
RERR1498BETH5.7% BRIBBETH140% 16.6%.
Z109.6HEET ° Z97.0HBETR H16.6%ERE16.9% °
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The Group generated US$53.1 million of cash from operating activities for the
six months ended June 30, 2014. As of June 30, 2014, the Group had cash
and cash equivalents of US$204.9 million and financial debt of US$98.3 million
(excluding deferred financing costs of US$3.2 million), providing the Group
with a net cash position of US$106.6 million.

The Group completed the following acquisitions during the first half of 2014:

e Speculative Product Design, LLC (“Speck Products”), which is a leading
designer and distributor of slim protective cases for personal electronic
devices that are marketed under the Speck® brand. Speck Products offers
a diverse product range that is sleek, stylish and functionally innovative, and
provides superior military-grade protection for smartphones, tablets and
laptops from a range of manufacturers.

¢ The Lipault brand and legal entities (“Lipault”), which presents opportunities
to leverage the Group’s industry-leading design and product development
capabilities, as well as its distribution network and retail presence to
significantly expand the Lipault brand in France, additional markets in Europe
and the rest of the world. Lipault is a luggage brand founded in France in
2005 whose products are designed to meet the needs of today’s savvy
travellers, featuring ultra-lightweight, smart designs and bright fashion
colors, and constructed using luxurious but durable nylon twill fabric.

Subsequent to June 30, 2014, the Group acquired substantially all of the assets
of Gregory Mountain Products, LLC (“Gregory”), which gives the Group a
strong brand and product offering to expand its presence in the high-end
segment of the outdoor and casual markets, as well as opportunities to
leverage the Group’s global marketing and distribution capabilities to
significantly expand the Gregory brand both in the U.S. and internationally.
The Gregory brand is a leader and pioneer in its industry, responsible for many
innovations in backpack design. It is well-respected by active outdoor and
adventure enthusiasts as a leading brand in the premium technical backpack
segment. In addition to its technical backpacks, Gregory branded lifestyle
backpacks are popular in Japan and other Asian countries.

On March 18, 2014, the Company’s Board of Directors recommended that a
cash distribution in the amount of US$80.0 million, or approximately US$0.0568
per share, be made to the Company’s shareholders, a 113.3% increase from
the US$37.5 million distribution paid in 2013. The shareholders approved this
distribution on June 5, 2014 at the Company’s annual general meeting and
the distribution was paid on July 11, 2014.

AEBREBZE2014F6A30H L AAREERE
EB TSR £53.18 B Xt RN2014F6A8
30 AKERERESEEYHR20498E
(T SHAGBABIEEET (MBRIELE
MERAI2EEER) > HAKEEZFHREH
106.6BEETT °

R2014F L¥F » REBZERATWEEIER :

e Speculative Product Design, LLC ([Speck
Products]) R —RBEERNRTRIER
7 v BLSpeck® MG EHEAS FRIBEHRE
& o Speck Productsi2 it i e ~ EBFR AR
DHENSRICERRY > AR ARENER
B FARERER FREMREEALBIN M
R7E °

o Lipault EREEER ([Lipault]) - HAKE
EREHEHBAERNRTRERFBRE
URHESHAZRREETSHMUNEZNR
o FEILEE  BONEHER RS S
15 KIRMEIER Lipault k& © Lipault &1E20055F
WEBRAILMITEZRRE  HEREAYER
TRPREENER  ERFEEEREN -
MR R BSOS EEY  WIKAEER
it FA M R BE R A A Rl B o

R201456A30R % » & &K B W & Gregory
Mountain Products, LLC ([ Gregoryl) i FFrE
BE  BREEREARMN—EE AN mER
ERAE  BERENSHEFINRAKBHS DB
BE RANTAREERHRYE  BEHZ2HE
R DHEEENNES I Gregory RIER E
Bl R BIFR 45 KRR © Gregory BIERHITE
MARKER  HETHEERTNZERHN &
TERNFPHIREREFEEE  Rendsfs
BNEERE - BREEEGI - Gregory BMEHIR
BEEEAARMEMIENEREZEM

R2014F38180 AR FESEERLAL T
PRRIEH80.0BBELREMRA0.05685= TR
9K B013FRSHI75HEZTDRER
1133% ° BRRMA201456 A5 B EITHNARDRRK
RBEFAE EHAZEDIR > MAIRER20145F
JTRVBXf -

FEBABERAR
ZO-mEFHES
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Financial Highlights ##%#%Z

HZE6A308 LA~ EA

Six months ended June 30, WEE L
LEBERZS  SREERSD Percentage
Expressed in millions of US Dollars, except per share data 2013 change
Net HEFAE 983.6 12.4%
Operating profit REHEF 136.2 11.9%
Profit for the period BRI 94.7 15.7%
Profit attributable to the equity holders IRAESE AEMEF 85.1 14.0%
Adjusted Net Income fetE S N 92.9 13.9%
Adjusted EBITDA? HAELEBITDA? 163.7 14.0%
Adjusted EBITDA Margin? RFREEBITDAR) =3 16.6% -
Basic and diluted earnings per share BREAREERER 0.060 15.0%
(Expressed in US Dollars per share) (UBRETZ)
Adjusted basic and diluted earnings per share* ERARSRERREERA 0.066 13.6%

(Expressed in US Dollars per share)

ABRETZ)

Notes HKfzE

T Adjusted Net Income, a non-IFRS measure, eliminates the effect of a number of non-recurring costs and charges and certain other non-cash charges
that impact the Group’s reported profit for the period. See “Management Discussion and Analysis — Adjusted Net Income” for a reconciliation from
the Group’s profit for the period to Adjusted Net Income.

KHEFWARFEIFRSHHITETE  AMBRYEHAREBRREROE THEEURAREAURE FEMIRSE ANFE - BRAEE G REFERSHETRA
R - FH2H [EEENWED T — EHEFRA -

2 Adjusted EBITDA, a non-IFRS measure, eliminates the effect of a number of non-recurring costs and charges and certain other non-cash charges,
which the Group believes is useful in gaining a more complete understanding of its operational performance and of the underlying trends of its
business. See “Management Discussion and Analysis — Adjusted EBITDA” for a reconciliation from the Group’s profit for the period to Adjusted
EBITDA.
KR EBTDARIEIFRSHIBET BT A » HMRE THEEMRAREAURE THMIRSBANYE  AEEEEEEFARERE THELEXE R HEBNEEE
2 o BRAREESREF AT BITDA MR - F2H [ EEEHRES N — LR EBITDA]

3 Adjusted EBITDA margin, a non-IFRS measure, is calculated by dividing Adjusted EBITDA by net sales.
R EBITDAFIBERAIEIFRS BB TE » LUSHR EBITDABRASHE FREHEFTIS -

4 Adjusted earnings per share, a non-IFRS measure, is calculated by dividing Adjusted Net Income by the weighted average number of shares
outstanding during the period.

KAESRBANAFIFRSPBTRETE » LUSHEFWARRUAREITEIIINET DR BT E S -

Net Sales Asia North America Europe Latin America Net Sales Casual Business Accessories  Other
Growth by Growth by
Region Product
= Categor
ﬁé;gﬁg 2014 $421.4 $345.8 $266.8 $67.0 Dg v 2014 $797.8 $134.8 $96.9 $54.4 $21.5
= 2013 §370.2  $3105  $2368  $615 %Efmﬁﬂiﬂﬁw 2013 §724.6  $1082  $95.8 $36.4 $18.7
us$(m) HERRER US$(m)
Eu(Em) Zn(EH)
450 — 800—
400 — 700 —
350 — 600 —
300 —
500 —
250 —
400—
200 —
300—
150 —
100 — 200—
@ 2014 50 — & 2014 100 —
- 2013 = 2013
Note HKfzE

T Excluding foreign currency effects.
WERER L -

6 Samsonite International S.A.
Interim Report 2014



Chairman’s Statement
EERE

he first half of 2014 has been another period of record achievement

for the Group. Net sales increased 12.4% to US$1,105.3 million

(or 13.8% excluding foreign currency effects), and Adjusted Net

Income was up 13.9% to US$105.7 million. Adjusted EBITDA,
another key measure of performance, rose by 14.0% to US$186.7 million,
and the adjusted EBITDA margin reached a best ever level of 16.9% compared
with 16.6% during the same period last year.

In addition to achieving steady organic growth, we have also made good
progress with our strategy to expand the Group through acquisitions. In April,
we completed the acquisition of Lipault, a luggage brand based in Paris, for
a total consideration of EUR 20.1 million. In May, we acquired Speck, a leading
brand in protective covers for personal electronic devices, for a total outlay of
US$84.8 million. Subsequent to the end of the period, we also completed the
purchase of Gregory, a premium US outdoor backpack brand with an
established lifestyle business in Japan, for cash consideration of US$84.1
million. For the year ended December 31, 2013, the three acquired brands
had approximately US$148.3 million of combined net sales.

The Group generated US$53.1 million of cash from operating activities, slightly
down on the US$56.7 million achieved last year, mainly due to increased
inventory purchases and higher tax payments as a result of increasing sales
and profits, largely offset by reduced pension funding. Over the period, the
Group invested in a significant expansion of our factory in Hungary and the
addition of a new warehouse in Belgium, as well as the purchases of Lipault
and Speck. This resulted in a significant increase in cash used in investing
activities, up from US$14.7 million in the first half of 2013 to US$143.2 million
for the current period. We also increased our outstanding debt to partially
fund the acquisitions, and therefore the Group ended the half year with net
cash of US$106.6 million compared with a net cash position of US$209.8
million at the end of 2013. We remain confident in the Group’s long term
growth prospects and ability to generate cash, and as such, the Board decided
last year to increase the shareholder distribution pay-out ratio to a level
consistent with that of comparable listed consumer goods companies. The
cash distribution paid in July 2014 of US$80.0 million, or approximately
US$0.0568 per share, represented a 113.3% increase over the amount
distributed in 2013.

20146 E ¥ FRAEE S —(EEUS 5B ARSI
Hi o SHEFHENR124% £1,1053BBET (H
WERE 75/ 218 R13.8%) » SFHEFUILA B
R139% Z105.7BBX - 5 —HtEREMN
FEISELTAZEBITDA EFH14.0% £186.7H &
£ KR BITDANBRAZEHERFEKE
#16.9% » EERIHIA16.6% °

REFBTEBRERI  RABBURBHEERSE
BRI RSB RIFER - W48 > HMRR
UK BB 48 IR0 A B R AV 1T 2556 A K Lipault » #ARE
B201EE®BT - K58 > RMAKBEASTR
BRERWELR N Speck » B HE4SEE
E e BiR%E  RATC=RBARBEREER
BRI RREER A S =B S /NS B Gregory
BeREAMIBEEZT B E2013F128
3J1ALEFE > Z=ARBEREN ST HETE
HBI1483FBET -

AEBELELETHMEBELSBIEEER B
EFHRBN567TEBETRMEL  TEHRE
BEEMK R 5 EE R FIE nm AR 8
SHIEMEK  EWERSEIRD KGR - 8
W AEEETZERE  BEAREZRMAN
RFFIME - LRLERIEEE—EHAE AR
B8 A Lipault B Speck * B EFEFTABEEH
20135 E¥FW 14T ABETAREMEARTE
14328 B X o B EMEIEE - A
WREBERHBLES  AMSAEEHE L¥

HEBEABRARLA
ZO—MERHBHE
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The first half of 2014 has been
another period of record
achievement for the Group. Net
sales increased 13.8% in
constant currency to US$1,105.3
million,
was up 13.9% to US$105.7
million.
14.0% to US$186.7 million, and
the adjusted EBITDA margin
reached a best ever level of

16.9%.

Chairman’s Statement £E#&

So far this year, the global macro-economic picture has continued to show
steady improvement, and this has helped our business. The economies of
southern Europe, in particular Spain and Italy, have finally emerged from
stagnation, and our business has adapted to the new economic environment
in China. On the other hand, there have been a few less helpful events: the
extreme winter weather in the US held our business back in the first few
months, and the tragic ferry disaster in South Korea also negatively affected
an important Asian market for the Group. These have been temporary setbacks,
however, and our business has benefited from the lack of dependence on any
single market or product category.

Sales of our core Samsonite
brand were up 11.8%,
excluding foreign currency
effects, and this was an
encouraging performance.
We also believe there is
substantial opportunity for
and adjusted net income  the mid-market American
Tourister label in all of our
key markets as sales of this
brand advanced 17.5%, on
a similar

Adjusted EBITDA rose by

basis. Non-
Samsonite sales accounted
for 32.7% of our total net
sales so far this year,
compared with 32.1% over
the same period last year.
This figure is set to increase
substantially due to the full-year impact of our newly acquired brands, but
also as additional advertising investments made in American Tourister,
Hartmann and High Sierra translate into sales growth. Over the last year, we
gained valuable experience in the integration of brands, and now have a model
of value creation by leveraging Samsonite’s global distribution capability and
improvements to operational efficiency.

We are particularly pleased to see all of our operating regions achieve double-
digit constant currency sales growth in the first half. Asia made a strong start
to the year with sales up 16.9% in constant currency terms, with the American
Tourister brand accounting for almost half of the growth, and now standing
at 43.6% of sales in the region. With only a few exceptions, all markets in the
region managed to exceed 15.0% growth in sales. We are confident that
China is recovering, with sales up 8.1% on an improving trend, and that South
Korea will resume its previously high trajectory of growth based on the
Samsonite Red casual sub-brand and American Tourister. Encouragingly, India,
another important market for the Group, has now regained momentum, and
sales were up 24.6% in constant currency terms. There were also notable

8 Samsonite International S.A.
Interim Report 2014

FIFNBESFHBEBI1066EEET » M20135F
FENFHRSAE2008FEET - RMYAE
EMEELERASEERIESHENTRES
Hit EEEREEREEBRI KL REAZE
BEHMA B EHEER AR —RMAF-
R2014F7RZNERE A RAB00EEET
RERA0.0568E T B2013F 2 RNEHES
H1133% °

BARE - EREBEBLEFERINE - A
BEMNEBER - EEEKE (LHEANET
REAF) KREREFRE - MEMBEBT
CEETENTEERE - 5—HAH  L¥FF
BHRETTAER | ZELEHRIFRRBIE
BMEBEANEYR MEBRRRABERTH
FEEDNEP-—EEETETREALE - R
i WESHEBTRLET  RANEEIER
VEERIME-TSRERER -

WERE X R  RIVROTTSE RIS
R118%  RIEL ABHE - HRPIEAmerican
Tourister fn R R SHE IR B B EER17.5%
WEMTAE  ERERAEETEN S AERE
REH - SEL¥EF  FEEUMRENHER
ERMEEFRLRE7%  MEFEBAUR
32.1% ° BREMEF BB RIETRODFLEN
¥t American Tourister ~ Hartmann } High Sierra
FEHNBEIEERETFTHHERER  SHFE
LUNRIBHSHER L H - £F  RPERBES
BREGESTEENER  RERT—ERE
FEBEHOHEIRUELERNEURIEER
AR -

M SRERELLEHER L ¥ FI19E5
ENHETERHELR - AFEETMNEZE
B HEEREEERGHEIER169%  HAP
American Tourister RS R — B R - WEE
R EREA3.6% © RO HBISMERSIN  BRETE
Mi5IIER5E115.0% WIEEEER - HAEREL
FEIEESEH » HEREIERS 1% » EBFEN
= o BMINE15NEEE Samsonite Red TR T kg
K American Tourister - TR BRI A SIZRE
o SARENR  DEFRAEERS—BEE
W5 RO ERE D HERRETEMHEE
R24.6% c BAREMNT2EEE KRR » ZEE
EEHENBIER22.9% K%35.2% ° RIMHEE
HEEENEHERNRERERRY K8



performances in Japan, up 22.9% in constant currency, and in Australia, up
35.2% on a similar basis. Our strategy of tailoring products to local market
requirements is working well, and we expect that the investments currently
being made will result in a growing contribution from our recently acquired
brands. Excluding foreign currency effects, same store growth in the retail
channel was a creditable 11.8% across the region.

Excluding foreign currency effects, net sales in North America increased by
11.8%, and without Speck, sales advanced 8.4%. As mentioned above, poor
weather slowed the business down pre-Easter. Our main travel brands,
Samsonite and American Tourister, continue to be first choice
for our customers and retail partners. Moreover, our investment
in the sales and distribution of High Sierra is also paying off,
with sales up 12.8%, and we will open a flagship Hartmann
store on Madison Avenue in the third quarter, which will
contribute to the global marketing effort behind the brand.
Our e-commerce business in the region is expanding fast, up
27.4%, and we opened 7 new stores in the region in the past

ANHEREE 5

12 months. Same store retail growth on a constant currency @ £pTDA BIAE 2 R {E K
o ~ o -

basis was 6.4%.

HEME138% %
1,1053FBXn  KAEFRALER

HBATMEH MR ES S RE R MK ER
[ENERERES - MRERLTE  BREEE
EREHETAREN11.8% ER -

MEPRERSE  LEMBEEFHEER118% M
HiBR Speck » SHEERBIL R 8.4% o w40 L AT -
BEHANBEARRSERME - HANEE
% 3% T KR 27 55 B & American Tourister 1 58 i 5
EERTEBEMNER - I BRARBEER
7 $8High SierafV R E TN NEER Y HEHE

#E12.8%
2014F F¥FAREE S — @S R
AL - SHEFRRER RE=F%&
Madison

Avenue B3 3%

Hartmann H&

13.9% £ 105.7 BB E T &KX BE B8

EBITDA EH14% E£186.7THEET ZREHnE

X BRE T
o B MR

\ O/ o

#16.9% EAHE
BWEEBE

Our European business has enjoyed the best trading conditions

for some time. On a constant currency basis, sales were up 10.3%, and many
of the larger markets posted double-digit growth: in local currency, France
was up 11.1%, Italy by 13.1%, Spain 11.3%, Russia 11.2% and the UK up
10.2%. Germany, our most important market in the region, was ahead at the
slower rate of 6.2 % after several consecutive periods of above market growth.
Our Curv product ranges continue to lead the market, and demand for hardside
luggage has generally been buoyant. We are also pleased to see a notable
improvement in the business category — up 36.9%, as a result of several strong
product introductions. Net sales in the wholesale channel were up 7.2% in
local currency terms and in retail by 20.2% driven by 17 net new store
openings. Same store growth on a constant currency basis was 8.3%.

Whilst Latin America accounts for only 6.1% of the Group’s net sales, we
believe there is a significant opportunity in this region, and have started a
process of investing in additional management resources to achieve our
objectives. Over the period, sales were up 20.4% in constant currency terms,
although this translated to only 8.9% in US Dollar terms as a result of currency
depreciation, most keenly felt in Chile. Our Chilean business, which accounts
for almost half of our sales in the region, advanced 10.2% in local currency,
thanks to the impact of the newly launched Secret handbag brand as well as
back-to-school backpack sales. The Brazilian business is still in a period of
transition, and although sales have more than tripled off a low base, it will be
some months before we fully realise the benefits of a direct trading model.
We have no further to fall in Argentina, and await developments on the
economic front.

MEER - BR274% > MARMERABE121E
REBARR7EHE - RETEBEE TE
EEERA64% °

BMNBNERNCERER — BARBREIR
R - RETEMELE  HEFEER103% M
BREMERTE  ZEBRATHIREEMEE
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The overall prospects for our
business globally remain
encouraging. Over the next few
years, we will be able to increase
the share of our non-travel
business, and we see
considerable opportunities in
retail, both organically and
through acquisition.

10

Chairman’s Statement £E#&

Sales in our core travel category this year are up strongly at 11.2%, excluding
foreign currency effects. Our strategy of adapting products and brands to
local market conditions remains unchanged and is helping to capture greater
share in many markets. Mainly as a result of the impact of acquisitions, the
share of the travel category in our business continued to decrease, from
73.7% last year to 72.2% in this first half. The success of the Samsonite Red
sub-brand and the expansion of High Sierra have increased the share of the
casual category from 11.0% to 12.2% of sales. Although it appears that
progress in the business category has been very limited with 2.3% sales
growth, this reflects in part the non-repetition of some business-to-business
deals, and also a shift towards the use of more casual bags in the office
environment. In fact, we now have excellent product ranges across all regions,
which should drive future growth in the segment. The acquisition of Speck
has also contributed to an increase in the share of the accessories category
from 3.7% of sales to 4.9%.

A key source of competitive
advantage for our business is
the marketing investment in
support of our brands. In the
first six months of the year,
the Group spent US$69.4
million on marketing, or
6.3% of sales. This was up
8.2% on the same period
last year, but down slightly
compared to the 6.5% of
sales we spent last year. The
slight decline was due in part
to sales running ahead of
plan, and the fact that we took a more conservative position in the first half
of the year, and we expect to spend proportionately more in the second half.
Our goal is now to raise the share of consumer advertising spend as a
percentage of sales, without affecting operating margins, financed out of
greater efficiencies elsewhere in the cost structure of the business.

As the Group adds more complementary brands to its growing and diverse
portfolio, the complexity of our business will increase to a degree. However,
we are confident of being able to sustain our devolved model of country and
brand management, coupled with a highly efficient supply, administration and
logistics structure. Most of our acquired brands have a centre of gravity, and
in the case of High Sierra, Hartmann and Speck, this has been the US. We
have been able to quickly realise operational improvements and maintain
customer relationships, whilst at the same time looking to other regions to
evaluate opportunities for expansion around the world. Some brands, and
Hartmann is an example, will require a more global approach. However, most
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brands can be introduced market by market at a manageable pace and where
opportunities are greatest. Our teams are certainly excited by the new brand
opportunities, and are confident of meeting the management challenge.

Over the last few months, Ramesh Tainwala has proved himself more than
capable of leading our business, and with effect from October 1 he will take
over from me as Chief Executive Officer of the Group. We place great
importance on continuity and succession of our management team and | will
remain as Non-Executive Chairman, working closely together with Ramesh.
Our new CEO has the drive, the flair and the experience to make a great
success of a great company, and | am looking forward to the next exciting
stage in the development of our business. We have also promoted Roberto
Guzman, who has been responsible for our Chilean business, to lead the Latin
American region and to be a member of the executive senior management
team. Jack Sullivan, who has so ably managed the region for a number of
years, will be supporting Roberto in his transition, and | would
like to pay tribute to his substantial contribution to our
business in South America.

Although there are some new sources of regional political
uncertainty, the overall prospects for our business globally
remain encouraging: China is a steadily improving market for ZEBK -
us, the US is growing and the laggards in Europe are picking

up. Over the next few years, we will be able to increase the share of our non-
travel business, and we see considerable opportunities in retail, both organically
and through acquisition. Travel and tourism, on which our business depends,
is increasing with international tourist arrivals predicted to grow by 4.0% to
4.5% in 2014, according to the UNWTO. We expect to make continued good
progress in the second half of 2014, and believe our business is also favourably
positioned to benefit from positive trends over the medium term.

7
ﬂ??”k?‘ Véé?uf-/
Timothy Charles Parker

Chairman
August 27, 2014
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Management
Discussion and

Analysis
EEENWED

Samsonite International S.A.
(the “Company”), together with
its consolidated subsidiaries
(the “Group”), is the world’s
largest travel luggage company,
with a heritage dating back more
than 100 years. The Group is
principally engaged in the design,
manufacture, sourcing and
distribution of luggage, business
and computer bags, autdoor and
casual bags, travel accessories
and slim protective cases for
personal electronic devices
throughout the world, primarily
under the Samsonite®, American
Tourister®, Hartmann®, High
Sierra®, Gregory®, Speck® and
Lipault® brand names as/wellias
other owned and licensed brand
names. The Group’s core brand,
Samsonite, is one of the most
well-known travel luggage brands
in the world.

%ﬁ?‘%%ﬁl‘%ﬁﬁﬁﬁa ([RATF]] - EFE
HEaWBLARBAAEE]) 22
RERWMRET AR - BEHE100
FIABRL - AEBXTEUNFTE®
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Sierra®~ Gregory® ~ Speck®} Lipault®
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SIRTBRERG RiE - RKEBEROH
1TZ% R ERERE - FIMERIK
BE - heE A AR BB R EEE
RER - REENZ LU BT EER
EHEEFENRETEERMEZ—
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Management Discussion and Analysis B2 @I ED T

The Group sells its products through a variety of wholesale distribution
channels, through its company-operated retail stores and through e-commerce.
Its principal wholesale distribution customers are department and specialty
retail stores, mass merchants, catalog showrooms and warehouse clubs. The
Group sells its products in Asia, North America, Europe and Latin America. As
of June 30, 2014, the Group’s products were sold in more than 48,800 points
of sale in over 100 countries.

Management discussion and analysis should be read in conjunction with the
Group's interim consolidated financial statements, which have been prepared
in accordance with International Financial Reporting Standards (“IFRS”) as
issued by the International Accounting Standards Board.

Net Sales

The following table sets forth a breakdown of net sales by region for the six
months ended June 30, 2014 and June 30, 2013, both in absolute terms and
as a percentage of total net sales.

Excluding foreign currency effects, net sales increased by 13.8% for the six
months ended June 30, 2014 compared to the six months ended June 30,
2013. US Dollar reported net sales increased by US$121.7 million, or 12.4%.

AEBMBASEMBAHRE  HOARALENT
EERERETHEHERLER - HEEMES
HEFABEATAREEE AETER BHA
RINERBHRAKRES - REBRZM - X
W BOMRAL T ENBEEEER - M2014%F6 A8
308 » REEEREREB 10018 XE48,8001E
SHETHE -

ERENWESMERAREER ST ENEES
TR HIBIR B R E R ([IFRS]) fRRMAEE
TGRS RBRR O -

HEEH
TREIEZ2014F6H30HK2013F6H30H
EABER R EEIDHHEFEAM  UBHE
RALHEFRAERALLIIER

MBRERSE  BE201456A830BEANERH
HEFERBZE2013F6A308 EAEAEER
13.8% °c UETHRMMEEFHEMI2ITEE
X 12.4% °

HZE6H308 1L EA
Six months ended June 30, 20144822013 F L 8}
2014 2013 2014 vs 2013
20 Rl 2) MBRE K2 &N
HERE SHEFE ADt EMCRD) B2t
FEx BotE =T Baotk % increase % increase (decrease)
US$'000 % of net sales US$'000 % of net sales (decrease) excl. foreign currency effects
Net sales by region:
Rt EE D IS FE
Asia ZEM 421,381 370,164 37.6% 13.8% 16.9%
North America 1t 3EM 345,772 310,469 31.6% 11.4% 11.8%
Europe BUM 266,811 236,751 24.1% 12.7% 10.3%
Latin America H7T M 66,966 61,506 6.2% 8.9% 20.4%
Corporate 1% 4,391 4,759 0.5% (7.8)% (7.8)%
Net sales S5 & F 58 1,105,321 983,649 100.0% 12.4% 13.8%
I — — —
Net Sales by Rleglon Asia North America Europe Latin America
R EEDHHERE N 2] BN AT EM
6% 6%
24% 389 24%  38%
32% 32%
2014 2013
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Brands
The following table sets forth a breakdown of net sales by brand for the six
months ended June 30, 2014 and June 30, 2013, both in absolute terms and
as a percentage of total net sales.

Lfams@nlte
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THREIEZE2014F68308 K2013F6H830H
bR RRIEB D W EFEERM - UBYHE
RAGSHEFRAET ILLYIER o

BZ6A30ALEAEA
Six months ended June 30,

2014

SHERE
FEx Aotk
US$'000 % of net sales

Net sales by brand:

RmEE D WIS FE
Samsonite #F5E 743,687 67.3%
American Tourister 236,348 21.4%
High Sierra 52,819 4.8%
Hartmann 7,863 0.7%
Speck 10,513 0.9%
Other HAfth' 54,091 4.9%

Net sales & F 58 1,105,321 100.0%

Notes Kfz

1 Other includes Lipault, Saxoline, Xtrem and others. Eftb3E Lipault ~ Saxoline ~ Xtrem B At A2 o

nm Not meaningful due to acquisition on May 28, 2014, #E% 2014458 28 AW -
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20 Rl 2) MBRE R &M
SHE Aot EMCRD) B2t
FErx Bk % increase % increase (decrease)
US$'000 % of net sales (decrease)  excl. foreign currency effects
668,196 67.9% 11.3% 11.8%
205,711 20.9% 14.9% 17.5%
43,495 4.4% 21.4% 22.5%
6,955 0.7% 13.1% 13.1%
- - nmEES nmEZZ
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983,649 100.0% 12.4% 13.8%
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Excluding foreign currency effects, net sales of the Samsonite brand increased
by 11.8% for the six months ended June 30, 2014 compared to the six months
ended June 30, 2013. US Dollar reported net sales of the Samsonite brand
increased by US$75.5 million, or 11.3%. Samsonite comprised 67.3% of the
net sales of the Group during the first half of 2014 compared to 67.9% for
the same period in 2013 reflecting continued diversification of the Group’s
brand portfolio. Excluding foreign currency effects, net sales of the American
Tourister brand increased by 17.5% for the first half of 2014 compared to the
first half of 2013. US Dollar reported net sales of the American Tourister brand
increased by US$30.6 million, or 14.9%. Asia accounted for US$24.1 million,
or 78.7%, of the US$30.6 million increase in American Tourister brand sales
for the six months ended June 30, 2014 compared to the six months ended
June 30, 2013. The increases in the net sales of both brands were attributable
to expanded product offerings and further penetration of existing markets,
which were all supported by the Group’s targeted advertising activities.
Net sales of the High Sierra and Hartmann brands, which were acquired in the
second half of 2012, increased by 22.5% and 13.1%, respectively, on a
constant currency basis. Net sales of the Speck brand, which was acquired on
May 28, 2014, amounted to US$10.5 million. Net sales of the Lipault brand,
which was acquired on April 1, 2014, amounted to US$1.5 million. Excluding
amounts attributable to the Speck and Lipault brands, net sales increased by
US$109.4 million, or 11.1%, and by 12.6% on a constant currency basis.
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Samsonite International S.A.
Interim Report 2014

MBRERTE  FHEREEZ2014F6A30H
IEAEAREEFEREZ2013F6 308 LR
BAMER11.8% « UETHRNIFERIGHE
FREIEM7S5FERETR11.3% © A2014F £
F o FAELAEBEEFREC73%  M201345F
FHAI567.9%  RBASENREASHES
TLALBE R o WBREE K822 » American Tourister f
IER2014F X FHHEFER2013FLEF
BR17.5% o LA\ZETTE 3R M American Tourister i
[ E R R30.6BEETH14.9% - EHEZE
20136 A30H LB A AL - BE2014%6A
30 A M8 B American Tourister RS AR R
06EEBER BMEEPUIBEERY
78.7% o ZMEMENEEFEERDARNAKE
BEAERERRMFSEREMS  WMEA
SNBSS EEE I TAEE ° 1H2012F
THEFRUEBRIHigh Sierra & Hartmann G A& RIS
EFHERETEREED I M25% K
13.1% ° 201455 A28 B F7 W 88 B9 Speck & H&
MEEEFERI0SEEET - N2014F481R8
FRUEBH) Lipault RAEHISHEFER 1 SEBET ©
iR Speck & Lipault G IEFEALS € 58 - SHEFEEIZ
M09ABEBETHI.1%  REEEHEER
#h012.6% °




Product Categories

The Group sells products in four principal product categories: travel, business,
casual and accessories. The travel category is the Group’s largest category and
has been its traditional strength. The following table sets forth a breakdown
of net sales by product category for the six months ended June 30, 2014 and
June 30, 2013, both in absolute terms and as a percentage of total net sales.

EmER
AEEHENERRENBEZEERER @ ik
I B REREY o REER AREERK
EmiER > BEEFHRE - TREAIIBZE20145F
68308 201356830 H L AR RERER
BN MHEFEPME  UBHERGHEFHEL
HHDEFIER -

HZE6H308EXEAR
Six months ended June 30, 20144822013 E 8
2014 2013 2014 vs 2013
0GRl 2>) MERE RN
SHERSE SHEFHE Akt EMORD)BHLE

FEr Bk EH
US$'000 % of net sales US$'000

% of net sales

Bot % increase % increase (decrease)
(decrease) excl. foreign currency effects

Net sales by product category:
REREREDWIEEFHE

Travel fiRiE 797,758 724,626 73.7% 10.1% 11.2%
Casual K] 134,764 108,186 11.0% 24.6% 28.1%
Business B 96,892 95,803 9.7% 1.1% 2.3%
Accessories Bt 54,418 36,379 3.7% 49.6% 52.4%
Other Hfts 21,489 18,655 1.9% 15.2% 15.7%
Net sales $4EF %] 1,105,321 983,649 100.0% 12.4% 13.8%

P— I — — —

Net Sales by Produlct Category Travel Casual Business Accessories  Other

RERRR B NHEFR etT £ it At )

|
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Excluding foreign currency effects, net sales in the travel product category
increased by 11.2% for the six months ended June 30, 2014 compared to the
six months ended June 30, 2013. US Dollar reported net sales in the travel
product category increased by US$73.1 million, or 10.1%. Country-specific
product designs, locally relevant marketing strategies and expanded points of
sale, including e-commerce, continue to be the key factors contributing to the
Group’s success in the travel category. Excluding foreign currency effects, net
sales in the casual product category increased by 28.1%. US Dollar reported
net sales in the casual product category increased by US$26.6 million, or
24.6%. This increase was primarily attributable to the success of the High
Sierra brand and the Samsonite Red sub-brand. Excluding foreign currency
effects, net sales in the business product category increased by 2.3%. US Dollar
reported net sales in the business product category increased by US$1.1 million,

MBREREE REERENEZE2014F6A
30R EAEAMEEFREEEZ2013F6A30H
IEABEAERET.2% - LLETHKNREE R
BRI EFEIEM73 I EERTR10.1%  EIR
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or 1.1%. On a constant currency basis, this increase was driven by a 36.9%,  1.1%  REIEEHEE KR SEIN TSR
increase in Europe due to new product introductions, marginally offset by a ~ #ER ML N36.9% &g » HZEMNHHE
5.3% decrease in Asia due to the timing of certain business-to-business sales ~ FPE% TR EREEENEREZHEM FB5.3% » 2
in China and a 5.2% decrease in North America due to the non-repetition of ~ RAEEMTIBIE20135F L EEEITHE TIHEL
certain sales made in the first half of 2013. On a constant currency basis, net  EBXETT FIK5.2% @ MHRHRIEE - REE
sales in the accessories category increased by 52.4% largely due to the — &#EX% . BAERIMNEEFHEEMS24% @ £
acquisition of Speck Products. Excluding Speck, net sales in the accessories — EFRUKEE Speck Products ATER o MiBR Speck » B
category increased by 23.5% on a constant currency basis. BRI E R EE G W EEIEN23.5% ©

Distribution Channels DEYRIE

The Group sells products through two primary distribution channels: wholesale  AEBEEAMBEXESEREHEER  #BR
and retail. The following table sets forth a breakdown of net sales by distribution ~ E - T &k &5 & £2014%F6 8308 &20135
channel for the six months ended June 30, 2014 and June 30, 2013, both in 68308 I BB R 5 8RB EI D NS FER
absolute terms and as a percentage of total net sales. # BEHERGEEFREER S LIER -

BZ6A30ALAEA
Six months ended June 30, 201448120135 L 8L
2014 2013 2014 vs 2013
20 CRi2) MBRE KRB
HERE SHE SR Aot MR B AL
FEn BotE FEx Btk % increase % increase (decrease)
US$'000 % of net sales US$'000 % of net sales (decrease) excl. foreign currency effects
Net sales by distribution channel:
ROHRBEDHHEFHE ¢
Wholesale #t 3 883,309 79.9% 799,467 81.3% 10.5% 11.7%
Retail 2& 217,417 19.7% 179,423 18.2% 21.2% 23.7%
Other Ht' 4,595 0.4% 4,759 0.5% (3.4% (B.7)%
Net sales $HE&F%58 1,105,321 100.0% 983,649 100.0% 12.4% 13.8%
Note Fi=E
T "Other" primarily consists of licensing income.
[Efth | EFBEFRBEA o

During the first half of 2014, the Group expanded its points of sale 20145 E¥ 4 » REMILRH2,800EHEE; -
by approximately 2,800 to over 48,800 points of sale worldwide as of  R2014%6H30R » £ 2HREEBE48,8001E %
June 30, 2014. B8
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Excluding foreign currency effects, net sales in the wholesale channel increased
by 11.7% for the six months ended June 30, 2014 compared to the six months
ended June 30, 2013. US Dollar reported net sales in the wholesale channel
increased by US$83.8 million, or 10.5%. Excluding foreign currency effects,
net sales in the retail channel increased by 23.7%. US Dollar reported net sales
in the retail channel increased by US$38.0 million, or 21.2%. On a same store,
constant currency basis, net sales in the retail channel increased by 8.7%. The
Group's same store analysis includes existing retail stores which have been
open for at least 12 months before the end of the relevant financial period.
During the first six months of 2014, approximately US$67.2 million, or 6.1%,
of the Group’s net sales were derived from its direct-to-consumer e-commerce

business, which is included within the retail channel, and net sales to e-tailers,
which are included within the wholesale channel compared to 5.1% for the
corresponding period in the previous year.
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Asia
Z5

Excluding foreign currency effects, the Group’s net sales in Asia
increased by 16.9% for the six months ended June 30, 2014
compared to the six months ended June 30, 2013. US Dollar reported
net sales for the region increased by US$51.2 million, or 13.8%.

The American Tourister brand accounted for US$24.1 million, or 47.1%, of
the increase in net sales for Asian for the six months ended June 30, 2014
compared to the first half of 2013. Excluding foreign currency effects, net sales
of the American Tourister brand in the Asian region increased by 18.3%.
American Tourister comprised 43.6% of the net sales in the region during the
first half of 2014 compared to 43.1% for the same period in 2013. Net sales
of the Samsonite brand continued to grow in Asia, increasing by 15.4% from
the previous year on a constant currency basis due to the success of the
Samsonite Red sub-brand. Excluding the Samsonite Red sub-brand, net sales
of the Samsonite brand increased by 8.3% on a constant currency basis. Net
sales of the High Sierra brand were US$4.6 million in Asia during the first half
of 2014, an increase of 173.5% from the previous year on a constant currency
basis. The development of High Sierra branded products specifically designed
for the preferences of consumers in the region is well underway.

Net sales in the travel product category increased by US$29.5 million, or
10.7%, and by 14.0% excluding foreign currency effects for the six months
ended June 30, 2014 compared to the first half of 2013. Net sales in the casual
product category increased by US$23.2 million, or 83.9%, and by 88.5% on
a constant currency basis year-on-year, driven largely by the success of the
Samsonite Red sub-brand. Net sales in the business product category decreased
by US$3.5 million, or 6.6%, and by 5.3% excluding foreign currency effects
compared to the previous year due to the timing of certain business-to-business
sales in China. Net sales in the accessories product category increased by
US$2.0 million, or 20.9%, and by 23.2% on a constant currency basis
compared to the previous year.

Net sales in the wholesale channel increased by US$33.0 million, or 10.2%,
for the six months ended June 30, 2014 compared to the first half of 2013
and by 13.3% excluding foreign currency effects. Net sales in the retail channel
increased by US$18.3 million, or 38.5%, and by 41.7% on a constant currency
basis year-on-year largely due to growth in e-commerce. On a same store,
constant currency basis, net sales in the retail channel increased by 11.8%.
Over 350 points of sale were added in Asia during the first half of 2014,
including 15 new company-operated retail locations, for a total of more than
7,200 points of sale in Asia as of June 30, 2014.

Along with additional product offerings and points of sale expansion, the
success of the Group’s business in the Asia region has been bolstered by its
continued focus on country-specific products and marketing strategies to drive
increased awareness of and demand for the Group’s products. On a constant
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currency basis, net sales increased in all countries in the Asian region for the
six months ended June 30, 2014 compared to the first half of 2013. Net sales
in China increased by 8.1% on a constant currency basis. South Korea
continued to experience robust sales growth, with an increase of 14.6% on
a constant currency basis, driven by the success of the American Tourister
brand and the Samsonite Red sub-brand. On a constant currency basis, net
sales in India increased by 24.6% for the six months ended June 30, 2014
compared to the first half of 2013 driven by the American Tourister brand.
Japan experienced strong constant currency growth of 22.9% year-on-year
driven by the Samsonite brand.

v

The following table sets forth a breakdown of net sales within the Asian region
by geographic location for the six months ended June 30, 2014 and June 30,
2013, both in absolute terms and as a percentage of total regional net sales.

Adjusted EBITDA
{EEEEBITDA
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Six months ended June 30, 20144822013 F 8
2014 2013 2014 vs 2013
1240 (Rl 4>) HYBREE 5 S22 (Y
HEFH HEFH Bt 2R BEDLE

FEx Aotk S
US$'000 % of net sales US$'000

Baotk % increase % increase (decrease)
% net sales (decrease) excl. foreign currency effects

Net sales by geographic location':
Ry BRI HHEFE

China HE 101,211 93,427 25.2% 8.3% 8.1%
South Korea m3&& 92,123 76,637 20.7% 20.2% 14.6%
India ENEE 63,617 56,483 15.3% 12.6% 24.6%
Hong Kong &8’ 35,281 30,771 8.3% 14.7% 14.6%
Japan BZx 34,486 30,356 8.2% 13.6% 22.9%
Australia M 22,790 18,580 5.0% 22.7% 35.2%
Other H b 71,873 63,910 17.3% 12.5% 18.6%
Net sales $5E&F48 421,381 370,164 100.0% 13.8% 16.9%
Notes Kfz

T The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the
country in which its end consumers were actually located. Z&EEHEFENLFVESHRREEERVER AR —ERLHHEEBRTENER -

2 Includes Macau. BIEHP

FEBABERAR
ZO—mERHRE

21



22

A

Management Discussion and Analysis B2 @I ED T

North America
it £ 3

Excluding foreign currency effects, the Group’s net sales in North America
increased by 11.8% for the six months ended June 30, 2014 compared to the
six months ended June 30, 2013. US Dollar reported net sales for the North
American region increased by US$35.3 million, or 11.4%. Excluding net sales
attributable to Speck Products, which was acquired on May 28, 2014, net
sales increased by US$24.8 million, or 8.4%, on a constant currency basis.

Net sales of the Samsonite brand increased by US$20.6 million, or 9.2%, and
net sales of the American Tourister brand increased by US$2.4 million, or 8.1%,
for the six months ended June 30, 2014 compared to the six months ended
June 30, 2013. Net sales of the High Sierra and Hartmann brands increased
by US$5.3 million, or 12.8%, and by US$0.8 million, or 11.2%, respectively.

Net sales in the travel product category increased by US$21.3 million, or 9.2%,
year-on-year. Net sales in the casual product category increased by US$3.7
million, or 7.3%. Net sales in the business product category decreased by
US$1.1 million, or 5.5%, for the six months ended June 30, 2014 compared
to the previous year due to the non-repetition of certain sales made in the first
half of 2013. Net sales in the accessories category increased by US$11.0 million,
or 133.2%, primarily as a result of the acquisition of Speck Products.

Net sales in the wholesale channel increased by US$27.4 million, or 10.9%,
for the six months ended June 30, 2014 compared to the six months ended
June 30, 2013. Net sales in the retail channel increased by US$7.9 million, or
13.4%, year-on-year. Net sales growth in the retail channel was driven by sales
made through the Group’s direct-to-consumer e-commerce website, which
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increased by 27.4% year-on-year, as well as the addition of 7

net new stores opened since June 30, 2013. On a same store,
constant currency basis, net sales in the retail channel increased
by 6.4%.

HIGH SIERRA ?:J
The overall increase in North America net sales was due to the

Group's continued focus on marketing and selling regionally developed — JtEMNEEFEREREFERNAEEFES
products, which has enabled the Group to bring to market products that are  I&#EREEBEARENER  SREBEEAT
designed to appeal to the tastes and preferences of North American consumers 35 L HIAILENHBEERKREFNER -
resulting in strong consumer demand for the Group’s products. PHBEHAREEREERYTRMB -

The following table sets forth a breakdown of net sales within the North ~ TR#EFIEZE 2014568300 K%20135F6H30H
American region by geographic location for the six months ended June 30,  1E7N{E B #Zithigify B &5 1910 M b R85 & 558
2014 and June 30, 2013, both in absolute terms and as a percentage of total B34l - UBHERGBHEFHRAET DL
regional net sales. HIRR o

HZE6H30H1L~EA
Six months ended June 30, 20144812013 E L B
2014 2013 2014 vs 2013
20 Rl 4) MBRE K&
HEZRE SHE Aot EMCRD) B AL
F=T BotE TFET Bt % increase % increase (decrease)
US$'000 % of net sales US$'000 % of net sales (decrease) excl. foreign currency effects
Net sales by geographic location':
RS BRI DS FE
United States Bl 327,978 94.9% 296,495 95.5% 10.6% 10.6%
Canada & X 17,794 5.1% 13,974 4.5% 27.3% 36.5%
Net sales $HE&F58 345,772 100.0% 310,469 100.0% 11.4% 11.8%

Note KfzE
T The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the

country in which its end consumers were actually located.
AEEHEEFENBIVES HRRHEERNER YR -EAKREEEBRRENER

FEMERARAT 23
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Europe
B

Excluding foreign currency effects, the Group’s net sales in Europe increased
by 10.3% for the six months ended June 30, 2014 compared to the six months
ended June 30, 2013. US Dollar reported net sales for the region increased by
US$30.1 million, or 12.7%.

Local currency sales growth has been strong in several markets due to the
positive sell-through of new product introductions, including new product
lines manufactured using Curv material and other lines of polypropylene
suitcases, as demand for hardside luggage continues to grow in the European
region. Germany, the Group’s leading market in Europe representing 14.7%
of total net sales in the region, achieved 6.2% constant currency sales growth
during the period. The United Kingdom and France posted strong constant
currency net sales growth of 10.2% and 11.1%, respectively, over the previous
year. The Group’s business in Italy and Spain continued to show signs of
economic improvement with constant currency net sales growth of 13.1%
and 11.3%, respectively. The Group continued to penetrate the emerging
markets of Russia, Turkey and South Africa with year-on-year constant currency
net sales growth of 11.2%, 36.9% and 28.3%, respectively.

Net sales of the Samsonite brand increased by US$24.2 million, or 11.2%,
and by 8.7% excluding foreign currency effects for the six months ended
June 30, 2014 compared to the six months ended June 30, 2013. Net sales
of the American Tourister brand increased by US$2.9 million, or 20.1%, and
by 19.1% on a constant currency basis.

Net sales in the travel product category increased by US$18.4 million, or 9.5%,
and by 7.0% on a constant currency basis year-on-year. Excluding foreign
currency effects, net sales in the casual product category decreased by 3.2%
year-on-year as the Group focused on preparing for the launch of High Sierra
products planned for the second half of the year. Net sales in the business
product category increased by US$6.3 million, or 38.7%, and by 36.9% on a
constant currency basis for the period due to the success of new product
introductions.

Net sales in the wholesale channel increased by US$19.0
million, or 10.4%, for the six months ended June 30, 2014
compared to the first half of 2013 and by 7.2% excluding
foreign currency effects. Net sales in the retail channel
increased by US$10.9 million, or 19.8%, and by 20.2% on
a constant currency basis, over the same period driven by
the addition of 17 net new stores opened since June 30,
2013. On a same store, constant currency basis, net sales in
the retail channel increased by 8.3%.

Samsonite International S.A.
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The following table sets forth a breakdown of net sales within the European
region by geographic location for the six months ended June 30, 2014 and
June 30, 2013, both in absolute terms and as a percentage of total regional
net sales.
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Six months ended June 30, 20144882013 E 8}
2013 2014 vs 2013
20 (R4 TBREE 5 &1
SHERE R4 BCRL)BESE
FEx Btk % increase % increase (decrease)
US$'000 % of net sales (decrease) excl. foreign currency effects

Net sales by geographic location':

R B B SR
Germany & 35,289 14.9% 11.1% 6.2%
France S&El 30,940 13.1% 16.1% 11.1%
Belgium LbFIBE? 27,039 11.4% 22.3% 16.8%
Italy B AF| 25,058 10.6% 18.5% 13.1%
Spain ¥ 17,511 7.4% 16.3% 11.3%
United Kingdom [ 16,609 7.0% 19.5% 10.2%
Russia fBiZ& 5t 19,848 8.4% (0.9)% 11.2%
Other Hftb 64,457 27.2% 7.1% 7.7%
Net sales S5 F58 236,751 100.0% 12.7% 10.3%
Notes HfiE

T The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the

country in which its end consumers were actually located.
FEEHEFENHFUESFRREEERNER YR —ERLSHEEERMENER -

Net sales in Belgium were US$11.0 million and US$10.6 million for the six months ended June 30, 2014 and June 30, 2013, respectively.

Remaining sales consisted of direct shipments to distributors, customers and agents in other countries.
HZE2014F6A30HK%2013F6 A30HIEAEAR @ EHFFWHEFEIBR N 0EBEETRI06EBET - HTHHEQEREERETHHEAINIHE - TF R

R -
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Latin America
BT M

Excluding foreign currency effects, the Group’s net sales in Latin America
increased by 20.4% for the six months ended June 30, 2014 compared to the
six months ended June 30, 2013. US Dollar reported net sales for the region
increased by US$5.5 million, or 8.9%.

For the six months ended June 30, 2014, net sales in Chile improved by 10.2%
year-on-year excluding foreign currency effects. US Dollar reported net sales
for Chile decreased by US$1.6 million, or 4.5%, as reported results were
negatively impacted by foreign exchange rates. The double-digit constant
currency net sales growth in Chile was due in large part to strong sales of
backpacks for the back-to-school season, as well as the success of the recently
launched women'’s handbag brand Secret. Excluding foreign currency effects,
net sales in Mexico increased by 13.1%. Local brand Xtrem also continues to
flourish in Chile and Mexico. Net sales made in Brazil increased by 236.7%
on a constant currency basis, mainly due to the direct import and sales model
implemented in the second half of 2013. Net sales for the “Other” geographic
location below includes sales made in Colombia, Panama and Peru, where the
group implemented a direct import and sales model during 2013. Net sales in
Argentina continued to be negatively impacted by import restrictions imposed
by the local government. Excluding net sales attributable to Argentina, net
sales for the Latin American region increased by 13.5%, or 24.9% excluding
foreign currency effects.

Net sales of the Samsonite brand increased by US$5.1 million, or 20.5%, and
by 29.1% excluding foreign currency effects. Net sales of the American
Tourister brand increased by US$1.3 million, or 61.5%, and by 69.3% excluding
foreign currency effects. On a constant currency basis, net sales of local brands
Saxoline and Xtrem increased by 8.5% and 3.7 %, respectively. Net sales of
the High Sierra brand in Latin America during the first half of 2014 were
US$1.2 million, an increase of 118.5%, or 128.8% excluding foreign currency
effects. The High Sierra brand was introduced in the region during 2013. Sales
of women’s handbags under the Secret brand name continue to show early
signs of success with net sales of US$4.2 million in the first half of 2014, an
increase of US$1.3 million, or 45.3%, and by 66.7% excluding foreign currency
effects, from the same period in the previous year.

Net sales in the travel product category increased by US$4.0 million, or 16.4%,
and by 27.2% excluding foreign currency effects. Net sales in the casual
product category decreased by US$0.3 million, or 1.2%, but increased by
10.4% on a constant currency basis due to strong sales during the back-to-
school season of the Xtrem brand in Chile, as well as strong sales of the
Samsonite and Xtrem brand in Mexico. Net sales in the business product
category decreased by US$0.6 million, or 9.7%, but was relatively flat year-
on-year excluding foreign currency effects.

Samsonite International S.A.
Interim Report 2014
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Net sales in the wholesale channel increased by US$4.5 million, or 10.

v

3%, for

the six months ended June 30, 2014 compared to the six months ended June
30, 2013 and by 20.6% excluding foreign currency effects. Net sales in the
retail channel increased by US$0.9 million, or 5.3%, and by 20.0% on a
constant currency basis over the same period. On a same store, constant

currency basis, net sales in the retail channel increased by 8.9%.

The following table sets forth a breakdown of net sales within the Latin
American region by geographic location for the six months ended June 30,
2014 and June 30, 2013, both in absolute terms and as a percentage of total

regional net sales.

Adjusted EBITDA
{EHEEBITDA
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Six months ended June 30, 20144882013 E 8}
2014 2013 2014 vs 2013
20 (R4 TBREE 5 &1
SHEBE HEFE R4 BCRL)BESE
FTEr Btk FXx Btk % increase % increase (decrease)
US$'000 % of net sales US$'000 % of net sales (decrease) excl. foreign currency effects

Net sales by geographic location':

R B B ST

Chile &7 32,113 33,644 54.7% (4.5)% 10.2%
Mexico £ 20,009 18,362 29.9% 9.0% 13.1%
Brazil B ? 8,983 2,926 4.8% 207.0% 236.7%
Argentina PR #E 848 3,267 5.3% (74.0)% (59.9)%
Other EAth* 5,013 3,307 5.3% 51.6% 53.6%
Net sales $HEF58 66,966 61,506 100.0% 8.9% 20.4%

Notes Hfz

T The geographic location of the Group’s net sales reflects the country from which its products were sold and does not necessarily indicate the

country in which its end consumers were actually located.

AEBHEEFENBIVES HRRHEERNER YR —EAKHEEBRRENER -
2 The net sales figure for Brazil includes net sales attributable to sales made to third party distributors in Brazil.

BENHE FRABEENRCAYE =S 5 HEEHNHE R HEFE -

3 The net sales figure for the “Other” geographic location includes sales made in Colombia, Panama, Peru and through the Group’s distribution
center in Uruguay but does not include net sales attributable to sales made in Brazil to third party distributors.
[Hftt | - ENHEFRBBLENIFLE CEFERUEBFLNHERFEEBB RN =N HPMEHNHE - BFEENCEHE =2 HEELOHERE

HOSHE TR o
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Cost of Sales and Gross Profit

Cost of sales increased by US$56.0 million, or 12.2%, to US$516.7 million
(representing 46.7% of net sales) for the six months ended June 30, 2014
from US$460.7 million (representing 46.8% of net sales) for the six months
ended June 30, 2013. Cost of sales increased in line with increased net sales.
Cost of sales as a percentage of net sales remained relatively consistent year-
on-year.

Gross profit increased by US$65.7 million, or 12.6%, to US$588.7 million for
the six months ended June 30, 2014, from US$523.0 million for the six months
ended June 30, 2013. Gross profit margin was 53.3% for the six months ended
June 30, 2014 compared to 53.2% for the six months ended June 30, 2013.

Distribution Expenses

Distribution expenses increased by US$33.1 million, or 13.0%, to US$288.4
million (representing 26.1% of net sales) for the six months ended June 30,
2014 from US$255.3 million (representing 26.0% of net sales) for the six
months ended June 30, 2013. This increase, which was reflected in additional
freight to customers, commissions, rent, and increased personnel expenses,
was primarily due to the increase in sales volume in 2014. Distribution expenses
as a percentage of net sales remained relatively consistent year-on-year.

Marketing Expenses

The Group spent US$69.4 million (representing 6.3% of net sales) on marketing
for the six months ended June 30, 2014 compared to US$64.1 million
(representing 6.5% of net sales) for the six months ended June 30, 2013,
representing an increase of US$5.3 million, or 8.2%. Marketing expenses as
a percentage of net sales have decreased slightly year-on-year due to strong
sales growth and some efficiencies in advertising spend. During 2014, the
Group continued to employ targeted and focused advertising and promotional
campaigns. The Group believes the success of its advertising campaigns is
evident in its net sales growth, and remains committed to enhancing brand
and product awareness and driving additional net sales growth through
focused marketing activities.
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General and Administrative Expenses

General and administrative expenses increased by US$7.8 million, or 11.9%,
to US$73.4 million (representing 6.6% of net sales) for the six months ended
June 30, 2014 from US$65.6 million (representing 6.7 % of net sales) for the
six months ended June 30, 2013. Although general and administrative
expenses increased in absolute terms, such expenses decreased as a percentage
of net sales by 10 basis points as the Group maintained tight control of its
fixed cost base and leveraged it against strong sales growth. Share-based
compensation expense, which is included in general and administrative
expenses, amounted to US$5.6 million, an increase of US$2.0 million. Excluding
the increase in share-based compensation expense, general and administrative
expenses as a percentage of net sales decreased by 20 basis points.

Other Expenses

The Group recognized other expenses of US$5.2 million and US$1.8 million
for the six months ended June 30, 2014 and June 30, 2013, respectively. Other
expenses for the first half of 2014 include US$4.2 million of costs related to
the acquisitions of Lipault, Speck Products and Gregory.

Operating Profit

The Group's operating profit was US$152.3 million for the six months ended
June 30, 2014, an increase of US$16.2 million, or 11.9%, from US$136.2
million for the six months ended June 30, 2013.

Net Finance Costs

Net finance costs decreased by US$4.5 million, or 56.6%, to US$3.4 million
for the six months ended June 30, 2014 from US$7.9 million for the six months
ended June 30, 2013. This decrease was primarily attributable to a US$3.1
million reduction in foreign exchange losses and a US$1.9 million decrease in
the expense recognized for the change in fair value of put options related to
agreements with certain holders of non-controlling interests, partially offset
by a US$0.5 million increase in other finance costs.

Profit before Income Tax

Profit before income tax increased by US$20.6 million, or 16.1%, to US$148.9
million for the six months ended June 30, 2014 from US$128.2 million for the
six months ended June 30, 2013 due to the factors noted above.

Income Tax Expense

Income tax expense increased by US$5.8 million, or 17.2%, to US$39.3 million
for the six months ended June 30, 2014 from US$33.6 million for the six
months ended June 30, 2013.

For interim reporting purposes, the Group uses the effective tax rate applied
to profit before income tax for the interim period. The effective reported tax
rate is calculated using a weighted average income tax rate from those
jurisdictions in which the Group is subject to tax, adjusted for permanent book/
tax differences, tax incentives, changes in tax reserves and unrecognized
deferred tax assets.
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The Group's consolidated effective tax rate for operations was 26.4% and
26.2% for the six months ended June 30, 2014 and June 30, 2013, respectively.
The slight increase in the consolidated effective reported tax rate was primarily
the result of the global mix in profitability in various high and low tax
jurisdictions.

Profit for the Period

Profit for the period of US$109.6 million for the six months ended June 30,
2014 increased by US$14.9 million, or 15.7%, from US$94.7 million for the
six months ended June 30, 2013. Profit attributable to the equity holders was
US$97.0 million for the first half of 2014, an increase of US$11.9 million, or
14.0%, from the previous year.

Adjusted Net Income, a non-IFRS measure, increased by US$12.9 million, or
13.9%, to US$105.7 million for the six months ended June 30, 2014 from
US$92.9 million for the six months ended June 30, 2013. See the reconciliation
of profit for the period to Adjusted Net Income below for a detailed discussion
of the Group’s results excluding certain non-recurring costs and charges and
other non-cash charges that impacted reported profit for the period.

Basic earnings per share (“Basic EPS”) and diluted earnings per share (“Diluted
EPS") increased by 15.0% to US$0.069 for the six months ended June 30,
2014 from US$0.060 for the six months ended June 30, 2013. The weighted
average number of shares utilized in the Basic EPS calculation increased by
379 thousand shares as a result of shares issued upon exercise of share options
by certain participants in the Group’s Share Award Scheme. The weighted
average number of shares outstanding utilized in the Diluted EPS calculation
increased by 2.2 million shares from June 30, 2013 as certain outstanding
share options became dilutive in the first half of 2014. During the first half of
2013, the number of shares utilized in the Diluted EPS calculation was the
same as the number of shares utilized in the basic EPS calculation as all
potentially dilutive instruments were anti-dilutive.

Adjusted Basic EPS and adjusted Diluted EPS increased by 13.6% to US$0.075
for the six months ended June 30, 2014 from US$0.066 for the six months
ended June 30, 2013.
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Adjusted EBITDA

Adjusted EBITDA, which is a non-IFRS measure, increased by US$22.9 million,
or 14.0%, to US$186.7 million for the six months ended June 30, 2014 from
US$163.7 million for the six months ended June 30, 2013. Adjusted EBITDA
margin increased to 16.9% from 16.6% as the Group maintained tight control
of its fixed cost base and leveraged it against strong sales growth.

The following table presents the reconciliation from the Group’s profit for the
period to Adjusted EBITDA for the six months ended June 30, 2014 and June
30, 2013:

SR EBITDA

KPEAEBITDAR —EEIFRSHEFEI R B
EBZE2013F6H30HEAER163.7HEBET
BMN29BEEERTH140% EEHE2014%F6 A
30HEARER186.7TEEET - HAAEE—H
BREEHEEERA RS EERE
R EIERAZBITDARE=M16.6% £FH
£16.9%

TREIEZE2014F6 8308 K2013F6H30H
17X 1 B AN B S R B SR EBITDA B8R -

HFERL

Expressed in thousands of US Dollars

Profit for the period FR=F

Plus (Minus): o)
Income tax expense FriSBi X
Finance costs BT & A
Finance income g 3 ON
Depreciation e
Amortization e

EBITDA EBITDA

Plus: hn:
Share-based compensation expense DA A 2 A B0 S B BA =2
Other adjustments' Hth R

Adjusted EBITDA #RAEEBITDA

HZ6H30ALEAEA

Six months ended June 30,
2014 2013
109,568 94,679
39,310 33,551
3,636 8,379
(201) (459)
19,353 17,784
4,208 4,362
175,874 158,296
5,621 3,590
5,176 1,846
186,671 163,732

Note Fffz

1 Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement, which includes acquisition costs.
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The following tables present a reconciliation from profit (loss) for the period ~ T&REFIEZE2014F 68300 % 2013F6830AH
to Adjusted EBITDA on a regional basis for the six months ended June 30,  1ENE R RNEEEZHIMNERER (FE) BE
2014 and June 30, 2013: B EBITDAYIER -

BZE2014F6H30H1L<EA
Six months ended June 30, 2014

LFETLS! E:)| 1M BA BT RN ¥ L
Expressed in thousands of US Dollars Asia | North America Europe | Latin America Corporate Total

Profit for the period BREF) 36,561 17,218 20,044 5,112 30,633 109,568
Plus (Minus): O -
Income tax expense Frisfimss 12,677 12,615 10,852 643 2,523 39,310
Finance costs BB R (68) 273 541 (980) 3,870 3,636
Finance income BFSUR A (189) ) (56) 47 (1) (201)
Depreciation e 6,804 3,126 7,659 1,050 714 19,353
Amortization e 2,103 387 735 966 17 4,208
EBITDA EBITDA 57,888 33,617 39,775 6,838 37,756 175,874
Plus (Minus): G -
Share-based compensation AR A8
expense FHpE X 411 1,114 1,006 132 2,958 5,621
Other adjustments' Hbze 29,376 25,981 3,654 1,588 (55,423) 5,176
Adjusted EBITDA L TAEEEBITDA 87,675 60,712 44,435 8,558 (14,709) 186,671
Note Ffizx

1 Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement which includes acquisition costs. Regional results include
intragroup royalty income/expense.
HAZETFZEEGEWERPN [ HMEX ] HPEFREARE - tBEREREEEANPHNERBA/ X

HZ201356A30H IEAEA
Six months ended June 30, 2013

NFETLY M b ZEM BOM HTEM e 3 A%
Expressed in thousands of US Dollars Asia North America Europe Latin America Corporate Total
Profit for the period BAREF) 24,896 19,550 18,830 5,916 25,487 94,679
Plus (Minus): Gl -

Income tax expense PTiSHiRE Y 8,013 12,113 5,639 3,118 4,668 33,551

Finance costs BisE A 3,343 328 714 (891) 4,885 8,379

Finance income B UL A (132) () (132) 7 (200) (459)

Depreciation e 6,625 1,977 6,768 1,227 1,187 17,784

Amortization N 2,103 305 971 966 17 4,362
EBITDA EBITDA 44,848 34,271 32,790 10,343 36,044 158,296
Plus (Minus): o) -

Share-based compensation R 240

expense SRz 749 526 732 174 1,409 3,590

Other adjustments’ HihF# 26,315 22,312 3,967 (1,001) (49,747) 1,846

Adjusted EBITDA #SFEEEBITDA 71,912 57,109 37,489 9,516 (12,294) 163,732
Note FizE

T Other adjustments primarily comprised of ‘Other expenses’ per the consolidated income statement. Regional results include intragroup royalty income/expense.
HiHETZEEGEWERPHN [ HEREX ] - tEXEEEBRPOERNBA/FX
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Adjusted EBITDA by Region Ao North America Europe
R EE D HEFAREBITDA o SIES B
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22% g, 21%  A1q
30% 32%
2014 2013

The Group has presented Adjusted EBITDA because it believes that, when
viewed with its results of operations as prepared in accordance with IFRS and
with the reconciliation to profit (loss) for the period, Adjusted EBITDA provides
additional information that is useful in gaining a more complete understanding
of its operational performance and of the trends impacting its business.
Adjusted EBITDA is an important metric the Group uses to evaluate its
operating performance and cash generation.

Adjusted EBITDA is a non-IFRS financial measure and as calculated herein may
not be comparable to similarly named measures used by other companies and
should not be considered as a measure comparable to profit (loss) for the
period in the Group’s consolidated income statement. Adjusted EBITDA has
limitations as an analytical tool and should not be considered in isolation from,
or as a substitute for, an analysis of the Group’s results of operations as reported
under IFRS.

Latin America
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Adjusted Net Income

Adjusted Net Income, which is a non-IFRS measure, increased by US$12.9
million, or 13.9%, to US$105.7 million for the six months ended June 30,
2014 from US$92.9 million for the six months ended June 30, 2013.

The following table presents the reconciliation from the Group's profit for the
period to Adjusted Net Income for the six months ended June 30, 2014 and
June 30, 2013:

FEHE- N
ERAEFWAL—BFEIRSTHKAETIL A
Z2013F6H308 1L~ E H92.9F & 3 T3 i
129BBERTRI139% ZEE2014F6A30H 1
ANEB105.7EBET ©

T&REIIEZE2014F68308 K2013F6830H
EXRERA REFEHRNEANELHZFRA
R

UFET25]
Expressed in thousands of US Dollars

Profit for the period
Profit attributable to non-controlling interests

HRER
SRR ER ERER

Profit attributable to the equity holders RAEISE AEMRER

Plus (Minus): o) :
Change in fair value of put options ROLHIREN AT ESE
Amortization of intangible assets’ B EESE
Expenses related to acquisition activities U B8 E BN AEEARE X
Tax adjustments BIEFRE

Adjusted Net Income? AT’

BZE6H30RLKEA

Six months ended June 30,
2014 2013
109,568 94,679
(12,592) (9,589)
96,976 85,090
2,491 4,417
4,208 4,362
4,218 -
(2,144) (1,013)
105,749 92,856

Notes Ffz:
1

business combinations and that do not relate to assets invested in on an ongoing basis.

Amortization of intangible assets charges relate to the amortization of other intangible assets with finite useful lives that were recognized in conjunction with

B EERHMTRERERAN —HERNAREAFHNEMELEENREER  CREFERENEEER -

2 Represents Adjusted Net Income attributable to the equity holders of the Company.
EARDRRERZE AEILEHRFRA -

The Group has presented Adjusted Net Income because it believes this measure
helps to give securities analysts, investors and other interested parties a better
understanding of the Group’s underlying financial performance. By presenting
Adjusted Net Income, the Group eliminates the effect of a number of non-
recurring costs and charges and certain other non-cash charges that impact
its reported profit for the period.

Adjusted Net Income is a non-IFRS financial measure, and as calculated herein
may not be comparable to similarly named measures used by other companies
and should not be considered as a measure comparable to profit (loss) for the
period in the Group’s consolidated income statement. Adjusted Net Income
has limitations as an analytical tool and should not be considered in isolation
from, or as a substitute for, an analysis of the Group’s results of operations as
reported under IFRS.

Liquidity and Financial Resources

The primary objective of the Group’s capital management policies is to
safeguard its ability to continue as a going concern, to provide returns for the
Company’s shareholders, and to fund capital expenditures, normal operating
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expenses, working capital needs and the payment of obligations. The Group'’s
primary sources of liquidity are its cash flows from operating activities, invested
cash, available lines of credit and, subject to shareholder approval, the
Company’s ability to issue additional shares. The Group believes that its existing
cash and estimated cash flows, along with current working capital, will be
adequate to meet the operating and capital requirements of the Group for at
least the next twelve months.

The Group generated cash from operating activities of US$53.1 million for the
six months ended June 30, 2014 compared to US$56.7 million for the six
months ended June 30, 2013. This decrease is primarily attributable to
increased inventory purchases to support higher sales and an increase in taxes
paid, partially offset by increased profits and reduced contributions to defined
benefit plans.

For the six months ended June 30, 2014, net cash used in investing activities
was US$143.2 million compared to US$14.7 million in the previous year. This
increase was primarily due to the acquisitions of Speck Products and Lipault,
as well as an increase in the purchase of property, plant and equipment from
the previous year, which was largely attributable to expenditures in connection
with expanding the existing manufacturing plant in Hungary and completion
of the new warehouse in Belgium.

Net cash flows generated from financing activities was US$76.3 million for
the six months ended June 30, 2014 compared to net cash used in financing
activities of US$30.6 million for the six months ended June 30, 2013. Cash
flows generated from financing activities are largely attributable to the Group
drawing on its Revolving Facility to partially fund the acquisitions of Speck
Products and Lipault.

Indebtedness
The following table sets forth the carrying amount of the Group’s loans and
borrowings as of June 30, 2014 and December 31, 2013:

¥ o REERBESTERRALETH RS
e RERE  IREEREREQRBITH
B (ERRMERSAMEER) NEED - REEM
5 HBREABRSRMAEFHEERE > MERBHEE
B BENENAEBARSEOT=EREE
REARER -

HE2014F6A30A L ANER  AEBBHKEE
EBEERES3.1HEXET  MEZR2013F64
30REANEABAS7TEEET - KEREER
E(‘%ﬁhﬁnﬂ’ﬁé‘%%ﬁﬁ'ﬁimﬂﬂﬁﬁﬁﬁ 5B R B At
BIEIZ TR WO WRFIE R ERERFIHE
fit ?k/md\ﬁﬁﬁﬁ% o

HZE2014F6A30HIEAEA » REZHFAR
SRERB2EBET MEFRR47TEE
X7t o thiB 1R = E B 7 W EE Speck Products &
Lipault » URFEREFRBE QT FIREMK L
ANEHEEERSHEEYE MERZENZH
LB FEEMATE o

BZ20145F6A30H1LANER » BEEEMER
EREFHEATCIBEE T MEIZE20135F6A
308 LEREANREFBAMAREFEEAR306
HEERT METHIESESHRETEHNAE
E) i &R 15 & LA B Speck Products & Lipault
MBS EIEHESESHTH

=R
TR 5 A £ EHR2014F68308 K2013F
12831 BEMEFRERHEREE :

68308 128318
UTFZE725 STLCR{VR December 31
Expressed in thousands of US Dollars 2014 2013
Revolving Credit Facility RREERE 80,000 =
Other lines of credit Hib{EE%E 18,208 15,482
Finance lease obligations R EHERIE 47 53
Total loans and borrowings ERREREE 98,255 15,535
Less deferred financing costs IR Rl E A AR (3,238) (1,858)
Total loans and borrowings less deferred ERR ERETRELRE A
financing costs 95,017 13,677

The Group had US$204.9 million in cash and cash equivalents at June 30,
2014.
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On June 17, 2014, the Group amended its revolving credit facility (the
“Revolving Facility”) to increase the maximum borrowings available thereunder
from US$300.0 million to US$500.0 million and to extend the term of the
facility until June 17, 2019. The facility can be increased by an additional
US$300.0 million, subject to lender approval. The Revolving Facility has an
initial term of five years from its effective date of June 17, 2014, with a one
year extension available at the request of the Group and at the option of the
lenders. The interest rate on borrowings under the Revolving Facility is the
aggregate of (i) (a) LIBOR or (b) the prime rate of the lender and (ii) a margin
to be determined based on the Group’s leverage ratio. Based on the Group’s
leverage ratio, the Revolving Facility carries a commitment fee ranging from
0.2% to 0.325% per annum on any unutilized amounts, as well as an agency
fee if another lender joins the Revolving Facility. The Revolving Facility is secured
by certain of the Group’s assets in the United States and Europe, as well as
the Group’s intellectual property. The Revolving Facility also contains financial
covenants related to interest coverage and leverage ratios, and operating
covenants that, among other things, limit the Group’s ability to incur additional
debt, create liens on its assets, and participate in certain mergers, acquisitions,
liquidations, asset sales or investments. The Group was in compliance with
the financial covenants as of June 30, 2014. At June 30, 2014, US$416.4
million was available to be borrowed on the Revolving Facility as a result of
US$80.0 million of outstanding borrowings and the utilization of US$3.6
million of the facility for outstanding letters of credit extended to certain
creditors. At December 31, 2013, US$294.4 million was available to be
borrowed on the previously existing US$300.0 million revolving credit facility
as a result of the utilization of US$5.6 million of the facility for outstanding
letters of credit extended to certain creditors.

Certain consolidated subsidiaries of the Group maintain credit lines with various
third party lenders in the regions in which they operate. These local credit lines
provide working capital for the day-to-day business operations of such
subsidiaries, including overdraft, bank guarantee, and trade finance and
factoring facilities. The majority of these credit lines are uncommitted
facilities. The total aggregate amount outstanding under the local facilities
was US$18.2 million and US$15.5 million at June 30, 2014 and December 31,
2013, respectively.
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The following represents the contractual maturity dates of the Group’s loans
and borrowings (excluding the impact of netting agreements) as of June 30,
2014 and December 31, 2013:

UFETL5I
Expressed in thousands of US Dollars

TREHA201456 8308 K20135F12831H
REBERRER WHRFELEREFE) NS
HWEWA -

6H30H 12A31H
IV =R/ December 31

2014 2013

On demand or within one year RERSIR—FR

Between 1 and 2 years 1F22%F
Between 2 and 5 years 2FESEF
Over 5 years HIBSF

98,225 15,498
17 17
13 20

98,255 15,535

Hedging

The Group’s non-U.S. subsidiaries periodically enter into forward contracts
related to the purchase of inventory denominated primarily in US Dollars
which are designated as cash flow hedges. Cash flows associated with
these derivatives at June 30, 2014 are expected to be US$53.6 million within
one year.

Other Financial Information

Working Capital Ratios

Inventory Analysis

The following table sets forth a summary of the Group’s average inventory,
cost of sales and average inventory days for the six months ended June 30,
2014 and June 30, 2013.

E e

REBEMNFEEMB A T EHT LERBEELL
ENAENEFEEENESREGHN  WEEHNER
ETHESRELH - W2014F6 A30 BB ELT
STEABEMNBSRERSNN - FAA53688

V)

Hib I 5 &+

EEERILE

FEHW
TREHEZ2014F6830HK2013F6H30H
EABAREETHES  HERARTHES
REHBE o

NFETES

Expressed in thousands of US Dollars

Average inventory' FHEE'

Cost of sales SHE A

Average inventory turnover days? FHEERAEAE’

HBZE6A30ALNEA
Six months ended June 30,
2014 2013
324,225 272,728
516,661 460,654
115 108

Notes Kfz

T Average inventory equals the average of net inventory at the beginning and end of a given period.

FHEERSRNEEHRBIRMRNOFEFEN T -

2 Average inventory turnover days for a given period equals average inventory for that period divided by cost of sales for that period and multiplied by

the number of days in the period.
BEPBNTFHFERE R HASRZBBNTOFERUZBBNEESS - BRAZPBHEH -

The Group’s average inventory increased in the first half of 2014 (US$350.1
million at June 30, 2014 compared to US$298.4 million at December 31, 2013)
compared to the first half of 2013 (US$267.9 million at June 30, 2013
compared to US$277.5 million at December 31, 2012) to support increased
customer demand and new product introductions, as a result of the Speck
Products and Lipault acquisitions completed in the first half of 2014 and the
transition of sales model in Brazil, Colombia, Panama and Peru to a direct
sales model.
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Trade and Other Receivables

The following table sets forth a summary of the Group’s average trade and
other receivables, net sales and turnover days of trade and other receivables
for the six months ended June 30, 2014 and June 30, 2013.

JE Wi BR 7k B L b FE W R IR
TREHEBZ2014F6 8300 K2013F6H30H
1R 758 B 7R S B 15 R U AR TR I L At FE LK R IE
HEFHEUREUIERRAMEKEBEAY
HIRLE o

HZE6H3081EAEA
PEE3 4 Six months ended June 30,
Expressed in thousands of US Dollars 2014 2013
Average trade and other receivables’ T FER BR R R H At FE U o 280,306 240,124
Net sales HEFE 1,105,321 983,649
Turnover days of trade and other receivables? FE Uk BR R % L At FE W TR TE B 8 B B 46 45

Notes Ffz

T Average trade and other receivables equal the average of net trade and other receivables at the beginning and end of a given period.

49 B WK AR LAt PR KRR TR AR 5 A T A R 8 ) B R R PR AR R I LA PRI IR R B P19 8,

2 Turnover days of trade and other receivables for a given period equals average trade and other receivables for that period divided by net sales for

that period and multiplied by the number of days in the period.

5 7E HA P Y PR R AR AR I LA FE WL OB #8 B BAE S A R R A PR R MUR R R EL b FE W RUE R A B VS R R AR - BRI RS -

The Group's average trade and other receivables increased in the first half of
2014 (US$314.2 million at June 30, 2014 compared to US$246.4 million at
December 31, 2013) compared to the first half of 2013 (US$258.1 million at
June 30, 2013 compared to US$222.2 million at December 31, 2012) in line
with the increase in net sales, and as a result of the Speck Products and Lipault
acquisitions completed in the first half of 2014.

Trade receivables as of June 30, 2014 are on average due within 60 days from
the date of billing.

Trade and Other Payables

The following table sets forth a summary of the Group’s average trade and
other payables, cost of sales and turnover days of trade and other payables
for the six months ended June 30, 2014 and June 30, 2013.

20146 E ¥ FAREEFHRBERR R E R
18 (R2014F6A308 A3142BB X MR
2013512831 HAIA246 A B3 T) 8201345
¥ (R2013F6 3085258 158X M
R2012F12A31881B2222HE%T) M
BSHEFRER - RER2014F EXFRE
#9 Speck Products & Lipault U BB BB FTEK o

201456 B30 H EWAR R 19 ANRE A
#5600 A ARIHR ©

FET BR AR B H th FE 1 FX IR
TREHEZ2014F6H30HK2013F6H30H
1R 5B B 7R SR B 5 P 9 BR R I LAt P 9 00
HERRUAREMRERRAMEMREBERS
HIREE o

HZE6A30ALNEAR
PEE3 4 Six months ended June 30,
Expressed in thousands of US Dollars 2014 2013
Average trade and other payables' 45 A BR 5 R LAt P A 508 439,462 379,945
Cost of sales SHEMAR 516,661 460,654
Turnover days of trade and other payables® FEASBRR I HLfth FE A TR IE B8 B & 155 151

Notes Ffz

T Average trade and other payables equal the average of trade and other payables at the beginning and end of a given period.

P9 B A BRI LA A RORAR S RO T HR R A 4 R AR PR R LA (S SR P AT B o

2 Turnover days of trade and other payables for a given period equals average trade and other payables for that period divided by cost of sales for

that period and multiplied by the number of days in the period.

HEBBNEMRR R EMEC RS A B SN2 RN PR MIRR R AN TR ZM B NEERA - BRUZAEN A -
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The Group’s average trade and other payables increased in the first half of
2014 (US$491.7 million at June 30, 2014 compared to US$387.2 million at
December 31, 2013) compared to the first half of 2013 (US$397.4 million at
June 30, 2013 compared to US$362.5 million at December 31, 2012) primarily
due to the US$80.0 million dividend payable at June 30, 2014, increased
inventory purchases and the timing of such purchases, and as a result of the
Speck Products and Lipault acquisitions completed in the first half of 2014.

Trade payables as of June 30, 2014 are on average due within 105 days from
the invoice date.

Gearing Ratios

The following table sets forth the Group’s loans and borrowings (excluding
deferred financing costs), total equity and gearing ratio as of June 30, 2014
and December 31, 2013.

20145 ¥ FAREEF IR RNR H RS TIE
(201456 B30H 5491 7TEBETT » MR20135F
12A31B R A3872E B X T) BR013F L¥F
(201356 830 B A3974BBET » MHN20124F
12A31HA1R3625BEET) BATEM £ EH
R201456 A30AMERIRE800EEER « BE
FERBERBEM URHR2014FE¥EF
SERKHY Speck Products & Lipault WSS IE ATEK

HR2014F6 A30HMEMRRFIIANEEZAE
#EET105 H IR ZIER o

=P = A

TREHIAREBMN2014F6H308 %2013F12
A3BERRER MBRELRERA) B
R AEIREL R o

UFET25
Expressed in thousands of US Dollars
Loans and borrowings BRRER
(excl. deferred financing costs) (MFRELERE R A)
Total equity AR
Gearing ratio’ R =R

12A31H

December 31

2013

98,256 15,535
WLy Ryl 1,230,582
7.8% 1.3%

Note FizE

T Calculated as total loans and borrowings (excluding deferred financing costs) divided by total equity.

BERRETAE (MREERENA) BRUABRAEHE -

Other Information

Total current assets were US$942.2 million and US$835.4 million, and total
assets less current liabilities were US$1,463.3 million and US$1,433.1 million,
as of June 30, 2014 and December 31, 2013, respectively.

Strategic Review and Full Year Prospects
During the first half of 2014, the Group achieved the following as it continued
to implement its strategic plan:

Positive financial results

All key Group metrics showed considerable growth for the six months ended

June 30, 2014 compared to the six months ended June 30, 2013.

e Net sales increased by 12.4% to US$1,105.3 million. Excluding foreign
currency effects, net sales increased by 13.8%.

e Operating profit increased by US$16.2 million, or 11.9%, year-on-year.

¢ Adjusted Net Income increased by US$12.9 million, or 13.9%, year-on-year.

e Adjusted EBITDA increased by 14.0% to US$186.7 million.

e Adjusted EBITDA margin increased to 16.9% from 16.6% reflecting the
Group's ability to leverage its cost base against strong sales growth.

e The Group generated US$53.1 million of cash from operating activities for
the six months ended June 30, 2014.

201468308 20135128318 RHE
ERBEARARM 2 EEEIRSSABEET
EEAERTBEENSRA14633EEBETR
1433.1B8%ET °

RETEREERSE
R2014F ¥ F  AEEEFELESHRRRE
HIE RS AT B

EEMBEE

B F2013F6830F L NEELKE: BF

20146 A30H L AERAEBAE EEIEEY

HEUEER -

o SHERIEILRI124%Z1,105388E T -
RELFE  HEFHIER13.8% -

o EEHAIRFIRR162BEETHI1.9% °

o EREEFNARFIERI2OBEETHI3.9% °

o R EBTDAR 14.0% B 186.7EBET ©

o TR EBTDAFIEZM16.6% EMNE16.9% »
RIAAEERELAHEEREERAER
LEHBEIRERMEED o

o HZE201456H30HILEAER  AEBBEE
EHELRESS3IEEET

FEBABERAR
ZO-mEFHES

39



40

A

Management Discussion and Analysis B2 @I ED T

Significant investment in advertising and promotion

The Group maintained its investment in marketing, which amounted to
approximately 6.3% of net sales during the first half of 2014, reflecting its
commitment to advertise and promote its brands and products to support
sales growth worldwide.

Introduction of new and innovative products to the market

The Group continued to focus on innovation and ensuring that its products
reflect local consumer tastes in each region. Innovation and a regional focus
on product development are key drivers of sales growth and are the means
to deliver quality and value to the Group’s customers.

Expansion of distribution network

The Group continued the further expansion of its distribution network by
adding approximately 2,800 points of sale in the first half of 2014 to over
48,800 points of sale worldwide as of June 30, 2014.

Acquisitions
The Group completed the following acquisitions during the first half of 2014:

Lipault

PARIS

(a) Lipault

On April 1, 2014, a wholly owned subsidiary within the Group completed the
acquisition of (i) Distri Bagages, a société a responsabilité limitée, incorporated
and organized under the Laws of France, and (ii) Licences et Développements,
a société a responsabilité limitée, incorporated and organized under the Laws
of France (collectively, the “Lipault Entities”) for cash consideration of EUR
20.0 million, with a subsequent working capital adjustment of EUR 0.1 million,
for a total purchase price of EUR 20.1 million. The Group purchased all of the
outstanding capital stock of the Lipault entities.

Lipault is a luggage brand founded in France in 2005. Lipault's products are
designed to meet the needs of today’s savvy travellers, featuring ultra-
lightweight, smart designs and bright fashion colors, and constructed using
luxurious but durable nylon twill fabric.

The acquisition further expands the Group’s brand portfolio and presents
opportunities to leverage the Group’s industry-leading design and product
development capabilities, as well as its distribution network and retail presence,
to significantly expand the Lipault brand in France, additional markets in Europe
and the rest of the world. Lipault is a youthful brand that will help the Group
engage with the fashionable female consumers through its signature Parisian
style and vibrant colors.

Samsonite International S.A.
Interim Report 2014
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(>k) speck

(b) Speck Products

On May 28, 2014, a wholly owned subsidiary within the Group completed
the acquisition of Speck Products for cash consideration of US$85.0 million,
with a subsequent working capital adjustment of US$0.2 million, for a total
purchase price of US$84.8 million. The Group purchased all of the outstanding
capital stock of Speck Products.

Founded in Silicon Valley, California in 2001, Speck Products is a leading
designer and distributor of slim protective cases for personal electronic
devices that are marketed under the Speck® brand. Speck Products offers a
diverse product range that is sleek, stylish and functionally innovative, and
provides superior military-grade protection for smartphones, tablets and
laptops from a range of manufacturers. The Speck brand is particularly well-
known for its “slim protection” designs such as the iconic Candy Shell
smartphone case, which is constructed using a “hard-soft” technology that
Speck Products pioneered.

The acquisition enables the Group to strategically extend its brand portfolio
beyond its traditional strength in travel luggage products, and provides the
Group with a strong brand and product offering resulting in an immediate
foothold in the market for protective cases for smartphones, tablets, laptops
and other personal electronic devices. It also provides the Group with
opportunities to leverage its well-established global distribution network and
retail presence to significantly expand the reach of the Speck brand in Asia,
Europe and Latin America.

Subsequent to June 30, 2014, the Group completed the following acquisition:

Gregory Mountain Products

On June 18, 2014, certain of

the Group's wholly-owned

subsidiaries (the “Samsonite

Purchasers”) entered into an

Asset Purchase Agreement with

Black Diamond, Inc. and Gregory G R E G D RY
Mountain Products, LLC @
("Gregory”), pursuant to which

on July 23, 2014 the Samsonite Purchasers purchased substantially all of the
assets of Gregory for cash consideration of US$84.1 million. The Samsonite
Purchasers purchased substantially all of the assets of Gregory excluding
cash, certain receivables, and certain other retained assets and assumed all
balance sheet liabilities and certain contractual liabilities of Gregory.

(b) Speck Products
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The Gregory brand is a leader and pioneer in
its industry, responsible for many innovations
in backpack design. It is well-respected by
active outdoor and adventure enthusiasts as
a leading brand in the premium technical
backpack segment. In addition to its technical
backpacks, Gregory branded lifestyle
backpacks are popular in Japan and other
Asian countries.

The acquisition gives the Group a strong
brand and product offering to expand its
presence in the high-end segment of the
outdoor and lifestyle casual markets, as well
as opportunities to leverage the Group’s global marketing and distribution
capabilities to significantly expand the Gregory brand both in the U.S. and
internationally.

Future Prospects
The Group’s growth strategy will continue as planned for the second half of
2014, with a focus on the following:

e continue to gain market share by leveraging the strength of the Group’s
diverse portfolio of brands, which include Samsonite, American Tourister,
Hartmann, High Sierra, Gregory, Speck and Lipault, across all of its markets;

e allocate more resources, particularly marketing, to drive American Tourister
sales growth in Europe and Asia, extend the brand reach of Samsonite Red
throughout Asia and support the global expansion of acquired brands;

e support the global Hartmann rollout with the flagship store opening on
Madison Avenue in New York City in the third quarter and approximately
10 additional store openings in North America, Asia and Europe;

e focus on integrating Speck Products, Lipault and Gregory into the Group’s
existing business and begin to realize anticipated synergies in sourcing,
systems and back-office support functions;

e continually improve the efficiency and effectiveness of the Group’s supply
chain and global distribution network; and

e continually evaluate acquisition opportunities that have a compelling
strategic fit, leveraging the Group’s strong management team and balance
sheet capacity.

The Group aims to deliver top-line growth, maintain gross margins, increase
Adjusted EBITDA margins and enhance shareholder value.

Qualitative and Quantitative Market Risks

Credit Risk

Credit risk is the risk of financial loss to the Group if a customer or counterparty
to a financial instrument fails to meet its contractual obligations, and arises
principally from the Group’s receivables from customers. Maximum exposure
is limited to the carrying amounts of the financial assets presented in the
Group’s consolidated financial statements.

Samsonite International S.A.
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The Group’s exposure to credit risk is influenced mainly by the individual
characteristics of each customer. However, management also considers the
demographics of its customer base, including the default risk of the industry
and country in which customers operate, as these factors may have an influence
on credit risk. There is no concentration of credit risk geographically or with
any single customer.

The Group has established a credit policy under which each new customer is
analyzed individually for creditworthiness before its standard payment and
delivery terms and conditions are offered.

In monitoring customer credit risk, customers are grouped according to their
credit characteristics, including aging profile and existence of previous financial
difficulties. Trade and other receivables relate mainly to the Group’s wholesale
customers. Customers that are graded as “high risk” are placed on credit hold
and monitored by the Group, and future sales are made on an approval basis.

Financial Guarantees
The Group’s policy is to provide financial guarantees only on behalf of
subsidiaries. No other guarantees have been made to third parties.

Liquidity Risk
Liquidity risk is the risk that the Group will encounter difficulty in meeting the
obligations associated with its financial liabilities.

The Group’s primary sources of liquidity are its cash flows from operating
activities, invested cash, and available lines of credit. The Group has no
significant debt service obligations and believes that its existing cash and
estimated cash flows, along with current working capital, will be adequate to
meet its operating and capital requirements for at least the next twelve months.

Foreign Exchange Risk

The Group is exposed to currency risk on purchases and borrowings that are
denominated in a currency other than the respective functional currencies of
its subsidiaries.

The Group periodically uses forward exchange contracts to hedge its exposure
to currency risk on product purchases denominated in a currency other than
the respective functional currency of its subsidiaries. The forward exchange
contracts typically have maturities of less than one year.

Interest on borrowings is denominated in the local currency of the borrowing.
Borrowings are generally denominated in currencies that match the cash flows
generated by the underlying operations of the borrowing entity.

Interest Rate Risk

The Group monitors its exposure to changes in interest rates on borrowings
on variable rate debt instruments. Although the Group does not currently have
any interest rate hedging instruments, it may, from time to time, enter into
interest rate swap contracts to manage interest rate risk.
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Other Market Price Risk

Equity price risk arises from available for sale equity securities held by the
Group’s defined benefit pension plans to fund obligations that are used to
measure periodic net pension costs. Pension plan liabilities are presented net
of pension plan assets in the Group’s consolidated statement of financial
position. The Group’s investment strategy is to generate investment returns
on pension plan assets in order to satisfy its defined benefit pension plan
obligations. The Group engages professional pension plan asset managers to
assist in this process.

The estimated pension obligation (the actuarial present value of benefits
attributed to employee service and compensation levels prior to the
measurement date without considering future compensation levels), exceeds
the fair value of the assets of the Group’s pension plans, which is primarily the
result of underperforming equity markets and low interest rates during prior
years. Future market conditions and interest rate fluctuations could significantly
impact future assets and liabilities of the Group’s pension plans and future
minimum required funding levels.

Samsonite International S.A.
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The Board of Directors and Shareholders
Samsonite International S. A.:

Report on the Financial Statements

We have reviewed the accompanying consolidated statement of financial position of
Samsonite International S.A. and subsidiaries as of June 30, 2014, the related consolidated
income statement, consolidated statements of comprehensive income, changes in equity
and cash flows for the six months ended June 30, 2014 and June 30, 2013.

Management’s Responsibility

The Company’s management is responsible for the preparation and fair presentation of the
interim financial information in accordance with IAS 34, Interim Financial Reporting, issued
by the International Accounting Standards Board; this responsibility includes the design,
implementation, and maintenance of internal control sufficient to provide a reasonable
basis for the preparation and fair presentation of interim financial information in accordance
with IAS 34, Interim Financial Reporting, issued by the International Accounting Standards
Board.

Auditors’ Responsibility

Our responsibility is to conduct our reviews in accordance with auditing standards generally
accepted in the United States of America applicable to reviews of interim financial
information and in accordance with International Standards on Review Engagements 2410,
Review of Interim Financial Information Performed by the Independent Auditor of the Entity.
A review of interim financial information consists principally of applying analytical procedures
and making inquiries of persons responsible for financial and accounting matters. It is
substantially less in scope than an audit conducted in accordance with auditing standards
generally accepted in the United States of America and International Standards on Auditing,
the objective of which is the expression of an opinion regarding the financial information.
Accordingly, we do not express such an opinion.

Conclusion

Based on our reviews, we are not aware of any material modifications that should be made
to the accompanying interim financial information for it to be in accordance with IAS 34,
Interim Financial Reporting, issued by the International Accounting Standards Board.

KPMe LLP

KPMG LLP
Certified Public Accountants
United States of America

August 27, 2014



Consolidated Income Statement (Unaudited)
GEeKEE CREER)

(Expressed in thousands of US Dollars, except per share data)

(ATETZ25 - SRR

_ HZE6H30R81EAEA
Wis Six months ended June 30,
Note 2014 2013
HEFHE Net sales 4 1,105,321 983,649
SHERA Cost of sales (516,661)  (460,654)
EX Gross profit 588,660 522,995
D EER Distribution expenses (288,378)  (255,304)
=513 Marketing expenses (69,361) (64,110)
— MR RATERI General and administrative expenses (73,404) (65,616)
Hhp Other expenses (5,204) (1,815)
R Operating profit 152,313 136,150
B A Finance income 19 201 459
Bii%E A Finance costs 19 (3,636) (8,379)
FHIEER Net finance costs (3,435) (7,920)
FRET{SHL AT @A Profit before income tax 148,878 128,230
FrfsBif X Income tax expense 18 (39,310) (33,551)
DAY= Profit for the period 4 109,568 94,679
IREERE AR Profit attributable to the equity holders 96,976 85,090
FEHE AR R AR PR AR Profit attributable to non-controlling interests 12,592 9,589
Bz A Profit for the period 109,568 94,679
gR2ER Earnings per share
FRERZEF Basic earnings per share 5
(UERET25) (Expressed in US Dollars per share) 0.069 0.060
FREERR Diluted earnings per share 5
(LAERET25) (Expressed in US Dollars per share) 0.069 0.060

BEF TR AR S M IR R — 20D o

The accompanying notes form part of the consolidated financial statements.
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Consolidated Statement of Comprehensive Income (Unaudited)

meEzEKRER (REEX)

(Expressed in thousands of US Dollars)

(ATZET251)

HZ6A3081~EA
Six months ended June 30,
2014 2013
HASEF Profit for the period 109,568 94,679
Hib2EE (&i8) Other comprehensive income (loss):
HEpaRkEfis8EEn2EE ¢ ltems that are or may be reclassified subsequently
to profit or loss:
REeREHH 2 AT ERE » HRFIE Changes in fair value of cash flow hedges, net of tax 782 (94)
BINERE INETE H 518 Foreign currency translation losses
for foreign operations (6,056) (11,888)
Hih 2 HEEE Other comprehensive loss (5,274) (11,982)
2 HE AR Total comprehensive income 104,294 82,697
RAESE ARG EE R RESE Total comprehensive income attributable
to the equity holders 94,983 75,554
IR R (L 2 E R AR Total comprehensive income attributable
to non-controlling interests 9,311 7,143
BMAZEREARE Total comprehensive income for the period 104,294 82,697

BEMIB B AR G RS R — D
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The accompanying notes form part of the consolidated financial statements.




Consolidated Statement of Financial Position

A BRI R

(Expressed in thousands of US Dollars)

(ATZET251)

(REER)
(Unaudited)
6A308 128318
PEE June 30, December 31,
Note 2014 2013
ERENEE Non-Current Assets
M2 - BMEKREME - R Property, plant and equipment, net 8 173,163 155,347
e Goodwill 7 252,264 214,356
Hit\EEE » T8 Other intangible assets, net 9 718,302 662,707
FEERIEEE Deferred tax assets 46,747 44,401
Hitv EE R EWKIE Other assets and receivables 22,142 22,722
FREBEELEE Total non-current assets 1,212,618 1,099,533
RENEE Current Assets
FE Inventories 10 350,072 298,377
FEUR AR TR R ELAth FELUS R IE - JFRE Trade and other receivables, net 11 314,239 246,372
AN REMERE Prepaid expenses and other assets 73,025 65,262
HERBEESEEY Cash and cash equivalents 12 204,869 225,347
RBEEHARE Total current assets 942,205 835,358
BEEHBE Total assets 2,154,823 1,934,891
ERRERE Equity and Liabilities
= Equity:
R Share capital 13 14,079 14,071
R Reserves 1,201,109 1,178,685
RSB AL S Total equity attributable to equity holders 1,215,188 1,192,756
IR R Non-controlling interests 37,474 37,826
4R Total equity 1,252,662 1,230,582
EREBERE Non-Current Liabilities
BERRER Loans and borrowings 14(a) 30 37
EERF Employee benefits 35,479 33,432
FFIE PR R PR HA R Non-controlling interest put options 21(b) 55,251 52,848
EAEFIEEE Deferred tax liabilities 115,060 111,370
HitEB Other liabilities 4,829 4,879
FRBEBEEEE Total non-current liabilities 210,649 202,566
mEEE Current Liabilities
BRRERK Loans and borrowings 14(b) 94,987 13,640
EERA Employee benefits 48,442 54,437
FE BRI AT FIE Trade and other payables 16 491,685 387,239
EEARiEE & Current tax liabilities 56,398 46,427
TENEEHEE Total current liabilities 691,512 501,743
B 585 Total liabilities 902,161 704,309
ERkEEEE Total equity and liabilities 2,154,823 1,934,891
REVEEFRE Net current assets 250,693 333,615
EEABERABEE Total assets less current liabilities 1,463,311 1,433,148

BEMIB B AR S IR R — DD

The accompanying notes form part of the consolidated financial statements.
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Consolidated Statement of Changes in Equity (Unaudited)

REEREBR (RKEX)

(Expressed in thousands of US Dollars, except number of shares)

(ATETZ25 - B2 8 BRI

B 3 RIEE
Note Number of shares

BE20135F6H308 L7 EA : Six months ended June 30, 2013:
#e% > 20131818 Balance, January 1, 2013 1,407,137,004
B F Profit for the period —
Hitn2mEURE - Other comprehensive income:

ReEnedihe A ESE - MRHIE Changes in fair value of cash flow hedges, net of tax —

SMEER W= (Bi8) Foreign currency translation gains (losses) —
HRAZEKSEERE Total comprehensive income for the period —
BEEEANRS - BT AER Transactions with owners recorded directly in equity:

AR 215 2 S Share-based compensation —

RONEIRE A ERE Change in fair value of put options —

ERERBASRZEE DK Cash distributions declared to equity holders —

B FERERRE Dividends paid to non-controlling interests —

HihR 5 Other transactions —
#E8% > 20136 H30H Balance, June 30, 2013 1,407,137,004
#HE20145F6A30H LL7<EA : Six months ended June 30, 2014:
g% 20141818 Balance, January 1, 2014 1,407,137,004
B A Profit for the period —
Hith2mEUE - Other comprehensive income:

RERBEFZ AFHESE - MRBIE Changes in fair value of cash flow hedges, net of tax —

IMEER N (B518) Foreign currency translation gains (losses) —

A2 HERSARE Total comprehensive income for the period —
BEETANRS - BT AR Transactions with owners recorded directly in equity:

AR 245 2 S Share-based compensation 15 —

TIERE AR AE Exercise of stock options 15 777,340

ROLEAE A EEE Change in fair value of put options 21 —

MREFEAERZEEDIK Cash distributions declared to equity holders 5 —

S FFERERRE Dividends paid to non-controlling interests —

HihX 5 Other transactions —
48k 20146 H30H Balance, June 30, 2014 1,407,914,344

BEMIF B AR S IR R — DD
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The accompanying notes form part of the consolidated financial statements.




f#iE
Reserves

RiERFAA
FElh R aEE
FIMBABRA BREfHE REZF Total equity RS

R Additional Translation Hithfet e Retained attributable to Non-controlling i ool
Share capital paid-in capital reserve Other reserves earnings equity holders interest Total equity
14,071 962,192 (1,671) (74,585) 151,586 1,051,593 34,512 1,086,105
— — — — 85,090 85,090 9,589 94,679
— — — (94) = (94) = (94)
= = (9,442) = — (9,442) (2,446) (11,888)
— = (9,442) (94) 85,090 75,554 7,143 82,697
= = = 3,590 — 3,590 = 3,590
= = = = (1,201) (1,201) = (1,201)
— — — — (37,500) (37,500) — (37,500)
— — — — — — (4,139) (4,139)
— — — — — — (2,842) (2,842)
14,071 962,192 (11,113) (71,089) 197,975 1,092,036 34,674 1,126,710
14,071 962,192 (7,577) (64,517) 288,587 1,192,756 37,826 1,230,582
— — — — 96,976 96,976 12,592 109,568
— — — 785 — 785 3) 782
— — (2,778) — — (2,778) (3,278) (6,056)
— — (2,778) 785 96,976 94,983 9,311 104,294
— — — 5,621 — 5,621 — 5,621
8 2,447 — (715) — 1,740 — 1,740
— — — — 88 88 — 88
— — — — (80,000) (80,000) — (80,000)
— — — — — — (6,620) (6,620)
— — — — — — (3,043) (3,043)
14,079 964,639 (10,355) (58,826) 305,651 1,215,188 37,474 1,252,662

HEBEAREGRAR 51
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Consolidated Statement of Cash Flows (Unaudited)
GERSRBR (REER)

(Expressed in thousands of US Dollars)

(ATZET251)

HZ6A30RL~MEA
Wi Six months ended June 30,
Note 2014 2013
REFH2RENE ¢ Cash flows from operating activities:
BRI F Profit for the period 109,568 94,679
{EH TR DU R R B R S E B TS Adjustments to reconcile profit to net cash
BEFERHER generated from operating activities:
HERLEEERS » F5 Gain on sale and disposal of assets, net (73) (8)
e Depreciation 8 19,353 17,784
B EREEE Amortization of intangible assets 9 4,208 4,362
REREE Provision for doubtful accounts 436 806
RN A ERE Change in fair value of put options 2,491 4,417
ERRR RS RAFT BIER Contributions to defined benefit
pension plans — (26,423)
RSB Income tax expense 18 39,310 33,551
DR BRI 2EREHME X Non-cash share-based compensation 15 5,621 3,590
180,914 132,758
REBERBESY Changes in operating assets and
(MR SO ZE D EREEE) liabilities (excluding allocated purchase
price in business combinations):
FEUR BR 31 e EL A FE UK TR IE Trade and other receivables (54,422) (43,396)
FE Inventories (25,675) 2,719
HEibhRneEE Other current assets (227) 1,568
FERBRR R H AP R 1E Trade and other payables (7,939) (518)
HitEEREE  F58 Other assets and liabilities, net (4,945) (11,889)
REFBFBRE Cash generated from operating activities 87,706 81,242
EFFE Interest paid (776) (1,061)
ESFBH Income tax paid (33,793) (23,435)
REEHEREFHE Net cash generated from operating activities 53,137 56,746

52 Samsonite International S.A.
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HZ6H30RLAMEA
Six months ended June 30,

PEE
Note 2014 2013
REFBZRERE ! Cash flows from investing activities:
BEYXE  BRERRE Purchases of property, plant and equipment 8 (31,119) (17,113)
WEEZERS (HNBRIERIR ) Acquisition of businesses, net of cash acquired 7 (112,450) —
HAh TS FIE Other proceeds 397 2,442
REZEFARSFE Net cash used in investing activities (143,172) (14,671)
RMETB2HERE Cash flows from financing activities:
BIHIERRERZER (T5%) Borrowings (payments) of current loans
and borrowings 80,458 (26,452)
TEBRREMS A Proceeds from stock option exercises 2,455 —
EAFEERERRE Dividend payments to non-controlling interests (6,620) (4,139)
REFBME (FTA) ReFHE Net cash generated from (used in) financing activities 76,293 (30,591)
HERB\EESENNEM ORL) F5E Net increase (decrease) in cash and cash equivalents (13,742) 11,484
RekReEEY M A1H Cash and cash equivalents, at January 1 225,347 151,399
EXREFEBHESRESEEYNTE Effect of exchange rate changes on cash and
cash equivalents (6,736) 1,536
HERBLSEEY  R6H30H Cash and cash equivalents, at June 30 12 204,869 164,419

BER BRI A SRR — 20D o

The accompanying notes form part of the consolidated financial statements.
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Notes to the Consolidated Interim Financial Statements

AP BB R M

(1) &=
FEBEBERARE ([RAF ] ERHEA
EMBEARBAINE®] £E U
FTFEEE® « American Tourister® > Hartmann® »
High Sierra® » Gregory® » Speck® K Lipault®
mEUAREMEERERENRIE  RER
FERBRE - BE - RBROHITER
BHEERERE - FINERIKEE R
o DREAS FREGERER - NEE
BBREMESHERE HARKENTE
EREBETHEHEHER - AEENE
ZMBHHEFABEARAIRESEE - KR
ZEW AmBRIERERAKRES - K&
BEIAZEM ~ 62N - BUNRAL T ZEMNHEH
Em e

AATNEZBRNEBHERZ AR
AT (TBRA]) ERLET - ARATR2011
FIASHREREFMR LA —BLARE
FRAE > HEMPEEMLN13-15 Avenue
de la Liberté, L-1931, Luxembourg °

GRS P BB ERN2014F8 827
AEAQNRESE (2538 ]) BETE
BREER o

(2) RHEHE
(a) EHIEHHA
GETHPEBRRDARBEER G ERSE
4 BB B IR A R B o RE P BRI S SR
REEAEBEE2013F 128318 LEFE
R EZ IR —OfBE  ZEHRIIB
BEIRR IS RS 2R ([IFRS]) REL - %42
BOEHERSTELESS ([I1ASB]) 5
T E B8 ([1AS]) R BRI
b
e EMBERRIAEEE B A AIEA)
WIEERERBBHERZMERATES
ErRAI (T EfRAI]) WiEAIEEMR -
REBREZE2014F6H308 1L <@
B 2 ¥ E A FEREE R AERN
TRIEERSMEEA TENKEIREILE
2 - ARGTESMIAAFENATFES
MEBRR 2RI meEE  BEE 201456
A30B LA EANEREED BIEEL
HRNEZ2014F6H30H 1L~ 18 B 3
ERETR HIEEHBRSELEEN
(fcaul) REFEEETHERR -
PSR IR IEEE B A BE
EZMEFIHFE RSB EEL 2 &ETME
3 JE FA 4 A E B R AT UL T R o
AEEMAEHEA20145F6H308 H
ERRRAAETEETE L EEME -

54 Samsonite International S.A.
Interim Report 2014

(1) Background

Samsonite International S.A. (the “Company”), together with its consolidated subsidiaries
(the "Group”), is principally engaged in the design, manufacture, sourcing and distribution
of luggage, business and computer bags, outdoor and casual bags travel accessories and
slim protective cases for personal electronic devices throughout the world, primarily under
the Samsonite®, American Tourister®, Hartmann®, High Sierra®, Gregory®, Speck® and
Lipault® brand names as well as other owned and licensed brand names. The Group sells its
products through a variety of wholesale distribution channels, through its company-
operated retail stores and through e-commerce. The principal wholesale distribution
customers of the Group are department and specialty retail stores, mass merchants, catalog
showrooms and warehouse clubs. The Group sells its products in Asia, North America,
Europe and Latin America.

The Company’s ordinary shares are listed on the Main Board of The Stock Exchange of
Hong Kong Limited (the “Stock Exchange”). The Company was incorporated in Luxembourg
on March 8, 2011 as a public limited company (a société anonyme), whose registered office
is at 13-15 Avenue de la Liberté, L-1931, Luxembourg.

This consolidated interim financial information was authorized for issuance by the
Company’s Board of Directors (the “Board”) on August 27, 2014 and is unaudited.

(2) Basis of Preparation

(a) Statement of Compliance

The consolidated interim financial statements have been prepared in accordance with
International Accounting Standard 34, Interim Financial Reporting. The consolidated interim
financial statements should be read in conjunction with the Group’s audited financial
statements for the year ended December 31, 2013, which have been prepared in accordance
with International Financial Reporting Standards (“IFRS"”), which collective term includes all
International Accounting Standards (“IAS”) and related interpretations, as issued by the
International Accounting Standards Board (“IASB").

The consolidated interim financial statements also comply with the disclosure
requirements of the Hong Kong Companies Ordinance and the applicable disclosure
provisions of the Rules Governing the Listing of Securities on The Stock Exchange of Hong
Kong Limited (the “Listing Rules”).

There were no changes in the Group’s business or economic circumstances which
affected the fair value of the financial assets and financial liabilities, whether recognized at
fair value or amortized cost, during the six months ended June 30, 2014. There were no
transfers between the levels of the fair value hierarchy used in measuring the fair value of
financial instruments and there were no changes in the classification of financial assets
during the six months ended June 30, 2014.

Cash-generating units (“CGU") and intangible assets were not tested for impairment,
as there were no impairment indicators during the six months ended June 30, 2014.

Income tax expense is recognized based on management'’s best estimate of the
weighted average annual income tax rate expected for the full financial year applied to the
pre-tax income of the interim period.

The Group has not performed independent actuarial valuations of its defined benefit
obligation plans as of June 30, 2014.
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(2) Basis of Preparation continued

(b) Basis of Measurement

This consolidated interim financial information has been prepared on the historical cost

basis except for the following material items in the consolidated statements of financial

position:

e derivative financial instruments are measured at fair value.

e the defined benefit liability is recognized as the net total of the plan assets, plus
unrecognized past service cost and unrecognized actuarial losses, less unrecognized
actuarial gains and the present value of the defined benefit obligation.

(c) Functional and Presentation Currency
This financial information is measured using the currency of the primary economic
environment in which the Group operates (“functional currency”). The functional currencies
of the significant subsidiaries within the Group are the currencies of the primary economic
environment and key business processes of these subsidiaries and include, but are not
limited to, United States Dollars, Euros, Renminbi and Indian Rupee.

Unless otherwise stated, this consolidated interim financial information is presented in
the United States Dollar (US$), which is the functional and presentation currency of the
Company.

(d) Use of Judgments, Estimates and Assumptions

The preparation of financial statements in conformity with IFRS requires the use of certain
critical accounting estimates. It also requires management to exercise its judgment in the
process of applying the Group’s accounting policies and to make estimates and assumptions
that affect the reported amounts of assets and liabilities, disclosure of contingent assets and
liabilities at the date of this consolidated interim financial information and the reported
amounts of revenues and expenses during the reporting period. The estimates and
associated assumptions are based on historical experience and various other factors that are
believed to be reasonable under the circumstances, the results of which form the basis of
making the judgments about carrying values of assets and liabilities that are not readily
apparent from other sources. Actual results may differ from these estimates under different
assumptions and conditions.

The estimates and underlying assumptions are reviewed on an ongoing basis. Revisions
to accounting estimates are recognized in the period in which the estimate is revised if the
revision affects only that period, or in the period of the revision and future periods if the
revision affects both current and future periods. No significant changes occurred during the
current reporting period of estimates reported in prior periods.
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Notes to the Consolidated Interim Financial Statements continued
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(3) Summary of Significant Accounting Policies

(a) Significant Accounting Policies

The accounting policies and judgments applied by the Group used in the preparation of this
interim financial information are consistent with those applied by the Group in the annual
financial statements as of and for the year ended December 31, 2013.

(b) Changes in accounting policies

The IASB has issued a number of new, revised and amended IFRSs. For the purpose of
preparing the consolidated interim financial information for the six months ended June 30,
2014, the following revised standard became effective for the current reporting period.

IAS 32 Financial Instruments: Presentation

IAS 32 was amended to address certain inconsistencies relating to the offsetting financial
assets and financial liabilities criteria. The adoption of this standard did not have a significant
impact on the Group.

IFRIC 21 Levies

IFRIC 21 was issued to address uncertainties regarding the accounting for a liability to pay a
levy if that liability is within the scope of IAS 37, Provisions, Contingent Liabilities and
Contingent Assets. The adoption of this standard did not have a significant impact on the
Group.

(c) New Standards and Interpretations Not Yet Adopted

Certain new standards, amendments to standards and interpretations are not yet effective
for the six months ended June 30, 2014, and have not been applied in preparing these
consolidated interim financial statements.

In July 2014, the IASB issued the final element of its comprehensive response to the
financial crisis by issuing IFRS 9, Financial Instruments (“IFRS 9”). The improvements
introduced by IFRS 9 include a logical model for classification and measurement, a single
forward-looking expected loss impairment model and a substantially reformed approach to
hedge accounting. IFRS 9 will come into effect on January 1, 2018 with early application
permitted. The Group has not determined the extent of the impact on its financial
statements.

In May 2014, the IASB issued IFRS 15, Revenue from Contract with Customers (“IFRS
15"). IFRS 15 sets out the requirements for recognizing revenue that apply to all contracts
with customers. IFRS 15 is effective as of January 1, 2017 with earlier application permitted.
The Group has not determined the extent of the impact on its financial statements.
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(4) Segment Reporting

The reportable segments for the six months ended June 30, 2014 are consistent with the
reportable segments included within the annual financial statements as of and for the year
ended December 31, 2013.

The Group’s segment reporting information is based on geographical areas,
representative of how the Group’s business is managed and its operating results are
evaluated. The Group’s operations are organized primarily as follows: (i) “Asia”; (i) “North
America”; (ii) “Europe”; (iv) “Latin America”, and (v) “Corporate”.

Information regarding the results of each reportable segment is included below.
Performance is measured based on segment operating profit or loss, as included in the
internal management reports that are reviewed by the Chief Operating Decision Maker.
Segment operating profit or loss is used to measure performance as management believes
that such information is the most relevant in evaluating the results of the Group’s segments.

Segment information as of and for the six months ended June 30, 2014 and June 30,
2013 is as follows:

HZ201456H308 1A

Six months ended June 30, 2014

b M HTEM
M North B Latin i Ast
(UFETZ5Y) (Expressed in thousands of US Dollars) Asia America Europe America Corporate  Consolidated
SNEB UL AR External revenues 421,381 345,772 266,811 66,966 4,391 1,105,321
EEREF Operating profit 48,981 30,103 31,381 4,822 37,026 152,313

RN B E B Operating profit (loss)
& E R excluding intercompany
(B#E) charges 78,155 55,955 35,055 6,195 (23,047) 152,313
EREH Depreciation and amortization 8,907 3,513 8,394 2,016 731 23,561
EREX Capital expenditures 6,954 2,189 19,268 1,351 1,357 31,119
FE U A Interest income 189 2 56 (47) 1 201
F BRI Interest expense 309 16 89 72 909 1,395
FriSHip s Income tax expense 12,677 12,615 10,852 643 2,523 39,310
EEHZE Total assets 530,959 668,993 507,397 102,077 345,397 2,154,823
BEHEE Total liabilities 223,739 517,400 265,011 67,450 (171,439) 902,161
HZ201356H308 1A

Six months ended June 30, 2013

b M HTEM
Eb)| North B Latin ¥ &t
(UATFETZ27) (Expressed in thousands of US Dollars) Asia America Europe America Corporate  Consolidated
INERUS T External revenues 370,164 310,469 236,751 61,506 4,759 983,649
EERT Operating profit 36,120 31,989 25,050 8,150 34,841 136,150

HiBR D T R E B Operating profit (loss)
K& EEF] excluding intercompany

(B518) charges 61,263 54,541 29,277 8,962 (17,893) 136,150
TE RN Depreciation and amortization 8,728 2,282 7,739 2,193 1,204 22,146
BARRX Capital expenditures 5,442 1,679 7,588 1,942 462 17,113
FEUA Interest income 132 2 132 (7) 200 459
FIERIX Interest expense 602 — 58 179 775 1,614
FrSBiFX Income tax expense 8,013 12,113 5,639 3,118 4,668 33,551
BEEHZE Total assets 493,957 508,047 451,301 81,931 303,106 1,838,342
BEHE Total liabilities 196,217 365,701 185,381 38,321 (73,988) 711,632
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(5) SEEAM

(a) E&X
BRERBRDRIERE2014F6H30H
}2013F6 308 LA A AQAZER

(5) Earnings Per Share

(a) Basic

The calculation of basic earnings per share is based on the profit attributable to ordinary
equity shareholders of the Company for the six months ended June 30, 2014 and June 30,

IR R AR FIFTE - 2013.
HZ6H30HEA~EAR
Six months ended June 30,

(UXFETZZ » Rt REIREIFIHIP) (Expressed in thousands of US Dollars, except share and per share data) 2014 2013
I RTERR Issued ordinary shares at the beginning of the period 1,407,137,004 1,407,137,004
HABTEBRENIIETEIRE Weighted-average impact of share options exercised during the period 379,398 —
HRBRGHMETLIIH Weighted-average number of shares at end of the period 1,407,516,402 1,407,137,004
RSB AREEF Profit attributable to the equity holders 96,976 85,090
BREXRF (UEKZTZ5) Basic earnings per share (Expressed in US Dollars per share) 0.069 0.060

(b) #H

BREERRTERED BITEERNINE
T UBRRAEUEENEESERE
RBEMETE ©

(b) Diluted

Diluted earnings per share is calculated by adjusting the weighted-average number of
ordinary shares outstanding to assume conversion of all dilutive potential ordinary shares.

BZE6A30A LAEA
Six months ended June 30,
(UFETZZ » R REIREIFEFIP) (Expressed in thousands of US Dollars, except share and per share data) 2014 2013
EERNIMETIY (BX) Weighted-average number of ordinary shares (basic) 1,407,516,402 1,407,137,004
BRETE Effect of share options 1,815,107 —
HR IR A9 IR 192 Weighted-average number of shares at end of the period 1,409,331,509 1,407,137,004
R AT Profit attributable to the equity holders 96,976 85,090
BREERT (UEKZETZ5) Diluted earnings per share (Expressed in US Dollars per share) 0.069 0.060

() BERDIK
M2014%F38180 > E=gERBEHNT
A REFEBRR2014F6 178 BHIR R
ZMOAARRRIEHS0.0FEEETHER
#10.0568E TR DK © BRERMA20145F6
BSHETHRRBFAE LERES
K MRS MA20145E 7811 BT ©
REZE2014F6H30H1IEAEA - &
AR WEERFZTEMEMBRERD IR ©

(6) EFFaM
ES 3 ES DN £ PN R D
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(c) Dividends and Distributions

On March 18, 2014, the Board recommended that a cash distribution in the amount of

US$80.0 million, or approximately US$0.0568 per share, be made to the Company’s
shareholders of record on June 17, 2014 from its ad hoc distributable reserve. The
shareholders approved this distribution on June 5, 2014 at the annual general meeting and

the distribution was paid on July 11, 2014.

No other dividends or distributions were declared or paid during the six months ended

June 30, 2014.

(6) Seasonality of Operations

There are no material seasonal fluctuations in the business activity of the Group.



(7) EBEH
HZE2014F6H308 L AR » XEET
R IEWEEEIE -

(a) Lipault

R2014F4818 - AREHA—H2EH
B X 7] 58 B UK B (i)Distri Bagages (—E1R1E
FEEERTMERLRABNERETD
7)) » K (i)Licences et Développements (—
BRBEBEEF MR L RABNERET
AR (FMELipautBERE]) HeNREA
200 BBt SMO.1EERTHERES
BEESHE  BRBER201BBET K
EEEEE Lipaut BRI 2 IBE BITRM ©

Lipault & TE2005F R E B £ 117 Z
FEMAE o Lipault WE MR ETY] & K T f8 BA R
BEENER  ERFCEEERT  BEAN
RETREENRESEY  WKAEEAWA
K ERERI AU RIS o

B EIE A E — SR EE N M
He o WRHRMEASEREHBLEER
st REMBEENURESHERERT
EMSVNES  FBIFER - BUNEM
g Rt R % i 5 KRERERE Lipault &
W& o Lipault tER—BFEmME - BBEBARE
EEBHEE RSO R K &2 E TR 5| ik
ML EEE -

BULEE BHAE © Lipaut BERE B AEEE
Z£2014F6H30H L/ 18 B iR & B 75 3
BERSEBETWERIIEEE LA
F o

TREMAKEEARrINEEEREE
DR FEESBENCEREESBIEAWE
BNOLZHE

(7) Business Combinations
The Group completed two acquisitions during the six months ended June 30, 2014.

(a) Lipault

On April 1, 2014, a wholly owned subsidiary within the Group completed the acquisition of
(i) Distri Bagages, a société a responsabilité limitée, incorporated and organized under the
Laws of France, and (ii) Licences et Développements, a société a responsabilité limitée,
incorporated and organized under the Laws of France (collectively, the “Lipault Entities”) for
cash consideration of EUR 20.0 million, with a subsequent working capital adjustment of
EUR 0.1 million, for a total purchase price of EUR 20.1 million. The Group purchased all of
the outstanding capital stock of the Lipault Entities.

Lipault is a luggage brand founded in France in 2005. Lipault's products are designed
to meet the needs of today’s savvy travellers, featuring ultra-lightweight, smart designs and
bright fashion colors, and constructed using luxurious but durable nylon twill fabric.

The acquisition further expands the Group’s brand portfolio and presents opportunities
to leverage the Group's industry-leading design and product development capabilities, as
well as its distribution network and retail presence, to significantly expand the Lipault brand
in France, additional markets in Europe and the rest of the world. Lipault is a youthful brand
that will help the Group engage with the fashionable, female consumers through its
signature Parisian style and vibrant colors.

From the date of acquisition, the Lipault Entities contributed US$1.5 million of revenue
and US$0.3 million of profit to the consolidated financial results of the Group for the six
months ended June 30, 2014.

The following table summarizes the recognized provisional amounts of assets and
liabilities acquired and liabilities assumed at the acquisition date as a preliminary allocation
of the purchase price.

UFETZ5) Expressed in thousands of US Dollars

MZE - BEREE Property, plant and equipment 600
Al B A Identifiable intangible assets 14,838
HibEREBEE Other non-current assets 121

=7E Inventories 1,231

FEUR AR TR e ELAth FE LS R 18 Trade and other receivables 1,249
HitRE&EE Other current assets 54
FE{TBRFR R ELAth FEAS FRIE Trade and other payables (1,114)
FEEREEE Deferred tax liabilities (4,695)
HiRBa s Other current liabilities (448)

EYRERENNANRSE 288
ETMRERER TR A S RN A
AAKE -

The accounts receivable includes trade receivables with gross contractual amounts due
of US$1.2 million, none of which was expected to be uncollectible at the acquisition date.
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(7) ¥%&H =
(a) Lipault #&

RIBIFRS EIFEH S G WIEH AR
RN B RN ERSRE - LR
FIEERINEE A BEFHEY B (HA%) &
LEHCRIASENNEL EZNEEEER
BRI ER c RETEHE - 2 BRI
BHHEFREILE (MAX) EHNEBHE
RLEEEREBENEREERBERNIE
B WEEA T ERRENEERERE o Ml
BHRENEEFSREENKERREFEN
EERERNENRNBELIESESE
B BIFtEERIPBEEAE R o A > StEHH
FEREBEWEBIR—F -

AEEEMBBESERFISSEESE
TR - HEEXZAMNERE Lipault &6
2AREEREERFTERNBHRE RS TR ©
FEHTREEAEEBURBLE B HF AN

(b) Speculative Product Design, LLC

(I'Speck Products |)
M2014658288 » AKBER—H2E
Ff &8 2 =] 52 B Wt B Speck Products @ 3 & 4%
BRSOEBER RELEESHES
02BEBE AWEBEASISEEET
ZREE 2 88 B Speck Products 2 2P 2 21T
BRA7 e

Speck Products 742001 & 7£ i FI1E fE EE
WAL » B—REBLEERNERTRDHE
AT BASpeck® @ SHE AN E 7R IBE
SERERR © Speck Products 12 ftES i ~ £ 8
RARIFINENZSEAEERRY  BERR
BHNEREFH  PREMRFREMRME
AR BB = AR & o Speck fR AR [ 48R
IR AEHBEE - Hla A KRR Candy
Shell 2 BE F#ARERR » T3 LA Speck Products
BRI MEE R | BT o

AEE T RELWESEEERTHEE
Y E S RIE UM R B M R H A S
WHAEERE—EEIBRANRERER
BUNERES  HRESREFE - TIRE
B - FREBMEEMBAS FRIBRERT
S — R o WIS E M RHKEEAEE
BREHERBANZRSHRERTETS
iy B S - I KRR IRR Speck G R
M BONRRL T ENEBSNEZEE -

B U8 B H#A%E » Speck Products B8
E& £2014F6A308 L8 A W4 S B
BEBEERO0SABETKERAEE
TUEE ©
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(7) Business Combinations continued
(a) Lipault continued

Per IFRS 3, Business Combinations, an acquirer shall retrospectively adjust the provisional
amounts recognized at the acquisition date to reflect new information obtained about facts
and circumstances that existed as of the acquisition date and, if known, would have affected
the measurement of the amounts recognized as of that date. During the measurement
period, the acquirer shall also recognize additional assets or liabilities if new information is
obtained about facts and circumstances that existed as of the acquisition date and, if
known, would have resulted in the recognition of those assets and liabilities as of that date.
The measurement period ends as soon as the acquirer receives the information it was
seeking about facts and circumstances that existed as of the acquisition date or learns that
more information is not obtainable. However, the measurement period shall not exceed one
year from the acquisition date.

Goodwill in the amount of US$15.8 million was recognized as a result of the acquisition.
The goodwill is attributable mainly to the synergies expected to be achieved from integrating
Lipault in the Group's existing business. None of the goodwill recognized is expected to be
deductible for tax purposes.

(b) Speculative Product Design, LLC (“Speck Products”)

On May 28, 2014, a wholly owned subsidiary within the Group completed the acquisition
of Speck Products for cash consideration of US$85.0 million, with a subsequent working
capital adjustment of US$0.2 million, for a total purchase price of US$84.8 million. The
Group purchased all of the outstanding capital stock of Speck Products.

Founded in Silicon Valley, California in 2001, Speck Products is a leading designer and
distributor of slim protective cases for personal electronic devices that are marketed under
the Speck® brand. Speck Products offers a diverse product range that is sleek, stylish and
functionally innovative, and provides superior, military-grade protection for smartphones,
tablets and laptops from a range of manufacturers. The Speck brand is particularly well-
known for its “slim protection” designs such as the iconic Candy Shell smartphone case,
which is constructed using a “hard-soft” technology that Speck Products pioneered.

The acquisition enables the Group to strategically extend its brand portfolio beyond its
traditional strength in travel luggage products, and provides the Group with a strong brand
and product offering resulting in an immediate foothold in the market for protective cases
for smartphones, tablets, laptops and other personal electronic devices. It also provides the
Group with opportunities to leverage its well-established global distribution network and
retail presence to significantly expand the reach of the Speck brand in Asia, Europe and Latin
America.

From the date of acquisition, Speck Products contributed US$10.5 million of revenue
and a loss of US$0.6 million to the consolidated financial results of the Group for the six
months ended June 30, 2014.



(7) £BEH a

(b) Speculative Product Design, LLC
(I'Speck Products |) #&
TRELN S BB EER AR

URFAEEENERIEESHERWE

BRALHE

UFETZ25]

(7) Business Combinations continued
(b) Speculative Product Design, LLC (“Speck Products”) continued

The following table summarizes the provisional recognized amounts of assets and
liabilities acquired and liabilities assumed at the acquisition date as a preliminary allocation

of the purchase price.

Expressed in thousands of US Dollars

W3k - BE KR A
AR EIPEE
HitIFRBEE

FE

FEW AR EL A FE R IR
HitnBgE
Hitdena & E

PR BRAR R H AR
HitRnBaE

EWERESFEIHEN A28
BEETHWEWRN  EHEPOSEER
TREE BB AT E -

RIBIFRSSEIREE S - WEH AR
TR RS B RN RS - IR
FrEEREE BHEFAEL R (HAE) &
EEHCHRIASENTERENEBESZER
BERWHER - RETEHE - S EERIK
BRYCHFEYE (HAK) SHNERRE
RAZEEEREENEREERBERNHE
B WERTRERRENEEREE - I
BRERHEESRABENRYERHEFEN
EERBERANERNRATELRECESE
# o RIFTEBARBEE AR o A s EHE
TEEEE W B BT —F -

AEBCHWBEEBER2288%
THEE - B EEE B R E B & Speck
Products &t E AR BB A X FTER
ERzmE - HHAECRIABE I RRT
B BT SAHER o

() HEHEE
WS WRBEEN2014F1 5184 - &K
EE T EE2014F6 830 LB B H
GAEREANBI11528EEBET 0 M
ZEBANANBI022BEXT - EEE
ESER  ARERZRBEAHEEN
AFEFAZBBEORESER20145F1 81
BB £ EAER o

Property, plant and equipment 6,420
Identifiable intangible assets 43,900
Other non-current assets 1,008
Inventories 24,073
Trade and other receivables 12,085
Other current assets 1,877
Other non-current liabilities (2,041)
Trade and other payables (19,170)
Other current liabilities (5,413)

The accounts receivable include trade receivables with gross contractual amounts due
of US$12.8 million, of which US$0.8 million was expected to be uncollectible at the
acquisition date.

Per IFRS 3, Business Combinations, an acquirer shall retrospectively adjust the provisional
amounts recognized at the acquisition date to reflect new information obtained about facts
and circumstances that existed as of the acquisition date and, if known, would have affected
the measurement of the amounts recognized as of that date. During the measurement
period, the acquirer shall also recognize additional assets or liabilities if new information is
obtained about facts and circumstances that existed as of the acquisition date and, if
known, would have resulted in the recognition of those assets and liabilities as of that date.
The measurement period ends as soon as the acquirer receives the information it was
seeking about facts and circumstances that existed as of the acquisition date or learns that
more information is not obtainable. However, the measurement period shall not exceed one
year from the acquisition date.

Goodwill in the amount of US$22.2 million was recognized as a result of the acquisition.
The goodwill is attributable mainly to the synergies expected to be achieved from integrating
Speck Products in the Group’s existing business. All of the goodwill recognized is expected
to be deductible for tax purposes.

(c) Pro forma results

If these acquisitions had occurred on January 1, 2014, the Group estimates that consolidated
net sales for the six months ended June 30, 2014 would have been approximately
US$1,152.8 million, and consolidated profit for the period would have been approximately
US$102.2 million. In determining these amounts, the Group has assumed that the fair value
adjustments that arose on the dates of acquisition would have been the same if the
acquisitions had occurred on January 1, 2014.
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(d) WRESIEHERARE
AEBRABZE2014F6A30A L AR E
ENI2EBEETHWEBSEEEBERE B
BERAETEEEEEREER TR AR
WA URBEEREEER - DRKGEE
AR EAthBE S A HERE ©

(8) Y% - MERRE » T8
BZE2014F6H30HK2013F6H30H 1L
BA  FENE  BMERZEZEEDBEH
BNIEHBERRI7IBEBET (TEEEB
XBEOHFRIBNERE) - BIZ20145F6A
30H % 201356 A30H Lt B A WITEE
ARRlA194BEERRI7TSEEBET °E
HWESRBEP 34BEELR26BEERLD
BIFTA20145F ¥ FK2013F ¥ FHISH
ERAE - T SERDHE —RRITHEX
AR

(9) HibEREE
BZE2014F6H30HK2013F6H30H 1L
ERAKEBEERA DA B4I2EEETR4LE
E5x o Wt AGERERTHDHBEX o
RIBIAS SE365RZEBlE - 12 HIREM
R R AN E RAENSHRERHR
BEE > AEEAETGHEHEREERFHN
BREEENBERME - 88E20145F6H30
B b8 A W ERESR ©

(7) Business Combinations continued

(d) Acquisition-related costs

The Group incurred approximately US$4.2 million in acquisition related costs during the six
months ended June 30, 2014. Such costs are primarily comprised of costs associated with
due diligence and integration activities, as well as professional and legal fees, and are
recognized within other expenses on the income statement.

(8) Property, Plant and Equipment, Net

For the six months ended June 30, 2014 and June 30, 2013, the cost of additions to
property, plant and equipment was US$31.1 million and US$17.1 million, respectively,
excluding assets acquired through business combinations. Depreciation expense for the six
months ended June 30, 2014 and June 30, 2013 amounted to US$19.4 million and US$17.8
million, respectively. Of this amount, US$3.4 million and US$2.6 million were included in
cost of sales during the first half of 2014 and the first half of 2013, respectively. Remaining
amounts were presented in distribution and general and administrative expenses.

(9) Other Intangible Assets

Amortization expense for the six months ended June 30, 2014 and June 30, 2013 amounted
to US$4.2 million and US$4.4 million, respectively, which is included within distribution
expenses on the consolidated income statement.

In accordance with IAS 36, Impairment of Assets, the Group is required to evaluate its
intangibles with definite useful lives for potential impairment whenever events or changes
in circumstance indicate that their carrying amount might not be recoverable. There were no
impairment indicators during the six months ended June 30, 2014.

(10 #& (10) Inventories
FEEFEUTEE ! Inventories consist of the following:
6H308 128318
June 30, December 31,
(UFETZZ) (Expressed in thousands of US Dollars) 2014 2013
R Raw materials 20,726 20,564
& Work in process 3,365 2,424
Kl m Finished goods 325,981 275,389
wiEe Total inventories 350,072 298,377
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(10 B& =

k& %8 EN2014F6H308 &
2013F 12 A31 AR AT R FE (A FER
HERAR) JIERNEFEDBIB7SIBEET
R7M4ABEET - B E2014F6H30A K&
2013F 6 A30HEAER » BEMBZE %
BREAR A1 3SEEETR26BEEET °
HZE201456 308 %2013 6 H30H 1E
BA > REZHEINEERRSBIE0.2
BEETRO6EEER  RAKEUSKH
ERIETT N EEHESBAMMEEE -

(11) FEURR TR B B 1t FEUGFRIE
FEW R T & H At U FRIB M 2 51 2 IR
201456 B308 K 201312 831 B IR ER
HERESIS3EBEIRI4IBESR
7_|—_, o

72014565308 K&20135F12H318 >
BT FE Ut BR 3R R EL {th 8 Ui 30 18 Y JE LK BR X
(BRARBREE) DRI A306BEEETR
233.7EEBET  RWE B HNRER S I
T

(10) Inventories continued

The amounts above include inventories carried at net-realizable value (fair value less
costs to sell) of US$75.9 million and US$71.4 million as of June 30, 2014 and December 31,
2013, respectively. For the six months ended June 30, 2014 and June 30, 2013, the
impairment of inventories to net realizable value amounted to US$1.3 million and US$2.6
million, respectively. For the six months ended June 30, 2014 and June 30, 2013, the reversal
of impairments recognized in profit or loss amounted to US$0.2 million and US$0.6 million,
respectively, where the Group was able to sell the previously written down inventories at
higher selling prices than previously estimated.

(11) Trade and Other Receivables

Trade and other receivables are presented net of related allowances for doubtful accounts
of US$15.3 million and US$14.4 million as of June 30, 2014 and December 31, 2013,
respectively.

Included in trade and other receivables are trade receivables (net of allowance for
doubtful accounts) of US$305.6 million and US$233.7 million as of June 30, 2014 and
December 31, 2013, respectively, with the following aging analysis as of the reporting
dates:

6H30H 12A31H

June 30, December 31,

(UFZETLZ5)) (Expressed in thousands of US Dollars) 2014 2013
BIER Current 258,456 195,080
HHA Past due 47,101 38,612
FEURBR TR 48 RE Total trade receivables 305,557 233,692

FEHDREENEFNEEMIRE °
2014568308 & FEUERFRAIF 15 2 5
HAZEZEAMBE60HR °

Credit terms are granted based on the credit worthiness of individual customers. Trade
receivables as of June 30, 2014 are on average due within 60 days from the date of billing.

(12) HERREEEY (12) Cash and Cash Equivalents
6H308 128318
June 30, December 31,
(UTFETZ7)) (Expressed in thousands of US Dollars) 2014 2013
RITHEER Bank balances 203,549 195,162
BHARE Short-term investments 1,320 30,185
ReRkReEEYEEE Total cash and cash equivalents 204,869 225,347

R EEERRABRPFRENE
Mo

7201456 A30H &2013F128318 »
AEERFERER S W B MRS o

Short-term investments are comprised of overnight sweep accounts and time deposits.
As of June 30, 2014 and December 31, 2013 the Group had no restrictions on the use
of any of its cash.
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(14) ER R AER

(a) FEMENERS
REFRBEBRBERERENIRBE
BT -

(13) Share Capital
During the six months ended June 30, 2014, the Company issued 777,340 ordinary shares
at a weighted-average exercise price of HK$17.36 per share in connection with the exercise
of vested share options that were granted under the Company’s Share Award Scheme.
There were no other movements in the share capital of the Company during the first half of
2014.

There were no movements in the share capital of the Company during the six months
ended June 30, 2013.

(14) Loans and Borrowings
(a) Non-current Obligations
Non-current obligations represent non-current debt and finance lease obligations as follows:

6H30H 128318

June 30, December 31,

(UTFETZ7) (Expressed in thousands of US Dollars) 2014 2013
RS ERIE Finance lease obligations 47 53
RENHER 2 Ak Less current installments 17) (16)
SEENEIE R ST Non-current loans and borrowings 30 37

(b) FEEBRESRE
KREARBDEERBEAERENRBESD
T

(b) Current Obligations and Credit Facilities
Current obligations represent current debt and finance lease obligations as follows:

6HA308 12A31H
June 30, December 31,
(UFZETE5)) (Expressed in thousands of US Dollars) 2014 2013

RBEREERE Revolving Credit Facility 80,000 —
Hinfz HEEE Other lines of credit 18,208 15,482
RS ERIE Finance lease obligations 17 16
MENEEABEE Total current obligations 98,225 15,498
RIEFE B E AL 2N Less deferred financing costs (3,238) (1,858)
BIEIE R RER Current loans and borrowings 94,987 13,640
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(14) Loans and Borrowings continued
(b) Current Obligations and Credit Facilities continued

On June 17, 2014, the Group amended its revolving credit facility (the “Revolving
Facility”) to increase the maximum borrowings available thereunder from US$300.0 million
to US$500.0 million and to extend the term of the facility until June 17, 2019. The facility
can be increased by an additional US$300.0 million, subject to lender approval. The
Revolving Facility has an initial term of five years from its effective date of June 17, 2014,
with a one year extension available at the request of the Group and at the option of the
lenders. The interest rate on borrowings under the Revolving Facility is the aggregate of (i)
(a) LIBOR or (b) the prime rate of the lender and (ii) a margin to be determined based on the
Group’s leverage ratio. Based on the Group’s leverage ratio, the Revolving Facility carries a
commitment fee ranging from 0.2% to 0.325% per annum on any unutilized amounts, as
well as an agency fee if another lender joins the Revolving Facility. The Revolving Facility is
secured by certain of the Group’s assets in the United States and Europe, as well as the
Group’s intellectual property. The Revolving Facility also contains financial covenants related
to interest coverage and leverage ratios, and operating covenants that, among other things,
limit the Group’s ability to incur additional debt, create liens on its assets, and participate in
certain mergers, acquisitions, liquidations, asset sales or investments. The Group was in
compliance with the financial covenants as of June 30, 2014. At June 30, 2014, US$416.4
million was available to be borrowed on the Revolving Facility as a result of US$80.0 million
of outstanding borrowings and the utilization of US$3.6 million of the facility for outstanding
letters of credit extended to certain creditors. At December 31, 2013, US$294.4 million was
available to be borrowed on the previously existing US$300.0 million revolving credit facility
as a result of the utilization of US$5.6 million of the facility for outstanding letters of credit
extended to certain creditors. In connection with increasing the Revolving Facility, the Group
capitalized US$2.0 million of deferred financing costs that will be amortized over the five
year term.

Certain consolidated subsidiaries of the Group maintain credit lines with various third
party lenders in the regions in which they operate. These local credit lines provide working
capital for the day-to-day business operations of the subsidiaries, including overdraft, bank
guarantee, and trade finance and factoring facilities. The majority of these credit lines are
uncommitted facilities. The total aggregate amount outstanding under the local facilities
was US$18.2 million and US$15.5 million at June 30, 2014 and December 31, 2013,
respectively.
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(15) Employee Benefits

Employee benefits expense, which consists of payroll, pension plan expenses, share-based
payments and other benefits, for the six months ended June 30, 2014 and June 30, 2013
amounted to US$136.6 million and US$121.0 million, respectively. Of these amounts,
US$12.4 million and US$11.1 million were included in cost of sales, respectively. The
remaining amounts were presented in distribution expenses and general and administrative
expenses.

Share-based Payment

On September 14, 2012, the Company’s shareholders adopted the Company’s Share Award

Scheme. The purpose of the Share Award Scheme is to attract skilled and experienced

personnel, to incentivize them to remain with the Group and to motivate them to strive for

the future development and expansion of the Group by providing them with the opportunity
to acquire equity interests in the Company. Awards under the Share Award Scheme may
take the form of either share options or restricted share units (“RSUs”), which may be
granted at the discretion of the Board to directors, employees or such other persons as the

Board may determine.

The exercise price of share options is determined at the time of grant by the Board in
its absolute discretion, but in any event shall not be less than the higher of:

a) the closing price of the shares as stated in the daily quotation sheets issued by the Stock
Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation sheets issued by
the Stock Exchange for the five business days immediately preceding the date of grant;
and

) the nominal value of the shares.

As of July 31, 2014 (the “Latest Practicable Date"”), the maximum aggregate number of
shares in respect of which awards may be granted pursuant to the Share Award Scheme is
112,983,445 shares, representing approximately 8.0% of the issued share capital of the
Company at that date. An individual participant may be granted awards pursuant to the
Share Award Scheme in respect of a maximum of 1% of the Company’s total issued shares
in any 12-month period. Any grant of awards to an individual participant in excess of this
limit is subject to independent shareholder’s approval.

On January 7, 2014, the Company granted share options exercisable for 12,266,199
ordinary shares to certain directors, key management personnel, and other employees of
the Group with an exercise price of HK$23.30 per share. On May 29, 2014, the Company
granted share options exercisable for 257,566 ordinary shares to an employee of the Group
with an exercise price of HK$24.77 per share. Such options are subject to pro rata vesting
over a 4 year period, with 25% of the options vesting on each anniversary of the grant date.
The options have a 10 year term.
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(15) Employee Benefits continued
Share-based Payment continued

In accordance with the terms of the share options, holders of vested options are entitled
to buy newly issued ordinary shares of the Company at a purchase price per share equal to
the exercise price of the options. The fair value of services received in return for share
options granted is based on the fair value of share options granted measured using the
Black-Scholes valuation model. The fair value calculated for share options is inherently
subjective due to the assumptions made and the limitations of the model utilized.

The grant-date fair value of the share options granted is generally recognized as an
expense, with a corresponding increase in equity, over the vesting period of the awards. The
amount recognized as an expense is adjusted to reflect the number of awards for which the
vesting conditions are expected to be met, such that the amount ultimately recognized is
based on the number of awards that meet the vesting conditions at the vesting date.

The following inputs were used in the measurement of the fair value at grant date of
the share-based payment made on January 7, 2014:

Fair value at grant date HK$9.27
Share price at grant date HK$22.70
Exercise price HK$23.30
Expected volatility (weighted average volatility) 44.8%
Option life (expected weighted average life) 6.25 years
Expected dividends 0.9%
Risk-free interest rate (based on government bonds) 1.7%

The following inputs were used in the measurement of the fair value at grant date of
the share-based payment made on May 29, 2014:

Fair value at grant date HK$9.02
Share price at grant date HK$24.75
Exercise price HK$24.77
Expected volatility (weighted average volatility) 43.8%
Option life (expected weighted average life) 6.25 years
Expected dividends 1.8%
Risk-free interest rate (based on government bonds) 1.4%

Expected volatility is estimated taking into account historic average share price volatility
as well as historic average share price volatility of comparable companies given the limited
trading history of the Company’s shares.

In total, share-based compensation expense of US$5.6 million and US$3.6 million was
included in the consolidated income statement for the six months ended June 30, 2014 and
June 30, 2013, respectively.
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(15) EEEF # (15) Employee Benefits continued
LB {3 24 & Share-based Payment continued
HZE2014F6H8308 <@ B » BIR Particulars and movements of share options during the six months ended June 30,
ENFBEREBHNOT : 2014 were as follows:
hnREFE
1TEE
(3&7)
Weighted-
BREHE average
Number of  exercise price
Options (HK$)
M201451 81 B EARTHE Outstanding at January 1, 2014 15,345,178 17.37
AR H Granted during the period 12,523,765 23.33
HRTTE Exercised during the period (777,340) 17.36
HAREESE R Cancelled/lapsed during the period (138,688) 19.85
20146 A308 #RITHE Outstanding at June 30, 2014 26,952,915 20.13
20146 A30H AT Exercisable at June 30, 2014 3,031,810 17.36
R2014%F6H30H » BRITHERRE At June 30, 2014, the range of exercise prices for outstanding share options was
WITEBN F17368TE24.778 T M HK$17.36 to HK$24.77 with a weighted average contractual life of 9.0 years.
RETPIIEHNHR.05F -
(16) FE{TRRTR B H 1t FE (R IE (16) Trade and Other Payables
6HA308 12A31H
June 30, December 31,
(UFZETE5)) (Expressed in thousands of US Dollars) 2014 2013
FEFERIE Accounts payable 292,837 282,183
HitEFIE R ETE A Other payables and accruals 113,313 96,739
ERBREREAZREDIK Cash distribution payable to equity holders 80,000 —
HAebpENFiE Other tax payables 5,535 8,317
R R B FRIEARE Total trade and other payables 491,685 387,239
ENRBEEEENERY - HRBREAH Included in accounts payable are trade payables with the following aging analysis as of
HERER DTN ¢ the reporting dates:
6HA30H 12A31H
June 30, December 31,
(UFZETE5)) (Expressed in thousands of US Dollars) 2014 2013
BNER Current 228,363 211,743
B Past due 15,118 20,132
IR AR Total trade payables 243,481 231,875
A2014%F6 A30H MY FE T BR AR FE R Trade payables as of June 30, 2014 are on average due within 105 days from the
B ZAMETH105 BRI - invoice date.
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(17) Commitments

(a) Capital Commitments

The Group’s capital expenditures budget for 2014 is approximately US$69.1 million. Capital
commitments outstanding as of June 30, 2014 and December 31, 2013 were US$15.2
million and US$14.2 million, respectively, which were not recognized as liabilities in the
consolidated statement of financial position as they do not meet the recognition criteria.

(b) Operating Lease Commitments

The Group’s lease obligations primarily consist of non-cancellable leases of office, warehouse
and retail store space and equipment. As of June 30, 2014 and December 31, 2013, future
minimum payments under non-cancellable leases were as follows:

6HA30H 12A31H

June 30, December 31,

(UFZETE5)) (Expressed in thousands of US Dollars) 2014 2013
—FR Within one year 81,533 68,558
1225 1-2 years 54,775 55,054
2E5EF 2-5 years 96,640 86,657
SEMUE More than 5 years 52,102 21,479
EERERIEREE Total operating lease commitments 285,050 231,748

HZE2014%56H30H K%2013F6H30H
IEAEAR - AR T AL EREET
WHEEHEXS BB 7TEEERTRAS1HE

ETTe

(18) FR188i

IR IREEEEREEMBEERN
IREF I FEMBRERELNRET LI E
AR EEEHAIRARR - REBEEE
22014564308 &2013F6H30H Ik 7~
ERAFERENREERREBES A
26.4% K 26.2% ° fRE BB IRE B R AR
EAFEHRTRSHEALEEREBIZE
AEEENERESHBRIGEN TR -

Rent expense under cancellable and non-cancellable operating leases for the six months
ended June 30, 2014 and June 30, 2013 amounted to US$52.7 million and US$45.1 million,
respectively.

(18) Income Taxes

Income tax expense is recognized based on management’s best estimate of the weighted
average annual income tax rate expected for the full financial year applied to the pre-tax
income of the interim period. The Group's consolidated effective reported tax rate in respect
of continuing operations for the six months ended June 30, 2014 and June 30, 2013 was
26.4% and 26.2%, respectively. The slight increase in the consolidated effective reported
tax rate is primarily the result of the global mix in profitability in various high and low tax
jurisdictions.
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e SRR M &
(18) FR188i = (18) Income Taxes continued

220146 H30H % 2013F6H30H Taxation in the consolidated income statement for the six months ended June 30, 2014
IEARERMEERBERANBBEEEUTE  and June 30, 2013 consisted of the following:
B :

HZE6HA308 LXEA
Six months ended June 30,
(UFETZZ) (Expressed in thousands of US Dollars) 2014 2013

BBMEHFAXZ Hong Kong profits tax expense 799 515
BINTS BB Foreign profits tax expense 38,511 33,036
SRRz Income tax expense 39,310 33,551

B Z£2014F6HA30H k20136 H30H Income tax expense for Hong Kong profits was calculated at an effective tax rate of

1EARER » FBERNAEHBZIR165% K  16.5% for the six months ended June 30, 2014 and June 30, 2013.
BEREBRTE -

(19) AW REATEER (19) Finance Income and Finance Costs
BZE2014F6830AK%2013F6H30H1ES  The following table presents a summary of finance income and finance costs recognized in
BA » MEREWRBRPEINTFURARE  the consolidated income statement for the six months ended June 30, 2014 and June 30,
BERMEZIIN TR : 2013:

HZ6H30HLEAREAR
Six months ended June 30,
(UTFETZZ)) (Expressed in thousands of US Dollars) 2014 2013
RIS Recognized in profit or loss:

BATERNFELA Interest income on bank deposits 201 459
p TN Total finance income 201 459
RIS AT ER Interest expense on financial liabilities

SRBENFEX measured at amortized cost (1,395) (1,614)
FOLEEN AL EZE Change in fair value of put options (2,491) (4,417)
INEWE (F5E8) FHE Net foreign exchange gain (loss) 1,674 (1,388)
Hib B & H Other finance costs (1,424) (960)
BiS 8 FBEE Total finance costs (3.636) (8,379)
RIEER AP RN IEE BEE Net finance costs recognized in profit or loss (3,435) (7,920)
REMEE KR PR Recognized in other comprehensive income:

BINERIINEER EZR Foreign currency translation differences
for foreign operations (6,057) (11,888)
HEREEFN AT EES Changes in fair value of cash flow hedges 782 (94)
REMEE WS HRERNEEERFE Net finance costs recognized in other
NBRTEIE comprehensive income, net of tax (8,710) (19,902)
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(20) Contingent Liabilities
In the ordinary course of business, the Group is subject from time to time to litigation and
other legal proceedings. The facts and circumstances relating to particular cases are
evaluated in determining whether it is more likely than not that there will be a future
outflow of funds and, once established, whether a provision relating to specific litigation is
sufficient. The Group records provisions based on its past experience and on facts and
circumstances known at each reporting date. The provision charge is recognized within
general and administrative expenses in the consolidated income statement. When the date
of the incurrence of an obligation is not reliably measureable, the provisions are not
discounted and are classified in current liabilities.

The Group did not settle any significant litigation during the six months ended June 30,
2014.

(21) Financial Instruments
(a) Fair Value Versus Carrying Amounts
All financial assets and liabilities have fair values that approximate carrying amounts.

(b) Fair Value Hierarchy

Fair value is the price that would be received to sell an asset or paid to transfer a liability in

an orderly transaction between market participants at the measurement date. IFRS

establishes a fair value hierarchy that prioritizes the inputs to valuation techniques used to

measure fair value. The hierarchy gives the highest priority to unadjusted quoted prices in

active markets for identical assets or liabilities (Level 1 measurements) and the lowest priority

to measurements involving significant unobservable inputs (Level 3 measurements). The

three levels of the fair value hierarchy are as follows:

e Level 1 inputs are quoted prices (unadjusted) in active markets for identical assets or
liabilities that the Group has the ability to access at the measurement date.

e Level 2 inputs are inputs other than quoted prices included within Level 1 that are
observable for the asset or liability, either directly or indirectly.

e Level 3 inputs are unobservable inputs for the asset or liability.

The level in the fair value hierarchy within which a fair measurement in its entirety falls
is based on the lowest level input that is significant to the fair value measurement in its
entirety.

The carrying amount of cash and cash equivalents, trade receivables, accounts payable,
short-term debt, and accrued expenses approximates fair value because of the short maturity
or duration of these instruments.

The fair value of foreign currency forward contracts is estimated by reference to market
guotations received from banks.
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(21) Financial Instruments continued
(b) Fair Value Hierarchy continued

The following table presents assets and liabilities that are measured at fair value on a
recurring basis (including items that are required to be measured at fair value) as of June 30,
2014 and December 31, 2013:

RIRE B HEA TR ETENAFE
Fair value measurements at reporting date using

TR HEREE
WERTS Hip AT #E
HISR1E EDNPN ¢ IR 23
(BB—#R5AI) (B4R A1) BREARE
Quoted prices Significant (SE=45B1)
in active other Significant
20144 markets for observable unobservable
6HA30H identical assets inputs inputs
UTFETZZ Expressed in thousands of US Dollars June 30, 2014 (Level 1) (Level 2) (Level 3)
BE Assets:

ReRBEEEEY Cash and cash equivalents 204,869 204,869 — —
BEEHZE Total assets 204,869 204,869 — —
aE: Liabilities:

FEPE IR A 2 2R 0 B Non-controlling interest put options 55,251 — — 55,251

IMEIRERE R Foreign currency forward contracts 401 401 — —
BE85E Total liabilities 55,652 401 — 55,251

RS R ERA TS BN ENATE
Fair value measurements at reporting date using
TRMEEEE
WERTS Het AR
AR IE B AHE TAER
(BB—#%51) (B4R 5 EPNPN ¢
Quoted prices Significant (BB=45)
20135 in active other Significant
12A31H markets for observable unobservable
December 31, identical assets inputs inputs
UTFETZZ Expressed in thousands of US Dollars 2013 (Level 1) (Level 2) (Level 3)
BE Assets:

RERBEEEY Cash and cash equivalents 225,347 225,347 — —
EERE Total assets 225,347 225,347 — —
=L Liabilities:

JEfE IR R R HA A Non-controlling interest put options 52,848 — — 52,848

INERIER Foreign currency forward contracts 2,464 2,464 — —
BER%E Total liabilities 55,312 2,464 — 52,848
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(21) Financial Instruments continued
(b) Fair Value Hierarchy continued

Certain non-U.S. subsidiaries of the Group periodically enter into forward contracts
related to the purchase of inventory denominated primarily in USD which are designated as
cash flow hedges. The hedging effectiveness was tested in accordance with IAS 39, Financial

Instruments: Recognition and Measurement. The fair value of these instruments was a
liability of US$0.4 million and US$2.5 million as of June 30, 2014 and December 31, 2013,

respectively.

The following table shows the valuation technique used in measuring the Level 3 fair
value, as well as the significant unobservable inputs used.

EXFUHESHABRRATETEZ NG

Inter-relationship between

5l fh{ER*E ERFITHREANBER significant unobservable inputs and

Type Valuation Technique Significant unobservable inputs fair value measurement

R h Wz ok — EEENGETAEBITDA o EBITDAEH i R TER - fhEFSEM (R
FEGENHESHERAE B8 o BRE: (201456730 o EBMDARBHEFH (FEK)
EMRERE  RRMSENHZEN H:3%) o EEREH (T ;3

BESHAEL

Put options

model converts future amounts e Growth Rate: (June 30, 2014:
based on an EBITDA multiple to a 3%)
single current discounted amount e Risk adjusted discount rate

reflecting current market

Income approach — The valuation o

o AREMAIIRE
F6H30H : 14.5%)
EBITDA Multiple

(June 30, 2014: 14.5%)

expectations about those future

amounts.

TREJNE=FFI A FENRILEERE
HIRAEERAVEIER ¢

UFETZS)

(2014

RAZRBARELH (TH) o

The estimated value would increase

(decrease) if:

e The EBITDA multiple was higher
(lower);

e The growth rate was higher (lower);
or

e The risk adjusted discount rate was
lower (higher).

The following table shows reconciliation from the opening balances to the closing

balances for Level 3 fair values:

Expressed in thousands of US Dollars

201451 A1 B HAEER
FEAREN D FEZE
STARERAK AP EZ S
R201456 A30H H4EER

Balance at January 1, 2014
Change in fair value included in equity

Change in fair value included in finance costs

Balance at June 30, 2014

52,848

(88)
2,491
55,251
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(21) Financial Instruments continued
(b) Fair Value Hierarchy continued

For the fair value of put options, reasonably possible changes to one of the significant
unobservable inputs, holding other inputs constant, would have the following effects at
June 30, 2014:

B RERERE
Profit or loss Shareholders’ Equity
EFH T# £ T#
KUFETZ5] Expressed in thousands of US Dollars Increase Decrease Increase Decrease
EBITDAfZ S (% E0.14%) EBITDA multiple (movement of 0.1x) 1,564 (1,564) 368 (368)
ERZEGG0ET) Growth rate (50 basis points) 413 (410) — —
AR EMEEIER(100%F)  Risk adjusted discount rate
(100 basis points) (517) 532 — —

DNPEGFIRE - RERBREEE
THEENKRERTENELRMEL - ZE M5
MEFBR SR EERERAFHERH
o B EEERERE o RROETMEEY
SHMTTBREATE -

(22) FAES RS

(a) HErEEBABNRS

BRETESREMIEEEASNRLEHH

S REBRERSREFRESER - AR

WS ERINE ST BIEE o
TEEEBAEAENEERSRER

B - ONEBEEEABNTMIIE

Fair value estimates are made at a specific point in time, based on relevant market
information and information about the financial instrument. These estimates are subjective
in nature and involve uncertainties and matters of significant judgment and therefore
cannot be determined with precision. Changes in assumptions could significantly affect the
estimates.

(22) Related Party Transactions
(a) Transactions with Key Management Personnel
In addition to their cash compensation, the Group also provides non-cash benefits to certain
directors and other key management personnel, and contributes to post-employment plans
on their behalf.

Key management is comprised of the Group’s directors and senior management.
Compensation paid to key management personnel comprised:

BZE6A308 LA fEA
Six months ended June 30,

(UFETZZ) (Expressed in thousands of US Dollars) 2014 2013
HEWD Director’s fees 265 255
i » RBER BRI Salaries, allowances and other benefits in kind 2,934 2,560
TEAL Bonus 4,478 2,908
RINERER Post-employment benefits 115 105
DARR A7 32 15 % B Share-based compensation 2,438 1,634
10,230 7,462
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(22) FERX S &
(b) EHft13z5

A= B ENE T B 22 7] Samsonite South
Asia Pvt. Ltd. [8] Abhishri Packaging Pvt.
ld. (HAEEHITEETREELE
Ramesh Tainwala 54 ([ Tainwala 564 )
WREEERIZES) KB R HERMR
RERR M ©

g HE - EARIEREWFIENAE
BESRENT ¢

(22) Related Party Transactions continued
(b) Other Transactions

The Group’s Indian subsidiary, Samsonite South Asia Pvt. Ltd., purchases raw materials
and finished goods from, and sells certain raw materials and finished goods to, Abhishri
Packaging Pvt. Ltd., which is managed and controlled by the family of Mr. Ramesh
Tainwala, Executive Director and Chief Operating Officer of the Group (“Mr. Tainwala”).
Related amounts of purchases, sales, payables and receivables are the following:

HZ6H30HLA~EA
Six months ended June 30,

(UFETZ5) (Expressed in thousands of US Dollars) 2014 2013
g Purchases 2,254 2,131
fHE Sales 140 228
6H308 12A31H
June 30, December 31,
2014 2013
ERFIE Payables 862 607
FEURRIR Receivables 50 83

Samsonite South Asia Pvt. Ltd. 7% [a]
Bagzone Lifestyle Private Limited &%
FXfR ° Bagzone Lifestyle Private Limited
HTainwala B E N RIEEE RIZH
Tainwala’t £ R E RE T # &
Samsonite South Asia Pvt. Ltd. & 78 &
Efh A S RENHE A AR IEE
IRAER o

Samsonite South Asia Pvt. Ltd. also sells finished goods to Bagzone Lifestyle Private

Limited. Bagzone Lifestyle Private Limited is managed and controlled by the family of

Mr. Tainwala. Mr. Tainwala and his family also own a non-controlling interest in
Samsonite South Asia Pvt. Ltd. and the Group’s United Arab Emirates subsidiary.

BZ6A3081EXEA
Six months ended June 30,

(UFETZZ) (Expressed in thousands of US Dollars) 2014 2013
HE Sales 5,566 5,916
e Rent 34 30
6H308 12A31H

June 30 December 31,

(UFZETEZ5)) (Expressed in thousands of US Dollars) 2014 2013
FEURRIE Receivables 8,699 9,075
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(22) FEHRX S &

(b) Hith3z5 =

. &
B £2014F6H308 &2013FE6H30
HiIEAMEA » EM@Tainwalat £ R &
RiGEENERAIXZHHN0EEE
TROSEBET » UMER A EHNE
£ o KR2014F6 8300 %2013F 128
318 » 14 fE {f Tainwala £ £ R H R
BRI FIE « A20145E6 A30H %2013
F128318  ZEXERR0I1BEERS
BILMRFIRE M A XA BRS ERGE -

lll.  Samsonite South Asia Pvt. Ltd. & 7+ B
[ Planet Retail Holdings Pvt. Ltd.
([Planet Retail ]) H & #® B m e
Tainwala 5 4 2 Planet Retail B9 & Z 8
R B E2014F6H30H 5201346
B30BIEAEA > WEENEEESN
R E ° R2014F6H30H K&2013
F12A318 > BEKEARIERER
Planet Retail B9FXIE °

PR EZERER AR R ERERNERE
HRATERELEME - BERREBHE
NMEARBRERAT o FrAEERIIHRIE

(23) BB E1E
AREETENR 2014568308 (FHARE
HHE) 22014F8H270 (AMKEEREE
EERETZAE) BMREMBENEE-
M2014F78118 > A28 B HE5
A 1 5 R 5% 8 P m R 20146 B 178 B 5
RERBMHOAD B REIFELB0.0HEETL
FHR#0.0568ETTMBEE DK

EBEH

Gregory Mountain Products

R201456 8180 » AKEBETEEWE
A7 ([ F B E F]) BEBlack Diamond,
Inc. % Gregory Mountain Products, LLC
(IGregoryl) ST EEBE W » 1BLIL - 5
FEEHIN2014F7 B23 HE B Gregory it
FHREEE  BEREBRBIIBEET °
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(22) Related Party Transactions continued

(b) Other Transactions continued

Il.  continued
Approximately US$0.5 million and US$0.5 million was paid to entities owned by Mr.
Tainwala and his family, for office space rent for the six months ended June 30, 2014
and June 30, 2013, respectively. As of June 30, 2014 and December 31, 2013, no
amounts were payable to Mr. Tainwala and his family. As of June 30, 2014 and
December 31, 2013, US$nil and US$0.1 million, respectively, was recorded as a
receivable in the form of a security deposit.

lll.  Samsonite South Asia Pvt. Ltd. has from time to time sold finished goods to Planet
Retail Holdings Pvt. Ltd. (“Planet Retail”). Mr. Tainwala is the majority shareholder of
Planet Retail. There were no sales to this entity for the six months ended June 30, 2014
or June 30, 2013. As of June 30, 2014 and December 31, 2013, no amounts were
recorded as a receivable from Planet Retail.

All outstanding balances with these related parties are priced at an arm’s length basis and
are to be settled in cash within six months of the reporting date. None of the balances are
secured.

(23) Subsequent Events
The Group has evaluated events occurring subsequent to June 30, 2014, the interim
reporting date, through August 27, 2014, the date this financial information was authorized
for issuance by the Board.

On July 11, 2014, the Company made a cash distribution from its ad hoc distributable
reserve in the amount of US$80.0 million, or approximately US$0.0568 per share, to the
Company's shareholders of record on June 17, 2014.

Business Combination

Gregory Mountain Products

On June 18, 2014, certain of the Group’s wholly-owned subsidiaries (the “Samsonite
Purchasers”) entered into an Asset Purchase Agreement with Black Diamond, Inc. and
Gregory Mountain Products, LLC (“Gregory”), pursuant to which on July 23, 2014 the
Samsonite Purchasers purchased substantially all of the assets of Gregory for cash
consideration of US$84.1 million.



(23) BAIASIH =
EX g
Gregory Mountain Products #&
NEEE R B EGregoryl i FFAEE
BEoHRE - ZETERRERE THEMRE
BEBKRI - WA Gregory BEBBRHBFT
FEBRETEHNERE -
AEEHARRRBSERRBENEE
SERXIERfH{E ©
AEERFE LW IESBER M —EE R
YHmERERAS  BRERSHFIR
EERETIESBNES AT AEEER
RERE REHIREHER IHEENNE
2, #EIH Gregory R BN XE R BB 5
KBEIER © Gregory mE R ETEWEE
RER  #E T EERTNZEAE B2
SERNFPHARFRBEBFEER  RamEE
EBNEERME - REEEBI » Gregory
mENAREESE A ARNME T NERES
Bl o
i WA E BN 201451 A1 AL K
EEMGHREHETFTENR12398EE
T MBRGEEEFNANRI46BEE
TC o HEEZS SR ERMATREW
BEENENGE  AEEN & REMAE
EATFERAE - BE2013F12831HLESF
E  Gregory$# 5 S EFRE34. 9B B ETT
BEE EF143%  H20135F - ZERA
78 53 Bl 4k Gregory #Y 88 & F 88 4935.5% K&
36.3% °

(23) Subsequent Events continued
Business Combination continued
Gregory Mountain Products continued

The Samsonite Purchasers purchased substantially all of the assets of Gregory excluding
cash, certain receivables, and certain other retained assets and assumed all balance sheet
liabilities and certain contractual liabilities of Gregory.

The Group has not yet completed a formal valuation of the assets that were acquired
in the acquisition.

The acquisition gives the Group a strong brand and product offering to expand its
presence in the high-end segment of the outdoor and lifestyle casual markets, as well as
opportunities to leverage the Group’s global marketing and distribution capabilities to
significantly expand the Gregory brand both in the U.S. and internationally. The Gregory
brand is a leader and pioneer in its industry, responsible for many innovations in backpack
design. It is well-respected by active outdoor and adventure enthusiasts as a leading brand
in the premium technical backpack segment. In addition to technical backpacks, Gregory
branded lifestyle backpacks are popular in Japan and other Asian countries.

If the acquisition had occurred on January 1, 2014, the Group estimates that
consolidated net sales would have been approximately US$1,123.9 million, and consolidated
profit for the period would have been approximately US$114.6 million. In determining these
amounts, the Group has not taken any potential fair value adjustments into consideration
given a formal valuation of the assets acquired has not been completed. For the year ended
December 31, 2013, Gregory recorded net sales of US$34.9 million, an increase of 14.3%
compared to the previous year. The U.S. and Japan accounted for approximately 35.5% and
36.3%, respectively, of Gregory's net sales in 2013.
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1. REQFRGEFE

EENA
Name of Director

Directors’ and Chief Executives’ Interests and Short Positions in the
shares and underlying shares

As of June 30, 2014, the interests and short positions of the directors and chief executives
of the Company in the shares and underlying shares of the Company and its associated
corporations (within the meaning of Part XV of the Securities and Futures Ordinance (the
“SFO")) which were required to be notified to the Company and The Stock Exchange of
Hong Kong Limited (the “Stock Exchange”) pursuant to Divisions 7 and 8 of Part XV of the
SFO (including interests or short positions which they were taken or deemed to have under
such provisions of the SFO), or as recorded in the register required to be kept by the
Company under Section 352 of Part XV of the SFO or as otherwise notified to the Company
the Stock Exchange pursuant to the Model Code for Securities Transactions by Directors of
Listed Issuers (the “Model Code”) as set out in Appendix 10 of the Rules Governing the
Listing of Securities on The Stock Exchange of Hong Kong Limited were as follows:

1. Long position in the shares of the Company

201456 H30H
BENZER,

HERMDEE®
Number of ordinary shares/

underlying shares held
at June 30, 2014@

IEREMNANE DL
RERME Approximate

Nature of Interest shareholding %

Timothy Charles Parker

Kyle Francis Gendreau

Ramesh Dungarmal Tainwala

Tom Korbas

Keith Hamill

Bruce Hardy McLain

Mt

(@ LWRREFRE -

(b) E¥E28,142,7408 B Parker £ £ H B KR B &
28,142,7408% F E it 18 Therese Charlotte Christiaan
Marie Parker Z FB MR - KERBRESR
RETHEBA - RIEZSRBEMRA » Parker &
E IR RIS Parker L L FTIFHE MR KL ©
TRELIE Parker S5 4 BT i AT 4T {272 884,190,364
BRBRAD B B BRAE o

() ®¥E3,409,6488% B Gendreau 5t 4 35 & Y IR 17
R AI{T{ERE8 1,368,667 R AR 1D HY B8 ARAE -

(d) E#E10,192,0348% M Tainwala 5E £ 155 Y IR 13
RAITERREE 1,481,241 BRAR 17 HOBB AR AE o

(e) &¥E696,171 MR Korbas Fe4EFE MR 3 & A11T
{288 1,129,939 R 17 HOBB AR o
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Beneficial owner 60,475,844 (L)® 429
EREEA
Beneficial owner
ERERA
Beneficial owner
BERERA
Beneficial owner
EREEA
Beneficial owner
EREEA
Beneficial owner

BERBEAA

4,778,318 (L)© 0.33

11,673,275 (L)@ 0.82

1,826,110 (L)© 0.12

193,745 (L) 0.01

500,000 (L) 0.03

Notes

(@) (L) represents long position.

(b) Comprised of 28,142,740 shares held by Mr. Parker and 28,142,740 shares held by his spouse, Ms.
Therese Charlotte Christiaan Marie Parker, each as beneficial and registered owner. Mr. Parker is deemed
by virtue of the SFO to be interested in the shares held by Ms. Parker. Also includes share options held by
Mr. Parker that are exercisable for 4,190,364 shares.

Comprised of 3,409,648 shares held by Mr. Gendreau and share options exercisable for 1,368,667 shares.
(d) Comprised of 10,192,034 shares held by Mr. Tainwala and share options exercisable for 1,481,241 shares.
Comprised of 696,171 shares held by Mr. Korbas and share options exercisable for 1,129,939 shares.

zTEao
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2.

Interests in the shares of associated corporations

7201456 H30H
BENZBEREE
Number of EREMBIA B oL

R
Nature of Interest

ordinary shares held
at June 30, 2014@

Approximate
shareholding %

HHEEEE B
EEHE Name of
Name of Director Associated Corporation
Ramesh Dungarmal Samsonite
Tainwala South Asia
Private Limited
Samsonite
Middle East FZCO

(@ (L REREFE -

(b)) ZHBEBEESEHES ATanwaatEHEH
1,807,020 B& 7 > Tainwala Holdings Private
Limited3F & #9556,0008% R % K Periwinkle
Fashions Private Limited ¥ & #92,189,0008% A%
# ° Tainwala £ 43578 Tainwala Holdings Private
Limited 33.96% K 2 1T B 7% » M Tainwala 5&
4 #9 £ F 8 % A Periwinkle Fashions Private
Limited 79.08% HIE 24T » Bt > Tainwala
% 4 # R 4F # A Tainwala Holdings Private
Limited & Periwinkle Fashions Private Limited A
Samsonite South Asia Private Limited Fr{3 iR AEH
f) & B & 2z ° Samsonite South Asia Private
Limited 8% F 60% HIRRERAEBHEA ©

(c)  Tainwala %4357 Periwinkle Holdings Limited &
EBRR FE . B Ut Tainwalat £ WIREHE B
Periwinkle Holdings Limited 74 Samsonite Middle
East FZCORT #540% R 1 19 2= 2B &= -
Samsonite Middle East FZCO & T 60% HY B AE
AEEEFE ©

Br £ 3CH & & S 201456830
B AAREBRRSTHAESHEREIR
ERAD AR AR AR (&SR
ERBIEXVIBNER) B 1D - BB 1D
REEEPREEREZSFRPERHEXV
HETRSHIMAME AN TR T
mERAE (BEREESRPERFGINER
R BEEWEERARERERBENERS KA
B) > BERARDARER SR BHE KA
SEXVER 352 EF M B M AR K
2 BRBEESFUEZTASAATARE
R EA A ©

BERnEEARNAZIE
EEER
Beneficial owner and

4,552,020 (L)® 12.83

interest in a controlled
corporation
REEHEENER
Interest in a controlled
corporation

8 (L@ 40.00

Notes

(a)
(b)

(L) represents long position.

This amount includes 1,807,020 shares held by Mr. Tainwala as the beneficial owner, 556,000 shares held
by Tainwala Holdings Private Limited and 2,189,000 shares held by Periwinkle Fashions Private Limited.
Mr. Tainwala holds 33.96% of the issued share capital of Tainwala Holdings Private Limited while Mr.
Tainwala’s wife holds 79.08% of the issued share capital of Periwinkle Fashions Private Limited and
therefore, Mr. Tainwala is deemed to be interested in the entire equity interest in Samsonite South Asia
Private Limited held by Tainwala Holdings Private Limited and Periwinkle Fashions Private Limited. The
remaining 60% of the equity interest in Samsonite South Asia Private Limited is held by the Group.

Mr. Tainwala holds 100% of the equity interest in Periwinkle Holdings Limited and therefore Mr. Tainwala
is deemed to be interested in the entire 40% equity interest in Samsonite Middle East FZCO held by
Periwinkle Holdings Limited. The remaining 60% of the equity interest in Samsonite Middle East FZCO is
held by the Group.

Save as disclosed above, as at June 30, 2014, none of the directors or chief executives

of the Company have or are deemed to have interests or short positions in the shares,

underlying shares or debentures of the Company and any of its associated corporations

(within the meaning of Part XV of the SFO) which were notifiable to the Company and the

Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO (including interests and
short positions which they are taken or deemed to have under such provisions of the SFO),
or recorded in the register required to be maintained by the Company under Section 352 of
Part XV of the SFO, or as otherwise notifiable to the Company and the Stock Exchange
pursuant to the Model Code.
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1. REATRGBTFERKE

Substantial Shareholders’ Interests and Short Positions in the shares and
underlying shares

As at June 30, 2014, so far as the directors are aware, the following shareholders (other
than the directors or chief executives of the Company) had 5% or more beneficial interests
or short positions in the issued shares and underlying shares of the Company which were
recorded in the register required to be maintained by the Company under Section 336 of
Part XV of the SFO:

1. Long and short position in the shares of the Company

M2014%F6H30H
FENSBEREE IERENBANE D
RERERE BERME Number of ordinary shares Approximate
Name of Shareholder Nature of Interest held at June 30, 2014® shareholding %
JP Morgan Chase & Co. Custodian corporation/ 159,830,222 (P) 11.35
Approved lending agent
EEEE REEEREA
JP Morgan Chase & Co. Investment manager 8,630,700 (L) 0.61
REEEA
JP Morgan Chase & Co. Beneficial owner 445,750 (L) 0.03
EREEA
Wellington Management Investment manager 104,597,217 (L) 7.43
Company, LLP REBEEA
Morgan Stanley Interest in a controlled corporation 80,797,040 (L) 5.73
EEAR + 3K REEGEENER
Morgan Stanley Interest in a controlled corporation 1,179,466 (S) 0.08
EEAR £ 3 REZGEENER
Mz Note

@ LRRHFR - O)RRKR o P)RRAMEHE
BAn

Br £ X% & E I M20145F6H30
H > ESTAHABEMEMAL (ESHH
SITBABBRIN) SEERZAA R R A
BEROHEEERARDAREZESRBE
154511 55 XV 2B 26 336 IR BT I B AE MY 5% =
B EMREESRR A o
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(@) (L represents long position. (S) represents short position. (P) represents lending pool.

Save as disclosed above, as at June 30, 2014, so far as the directors are aware that no
other persons (except the directors or chief executives) or corporations had 5% or more
interests or short positions in shares and underlying shares of the Company which were
recorded in the register required to be maintained by the Company pursuant to Section 336
of Part XV of the SFO.



Corporate Governance and Other Information
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Timothy Charles Parker
Ramesh Dungarmal Tainwala
Kyle Francis Gendreau

Tom Korbas

BIEHITES

Paul Kenneth Etchells

= R

Keith Hamill

Bruce Hardy McLain (Hardy)
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Directors
At June 30, 2014, the composition of the Board of Directors of the Company (the “Board”)
was as follows:

Executive Directors
Timothy Charles Parker
Ramesh Dungarmal Tainwala
Kyle Francis Gendreau

Tom Korbas

Independent Non-Executive Directors
Paul Kenneth Etchells

Miguel Kai Kwun Ko

Ying Yeh

Keith Hamill

Bruce Hardy McLain (Hardy)

At June 30, 2014, the Board committees were as follows:

Audit Committee/Review of Accounts

The Board has established an Audit Committee and has adopted written terms of reference
that set forth the authority and duties of the committee. The Audit Committee consists of
four members, namely Mr. Paul Etchells (Chairman of the Audit Committee), Mr. Miguel Ko,
Ms. Ying Yeh and Mr. Keith Hamill.

In compliance with Rule 3.21 of the Rules Governing the Listing of Securities on The
Stock Exchange of Hong Kong Limited (the “Listing Rules”), at least one member of the
Audit Committee possesses appropriate professional qualifications in accounting or related
financial management expertise in discharging the responsibilities of the Audit Committee.

All members have sufficient experience in reviewing audited financial statements as
aided by the auditors of the Group whenever required.

The primary duties of the Audit Committee are to review and supervise the Group’s
financial reporting process and internal controls, to monitor the integrity of the Group’s
financial statements and financial reporting, and to oversee the audit process.

The Audit Committee has reviewed the interim report of the Group for the six months
ended June 30, 2014 with the Board of Directors. The interim results have also been
reviewed by the Group’s external auditors.
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Nomination Committee

The Board has established a Nomination Committee and has adopted written terms of
reference that set forth the authority and duties of the committee. The Nomination
Committee consists of four members, namely Mr. Timothy Parker (Chairman of the
Nomination Committee), Mr. Paul Etchells, Mr. Miguel Ko and Ms. Ying Yeh.

The primary duties of the Nomination Committee are to review the structure, size and
composition of the Board, to make recommendations to the Board with respect to any
changes to the composition of the Board, and to assess the independence of the Independent
Non-Executive Directors. When identifying suitable candidates, the Nomination Committee
shall (where applicable and appropriate) use open advertising or the services of external
advisers and consider candidates from a wide range of backgrounds on merit and against
objective criteria.

Remuneration Committee

The Board has established a Remuneration Committee and has adopted written terms of
reference that set forth the authority and duties of the committee. The Remuneration
Committee consists of four members, namely Mr. Miguel Ko (Chairman of the Remuneration
Committee), Mr. Paul Etchells, Ms. Ying Yeh, and Mr. Hardy McLain.

The primary duties of the Remuneration Committee are to make recommendations to
the Board on the Group’s policy and structure for the remuneration of directors and senior
management and on the establishment of a formal and transparent procedure for developing
policy on such remuneration, as well as to determine the specific remuneration packages of
all Executive Directors and certain members of senior management.

Corporate Governance Practices

The Company is committed to maintaining high standards of corporate governance. The
Company recognizes that sound corporate governance practices are fundamental to the
effective and transparent operation of the Company and to its ability to protect the rights
of its shareholders and enhance shareholder value.

The Company has adopted its own corporate governance manual, which is based on
the principles, provisions and practices set out in the Corporate Governance Code (as in
effect from time to time, the “CG Code”) contained in Appendix 14 of the Listing Rules.

The Company complied with all applicable code provisions set out in the CG Code
throughout the period from January 1, 2014 to June 30, 2014, except for the deviation from
code provision A.2.1 discussed below regarding the Company’s Chairman and Chief
Executive Officer (“CEQ") and the deviation from code provision F.1.3 discussed below
regarding the Company’s Joint Company Secretaries.

Code provision A.2.1 stipulates that the roles of the Chairman and CEO should be
separated and should not be performed by the same individual.
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Mr. Timothy Parker, the CEO of the Company, is also the Chairman of the Board. The
Company believes this is appropriate because having Mr. Parker serve as both the CEO and
the Chairman provides the Company with strong and consistent leadership. The Board
believes that the balance of power and authority is adequately ensured by the operations of
the Board, which is comprised of highly experienced individuals including four Executive
Directors (including Mr. Parker) and five Independent Non-Executive Directors. Moreover,
Mr. Parker is not a member of either the Audit Committee or Remuneration Committee of
the Board, and each of the Audit, Remuneration and Nomination Committees is comprised
of a majority of Independent Non-Executive Directors.

Code provision F.1.3 provides that the company secretary should report to the Chairman
and CEO.

Mr. John Livingston, the Vice President, General Counsel and Joint Company Secretary
of the Company, reports to the Company’s Chief Financial Officer (“CFO"). The Company
believes this is appropriate because Mr. Livingston is based at the same location as the CFO
and works closely with him on a day-to-day basis. In addition, Mr. Livingston works directly
with the Company’s Chairman and CEO, and with the chairpersons of the various Board
committees, with respect to corporate governance and other Board-related matters. Ms.
Chow Yuk Yin Ivy, the Company’s other joint company secretary who is based in Hong
Kong, reports to Mr. Livingston. The Company believes this is appropriate because her
primary role as joint company secretary is to assist Mr. Livingston in ensuring that the
Company complies with its obligations under the Listing Rules.

Change in Director’s Information
Mr. Ramesh Tainwala was appointed Chief Operating Officer of the Company with effect
from March 18, 2014.

At the Company’s annual general meeting held on June 5, 2014, Mr. Tom Korbas was
elected as an executive director of the Company. Mr. Korbas was elected to serve a three-
year term as a director. Mr. Korbas is the President of the Company’s Americas division and
is responsible for the overall management and development of the Group’s business in the
Americas. Mr. Korbas joined the Company in 1993. His previous positions with the Company
include: Vice President/General Manager of the Company’s US wholesale business (2000 to
2004), Vice President of Sales and Operations (1998 to 2000) and Senior Vice President of
Soft-Side and Casual Bags (1997 to 1998). Prior to joining the Company, Mr. Korbas was
vice president of operations (1986 to 1997), director of manufacturing operations, and
engineering manager for American Tourister. Mr. Korbas holds a BS in Industrial Engineering
from Northeastern University, Boston, Massachusetts, USA (1973) and an MBA from Babson
College, Wellesley, Massachusetts, USA (1976).

FEEERERAT 83
—O-mEHHES



Corporate Governance and Other Information continued

EEERARAMER &

Keith Hamill 5¢ 2 & Hardy McLain 5t &
AR BEHITESHERAN AR B LIEH
TES  H2014F6 A5 HBERN ©

7201446 8 » Timothy Charles Parker
% 4 ¥ & 1F A National Trustfd £E > B
2014411 B8H #8 4 X ° National Trust &
ZEWE  BORERELE - BERBX
#5755 © Parker 54 31 A National Trust B2 ZE
EEMNERE -

2014548 » Keith Hamill 5& 4 ¥ &
EBMEFEF R 5 F £ 2 7 Bagir Group
Limited W ZESE R EE G £ FE ° Bagir Group
Limted AMERER ZEZEMERBE M
MEFEFE AR o

HE 7+ BEIREE RS E(AB Volvo)
(7 H £ 51 B9 2 OMX Nordic Exchange £
WATE) MFEHTES  B2013F12831
HHBAER o

BEASIHERIREAR

John Bayard Livingston E£ERAE#KLZ L A
NRBEFEARWE - /&L L K& Ramesh
Dungarmal Tainwala %64 &4 A B I IRER
x (RELHRA) -

EEEHXS
AEBERAERGHRAEEEREBAD
HAREENEERIEBEREETESRRS
WEBER (TRBEK])  BEGRT LS
BB 10FEM (LB ITAESETE
(R ZHZESTH) B - KAZRESE
HHESEHE  2RESUCEINENE
B2014F6HA30BIE AR —BEIFTRS
BUER T AR E %2R o

R 153 2 Bhat &l

2012698148 » RABRREMELD
ARB B E - RO LB ENENTE
BIRAERAD A RIENKE R S| B REER
KEBHAS  HBESEERER  URH
BEEAAEENAREEREBERME S
BRADSERIET BITE T REN I BB IR ERZ R
HIRR DB ([ZRHIRMEN])  RES
EMEAERHENEARTFES - EERE
EETREAEMHMAL o

84 Samsonite International S.A.
Interim Report 2014

Effective June 5, 2014, Mr. Keith Hamill and Mr. Hardy McLain were re-designated from
non-executive directors of the Company to independent non-executive directors of the
Company.

In June 2014, Mr. Timothy Charles Parker was appointed Chairman of the National
Trust, effective November 8, 2014. The National Trust is a charitable organization dedicated
to preserving the U.K. heritage, coast and countryside. Mr. Parker currently serves as
Chairman of the National Trust's Commercial Panel.

In April 2014, Mr. Keith Hamill was appointed a director and chairman of the board of
Bagir Group Limited, which is listed on the London Stock Exchange. Bagir Group Limited is
a provider of private label suits to retailers in the United Kingdom and the United States.

Ms. Ying Yeh resigned as a non-executive director of AB Volvo (a company listed on the
OMX Nordic Exchange, Stockholm) with effect from December 31, 2013.

Joint Company Secretaries and Authorized Representatives

Mr. John Bayard Livingston and Ms. Chow Yuk Yin Ivy are the joint company secretaries of
the Company. Ms. Chow and Mr. Ramesh Dungarmal Tainwala are the authorized
representatives (pursuant to the Listing Rules) of the Company.

Directors’ Securities Transactions

The Group has adopted its own policies (the “Trading Policy”) for securities transactions by
directors and relevant employees who are likely to be in possession of unpublished inside
information of the Group on terms no less exacting than the Model Code for Securities
Transactions by Directors of Listed Issuers as set out in Appendix 10 of the Listing Rules.
Having made specific enquiry of all directors, all directors confirmed that they complied with
the required standard set out in the Trading Policy during the six months ended June 30,
2014.

Share Award Scheme

On September 14, 2012, the Company’s shareholders adopted the Company’s Share Award
Scheme. The purpose of the Share Award Scheme is to attract skilled and experienced
personnel, to incentivize them to remain with the Group and to motivate them to strive for
the future development and expansion of the Group by providing them with the opportunity
to acquire equity interests in the Company. Awards under the Share Award Scheme may
take the form of either share options or restricted share units (“RSUs"”), which may be
granted at the discretion of the Board to directors, employees or such other persons as the
Board may determine.
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The exercise price of share options is determined at the time of grant by the Board in
its absolute discretion, but in any event shall not be less than the higher of:

a) the closing price of the shares as stated in the daily quotation sheets issued by the Stock
Exchange on the date of grant;

b) the average closing price of the shares as stated in the daily quotation sheets issued by
the Stock Exchange for the five business days immediately preceding the date of grant;
and

c¢) the nominal value of the shares.

As of July 31, 2014 (the “Latest Practicable Date"”), the maximum aggregate number of
shares in respect of which awards may be granted pursuant to the Share Award Scheme is
112,983,445 shares, representing approximately 8.0% of the issued share capital of the
Company. An individual participant may be granted awards pursuant to the Share Award
Scheme in respect of a maximum of 1% of the Company’s total issued shares in any
12-month period. Any grant of awards to an individual participant in excess of this limit is
subject to independent shareholder’s approval.

On January 7, 2014, the Company granted share options exercisable for 12,266,199
ordinary shares to certain directors, key management personnel, and other employees of
the Group with an exercise price of HK$23.30 per share. On May 29, 2014, the Company
granted share options exercisable for 257,566 ordinary shares to an employee of the Group
with an exercise price of HK$24.77 per share. Such options are subject to pro rata vesting
over a 4 year period, with 25% of the options vesting on each anniversary of the grant date.
The options have a 10 year term.

In accordance with the terms of the share options, holders of vested options are entitled
to buy newly issued ordinary shares of the Company at a purchase price per share equal to
the exercise price of the options. The fair value of services received in return for share
options granted is based on the fair value of share options granted measured using the
Black-Scholes valuation model. The fair value calculated for share options is inherently
subjective due to the assumptions made and the limitations of the model utilized.

The grant-date fair value of the share options granted is generally recognized as an
expense, with a corresponding increase in equity, over the vesting period of the awards. The
amount recognized as an expense is adjusted to reflect the number of awards for which the
vesting conditions are expected to be met, such that the amount ultimately recognized is
based on the number of awards that meet the vesting conditions at the vesting date.
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The following inputs were used in the measurement of the fair value at grant date of

the share-based payment made on January 7, 2014.

Fair value at grant date
Share price at grant date
Exercise price

Expected volatility (weighted average volatility)

Option life (expected weighted average life)
Expected dividends

Risk-free interest rate (based on government bonds)

HK$9.27
HK$22.70
HK$23.30

44.8%
6.25 years
0.9%
1.7%

The following inputs were used in the measurement of the fair value at grant date of

the share-based payment made on May 29, 2014.

Fair value at grant date
Share price at grant date
Exercise price

Expected volatility (weighted average volatility)

Option life (expected weighted average life)
Expected dividends

Risk-free interest rate (based on government bonds)

HK$9.02
HK$24.75
HK$24.77

43.8%
6.25 years
1.8%
1.4%

Expected volatility is estimated taking into account historic average share price volatility
as well as historic average share price volatility of comparable companies given the limited

trading history of the Company’s shares.

In total, share-based compensation expense of US$5.6 million and US$3.6 million was

included in the consolidated income statement for the six months ended June 30, 2014 and

June 30, 2013, respectively.



B Z2014F6 8308 LA B HRA - Particulars and movements of share options during the six months ended June 30,

IBRENFEREEHWT 2014 were as follows:
BREHA
Number of share options
SEREAR
Ml HE
BN (B7x)
20145 R 20145 SRTFEE  Closing price
ERAN 1810 R BT Cancelled/ 6H30R (B) immediately
&/ 185 As of Granted Exercised lapsed As of Exercise price  preceding the
Name/category January 1, during the during the during June30, KA TfEHR pershare  date of grant
of grantee 2014 period period the period 2014 Date of grant Exercise period (HK9) (HK$)
Directors
EZE
Timothy Parker — 1,821,615 — - 1,821,615  January 7, 2014 January 7, 2015- 23.30 23.30
20141878 January 6, 2024
201551878~
2024F1H6H
Timothy Parker 2,368,749 — — — 2,368,749  January 8, 2013 January 8, 2014~ 17.36 16.90
201351 A8H January 7, 2023
2014F1 A8~
202351878
Kyle Gendreau — 589,543 — — 589,543  January 7, 2014 January 7, 2015~ 23.30 23.30
2014F1878  January 6, 2024
201551878~
2024F1H6H
Kyle Gendreau 779,124 — — — 779,124  January 8,2013  January 8, 2014~ 17.36 16.90
2013F1A8H January 7, 2023
20145 188H -
2023F1A7H
Ramesh Tainwala — 638,033 — — 638,033  January 7, 2014 January 7, 2015- 23.30 23.30
201451878  January 6, 2024
2015F1A78-
202451868
Ramesh Tainwala 843,208 - - - 843,208  January 8, 2013 January 8, 2014~ 17.36 16.90
2013F1A8H January 7, 2023
20145 188H-
2023F1A7H
Tom Korbas — 577,351 — — 577,351  January 7,2014  January 7, 2015- 23.30 23.30
2014% 1878  January 6, 2024
20151878~
2024%1H6H
Tom Korbas 736,784 — (184,196) — 552,588  January 8, 2013 January 8, 2014~ 17.36 16.90
201351888  January 7, 2023
2014F1A8H-
2023F1A7H
Total Directors 4,727,865 3,626,542 (184,196) — 8,170,211
T
Others
Efty
Employees — 8,639,657 — (58,098) 8,581,559  January 7,2014  January 7, 2015- 23.30 23.30
B8 2014F1 878 January 6, 2024
20151878~
2024%1H6H
Employee — 257,566 — — 257,566  May 29, 2014 May 29, 2015- 24.77 25.25
EE 2014%F5H298  May 28, 2024
2015F5H29H -
2024F5H28H
Employees 10,508,791 — (593,144) (80,590) 9,835,057 January8, 2013 January 8, 2014~ 17.36 16.90
Ee 2013F1H8H January 7, 2023
20145 188H -
2023F1A7H
Employee 108,522 — — — 108,522 July 1,2013 July 1, 2014 - 18.68 18.68
== 201357818 June 30, 2023
2014F7H18-
2023F6H30H
Total Employees 10,617,313 8,897,223 (593,144) (138,688) 18,782,704
EE&
Total 15,345,178 12,523,765 (777,340) (138,688) 26,952,915
@5t
Mz Note
() BESHEETEAHAMARGMEFIRHESR () The weighted average closing price of the shares immediately before the date of exercise by participants
241387t ° was HK$24.13.
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Human Resources and Remuneration

At June 30, 2014, the Group had approximately 8,800 employees. The Group regularly
reviews remuneration and benefits of its employees according to the relevant market
practice, employee performance and the financial performance of the Group.

Dividends and Distributions

The Company will evaluate its distribution policy and distributions made (by way of the
Company’s ad hoc distributable reserve, dividends or otherwise) in any particular year in
light of its financial position, the prevailing economic climate and expectations about the
future macroeconomic environment and business performance. The Company intends to
increase distributions to its shareholders in line with its growth in earnings. The determination
to make distributions will be made upon the recommendation of the Board and the approval
of the Company’s shareholders and will be based upon the Group’s earnings, cash flow,
financial conditions, capital and other reserve requirements and any other conditions which
the Board deems relevant. The payment of distributions may also be limited by legal
restrictions and by financing agreements that the Group may enter into in the future.

On March 18, 2014, the Board recommended that a cash distribution in the amount of
US$80.0 million, or approximately US$0.0568 per share, be made to the Company’s
shareholders of record on June 17, 2014 from its ad hoc distributable reserve. The
shareholders approved this distribution on June 5, 2014 at the annual general meeting and
the distribution was paid on July 11, 2014.

No dividends or distributions have been declared or paid subsequent thereto.

Purchase, Sale, or Redemption of the Company’s Listed Securities
During the six months ended June 30, 2014, the Company issued 777,340 ordinary shares
at a weighted-average exercise price of HK$17.36 per share in connection with the exercise
of share options that were granted under the Company’s Share Award Scheme. There were
no purchases or redemptions of the Company’s listed securities by the Company or any of
its subsidiaries during the six months ended June 30, 2014.
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